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HERAUD 


Keeping 
The Faith 


® If, through all his days, a man in business tells 
the truth as he sees it, keeps his word as he gives it, 
works for his industry for its own sake along with 
his, he gets what is known as a good reputation. 


® It is like that, too, with journals of business. 
Publications that matter have the attributes of 
personality. 


@ Motion Picture Herald is happy in the con- 


sciousness of, and responsibility to, a good name. 





THE PROGRESS AND PROSPECT OF 3D 
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In Two Sections, Section One 





JOYOUS START TO 
KNIGHTS SWEEPS 


TRADE 
PAPER 


RAVES! 
“King size 
all the way.” 
— Variety 
* 
“Masterwork of 
movie making. 
—Film Daily 
* 
“Tremendous. 
To make 
box-office 
history.” 
—M. P. Daily 
* 





“A true record 
smasher.” 
—M. P. Herald 

* 

“Long runs! 
Capacity! 
Profits!” 
—Boxoffice 


M-G-M presents in CinemaScope “KNIGHTS OF THE ROUND TABLE” « (In Color Magnificence) starring Robert 
Taylor * Ava Gardner * Mel Ferrer « with Anne Crawford * Stanley Baker « Screen Play by Talbot Jennings, Jan Lustig and Noel 
Langley « Based on Sir Thomas Malory’s “‘Le Morte D’Arthur’’* Directed by Richard Thorpe * Produced by Pandro S. Barwon 
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They've been standing here since the opening! 
This shot taken 11th day of N. Y. Paramount run! 


THE FIGURES HAVE EXHIBITORS WIDE-EYED! OPEN 
TO THE TOP GROSS OF ANY WARNER PICTURE IN 
PRE-RELEASED IN PHILLY, NEW YORK, BEVERLY Hl 


nowWARNER BROS. coos TECHNICOLOR 


TARRING 





KEEFE BRASSELLE se"! MARILYN ERSKINE ALINE MacMAHON 


WILL ROGERS, Jr.asnisoan JEROME WEIDMAN, 
+ omecten sy ALFRED E. GREEN 





nd Directed by LeRo 


e Musical Direction by Ray Heindorf # PRODUCED BY SIDNEY SKOLSKY 





” TELCASTS 


OF THE NEW YORK 


On “This Is Your Life” 
over NBC TV— 
also covered by ABC TV! 
Total of 34 Radio and TV 


shows plugged the picture day 
by day, week by week to 270 








million listeners — with more to come! 


ED 3 MIAMI THEATRES | 
HISTORY! ALSO 
LLS -- GIGANTIC! 
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DONE THE BUSINESS 
THAT RKO, SKOURAS, 
CENTURY, RANDFORCE, © - 
BRANDT, PRUDENTIAL, 
FABIAN CIRCUITS 
ARE DOING WITH 
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The Pendulum Swings 


HERE are a number of signs on the anti-trust 
front indicating that the pendulum has started to 
swing back towards a central position. The time 
seems to be coming when the attractions of the motion 
picture exhibition field for lawyers will wane. The courts 
seem to be less interested in pursuing pet theories regard- 
less of the realities of industry. Perhaps soon the courts 
will revert entirely to deciding breaches of the law and 
punishing wrongdoing. This would mean that the occu- 
pied judges would have to withdraw from constant super- 
vision of motion picture affairs. 

A significant example of the trend is that the master 
provision of the Jackson Park decree—which ruled that 
downtown theatres could play pictures only for two 
weeks—is being suspended. The two week restriction 
was unworkable. On many occasions it was necessary 
for the lawyers of the distributors to seek court approval 
of longer downtown runs. This put a federal judge in the 
position of a film critic called upon to decide which pic- 
tures—through investment, artistic work or other con- 
siderations—deserved special treatment. It is to be hoped 
that the Jackson Park two week first run time limit will 
never be reimposed. The laws are to be obeyed but dis- 
tributors and exhibitors—not federal judges—should 
work out matters of playing time. 

This week in the Crest case the Supreme Court has 
decided perhaps for all time that a parallel business 
behavior was not enough to establish a violation of the 
anti-trust laws. In that case the distributors all refused 
first run pictures to the Crest, a neighborhood house in 
Baltimore. The plaintiff asserted that the parallel action 
implied a conspiracy and violation of the law. 

While chances of the organization of a formal arbitra- 
tion system in the motion picture industry during 1954 
seein dim, all reasonable efforts should be made to settle 
by negotiation, conciliation or special arbitration griev- 
ances between exhibitors and distributors. From an over- 
all industry point of view there is no doubt that settle- 
ment of differences in the past by such methods would 
have been better than that obtained by litigation. 


What the Public Wants 


OME understanding of the wonderful job Holly- 
S wood is doing in the difficult task of supplying 
popular entertainment may be gained by speculat- 
ing on what the effect would be if prints of the eight 
top grossing pictures of 1953 were wafted to some other 
world inhabited by intelligent beings curious about the 
people of the earth. 
At first thought it might be assumed that the most 
popular attractions of a single year might fall into a 
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definite pattern. If this were the case, the fabricating of 
film entertainment would be a much easier occupation. 
Reflection about the diversity of the hit attractions of 
1953, or any other year, can bring amazement not only 
to “space men” but to critics at home who decry Holly- 
wood for allegedly falling into the rut of sameness. 

As recorded in The HERALD last week the eight 
outstanding attractions during the year of 1953 are of an 
almost unbelievable variety in character and treatment. 
It would be difficult to conceive of more diverse films 
than these: 

“From Here to Eternity”, an intense drama, filmed in 
black and white; 

“Gentlemen Prefer Blondes”, a gay musical comedy; 

“Hans Christian Andersen”, a delightful fairy tale 
with music; 

“House of Wax”, a thriller melodrama in 3-D; 

“Moulin Rouge”, a biography of an artist unheard of 
by most movie patrons; 

“Peter Pan’, a fairy tale cartoon; 

“The Robe”, a religious spectacle in rich color by Tech- 
nicolor and, most especially, in the sweeping majesty 
of CinemaScope; 

“Shane”, a great Western. 

The only attribute the films on that list have in com- 
mon is that each is a well-made production. The group 
is also a splendid refutation of the assertion that Holly- 
wood makes pictures for the adolescent mentality. Most 
of the pictures—but not all of them—are suitable for the 
family. Yet even those of particular appeal to the young, 
the fairy tales, also have broad appeal to the mature. 

It is certain that audiences at home, abroad—or even 
in other worlds—exposed to the most popular attrac- 
tions of 1953 are ready to give a warm welcome in 1954 
and the years ahead to equally fine entertainment. 
Neither the stage nor book publishers—and certainly 
not television—can point to a comparable collection of 
quality products in relation to its annual production. 


FCC Views on Fee TV 


EFORE any form of subscription television such 
B as Phonevision, Telemeter or SubscriberVision 
may be approved, the Federal Communications 
Commission wants the answers to these questions: 1) Is 
it in the public interest to charge viewers for programs 
sent over the air? 2) Is there room for such a service in 
the crowded spectrum? and, 3) Does a “pay-as-you-see” 
service meet the legal definition of “broadcasting”? Ex- 
hibitors and others interested in the subject eventually 
will have an opportunity to express their viewpoints on 
these questions. 


—Martin Quigley, Jr. 














PROGRAM FOR THE FUTURE 


lo THE EDITOR: 


1954 can be a banner year in the history 

pictures if both distribution and 
take inventory of their deficien- 
cies and them without 
delay. Both sides have tremendous invest- 
ments at stake and they must correct their 


ot motion 
bition 


resolve to correct 


shortcomings if the industry as a unit will 
survive and prosper. 
[ suggest the following 10-point program 


for both distribution and exhibition to 1n- 
sure the prosperity that lies on the imme- 
diate horizon. 


must train personnel 
service. From the small- 


1. Every exhibitor 


on the “lost art’ ol 


est town to the largest key runs, our man- 


cashiers, doormen and ushers should 


agers, 


receive a training course on how to make 


our patrons feel at home in a friendly at- 
mosphere. 


2. Every 


“rowdyism” 


exhibitor must eliminate 
and from their audi- 


are allowing a few undesirables 


noise 
toriums. We 
to keep good family groups and potential 
steady patrons from our theatres. 

3. Every should 


the theatres. Soap, and 


exhibitor freshen up 
paint 


produce miracles in some run-down theatres. 


water can 

4. Every exhibitor must apply “showman- 
ship” and exploitation. The day of putting 
a trailer on our screen and running a news- 
paper ad expecting people to rush to our 
box office is long gone. 

5. There should be one exhibitor organ- 
ization. We cannot gain common objectives 
if we don’t agree among ourselves. 

6. Every exhibitor should make up his 
mind that he 
prices if he 
patronage. We 


admission 
to retain his regular 
cater to the masses. 
When an occasional road show comes along, 


have uniform 
wants 


will 
niust 


increase your price but let them know what 


the admission will be and be sure it is 
within the average patron’s means. 

7. Every exhibitor should plan an “all 
out campaign” to improve public relations 
in his local community. 

8. Every exhibitor should plan 
movement for his theatre. 
pool is weak because we haven't interested 


enough young people to become indoctri- 


a youth 


Our manpower 


nated and exposed to the romance and ex- 
citement of theatre business. 

9. All exhibitors should profit from their 
sad experience with 3-D. We practically put 
a new-born baby 
inferior 3-D 
with inferior 


in its grave by showing 
pictures at increased prices, 


glasses and poor projection. 


Let’s not make the mistake with 
CinemaScope or any new process. 

10. All exhibitors should do everything 
possible to get more children into our 
theatres today. Once they acquire the habit 
they will be our adult 


same 


admissions of to- 
morrow. 

[ firmly believe in the above-mentioned 
10 points and will try to apply same in all 
theatres in our circuit. I sincerely hope that 
other and try 
to apply them to their business for our com- 


exhibitors share my views 
mon good. 
The following 10-point program is sug- 


gested for distribution for bigger and _ bet- 


ter business in 1954: 

1. More advertising at the local level. If 
the advertising dollar is allocated more to 
the local exchange areas better results can 
be achieved. Saturation bookings have 
swelled box office receipts in many in- 
stances. 

2. The drastic reduction of print quotas 
is false economy. When key runs are forced 
to play 30 and 60 days after the territorial 
release they can’t possibly deliver their full 
gross potential. 

3. Distributors should have more 
ferences with exhibitor leaders to get their 
what type of their 


con- 
views on pictures 
patrons want. 

4. All distributors should 
single system of wide screen presentation 


agree on a 


to eliminate confusion and save on equip- 
ment 
5. Some say the “star system” is dead. 


costs. 


It’s far from dead. A vigorous effort should 
be made to build up new personalities. 

6. Should use established TV _ person- 
ities in motion pictures. They have a follow 
ing of millions. Personalities such as Mar- 
tha Raye, Imogene Coca and many others 
could be a big asset. 

7. Exhibitors should be treated as “allies.” 
Production problems should be presented to 
them and an open mind should listen to the 
exhibitors’ views. By understanding each 


other’s problems, can be 


achieved. 


more harmony 

8. Hollywood will always have its glam 
our but they must assume responsibility 
for their public relations. It is a community 
of fine citizens instead of a group with loos 
morals, as some gossip columnists try to 
make the public believe. 

9. Drive-in theatres are a vital factor to- 
day. They have succeeded in capturing part 
of a lost audience. Therefore, just as a pro- 
ducer considers the foreign market potential 
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holiday weekend Page 12 


20TH-FOX plans to release six films soon, 
all Technicolor Page 12 


DISTRIBUTORS win vital decision in Su- 
preme Court test Page 13 
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must likewise 
sider its gross potential in drive-in theatres. 

10. Last, but not least, the production end 
of our should try to deliver top 
pictures in the new mediums. They should 
not make the mistake they did with 3-D, 
when a few distributors, crabbing for the 
fast dollar, delivered inferior product.— 
S. J. GREGORY, Alliance Theatre Cor- 
poration, Chicago, IIl. 


of a production, they con 


business 
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OOKS as if there’ll be another 
Mason Bill. Noah Mason of 
Illinois still is an industry 

friend. He said Monday in Washing- 
ton he intended to submit another 
measure to the House of Represen- 
tatives to lift the 20 per cent Federal 
admissions tax. His colleagues in 
the House and the Senate passed his 
bill last year. President Eisenhower 
vetoed it. 


> In spite of production lulls and 
studio shutdowns caused by the 
executive uncertainty brought on 
periodically during 1954 by the gen- 
eral indecision regarding dimensions, 
the members of the Academy of 
Motion Picture Arts and Sciences 
will have to make their annual 
“best picture” selection from a total 
of 425 features that were exhibited 
commercially in Los Angeles dur- 
ing the calendar year. For anybody 
fearing a day when the industry 
won’t have pictures enough to go 
around, without reissuing old ones, 
that stacks up as a decidedly re- 
assuring statistic. 


> More persons than ever will see 
industrially sponsored 16mm films 
during 1954. So says J. R. Bingham, 
president of Association Films, Inc., 
national film distributors. He added 
there are now 90,000 non-theatrical 
exhibitors. In 1946, there were 
36,000. Also, he said, television takes 
not a few of such films. Of 140 
sponsored film his firm is distribut- 
ing, 69 are cleared for television. 
Most of these, he asserted, have 
been used a minimum of 100 times. 


> This time it’s the landlord, who 
not only wants his rent, but wants 
the theatre back in _ operation. 
Warner Theatres last week in Chi- 
cago Superior Court faced not an 
ordinary anti-trust suit, but one 
filed by Mrs. Blanche Sarasin, oper- 
ating the property housing the 
Grove Theatre in that city. She 
seeks damages of $2,500,000 for vio- 
lation of lease, and an injunction 
forcing the company to reopen, and 
also forcing it to book pictures of 
“a high calibre.” She charges the 
circuit played inferior pictures in the 
1,847-seat house which it closed in 


ad 

1951. She also charged it booked 
“beiter” pictures into the nearby 
Capitol and Rhodes theatres. Thus, 
she continued, receipts dropped be- 
low $8,500 per week, enabling the 
circuit to use a clause cancelling the 
lease. The latter was to be in force 
till 1960, and called for a base rent 
of $2,000 per month, plus percentage 
of annual gross over $140,000. 


> Mervyn LeRoy, who severed his 
connections with MGM two weeks 
ago, will return to the Warner 
Brothers studio, where he directed 
many successes extending as far 











Wednesday by Jack L. Warner. 
The announcement was made in a 
statement which “welcomed Mr. 
LeRoy home” and cited his brilliant 
record as a director and producer. 


> The Bureau of Labor Statistics 
this week said motion picture admis- 
sion prices rose again in the month 
ending in mid-November. Issuing its 
monthly cost of living index, the 
Bureau said a three tenths of one 
per cent rise in the index for reading 
and recreation was due to “an in- 
crease in the number of theatres 
showing special attractions at in- 
creased rates.” 


back as 1928, it was announced 





SEVEN STUDIOS REAFFIRM 
ADHERENCE TO CODE RULES 


HOLLYWOOD: Seven studios have reaffirmed their adherence to the Production 
Code and said they "deplored violation by any producer." Eric Johnston, president 
of the MPAA, said at a news conference Wednesday: 

"| have been requested to make a statement on behalf of the following studios 
that are members of the Association of Motion Picture Producers: Columbia, MGM, 
Paramount, Republic, 20th-Fox, Universal and Warner Brothers. These studios re- 
affirmed their complete faith and confidence in the principles of the Production Code 
and in its Administration. They deplore violation of the Code by any producer.” 

Mr. Johnston forestalled questioning on RKO's action in opening "The French Line” 
in St. Louis without a PCA certificate, explaining that anything he might say could be 
construed as a pre-judging of a matter on which he will sit as presiding officer in any 
MPAA board meeting before which it may come. However, he pointed out that an 
MPAA resolution adopted in 1942 provides that any member company releasing a 
picture which has not been approved by the PCA shall be fined $25,000 automatically. 
Such a member company may appeal to the board, Mr. Johnston said, and the board 
may take whatever action is deemed appropriate up to a request that the member 
withdraw from the Association. 

On the recent exchange of communications with Samuel Goldwyn concerning the 
latter's assertion that the Production Code is due for modification, Mr. Johnston said 
that his reply to Mr. Goldwyn had already been published and that the producer had 
not submitted to him any specific recommendations for changes. He reiterated an 
earlier statement to the general effect that he considers the Code "a living document" 
and he called attention to its having been amended upon various occasions heretofore. 
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We Phomite..... 
TOP THE SCORE 


954. In Boston, Martin 

New England Theatres, 

and Harry Browning 

unveil the banner 

5 patronage drive. 

isted by [left to right) Ray- 

McNamara, Allyn Theatre 

James E. Darby, Paramount 

eatre, New Haven; John Patno, Jr. 
Paramount, Springfield, Mass.; and Lec 


ie, Capitol, Worcester. 


ACCEPTANCE, left, by 
Silas F. Seadler, right, 
MGM advertising man- 
ager, New York, of a 
plaque from Henry 
Roberts, Nostradamus So- 
ciety president. MGM is 
releasing three Carey Wil- 
son shorts based upon 
Nostradamus prophecies. 
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ON THE SET of Paramount's "Living It 
Up,"" comedian Jerry Lewis, left, is a 
friendly host to visitor Bene Stein, co- 
owner and operator of the Rockne The- 
atre, Chicago. 


CINERAMA COMES TO BOSTON, filling the 
|,354 seats of the Boston Theatre the evening of 
December 30 for the benefit of the Variety Club 
sponsored "Jimmy Fund.'' Above, at the premiere: 
S. H. Fabian, Stanley Warner president; New Hamp- 
hire Governor Hugh Gregg; Lester Isaac, Cinerama 
exhibition director; and Samuel Rosen, Stanley 
Warner vice-president. The Jimmy Fund benefits 
the Children's Cancer Research Foundation. 
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PRESENTATION, in New York, by Cash Box magazine music 
department general manager Bob Austin, left, of a citation 
for "The Song from Moulin Rouge" as the best song of 1953, 
to Max E. Youngstein, vice-president of United Artists, dis- 
tributors of Moulin Rouge.’ 
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MEETING THE NEW STAR. Pat Crowley, about © CELEBRATING 40 years as 
whom the public and exhibitors will be hearing — producer-director, Cecil B. 
much in 1954, is greeted at Paramount's home DeMille poses in Hollywood 
office in New York by Adolph Zukor, left, board = with granddaughter Diane, 
chairman, and Barney Balaban, president. Miss veteran actress Julia Faye, 
Crowley, whose debut is in ‘Forever Female,"’ is and the camera he used in 
now on a 35-city tour, part of her ‘'‘build-up."' his first, “The Squaw Man.’ 


OPENING "The Eddie Can- 
tor Story" at the Warners’ 
Beverly Hills Theatre, Beverly 
Hills, Cal. At the left, top 
picture, at the lobby cere- 
monies attendant to the 
premiere, Tab Hunter, Mari- 
lyn Erskine; Keefe Brasselle, 
who plays Mr. Cantor in the 
film; and Mrs. Brasselle. Be- 
low, Mr. Cantor himself in a 
bit of promotion. He ap- 
peared on TV's "Strike It 
Rich.’ He is seen with War- 
ren Hull, center; and Walt 
Cramer, right, producer of 
the show. 
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“Twas Very Happy 
Grossing New Year 


Grosses on Broadway and 
in Other Spots Strong 
for Holiday Weekend 


A merry box office jingle ushered in the 
New Year as lively business on Broadway 
and representative circuit houses through- 
out the country added to the good grosses 
enjoyed during the Christmas weekend. 

In New York a spokesman for Loew’s 
said that theatres in the Metropolitan area 
had one of the best New Year’s weekends 
in years. Playing Loew’s Metropolitan cir- 
cuit was “From Here to Eternity” and “The 
Caddy,” both opening for the New Year 
holiday. 
by American Broadcasting-Paramount Thea- 
tres, a spokesman said, adding that the New 
Year favorably with 


grosses of last year. 


Good business was also enjoyed 


weekend compared 


Times Square at Capacity 


In the Times Square area capacity busi- 
ness was chalked up during weekend by 
Radio City Music Hall, featuring “Easy to 
Love” on the and the traditional 
Christmas show on the stage. For the fifth 
and final week of the Hall’s holiday show 
Des- 
pite excellent business the picture and stage 


screen 


a tremendous $170,000 was estimated. 


show was changed to make way for Cinema- 
Scope at the Hall, where “Knights of the 
Round Table” opened Thursday. 

“Beneath the 12-Mile Reef” at the Roxy 
did strong business with $100,000 estimated 
for the CinemaScope film in its third week. 
Other CinemaScope productions also did 
very well, with $60,000 seen for the third 
week of “King of the Khyber Rifles,” at the 
Rivoli. A big $50,000 for “How to Marry a 
Millionaire” at the Globe estimated. 
The film climbed to $50,000 in its eighth 
week at the Globe, following the end of its 
Loew’s State, where it also 


was 


engagement at 


had been playing. 
“Sadie” and “Eddie” High 


“Miss Sadie Thompson,” the 3-D repre- 
sentative on Broadway at the Capitol, also 
proved itself a grosser with $70,000 indicated 
for the “The Eddie Cantor 
Story” gave an excellent account of itself 
with $70,000 forecast for the second week 
at the Paramount. For the 30th 
“This Is at Warners a tremen- 
dous $65,000 was registered. 

A fine $35,000 estimated for the 
first week of “Paratrooper” at the Criterion 
while only a fair $35,000 was predicted for 
the first week of “All the Brothers Were 
Valliant” at Loew’s ‘State. At the Astor a 
good $23,000 was expected for the second 
week of the “The Bigamist,” while a nice 
$15,000 was expected for the seventh week 
of “The Man Between” at the Victoria. 
“Here Come the Girls” at the Mayfair in 


second week. 


week of 
Cinerama” 


was 


12 


its second week was due to hit a good 
$33,500. 

In Chicago grosses also were healthy. 
“The Robe” went over $35,000 in its 15th 
week at the B & K State Lake; “How to 
Marry a Millionaire’ drew better than 
$40,000 in its seventh week at the Oriental; 
“This Is Cinerama” wound up the holiday 
week with $47,000; “Julius Caesar” climbed 
to $18,000 in the second week of its two- 
a-day policy at the Selwyn. 


“Living Desert” Strong 


“The Living Desert” was up to $23,000 
in its second week at the Loop, after an 
inital session at $22,000; and ‘“Mogambo” 
bounced back to $20,000 in the final week 
of a long run at the Essaness Woods, where 
it was followed by “Beneath the 12-Mile 
Reef.” 

“The Captain’s Paradise” hit a rousing 
$4,500 in its 11th week at the Ziegfeld; 
“Annapurna” clicked off a great $6,500 at 
the Surf, in its second week; “Easy to Love” 
held well at $15,000 in the RKO Grand also 
for the second week, and “Here Come the 
Girls” and “Those Redheads from Seattle” 
gave the McVickers a pleasing $25,000 in 
the second week of the run. 

In St. Louis “The French Line” in six 
days at the Fox theatre grossed $57,000. 
Commenting on the gross, Charles Boasberg, 
RKO Pictures general sales manager, stated 
the figure was the largest six-day gross in 
the history of the theatre. Another sturdy 
was Walt “The Living 
Desert,” which at the Playhouse in Wash- 
ington, D. C., racked up $2,175 
29, the biggest opening day in the theatre’s 


Disney’s 


grosser 
December 
history. 


AMPA Launches 2nd Term of 
1953-54 Showman School 


Jack Williams, Gerald Tasker and An- 
thony Shevins, of the Cunningham & Walsh 
advertising agency, Thursday addressed the 
first 1954 Showmanship 
School conducted by Associated Motion Pic- 
ture Advertisers at the United Artists home 
office in New York. Mr. Williams, 
president of the agency, discussed the im- 
portance of the advertising agency to the 
film industry. Mr. Tasker spoke on research 


session of the 


vice- 


in conjunction with film advertising, and 
Mr. Shevins on creative advertising. The 
meeting launched the part of the 
1953-54 term, comprising six sessions. Mau- 


second 


rice Bergman is chairman of the school. 


Universal Preferred Dividend 


The board of directors of Universal Pic- 
tures Company, Inc., has declared a quar- 
terly dividend of $1.0625 per share on the 
4% per cent cumulative preferred stock of 
the company. The dividend is payable March 
1, 1954 to stock of record February 15. 





Fox's 6 for 


3 Months in 


Technicolor 


All 20th Century-Fox releases during the 
first quarter of 1954, both CinemaScope and 
standard films, will be in color by Techni- 
color, it was announced this week. 

The product slate will include three 
CinemaScope productions and three regular 
features produced for 20th-Fox release by 
Panoramic Productions to be offered during 
the January-February-March period. 

January releases are “King of the Khyber 
Rifles” in CinemaScope starring Tyrone 
Power, Terry Moore and Michael Rennie, 
produced by Frank P. 
rected by Henry King; and “Three Young 
Texans,” a Panoramic Production starring 
Mitzi Gaynor, Keefe Brasselle and Jeffrey 
Hunter, produced by Leonard Goldstein and 
directed by Henry Levin. 

February “Hell High 
Water” in CinemaScope, starring Richard 
Widmark and Bella Darvi, produced by 
Raymond A. Klune and directed by Samuel 
Fuller; and “The Red_ River,” 
starring Van Johnson and Joanne Dru, pro- 
duced by Leonard Goldstein and directed by 
Rudolph Mate. 

March “Night People” in 
CinemaScope, starring Gregory Peck, Brod- 
erick Crawford, Anita Bjork and Rita Gam, 
produced and directed by Nunnally John- 
“Gorilla At Large,” to be made 
both in 3-D and 2-D, starring 
Cameron Mitchell, Ann Bancroft and Lee 
J. Cobb, executive prodycer Leonard Gold- 
Jacks and di- 


Rosenberg and di- 


releases are and 
Siege at 


releases are 


and 
available 


son; 


stein produced by Robert L. 
rected by Harmon Jones. 


"Glenn Miller Day" Is 
Set in Clarinda, la. 


“Glenn Miller Day” will be observed next 
Wednesday at Clarinda, Iowa, where the 
late band leader was born. The day, marked 
by numerous and well covered civic events, 
is part of a statewide Glenn Miller Week. 
Its feature will be an invitational showing 
of the Universal-International picture, “The 
Glenn Miller Story” at the Clarinda Theatre. 
National coverage is assured through a 
Mutual Broadcasting System special events 
broadcast and attendance of national syndi- 
cate and wire service representatives. 


Pope Warns on TV 
Pope Pius XII on the occasion last week 
of the inauguration of network television 








broadcasting in Italy called on the bishops 
of Italy to organize a committee of ecclesias- 
tics and members of the laity to advise on 
programming. In an apostolic letter pro- 
posing the committee the Pope called TV 
a “wonderful medium offered by science and 
techniques to humanity” but nonetheless 
warned that necessary safeguards must be 
taken. 
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Denying Crest Plea, Court 
Finds Parallel Act Not 
Anti-Trust Violation 


by J. A. OTTEN 

WASHINGTON: The U. S. Supreme 
Court ruled Monday that the major dis- 
tributors had not violated the anti-trust 
laws when they refused to license first run 
films to the neighborhood Crest theatre in 
Baltimore. 


The Court’s decision was a ma- 
jor victory for the distributors 
and should have important effects 
on other private anti-trust suits 
still pending in lower courts in 
which neighborhood theatres are 
trying to obtain first run films. 


By a seven to one vote, the Supreme 
Court denied Crest’s appeal from a similar 
adverse decision by the Fourth Circuit 
Court of Appeals. The high court ruled that 
proof of parallel business behavior was not 
enough to establish an anti-trust law viola- 
tion, and that theatres suing the majors 
must establish that the parallel activity was 
positively the result of a conspiracy and 
not merely of independent but similar busi- 
ness judgment. 

Moreover, the Justices said it was not 
enough for a plaintiff to cite the conspir- 
acy established by the Goverment in the 
Paramount case and expect that to win the 
plaintiff's case, too. Rather, the court ruled, 
a plantiff must prove that the Paramount 
case conspiracy was still operating in the 
plaintiff's case. 


Clark Gives Decision; 
Douglas Withdraws 


Justice Clark delivered the seven-page 
court opinion Monday. Justice Douglas 
withdrew from the case after it was argued 
and took no part in the final decision. 
Justice Black noted briefly that he would 
have ruled in favor of Crest on the ground 
that the District Court Judge should have 
given more weight to the Paramount case 
evidence. 

The Crest suit, brought by Theatre En- 
terprises, Inc., owner of the Crest, charged 
that the eight major distributors had vio- 
lated the anti-trust laws by conspiring to 
restrict first-run pictures to downtown 
Baltimore theatres. A District Court jury 
found against Crest, the Fourth Circuit 
Court sustained this decision, and Crest ap- 
pealed to the Supreme Court. 

Justice Clark’s opinion said all the dis- 
tributors advanced much the same reasons 
for denying Crest first-run films. He said 
they argued that Crest, even though a 
neighborhood theatre, was in substantial 
competition with downtown theatres, thus 
ruling out any day and date first-runs. 
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DISTRIBUTORS WINVITAL 
TEST IN SUPREME COURT 








MYERS SEES DECISION BAR 
TO EXCUSE FOR BIDDING 


WASHINGTON: The decision in the 
Crest theatre case should clear the court 
dockets of “flimsy cases” and in addition it 
emphz izes the point that distributors need 
not resort to bidding for their protection, 
Abram Myers, Allied general counsel, said 
Tuesday. 

The statement, issued from National Al- 
lied headquarters here, said: 

“The decision upholds the position out- 
lined in my speech at Allied’s Pittsburgh 
convention, October 3, 1950 and thereafter 
unsuccessfully urged upon the film com- 
panies by an Allied committee that in the 
absence of collusion or conspiracy film com- 
panies may safely select their customers for 
sound business reasons and it is not neces- 
sary for them to institute bidding for their 
protection. 

“While the Court did not expressly so 
state I think the rest of Allied’s contention 


follows as a corollary that bidding is essen 
tial only when an independent exhibitor de 
mands pictures on a run formerly monop 
olized by a circuit theatre and the refusal 
to sell is a hangover of conditions con 
demned by the Supreme Court in the Para 
mount case. 

“However, our distributor friends should 
not the that the 


cleared for a resumption of discriminatory 


get idea way has been 
practices against independent exhibitors and 
in favor of presently or formerly affiliated 
theatres condemned in the 
do, the 
decrees in that case will supply the neces 
sary proof of conspiracy. The Crest 
sion should have the effect of clearing the 


such as 
Paramount 


were 


case because, if they 


deci 
court dockets of flimsy cases involving only 


parallel action but 
acts of conspiracy or 


overt 
which button on to 
the Paramount case will not be affected.” 


cases involving 





theatre 
would have waived its own exclusive license 
to permit the Crest to get day and date 
even if the distributors had 
wanted to license it. Thus the Crest would 
have had to exclusive 
of its own, Justice Clark observed. 

However, he continued, ‘an exclusive 
license would be economically unsound” be- 
cause the Crest is a suburban theatre, 
located in a small shopping center serviced 
by limited public transportation facilities. 
The distributors all said, Justice Clark 
noted, that the downtown theatres offered 
much greater opportunities for the exploita- 
tion of newly-released films and therefore 
much greater return on subsequent runs as 
well as on first-runs. 


Moreover, he said, no downtown 


showings, 


receive an license 


’ 


“The crucial question,” the opinion 
then declared, “is whether respon- 
dents’ conduct toward petitioner 
stemmed from independent decision 
or from an agreement, tacit or express. 
To be sure, business behavior is ad- 
missible circumstantial evidence from 
which the fact finder may infer agree- 
ment, But this court has never held 
that proof of parallel business behavior 
conclusively establishes agreement, or, 
phrased differently, that such _ be- 
havior itself constitutes a Sherman Act 
offense. Circumstantial evidence of 
conciously parallel behavior may have 
made heavy inroads into the tradi- 
tional judicial attitude toward con- 


spiracy, but ‘conscious parallelism’ 
has not yet read conspiracy out of the 
Sherman Act entirely.” 


Justice Clark said Crest realized this and 
therefore sought to bolster its case by 
bringing in the Paramount case and sug 
gesting that since a uniform system of runs 
and clearances hal been used there, use of 
the the 
should be “legally equated to conspiracy.” 

“But the Paramount decrees, 


missible, were only prima facie evidence of 


same device in Crest situation 


even if ad 


a conspiracy covering the area and exist 
ing during the period there involved,” the 
decision said. “Alone or in conjunction with 
the other proof of the petitioner, they would 
Here 


each of the respondents had denied the ex- 


form no basis for a directed verdict. 


istence of any collaboration and in addition 
had introduced evidence of the 
ditions the Crest 
which, they contended, precluded it from be 


local con 


surrounding operation 
ing a successful first-run house. They also 
attacked the good faith of the guaranteed 
offers of the petitioner for first-run pictures 
and attributed uniform action to individual 
business judgment motivated by the desire 
for maximum revenue.” 

Justice Clark the District Court 
judge had instructed the jury that the 
Paramount decrees alone could not support 
a verdict for Crest, and that additional evi- 
dence was required to relate the presumed 
Paramount conspiracy to Baltimore and to 
the claimed damage period. 


said 





CENSOR BRIEFS Selucalberg 


TO HIGH COURT 


Industry Files Argument 
in Crucial Action Aimed 
to Outlaw State Bodies 


WASHINGTON: “Motion pictures, as a 
part of the press, cannot remain half slave 
and half free,” the Motion Picture Associa- 
tion of America and the Independent Theatre 
Owners of Ohio have declared in a joint 
amici curiae brief filed with the United 
States Supreme Court on the “M”’ case. 

The brief, filed last week, called on the 
Supreme Court to reverse a decision of the 
Ohio Supreme Court which upheld the ban- 
ning of the film “M” by Ohio censors. Argu- 
ments challenging the constitutionality of 
both Ohio and New York state film censor- 
ship laws were to be heard by the high court 
here Wednesday and Thursday. 


Censors Emphasize Impact 


Following the MPAA-ITOO 
the Ohio censors submitted a brief to the 
Supreme Court wherein it was argued that 
the tremendous impact of the motion picture 
as a medium of communications requires 


statement, 


some state censorship to protect citizens 
against some dangerous films. 

“The vividness of the medium,” stated the 
Ohio brief, “and its extraordinary capacity 
for conveyance of thought and emotional 
make it the effective of all 


with the dangers 


stimulus most 


expressions, concomitant 
involved in its abuse.” 

Arguing that Ohio regulates only obscene 
and immoral films or those tending to incite 
crime or license, the state added that “the 
impact of the motion picture, the unrestricted 
audience and the subject matter of those 
films which may be rejected, considered in 
present an area of danger 
a state has constitutionally 


combination, 
which Ohio as 
regulated.” 
The Ohio brief added that the Supreme 
Court’s “Miracle” decision permitted some 
prior film censorship. It declared that this 
was justified by a long-standing principle 
that the protection of the 14th Amendment 
was not absolute, but rather “varies as the 
expression, the place, the time, the manner 
of regulation and the impact of the medium 


varies.” 
Argue No Exceptions 


The brief of the Motion Picture Associa- 
tion, on the other hand, cited evidence to 
“refute the notion that the framers of the 
original state constitutions and First Amend- 
ment contemplated exceptions to the prin- 
ciple of absolute immunity from censorship. 
... The immunities which the Constitution 
provides for the protection of the press ex- 
tends to such improvements of communica- 
tion as motion pictures to the same extent 


as earlier forms of the press.” 


14 


The brief emphasized that Ohio theatre 
owners oppose state censorship “not only 
because they consider censorship a violation 
of their constitutional rights, but because 
they feel it imposes an inordinate economic 
burden upon the usual and customary pur- 
suits of their business.” 

The MPAA brief pointed out that Ohio’s 
censorship fee ($3 per thousand feet of each 
print) has an adverse effect right down the 
line on the distribution and exhibition of 
motion pictures in the state. As example, the 
brief said that the censorship fees “are such 
a penalty on the distributor that he often 
finds it economically prohibitive” to supply 
an adequate number of prints to Ohio ex- 
changes. 


Cite Excessive Costs 


“And were censorship not the stumbling 
block in transporting prints from one state 
to another, trucking charges could be dras- 
tically reduced,” the brief continued. It also 
pointed out that many motion pictures 
banned or cut by the Ohio censors are shown 
on television in the state with full constitu- 
tional freedom from censorship. 

“From 1948 to 1952,” said the MPAA, 
“1,836 motion pictures were shown over 
television in Ohio. Of these, 546 had never 
been submitted to 484 had been 
submitted and cut when originally shown 


censors ; 


(in theatres), but were shown in unexpur- 
gated versions in the home; five films were 
totally rejected by the Board of Censers for 
theatre showing, but were shown in homes 
by the television broadcasts.” 

The joint brief was signed by Sidney A. 
Schreiber, general attorney of the Motion 
Picture Association, and Philip J. O’Brien, 
Jr., formerly on the legal staff of the MPAA. 


Two Justices Take Issue 


Two Supreme Court justices Wednesday 
took sharp issue with a plea that the Court 
declare unconstitutional all censorship of 
motion pictures prior to showing. During 
oral argument on the banning of ‘“M,” Jus- 
tices Frankfurter and Jackson flung ques- 
tions and comment at John C. Harlor, 
attorney for Superior Films, Inc., distribu- 
tors of the picture. Justice Frankfurter 
asked why it would be necessary to rule the 
Ohio censor statute unconstitutional. Justice 
Jackson indicated that he did not think an 
absolute rule that nothing could be barred 
would be possible. 


Arthur, New SCTOA Chairman, 


Urges Lower Admissions 


Harry C. Arthur, Jr., Tuesday assumed 
the board chairmanship of the Southern 
California Theatre Owners Associations, 
succeeding Gus A. Metzger, chairman since 
the organization’s formation in 1944. 


Mints at New 
Technique 


HOLLYWOOD: Paramount Pictures has 
“developed a filming method which provides 
more camera angles, size and scope and the 
greatest picture definition and clarity of any 
method yet provided in the history of the 
industry,” A. W. Schwalberg, president of 
Paramount Film Distributing Corporation, 
announced this week at the end of a two- 
week stay at the studio. 

The distribution executive predicted that 
“this new method will be a revelation when 
disclosed,” and added “we will be ready to 
show it to the trade some time this year.” 
While here he with Y. Frank 
Freeman, Paramount vice-president and 
studio head, and Don Hartman, executive 
producer, and looked at new product. 

“IT have never in my more 
enthusiastic or optimistic for the future of 
Paramount,” he said. “What I have seen at 
the studio has gone far beyond my fondest 
expectations.’ He said he had been 
assured “‘by the studio that our new attrac- 
tions can be shown on any size screen and 
in any aspect ratio up to 1.85 to 1.” 

Among the new which Mr. 
Schwalberg commented were ‘Red Garters,” 
a western musical comedy in color by Tech- 
nicolor starring Jack Carson and Rosemary 
Clooney; “Elephant Walk,” a Technicolor 
drama filmed partly in Ceylon, starring 
Elizabeth Taylor and Dana Andrews; 
“White Christmas,” which Mr. Schwalberg 
called “the biggest musical Paramount has 


sing 


conferred 


career been 


also 


releases on 


ever made,” Technicolor and starring 
Kaye, Rosemary Clooney ; 
“Sabrina Fair,” a comedy starring Audrey 
Hepburn and Humphrey Bogart, and 
“Knock on Wood,’ Technicolor and star- 
ring Danny Kaye. 

Also coming up are “The Naked Jungle,” 
Technicolor, with Eleanor Parker and 
Charlton Heston; “Bridges at Toko-Ri,” 
with William Holden and Grace Kelly, 
Technicolor; “Jivaro,” Technicolor, with 
Fernando Lamas; Alfred Hitchcock’s “Rear 
Window,” Technicolor, starring James 
Stewart, and George Pal’s “Conquest of 
Space,” also Technicolor 


( ‘rosby, ] Janny 


Los Angeles Communion 
Breakfast February |4 


HOLLYWOOD: The Third Annual Com- 
munion Breakfast for members of the mo- 
tion picture industry in the Los Angeles 
area will be held February 14 at 10 A.M. 
at the Hollywood Palladium, following 
9 A.M. Mass conducted by Cardinal James 
I’. McIntyre at Blessed Sacrament Church, 
8661 Sunset Blvd. A record attendance of 
2,000 is expected. Tickets for the breakfast 
are available at all studios and film ex- 
changes. George A. Smith, Paramount west- 
ern division sales manager, is chairman for 
the third year. 
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‘LET’S GET THE 
CASH AND LET 





THE CREDIT GO! 


As our 30th Anniversary 

commences, we want to thank 

our exhibitor friends whose 

mutal confidence and coop- 

eration has made it all 

possible. We've got countless “Come up 
medals, awards, statuettes. and see my 


The annals of film business 






trophies 


glow with the achievements ' sometime!” 


of M-G-M attractions, M-G-M 
stars, M-G-M Showmanship. 
But our celebration is planned 
with only one thing in mind 
—your box-office! Let’s get 
the cash and let the credit go! 
We invite theatre men to join 
with us in what will be one 
of the biggest promotions of 
its kind ever held in the 


industry, to launch a caval- 





cade of top entertainments, 


to stimulate your business! 


sexe) 


JUBILEE 















TIEIN YOUR THEATRE WITH THE M-G-M 
PARADE OF GREAT “JUBILEE” HITS! 


M-G-M provides the fireworks nationally and locally! It’s going to be the most publicized event 
of the Year. Get your slice of the Birthday Cake. It’s an unparalleled opportunity to give your 
Box-office a LIFT! Here is a partial list of available M-G-M attractions for your local ‘JUBILEE.’ 


Showmanship accessories available FREE! 
"KNIGHTS” LEADS THE LINE-UP OF "JUBILEER’” RELEASES! 


JANUARY FEBRUARY 


RK “KNIGHTS OF THE “THE LONG, LONG 
ce 2 ROUND TABLE’ (CinemaScope) TRAILER’ (Ansco Color) 


(In Color Magnificence) + Robert Taylor, Lucille Ball, Desi Arnaz 


=~ Ava Gardner, Mel Ferrer 
MARCH 


JANUARY err )” 
“EASY TO LOVE’ (Technicolor) sca gala 


Esther Williams, Van Johnson, Tony Martin 

JANUARY 

‘QUO VADIS’ ROSE MARIE (CinemaScope) 
; (In Color Glory) « Ann Blyth, Howard Keel, 

Greater In WIDE SCREEN - (Technicolor) Snteadin Lamnes 

Robert Taylor, Deborah Kerr, Leo Genn 

JANUARY 

“GIVE A GIRL A BREAR’ GYPSY COLT” (Anse cor) % 


(Technicolor) + Marge and Gower Champion, Donna Corcoran, Ward Bond, Frances Dee, ® >, 
# Debbie Reynolds and Gypsy 


JANUARY APRII 


‘THE GREAT DIAMOND “RHAPSODY? (teva) 
ROBBERY’ Elizabeth Taylor, Vittorio Gassman 


= Red Skelton APRIL 


FEBRUARY “FLAME AND THE 
“SAADIA’ (Technicolor) FLESH” (Technicolor) 


Cornel Wilde, Mel Ferrer, Rita Gam Lana Turner, Pier Angeli Ia 


MARCH 


{ PRIL "¢ 


AND THESE CURRENT PRODUCTIONS! 


“MOGAMBO” (Technicolor) “KISS ME KATE?” (Ansco Color) “ALL THE BROTHERS WERE 
Clark Gable, Ava Gardner Kathryn Grayson, Howard Keel, Ann Miller VALIANT” (Technicolor) 
Robert Taylor, Stewart Granger, Ann Blyth 


“TAKE THE HIGH GROUND!” “ESCAPE FROM FORT BRAVO” 
(Ansco Color) ¢ Richard Widmark, Karl Malden, (Ansco Color) * William Holden, Eleanor Parker, “TORCH SONG” (Technicolor) 
Elaine Stewart John Forsythe Joan Crawford, Michael Wilding 


“THE ACTRESS” “HALF A HERO” “TERROR ON A TRAIN” 
Spencer Tracy, Jean Simmons, Teresa Wright Red Skelton Glenn Ford, Anne Vernon 


AND MANY MORE OUTSTANDING M-G-M ATTRACTIONS! 
(Including The Industry's Greatest Line-up of Short Subjects) 












re 
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A GREAT EVENT TQ LAUNCH M.-G-M’s JUBILEE” 


M-G-M’s FIRST GREAT 
PRODUCTION IN 
CINEMASCOPE! 


M-G-M’s presents in CinemaScope “KNIGHTS OF 
THE ROUND TABLE” « (In Color Magnificence) 
starring Robert Taylor « Ava Gardner « el Ferrer 
with Anne Crawford « Stanley Baker « Screen Play by 
Talbot Jennings, Jan Lustig and Noel Langley Based on 
Sir Thomas Malory’s ‘“‘Le Morte D’Arthur” « Directed 
by Richard Thorpe *« Produced by Pandro S. Berman 


NEXT FROM M-G-M IN CINEMASCOPE 
“ROSE MARIE” (Color) “BRIGADOON’” (Ansco Color) 


Ann Blyth, Howard Keel, Fernando Lamas Gene Kelly, Van Johnson, Cyd Charisse, Elaine Stewart 
“THE STUDENT PRINCE’ (Ansco Color) “BRIDE FOR SEVEN BROTHERS’ 

Ann Blyth, Edmund Purdom, John Ericson, (Ansco Color) 

Louis Calhern, and the singing voice of Mario Lanza Jane Powell, Howard Keel, Jeff Richards 


AND THESE BIG FUTURE M-G-M ATTRACTIONS! 


“EXECUTIVE SUITE” “BEAU BRUMMELL” (Color) 
William Holden, June Allyson, Barbara Stanwyck, Stewart Granger, Elizabeth Taylor, Peter Ustinov 


Fredric March, Walter Pidgeon, Shelley Winters, 


au ouglas, Louts “ahhern “CREST OF THE WAVE” 
voce : Gene Kelly, Jeff Richards 


Clark Gable, L Lana Turner, Victor Mature “INVITATION TO THE DANCE” 
(Technicolor) + Gene Kelly, and All-Star Cast 


Marlon Brando, James Mason, John Gielgud, Louis “VALLEY OF THE KINGS” (Color) 
Calhern, Edmond O’Brien, Greer Garson, Deborah Kerr Robert Taylor, Eleanor Parker 


oy HER TWELVE MEN” (Color) a SQUADRON 8” (Ansco Color) 


“BETRAYED” (Color) 


“JULIUS CAESAR” 


Greer Garson, Robert Ryan 








sé “We're Saying it 
a. with Pictures ! 


an Johnson, Walter Pidgeon 


[" 











Trust Laws 
Liability Is 
Questioned 


WASHINGTON: Rep. Emanuel Celler 
(D., N.Y.), ranking Democrat on the House 
Judiciary Committee, is of the opinion that 
a recent Federal court decision raises the 
question of whether the motion picture in- 
dustry and other entertainment businesses 
are subject to the Federal anti-trust laws. 

He was sharply critical of a decision 
handed down last week in New York by 
Federal Judge John C. Knox. Judge Knox 
dismissed the Justice Department’s anti- 
trust suit against the Shubert theatre book- 
ing interests on the grounds that like base- 
ball, theatre bookings are not a_ business 
and therefore not subject to anti-trust laws. 

Rep. Celler said this decision may be fol- 
lowed by the dismissal of other anti-trust 
suits involving “all manner of activities both 
in and out of the entertainment world.” 
Pointing out that motion picture companies, 
the medical associations and press wire 
services have in the past all been held sub- 
ject to the anti-trust laws, he said that 
Judge Knox’s decision will “raise many 
eyebrows” and require a complete examina- 
tion of the question of what constitutes 
“business” under the anti-trust statutes. 

“When Congress reconvenes,”’ Represent- 
ative Celler said, “I shall insist that the 
House Judiciary Committee take a new look 
at the definition of ‘business.’ We must nail 
down a number of activities that now seem 
to be immune from our Federal anti-trust 
laws.” 


TOA May 
Ask Code 


Revision 


The possibility that exhibition, through 
the Theatre Owners of America, might ask 
for a voice in any reexamination of the 
Production Code as called for recently by 
Samuel Goldwyn, was indicated this week 
by Walter Reade, Jr., president of the TOA. 

In a statement issued Tuesday Mr. Reade 
said the matter would be discussed at the 
exhibitor organization’s next board meet- 
ing. The statement said: 

“At its annual meeting in Chicago in 
November of last year TOA’s board of 
directors reaffirmed its position that the 
highest moral standards should be the guide 
in the production and distribution of all 
motion pictures. It also reaffirmed its sup- 
port to the principals and purposes of the 
motion picture Production Code. 

“However, as with all credos, codes and 
statements of principal it becomes necessary 
from time to time to reanalyze, revaluate 
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Box Office 
For 


December. 


Champions 
1933 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


ALL THE BROTHERS WERE 


VALIANT 
(Metro-Goldwyn-Mayer ) 

Produced by Pandro S. Berman. Di- 
rected by Richard Thorpe. Written by 
Harry Brown (based on a story by Ben 
Ames Williams). Technicolor. Cast: Robert 
Taylor, Stewart Granger, Ann Blyth, Betta 
St. John, Keenan Wynn, James Whit- 
more, Kurt Kasznar, Lewis Stone, Robert 
Burton, Peter Whitney. 


CALAMITY JANE 
(Warner Bros.) 

Produced by William Jacobs. Directed 
by David Butler. Written by James 
O'Hanlon. Technicolor. Cast: Doris Day, 
Howard Keel, Allyn McLerie, Philip Carey, 
Dick Wesson, Paul Harvey, Chubby John- 
son, Gale Robbins. 


HOW TO MARRY A MILLIONAIRE 
(20th Century-Fox) (CinemaScope ) 

Produced by Nunnally Johnson. Di- 
rected by Jean Negulesco. Written by 
Nunnally Johnson (based on plays by Zoe 
Akins, Dale Euson and Katherine Albert). 
Technicolor. Cast: Marilyn Monroe, Betty 
Grable, Lauren Bacall, David Wayne, 
Rory Calhoun, Cameron Mitchell, Alex 
D'Arcy, Fred Clark, William Powell, 
George Dunn, Percy Helton, Robert Ad- 
ler, Harry Carter, Tudor Owen. 





HONDO 
(Warner Bros.) (3-D) 

Produced by Robert Fellows. Directed 
by John Farrow. Written by James Ed- 
ward Grant (based on a story by Louis 


L'Amour). WarnerColor. Cast: John 
Wayne, Geraldine Page, Ward Bond, 
Michael Pate, James Arness, Rodolfo 


Acosta, Leo Gordon, Tom Irish, Lee Aaker, 
Paul Fix, Rayfora Barnes. 


KISS ME KATE 
(Metro-Goldwyn-Mayer ) 

Produced by Jack Cummins. Directed 
by George Sidney. Written by Dorothy 
Kingsley (based on the play by Samuel 
and Bella Spewack). Technicolor. Cast: 
Kathryn Grayson, Howard Keel, Ann Mil- 
ler, Keenan Wynn, Bobby Van, Tommy 
Rall, Jarnes Whitmore, Kurt Kasznar, Bob 
Fosse, Ron Randell. 


THE ROBE 
(20th Century-Fox) (CinemaScope) 
Produced by Frank Ross. Directed by 
Henry Koster. Written by Philip Dunne. 
Adapted by Gina Kaus from the novel by 
Lloyd C. Douglas. Technicolor. Cast: 
Richard Burton, Jean Simmons, Victor Ma- 
ture, Michael Rennie, Jay Robinson, Dean 
Jagger, Torin Thatcher, Richard Boone, 
Betta St. John, Jeff Morrow, Ernest 
Thesiger, Dawn Addams, Leon Askin. 
(Champion for the third month.) 





and perhaps revise. It may well be that the 
time has now arrived in the industry to do 
just that with the existing Production Code. 
If that is so, I feel that TOA will be in 
favor of such action. And if that is the deci- 
sion of the producers and distributors, and 
if the board of directors, at its meeting later 
this month, votes that exhibition should have 
a voice in the process of reanalysing, re- 
valuating, and possible revision, then the 
board will undoubtedly do what ever may 
be necessary to pursue its decision.” 


Columbia Signs Warwick 
For 3 More Pictures 


A three-picture releasing and financing 
program this week was agreed to by Colum- 
bia Pictures and Warwick Productions. The 
latter’s latest three, all made in England with 
Alan Ladd the star, are being released by 
Columbia. Of the new series, the first will 
be “‘Cockleshell Heroes,” to be made in Eng- 
land and France; the second will be “Prize 
of Gold,” to be made in England and Ger- 
many. Both will be in CinemaScope. The 
three completed films are “Paratrooper,” 
“Hell Below Zero” and “The Black Knight.” 


Screen Directors’ Guild 


To Present 14 Awards 
HOLLYWOOD: A 
will be made by the Screen Directors’ Guild 
of America at its third 
dinner-dance to be held January 24 in the 
Biltmore Bowl of the Biltmore Hotel, ac- 
cording to George Sidney, Guild president. 

Heading the list will be the critic’s award 
to be made to the outstanding critic in the 
United States whose reviews have been both 


record of 14 awards 


annual awards 


constructive and beneficial to the industry. 
For the first time, 
to the best TV director 
rector. 
Also to be given this yeat 
D. W. Griffith award for long 
achievement in motion 


an award will be made 
and assistant di- 
will be the 

and distin- 
guished picture 
direction. 

One award will be given for the 
outstanding directional achievement of 1953. 
A. similar 
will be presented. 

Four awards for outstanding directorial 
achievements during 1953 similar 
awards to assistant directors 
given. 


most 


award to the assistant director 


and 


will also be 
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“Best Years” Is Still Best 

@ @ @ SOME SEVEN YEARS and a few days ago “The Best Years of Our 
Lives” first appeared on the screen. . . . Immediately it was recognized as a monu- 
mental production achievement by Samuel Goldwyn. 


. William Wyler’s striking 
direction of the Mackinlay Kantor story, scripted by Robert E. Sherwood, was a 


noteworthy effort. . . . The cast was just about the best selection ever. . The 


picture went on to bow throughout the world and everywhere it created profound 
impress. . . . 


Now Goldwyn is again about to issue the noted Academy Award 
. . Viewed the other night in an RKO neighborhood spot, the 172-minute 


film is still a profoundly affecting experience with pointed realism, tremendous emo- 
tional impact and high dramatic register. . 


winner. . 


. . The effect upon the audience was 
great—as great, Phil M. ventures to say, as it was upon audiences in 1946... . The 
varied messages contained in “The Best Years” are as timely and as potent seven 
years later as they were the first time around, and maybe more so... . So, it 
must be said and said emphatically, that if ever a film rated a comeback it is 
“The Best Years.” . 


. . From this preview demonstration, said comback is going to 
be quite something to watch and report. 


VARIETY 


Stands Test of Time 
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The most honored picture of all time! 


Good Timing 


An important factor in the success of motion 
pictures often is timing of release. A fine pro- 
duction, such as “The Best Years of Our Lives,” 
was sensationally successful, doubtless because 
it was initially released at a time when its story 
was given added impact by its timeliness and 
appeal to virtually every family in America. 
That factor should add in good measure to the 
drawing power of this production which Samuel 
Goldwyn has wisely timed for re-release around 
the first of the year. Conditions today, after 
the Korean war, are much the same as they 
were seven years ago, after World War II. Re- 
turning Gls, many with newly-acquired families, 
are experiencing the same problems attendant 
to their return to civilian life. The realistic 
aspects of the “Best Years” story made it one 
of the great motion pictures of our time. It 
should, again, prove to be a great attraction. 
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mood of retrospect across vistas includ- 
ing four decades of the motion picture. 
And now it appears we have come, as one 
of the details of a mad world scene, into 
a period of confusions and ordeal far be- 
yond any precedent in the strenuous years 
that have gone across the screen. 

Largely external developments in the 
Electronic Revolution for a half a dozen 
years have forced upon the industry an 
amazing complex of technological adven- 
tures. They in turn have created disturbing 
problems for both the art and the merchan- 
dising thereof. This maelstrom of frenetic 
efforts at readjustment in the nature of 
things has had to be as public as the screen 
itself, 

But now atop all that has come a most 
disturbing thrust at the status of the Pro- 
duction Code, the principal public relations 
instrument of the motion picture. Putting 
aside for the moment the stated issues, this 
addition to the confusions of the day and 
impairment of relations with a public al- 
ready far from sure that the screen knows 
what it is about, appears to have been most 
unnecessarily superimposed on the scene 
at this time. This has come from inside, 
initiated with an explosion of publicity in 
the lay press. No necessity for this erup- 
tion has been apparent. It can do the 
sweating, striving motion picture no good. 
Further, there is no crisis involved. 

There can be no defense that this has 
been inescapable. 

The organized industry has often demon- 
strated its capacity of taking action on im- 
portant matters in camera. For instance, 
there was a secret settlement of a suit by 
an independent who in the early period 
menaced the Code application. There was 
that hushed decision to remove the penalty 
of a $25,000 fine on an affiliated theatre 
which should venture to run a picture with- 
out the Code seal. When a year later that 
fact became known the stated reason was 
that such a ruling by the organized industry 
could be, it was feared, interpreted as a 
violation of anti-trust laws. Then there was 
that star chamber decision to let down the 
Code prohibition of screen presentation of 
subjects pertaining to the drug habit or its 
traffic. A picture was made, no hit. Almost 
as quietly the indulgent ruling was re- 
scinded. 

It now appears to be the contention of 
the current movement *hat the public and 
the audiences have in the last twenty years 


HESE lines fall on paper in the after- 
| alow of a New Year's fireside in a 


arrived at a ‘far greater maturity,” on all 
age levels. That obviously is not correct. 

Much depends on what one considers 
‘maturity.'" Also much depends on where 
one takes the audience samples. There is 
considerable scientific and expert opinion 
that research indicates that the traits of 
adolescence, undisciplined adolescence, 
persist for the many for a lifetime. 

In sequel utterances much is made of the 
contention that there is of course no intent 
of impairing the basic moral order implied 
by the Code, just a matter of interpreta- 
tion and application, one is given to under- 
stand. 

It may be pointed out that it has been 
obvious in the administration of the Code 
these many years that there has been a rule 
of reason and elasticity. 

Also it is the opinion of this observer 
that there has indeed been, despite all 
Code precautions, an increase in the dar- 
ing innuendo and leering of the screen. 
This has appeared in imposing, pretentious 
productions amid a flying flurry of color, 
glamour and music. One familiar with the 
camera and the art of film montage and 
cutting inevitably discerns it. In the main 
it has been unimportant, but represents the 
continuous edging-up. 

The industry adopted and finally instru- 
mented the Code as a course of refuge 
from the consequences of a flow of un- 
discipled production, resented by its public. 
That resentment can be incurred again— 
unless the public should cease to care very 
much about the pictures. 


Wwe re We 


DEFENSE ECONOMY—Sensationally, we 
discover that in its motion picture labora- 
tory operations each year: "The United 
States Navy recovers 10,000 dollars in 
silver and 15,000 dollars in reusable fixer.’ 
The process takes out the silver by an elec- 
trolytic or plating process on cathodes, and 
then the fixing solution, mainly hyposul- 
phite of sodium, is slightly refortified. 
Twenty-five thousand dollars saving a year 
is not to be scorned by the taxpayers who 
daily read of billions spent and spending. 
That darkroom policy might be expanded. 
The item comes from that amazing monthly 
abstract bulletitn issued by Kodak Re- 
search Laboratories which seems to record 
the essence of most everything that it 
printed about photography, a service little 
known in this industry. 
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II Films Due 
From RKO in 


Early 1954 


RKO Radio announced this week that it 
will release 11 major productions, three of 
which are in 3-D and all but two of which 
are in color, during the first part of 1954. 
James R. Grainger, president, said Monday 
the schedule will be supplemented by nine 
reissues and that of the 11 new films, three 
are now before the cameras and the others 
are completed or in the editing stage. 

First to go into release will be “Killers 
from Space,” science-fiction drama, Jan- 
uary 23. This will be followed by “The 


French Line,” 3-D and Technicolor, star- 
ring Jane Russell, February 8; “She 


Couldn’t Say No,” with Robert Mitchum 
and Jean Simmons, February 15; and “Rob 
Roy,” Walt Disney live action drama in 
color by Technicolor, February 27. 
“Dangerous Mission,” in 3-D and Tech- 
nicolor, starring Piper Laurie and Victor 
Mature, goes into release March 6; “Carni- 
val Story,” in color with Anne Baxter and 
Steve Cochran, March 27; “Son of Sinbad,” 
3-D and Technicolor, with Dale Robertson 
and Sally Forrest, April 3; “The Saint’s 
Girl Friday,’ with Louis Hayward, April 
17, and “Susan Slept Here,” Technicolor, 
with Dick Powell and Debbie Reynolds, 
May 8. The latter is now before the cameras. 
Also currently shooting are “Desperate 
Men,” Technicolor, starring John Payne, 
set for mid-May release, and “The Big 
Rainbow,” Technicolor, with Jane Russell, 
set as the company’s big June release. 
February reissues include ‘Rachel and 
the Stranger” and “Valley of the Sun.” 
These will be followed in March by “Tall 
in the Saddle” and “The Enchanted Cot- 
tage”; April, “Mr. Blandings Builds His 
Dream House” and “They Won't Believe 
Me”; May, “Spanish Main” and “Badman’s 
Territory”; June, “The Thing”; July, 
“Gunga Din” and “The Lost Patrol.” 


Republic Regional Meetings 
For Its Jubilee Year 


Regional sales meetings are being held 
by Republic Pictures in connection with its 
high budget product to be released during 
the first months of its Jubilee Year. Tues- 
day and Wednesday, metropolitan division 
manager James V. O’Gara met in Wash- 
ington with managers and salesmen. Tues- 
day, eastern division sales manager John P. 
Curtin held a meeting in Boston, and Thurs- 
day another in Detroit. This week also, 
midwest division sales manager Paul Web- 
ster met with his staffs in St. Louis and 
Chicago. C. Bruce Newbery, director of 
sales, is visiting with staffs in Charlotte, 
Atlanta, and Dallas. He is to join Herbert 
J. Yates, company president, in New Orleans 
January 14 for the premiere of “Jubilee 
Trail” and then join western division man- 
ager Francis Bateman for coast meetings. 
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publications, voting in the fifth annual "Motion Picture 
Daily"’-""Fame" poll on the best of 1953, picked CBS's 
"Omnibus" as the Best Network Television Program, thereby 
putting in second place NBC's "Your Show of Shows," the 


previous winner for three years in a row. 


The new Champion of Champions, a Sunday afternoon omni- 
bus of all kinds of drama and entertainment, is presided over b 
master of ceremonies Alistair Cooke and is presented by the 
Television Radio Workshop of the Ford Foundation. 

Donald O'Connor, featured on NBC-TV's "Colgate Comedy 
Hour," was named Best Television Performer of the year. 

Meanwhile, the corresponding |8th annual radio poll finds 
Jack Benny continuing to reign as radio's Champion of Cham- 
pions. the "Jack Benny Show" (CBS) was voted the Best Net- 
work Radio Program and Benny himself named Radio's Best 


Performer of the year. 


Following are the “Motion Picture 
Daily’—“Fame” television poll winners. 


BEST NETWORK PROGRAM 

1. Omnisus (CBS) 

2. Your SHow or SHows (NBC) 

3. Dracnet (NBC) 

BEST TELEVISION PEFORMER 

1. Donatp O’ConNor (NBC) 

2. JacK Wess (NBC) 

3. JACKIE GLEAsSON (CBS) 

MOST PROMISING STAR 

Male 

1. Juttus La Rosa (CBS) 

2. GEORGE GoBELS (NBC) 

3. Brannon DeEWILpdE (ABC) 

Female 

1. Auprey Meapows (CBS) 

2. Jitu Corey (NBC) 

3. Marra Riva (Guest) 

BEST COMEDIAN 

1. JAcKiE GLEASON (CBS) 

2. Jimmy Durante (NBC) 

3. Sip Caesar (NBC) 

BEST COMEDIENNE 

1. IMocENE Coca (NBC) 

2. MaArtTHa Raye (NBC) 

3. LuciLtteE Batt (CBS) 

BEST COMEDY TEAM 

1. Sip Caesar & IMOGENE Coca (NBC) 
2. DEAN Martin & Jerry Lewis (NBC) 
3. Lucttte Batt & Dest Arnaz (CBS) 


BEST COMEDY SHOW 


1. CoLtGate Comepy Hour (NBC) 

2. THE JACKIE GLEASON SHOW (CBS) 
3. I Love Lucy (CBS) 

BEST VARIETY PROGRAM 

1. Toast oF THE Town (CBS) 

2. Your SHow or SHows (NBC) 

3. CoLcate Comepy Hour (NBC) 


BEST PANEL DISCUSSION 


1. Meer THE Press (NBC) 
2. AMERICAN ForRUM oF THE Air (NBC) 
3. AuTHOoR Meets Critics (DuMont) 
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O°CONNOR 1953 TV BEST 
BENNY RADIO 


T sbicatin EDITORS, critics and columnists on American 


DONALD O'CONNOR 


BEST NEW DRAMATIC PROGRAM 
1. Unitep STATES STEEL Hour (ABC) 
2. MEDALLION THEATRE (CBS) 


BEST DRAMATIC PROGRAM 

1. Stupio ONE (CBS) 

2. RoBpert MONTGOMERY PRESENTS (NBC) 
3. TELEVISION PLAYHOUSE (NBC) 


BEST MYSTERY PROGRAM 
1. Dracnet (NBC) 
2. SUSPENSE (CBS) 
3. THE WEB (CBS) 


BEST VOCALIST (Male) 

1. Perry Como (CBS) 

2. Eppir FIisHer (NBC) 
3. Jutius La Rosa (CBS) 


BEST VOCALIST (Female) 
1. DINAH SHORE (NBC) 
2. JANE FroMan (CBS) 
3. GISELE MAcKENzIE (NBC) 


BEST MUSICAL SHOW 

Classical 

1. Vortce oF FirEsToNE (NBC) 

2. NBC Opera (NBC) 

3. CHiIcaco SYMPHONY (DuMont) 


Popular 

1. Your Hit Parape (NBC) 

2. THE Frep WARING SHOW (CBS) 
3. THE DinaH SHORE SHOW (NBC) 


BEST QUIZ SHOW 
Audience Participation 
1. GroucHo Marx SHow (NBC) 


2. Dotiar a SEcoND (DuMont) 
3. BREAK THE BANK (NBC) 


Panel 

1. Wuat’s My Line (CBS) 

2. 20 Questions (DuMont) 

3. I’vE Gor a Secret (CBS) 
BEST MASTER OF CEREMONIES 
1. Ep Suttivan (CBS) 

2. Joun Daty (CBS) 

3. ALASTAIR CooKE (CBS) 





TOP AGAIN 





JACK BENNY 
BEST ANNOUNCER 


1. GreorGE FENNEMAN (NBC) 
2. Tony Marvin (CBS) 
3. DeNNis JAMES (ABC) 
BEST NEWS COMMENTATOR 
1. JoHN CAMERON SwayZE (NBC) 
2. Epwarp R. Murrow (CBS) 
3. DoucLtas Epwarps (CBS) 
BEST SPORTSCASTER 
1. Met ALLEN (CBS) 
2. Rep BArBer (CBS) 
Rus Hopces (all networks) 
3. Britt Stern (ABC) 
BEST DAYTIME PROGRAM 
1. Garry Moore SHow (CBS) 
2. THe Kate SMITH SHOW (NBC) 
3. Topay (NBC) 
BEST CHILDREN'S PROGRAM 
1. Dinc-DonGc ScHoot (NBC) 
2. KuKLA, FRAN & OLLIE (NBC) 
3. Howpy Doopy (NBC) 
BEST COMMERCIAL (Audience Viewpoint) 
1. Forp THEATRE (NBC) 
2. Krart THEATRE (NBC-ABC) 
3. Lucky STRIKE (NBC-CBS-ABC) 


BEST NETWORK PUBLICITY 


tie 


1. NBC 
Z:- CBS 
3.) ABC 


BEST INDIVIDUAL PUBLICITY 

1. Younc & RuBIcAmM’s BuREAU oF INDUS- 
TRIAL SERVICE 

2. BATTEN, BARTON, DuRSTINE & OSBORN, 
INC. 

3. J. WALTER THOMPSON, INC. 


Following are the “Motion Picture 
Daily’—“Fame” radio poll winners. 


BEST PROGRAM 

1. Jack BeNNy SHow (CBS) 
2. Lux Rapio THEATRE (CBS) 
3. Dracnet (NBC) 


(Continued on page 20) 

















Old style shooting... 


new style showing 

















“Law and lawless meet on the street and shoot it out.’’ Time-honored 
script ...new style, wide-angle handling—giant figures, cause-and-effect 
in action, sense of depth—all in one. Made for today’s projection— 
sound and picture—on today’s wider screens. Technical problems, 

there are... problems of film select#on, processing and projection... 
problems which Kodak is helping the industry solve through the facilities 
of the Eastman Technical Service for Motion Picture Film. 


Branches are located at strategic centers, inquiries invited. 


Address: Motion Picture Film Department, EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


East Coast Division Midwest Division West Coast Division 
342 Madison Avenue 137 North Wabash Avenue 6706 Santa Monica Bivd. 
New York 17, N. Y. Chicago 2, Illinois Hollywood 38, California 





TV, RADIO POiLS 


(Continued from page 23) 
BEST PERFORMER 


1. JAcK BeENNy (CBS) 

2. JacK Wess (NBC) 

3. ARTHUR GopFREY (CBS) 
MOST PROMISING STAR 
Male 

1. Juttus La Rosa (CBS) 
Eppig FisHer (NBC) 
Birt Cutten (ABC) 





J. 
Female 
1. GALI 
2. ROSEMARY CLOONEY (CBS) 
Lou ANN Simms (CBS) 
BEST COMEDIAN 
1. JAcK Benny (CBS) 
2. Bos Hore (NBC) 
3. GroucHo Marx (NBC) 
BEST COMEDIENNE 
1. Eve Arpen (CBS) 
2. Marie Witson (CBS) 
3. Mary Livincston (CBS) 
BEST COMEDY TEAM 
1. FriBBER McGEE & Motity (NBC) 
2. Amos “Nn” Anpy (CBS) 
3. Dean Martin & Jerry Lewis (NBC) 


Storm (CBS) 


BEST VARIETY PROGRAM 

1, ARTHUR GODFREY TIME (CBS) 
2. Jack BeENNy SHow (CBS) 

3. THe Breaxrast CLus (ABC) 
BEST POPULAR VOCALIST 
Male 

1. Eppie FisHer (NBC) 

2. Perry Como (CBS) 

3. Brine Crosspy (CBS) 

Female 

1. DinaH SHORE (NBC) 

2. RoseEMARY CLOONEY (CBS) 

3. Preccy Lee (CBS) 

BEST CLASSICAL VOCALIST 
Male 

1. THomas L. THomas (NBC) 


2. Ezio Pinza (NBC) 
3. Gorpon MacRar (NBC) 
Female 


1. Rise Stevens (NBC) 

2. Patrice Munset (NBC) 

3. DorotrHy Kirsten (NBC) 
BEST DRAMATIC PROGRAM 
1. Lux Rapio THEATRE (CBS) 
2. Dracnet (NBC) 

3. NBC Star PLayHouse (NBC) 
BEST MYSTERY SHOW 

1. Dracnet (NBC) 

2. SUSPENSE (CBS) 

3. Crime Ciassics (CBS) 


BEST MASTER OF CEREMONIES 
1. Art LINKLETTER (CBS) 
>, GroucHo Marx (NBC) 


» 


3. ARTHUR GopFREY (CBS) 
BEST NEWS COMMENTATOR 
1. Epwarp R. Murrow (CBS) 
2. Furton Lewis, Jr. (MBS) 
3. Morcan Beatty (NBC) 
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BEST ANNOUNCER 


1. Don Witson (CBS) 

2. GEORGE FENNEMAN (NBC) 
3. KEN CARPENTER (all networks) 
BEST SPORTSCASTER 

1. Britt Stern (ABC) 

2. Rep BARBER (CBS) 

3. Met ALLEN (CBS) 

BEST ORCHESTRA 

Classical 

1. NBC SympHony (NBC) 

2. N. Y. PHirHarmonic (CBS) 
3. Vortce OF FrrEsSTONE (NBC) 
Popular 

1. SAUTER-FINEGAN (CBS) 

? (all networks ) 


2. Les Brown 
3. Ray ANTHONY (all networks) 


BEST MUSICAL SHOW 

Classical 

1. N. Y. PHILHARMONIC (CBS) 

2. FirEsTONE Hour (NBC) 

3. TELEPHONE Hour (NBC) 

Popular 

1. THe RarLtroap Hour (NBC) 

2. THE VAUGHN Monroe SHow (CBS) 

3. THe Binc Crossy SHow (CBS) 

BEST COUNTRY MUSIC SHOW 

1. GRAND OLE Opry (NBC) 

2. SaTuRDAY NIGHT COUNTRY 
(CBS) 

3. MipwesTern Hayripe (NBC) 

BEST QUIZ SHOW 

1. GroucHo Marx SHow (NBC) 

2. 20 Questions (MBS) 

3. Two ror THE Money (ABC) 

BEST CHILDREN'S PROGRAMS 

1. Let’s PRETEND (CBS) 

2. Bic JoHN aNp SparKy (ABC) 

3. THe Lone RANGER (ABC) 

BEST DAYTIME PROGRAM 

1. ARTHUR GODFREY TIME (CBS) 

2. THe Breakrast CLusp (ABC) 

3. Diat Dave Garroway (NBC) 

BEST EDUCATIONAL PROGRAM 

1. Meet THE Press (NBC) 

2. INVITATION To LEARNING (CBS) 

3. THE AMERICAN FoRUM OF THE AIR 
(NBC) 

BEST PUBLIC SERVICE 

1. Meet THE Press (NBC) 

2. CBS SpecraL Events (CBS) 

3. Town MEETING oF THE Arr (ABC) 


BEST NETWORK PUBLICITY 


STYLE 


1. CBS 
2. NBC 
3. ABC 


BEST INDIVIDUAL PUBLICITY 

1. Younc & RusicAm’s BUREAU OF INDUs- 
TRIAL SERVICE 

2. Davin O. ALBER ASSOCIATES 


Australian Circuit Meet 


Murray Silverstone, president of 20th 
Century-Fox’s International Corporation, 
and Ernest Turnbull, head of Hoyts Thea- 
tres, will preside at the annual sales conven- 
tion of the Australian circuit, January 14-15. 











Seek Pacts 
In East for 
TA Locals 


The Motion Picture Council of New 
York, composed of east coast studio locals 
of IATSE, has swung into operation, and 
according to members of the various crafts, 
the organization will get a drive under way 
this year for basic agreements with inde- 
pendent producers of both theatrical and 
television films there. In many respects the 
Council is patterned on the lines of the 
Motion Picture Industry Council of Holly- 
wood. 

The 13 east coast locals are: Motion Pic- 
ture Cameramen, Local 644; Motion Picture 
studio Mechanics, Locals 52, 59 and 366; 
Film Editors and Cutters, Local 771; Mo- 
tion Picture Projectionists, Locals 306, 650 
and 640; Studio Technicians and Mechanics, 
Local 340; Motion Picture Assistant Di- 
rectors, Local 161; Motion Picture Ward- 
robe Attendants, Local 764; Makeup Artists 
and Hair Stylists, Local 798, and Motion 
Picture Laboratory Technicians, Local 702. 

Under the basic pact, the producer agrees 
that an employee associated in the produc- 
tion of a picture in the east shall be or be- 
come a member of one of the east coast 
locals on or after the 30th day of employ- 
ment and that he will be selected from ex- 
perienced personnel among the crafts in the 
New York area. 

Preference of employment will be given 
to those with experience in production in 
the east and with seniority, the definitions 
of which will be incorporated in new con- 
tracts which currently are being drafted. 


United Artists Begins 
With Five In January 


United Artists is starting off the new 
year by releasing five new film productions 
—“‘Gilbert and Sullivan,” “Wicked Woman,” 
“Go, Man, Go!”, “Riders to the Stars” and 
“The Conquest of Everest”—and reissuing 
the Charles Boyer-Hedy Lamarr hit, “Al- 
giers,” during the month of January, ac- 
cording to William J. Heineman, vice presi- 
dent in charge of distribution. “Gilbert and 
Sullivan” will go into release January 5; 
“Wicked Woman” January 8; “Algiers” 
January 15; “Go, Man, Go!” January 22; 
both “Riders to the Stars” and “The Con- 
quest of Everest” January 29. “Wicked 
Woman” and “Riders to the Stars” have 
been moved up from the December schedule. 


UPA Safety Short Screening 


United Productions of America, Academy 
Award cartoon producers, whose theatrical 
product is released through Columbia, has 
made a safety short, “Look Who’s Driving,” 
for Aetna Casualty & Surety Company, 
which will screen it for news writers Tues- 
day, in New York. Cartoon animation is 
used. Aetna states the eight-minute subject 
will be loaned gratis. 
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by WILLIAM R. WEAVER 

Hollywood Editor 

THERE IS good reason io watch closely 
t of a comedy entitled 


[railer,”” which was pre- 


the exhibition caree 
“The Long, Long 








viewe vere last week to an unexpectant 
audience which laughed itself into happy 
hyste1 For its reception across country 
is aS indicative of customer-satisfaction as 
was the se in this instance—an unanimous 
outburst of wholesome appreciation—the 
picture very well mig mark a_ turning 
poit production p 
Mayu Turn Studios Again 
To Making Series Comedies 

ght turn the ijor studios back to 
the making of series comedies, and that 
might be a very good thing for the tio 


business at this point 11 


‘The Long 


comedy. It 


Long Trailer” is not a series 
is a production in color of a 


book of the same 


name by Clinton Twiss 
But it has in full plenty the characteristics 
of a series comedy, and it is related directly 
to that kind of picture in two important 
respects. It co-stars Lucille Ball and Desi 
\ two of the most successful perform- 
ers s¢ es col edy ever offered the public, 
and it is a joint creation of Pandro S. 


Berman, Vincente Minnelli, Albert Hackett 





and Frances Goodrich, the amiable and con 
get creators (as producer, director and 
co-writers) of that great two-picture series, 
“Father of the Bride” and “Father’s Littl 
Divi i; 

Thus favored, it fits perfectly the pul 
poses ofa possible reconsideration of studio 
policy with re spect to (1) series comedies 
and (2) television talent. 


No Similar Comedies Since 
Days of “Hardy” Family 


and Pa 
Unive1 
International in the wake of “The Egg 
and I,” Hollywood hasn’t done a straight- 
out job of producing and presenting series 
Hardy Family 
from the trade and public 
that time 


Wit the 


exception of the Ma 


Kettle comedies that came from the 


oa 


comedies since the 


whisked 


for whatever 


was 
away 
reasons at were 
deemed sufficient. 

Yet the Kettle pictures, which 
budgeted at a fraction of the Hardy Family 
piled up abundant proof of the un- 
slaked public thirst for homespun humor, as 
well as prodigious profits, monetary and pub- 
lic relations-wise. 

It was not so many long years ago that 
the major studios were putting out series 
pictures in supply—Dr. Kildare, 


were 


costs, 


steady 


28 


Charlie Chan, the Jones Family, the forever 
unforgettable Harry Sherman Hoppies, and 
so on—and the theatres of the land could 
count, sure as sunshine, on a firmly fixed 
amount of revenue on the day it ran the 
current release in a contracted series. They 
have had no such rent-paying certainties 
since. 


Several Reasons Named, 
Including High Costs 


Three or four general reasons are men 
tioned around town, if 
planation, for the termination of series-pic- 


ture production. 


one presses for ex 


Possibly the most tangible 
among them is the rise in production costs, 
indubitably tremendous over the past decade, 
which is cited as placing the print-delivery 
price at a figur 
Offset 


gularly 


r impossible to retrieve 
against that is, 


fixed 


naturally, the sin 
nature of the series-picturs 


return, one of the few fixed figures in a 
typically fluctuant business, and mighty use- 
ful to have around when talking a banke1 
or an angel into a state of mind to foot a 
production bill.) 

Another that 


Mickey Rooney is the chief exhibit in sup 


explanation is players 
port of this contention—grew up, grew out 


of character, or tired of it, and in one way 
or another (death took a couple of Chans; 
certain other series-picture players hiked 
their stipend requirements) made 
ahead too difficult to be undertaken. It is 
maintained by some, also, that the format, 


the story line, all three, 


going 


the characters, or 
out, but the 
End Kids) have blown that theory to smith- 


wear 3owery Boys (nee Dead 


ereens long since 
The 


may be 


side of fascinating coin 


this 
by turning on television set, 


other 

seen 
or running a casual eye over the .television 
log in your local newspaper, at any given 
time and place. 
comedies that the theatrical motion pic- 
ture producers are not making any more, 
for whatever reasons, are flourishing lustily 
in the video field—more lustily than any 
other type of entertainment. TV can’t begin 
to do them as well as used to do 
them—and could again—but the television 
medium, with a considerable degree of suc- 
cess is doing them. 


In a word, the series type 


cinema 


May Lure Back Some Now 
Hugging TV Receivers 


How many of the millions who used 
to love the Hardy families and their kind 
in the theatre are staying home from the 
theatre to see them on television nowadays 
is a figure nobody can name with complete 
accuracy, up to now, but a more interesting 
and valuable figure would be the number 





PTET 


THIS WEEK IN 
PRODUCTION: 


STARTED (2) 


COLUMBIA 


Human Beast 





INDEPENDENT 
esperate Men 
(Bogeaus; Eastman; 





ScenicScope) 
COMPLETED (I) 
MGM 
Prisoner of War Story 
Ansco color) 
SHOOTING (20) 
COLUMBIA usan Siept H 
W aterfron nr 
INDEPENDENT 20TH-FOX 
Bullet Is Waitina 7araen of Ev 
Welsch; Techr CinemaScope 
lor) Technicolor) 
MGM Universal 
Batcnd Stas Black Shield of Falworth 
2 pane am ae ac (CinemaScope; 
Sree & Technicolor) 
stugent ae . ee the Paaan 
A r) mM@o pe; 
) Je Tor Sev B T ais 
CinemaScope; "¥9 
Eastman color] WARNER 
Beau Brumme ve a 
eres alisman hier 
ee at Scope; WarnerColor 
ic Techni inti Ring of Fear (Wayne- 
Pe Fellows; Cinema- 
Scope; WarnerColor) 
PARAMOUNT Rig Pee ee 
. nque t t St ? > pe: W srnerColor) 
recnnicolor] tar Is Born (Cinema- 


Rear Window 


Techr 


2; W arnerColor) 


RKO 
B Gg Rair bow 
(Technicolor 





former theatregoers who might 
that happy habit if the theatres 
resumed production of series-comedies. 

Idle speculation? For the moment—yes. 
But watch “The Long, Long Trailer.” Its 
box office record may take this whole matter 
out of the realm of speculation into the 
sunlight of plain dollar-and-cents arithmetic. 
And it may shed valuable light, also, on 
the question of the usefulness of TV stars 
in motion pictures. 


of those 
resume 


+> 

Two pictures were started during the last 
week of 1953. 

Lewis J. Rachmil started “The Human 
Beast,” Columbia, directed by Fritz Lang, 
and with Glenn Ford, Gloria Grahame, 
Broderick Crawford and Edgar Buchanan in 
the cast. 

3enedict Bogeaus launched ‘Desperate 
Men,” for RKO release, in Eastman color 
and in what he calls ScenicScope, a process 
concerning which there will be a story in 
these columns at a later date, and with Allan 
Dwan directing John Payne, Lizabeth Scott 
and others. 
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in big cities-small cities... big theatres-small theatres 


THE TWO-TIMING 
CAPTAIN IS 


MAKING 
Ps BOXOFFICE TIME 


EVERYWHERE! 





LONDON FILMS present 


The 
Captain's 


Paradise 


starring 


ALEC GUINNESS + YVONNE DE CARLO + CELIA JOHNSON 


with Charles Goldner - Miles Malleson + Bill Fraser * Nicholas Phipps 

AN ANTHONY KIMMINS PRODUCTION + Screenplay by ALEC COPPEL and 

NICHOLAS PHIPPS - PRODUCED AND DIRECTED BY ANTHONY KIMMINS 
A Lopert Films Release + Distributed thru United Artists 


“Should do hefty gross!” z Doing smash business in all first engagements! 
—Variety 


“Wonderfully funny!” —Time SYRACUSE—Eckel; BOSTON—Astor; DAYTON—Art; NEW HAVEN—Lincoln; CHICAGO— 
“The tills should jingle Ziegfeld; STAMFORD—Plaza: LOS ANGELES—Ritz; HARTFORD—Art; MEMPHIS— 
merrily!” = —Ind. Film Journal Warner; NEW YORK—Paris; CLEVELAND—Stillman; DENVER—Esquire; BUFFALO— 
“Sure to be one of Guinness Cinema; SALT LAKE—Tower: RICHMOND, VA.—Lee: MILWAUKEE—Strand: SAN DIEGO 
biggest money-makers! 

—M. P. Herald —Mission; ROCHESTER—Cinema; SEATTLE—Blue Mouse; SAN FRANCISCO—United 
“Bright, frisky, pemecns sete 4 Artists; KANSAS CITY—Vogue; PHILADELPHIA—Studio; CINCINNATI—Guild; HOUSTON 
(aaa —River Oaks; DALLAS—Esquire: FT. WORTH—Bowie; PORTLAND, ORE—Guild; 


DETROIT—Madison; ST. LOUIS—Shady Oak, Pageant; SPRINGFIELD—Art. 
NOW watch for hundreds more general-audience - 


- situations coming up! NIVE 
“A natural for long runs! 9 UP of AN RS4 
—Boxoffice ro) 


ee 


“One of the merriest of the 


mischievous Guinness films!” 
—wN.Y. Times 


“Great fun on all counts!’ —Cue 








INDUSTRY EYES 
NEW CONGRESS 


Tax Repeal Plea the Chief 
Interest; Chance Seen 
for Part Exemption 


WASHINGTON: The film industry will 
be directly or indirectly affected by a dozen 
naj ces of legislation likely to be acted 


n in the session of Congress which got 


lay, but the tax field will 





Most important in this field will 
be another industry fight to elimi- 
nate the 20 per cent Federal admis- 
sions tax. The President, in his veto 
message of the Mason tax repeal bill 
last year, promised to recommend at 
least a reduction in the tax, but the 
industry will fight for its complete 
elimination. Chances are considered 
promising for elimination of the tax 
at least on the lower-priced tickets. 
It is not clear whether the theatre tax will 
be handled in a separate bill, as it was last 
year, or wrapped into a general excise meas- 
covering the theatre tax and other 
excises, too. There will be many more bills 
introduced to repeal the admissions tax, and 


ure, 


all those not acted on carry over from last 
year, but the final decision as to procedure 
will be up to the House Ways and Means 
Committee. The timetable indicates late 
February or early March for consideration. 

Film industry firms will also be affected 
by what Congress does about the corporate 
This rate is scheduled to fall, un- 
der present from 52 per cent to 47 
per cent on April 1, 1954. However, the 
Treasury Department is almost certain to 
ask that the 52 per cent rate be continued, 
and it is considered likely that Congress 


tax rate. 
law, 


will go along with either a 50 per cent rate 
cent. 

\ sweeping technical tax revision bill will 
also have many provisions of interest to the 
industry. This bill has been prepared by the 
staff of the Congressional joint committee 
on Internal Taxation and by the 
Treasury staff, and will be the first order 
of business for the Ways and Means Com- 
with scheduled to start next 


or the full 52 per 


Revenue 


mittee, 


we ek. 


voting 


Provisions Diversified 


Some of its provisions likely will liberal- 
ize depreciation policies, ease double tax- 
ition of corporate dividends, give some re- 
lief on the tax treatment of overseas income, 
overhaul the present rules for corporate re- 
organizations, liberalize the provisions for 
iveraging income over several years, and 
nake other changes affecting industry firms 
ind workers. 

Social Security legislation also will come 
up before the Ways and Means and Senate 


30 








Finance Committees. There'll likely be a 
fight as to whether to put the social security 
tax rate, which went up to two per cent on 
January 1, back to 1% per cent. There may 
also be attempts to make the tax apply to 
more than the $3,600 a year it now applies 
to, and to 
security system. 

Another item of major interest will be in 


broaden coverage of the social 


the anti-trust field, where a House Judiciary 
sub-committee plans to have early hearings 
on whether Federal judges should be given 
discretion to award less than treble damages 
in private anti-trust Distributors 
favor this change, while exhibitors generally 
oppose it. There are also pending proposals 


cases. 


to set up a uniform Federal statute of limi- 
tations on private anti-trust actions and alse 
to increase the fines for violating the anti- 


trust laws. 
Other Items Scheduled 


Other 
action 


come up for 
the coming months include 


items which may 
during 
these: 

Small Business: The Senate Small Busi- 
ness Committee may continue to follow up 
on its earlier report on film industry trade 
practices. 

Television: Hearings may be held on 
the status of television, to 
determine whether it should be considered a 


pay-as-you-see 


common carrier, with all rates subject to 
Federal control. 

Minimum Wage: The Administration 
may ask Congress to extend provisions of 
the Federal minimum wage law to theatres 
and other service groups not now covered. 

Taft-Hartley: Any attempt to revise 
the Taft-Hartley law likely will include sev- 
eral provisions affecting film industry labor 
relations. 

Unemployment Compensation: The Ad- 
ministration is reported considering asking 
Congress to make the unemployment com- 
pensation program cover all establishments 
with three or more employees, rather than 
eight or more, as at present. 

Reciprocal Trade: The reciprocal trade 
program, strongly supported by the pro- 
ducers, expires again in June, and there'll 
be another fight over extending it. 


16mm Suit Defendants 
Receive Court Delays 


The Government’s anti-trust suit against 
the major companies and 16mm subsidiaries 
drags on in Washington, in the interroga- 
tories stage. Monday, Columbia, and Screen 
Gems, its 16mm subsidiary, were given until 
January 15 to file their replies to interroga- 
tories. The replies had been due Monday. 
At the same time, Republic Pictures Cor- 
poration and Republic Productions, Inc., 
were given until February 2. 





Networks 


Ready tor 
Color TV 


Equipping of television channels to carry 


national color is being under- 
taken by the American Telephone and Tele- 
graph Company long lines department. 
Ralph L. Helmreich, director of that 
department’s operations division, said the 
transcontinental radio relay route had been 


programs 


equipped just in time so it could carry the 
Tournament of New Year’s Day 
Parade at Pasadena, Cal., 8 east- 
ern cities. 


Roses 


to some 


The new color signal on several previous 
occasions has been carried by the Bell Sys- 
tem. On October 15, a test program 
carried from New York to Washington and 
back, on both radio relay and the coaxial 


Was 


cable. A color program was carried experi 
mentally November 3 New York to 
California. 

Mr. Helmreich remarked that more than 
Personnel 


irom 


added equipment was necessary. 
must be trained in new techniques. The long 
lines department has 50,000 miles of tele- 
vision channels. They service 261 stations 
in 159 cities. 


Bernhard Rejoins New 
Stanley Warner Circuit 


S. H. Fabian, president of Stanley Warner 
Corp., announced Tuesday the appointment 
of Joseph Bernhard as consultant on man- 
agement relations for the company. Mr. 
Bernhard joined Warner Bros. in 1930 and 
two years later was made general manager 
of Warner Bros. Theatres. He later became 
vice-president and director of Warner Bros. 
Pictures, Inc., and took leave of absence in 
1942-43 to serve as a civilian expert with the 
U. S. Navy. In 1945 he switched to produc- 
tion, becoming the president, treasurer and 
co-founder with Milton Sperling of U. S. 
Pictures, Inc. Resigning from this company 
in 1947 he became president of Film Classics 
and the next year also was elected president 
of Cinecolor Corp. He gave up the direction 
of Cinecolor in 1949 to devote his whole 
time to Film Classics. Since 1951 he has 
been in independent production, having 
launched such productions as “Journey Into 
Light,” “Japanese War Bride” and “Ruby 
Gentry.” 


Florida Exhibitors File 
$600,000 Trust Suit 


JACKSONVILLE: A $600,000 anti-trust 
damage suit has been filed in Federal Court 
here by John R. Sutton, Jr. and L. K. Kasa, 
partners in the Vogue theatre, Orlando, 
claiming they were denied first run pictures. 
Triple damages are asked. Defendants are 
Florida State Theatre, Florida Costal The- 
atres, 20th Century-Fox, Paramount, RKO 
Pictures, Columbia, United Film Exchange, 
Warner and United 
Artists. 





3rothers, Loew’s 
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Columbia 


CRUISING DOWN THE RIVER: Dick Haymes, 
Audrey Totter—Pretty good little picture, but not 
good enough to single on good time like I did!—S. T. 
Jackson, Jackson Theatre, Flomaton, Ala. 


Metro-Goldwyn-Mayer 

BAND WAGON, THE: Fred Astaire, Cyd Charisse 
—In our small town this is considered a “stinker.” It 
is another in a series of unprofitable shows, and at 
top rental. Played Sunday, Monday, December 27, 28. 
—Rowell Brothers, Idle Hour Theatre, Hardwick, Vt. 


MOGAMBO: Clark Gable, Ava Gardner—Played to 
above average business which did not justify the high 
film rental. ked wonderful on our wide screen. 
Played on Sunday and Tuesday.—Elstun Dodge, 
Elstun Theatre, Cincinnati, Ohio. 


Paramount 


AARON SLICK FROM PUNKIN CREEK: Alan 
Young, Dinah Shore—Gave this baby the go-by a 
dozen trips until one day Tom Poulos told me | 
wonderful corn looks when they tint it with Techni- 
color. So, since there’s a scarcity of seat-filling corn 
coming off the assembly lines this year, I let the 
salesman sell it to me last trip. All it needs is 
selling—it’s got everything else. We didn’t set the 
world on fire, but it pleased enough customers to 
make Bank Night stay in the black on a rough date. 
Played Wednesday, Thursday, December 16, 17.—Bob 
Walker, Uintah Theatre, Fruita, Colo. 


SHANE: Alan Ladd, Jean Arthur—A very good 
outdoor picture with plenty of beautiful scenery, espe- 
cially with Technicolor. Alan Ladd was at his best 
in the part that he played. Did average business for 
a three day run in this neighborhood house. Played 
Sunday, Monday, Tuesday, December 13, 14, 15.— 
O. P. Tucci, Victory Theatre, Spring Hill, W. Va. 


STOOGE, THE: Dean Martin, Jerry Lewis—I read 
where everyone else cleans up with these guys. Now 
I’ve tried them on every change and holidays, with 
the same old results—they’re just mediocre. Seem to 
give me strong midweek, but poor business any place 
else. This is a terrific comedy and those who came 
seemed to love every second of it, but I’d have en- 
joyed the laughs more if there had been more folks 
to enjoy them with me. Played Friday, Saturday, 
December 11, 12.—Bob Walker, Uintah Theatre, 
Fruita, Col. 


RKO-Radio 


I WALKED WITH A ZOMBIE: James Ellison, 
Frances Dee—Pretty fair oe reissue. Played 
Friday, December 11.—S. Jackson, Jackson The- 
atre, Flomaton, Ala. 


SECOND CHANCE: Robert Mitchum, Linda Dar- 
nell—Double billed this with ‘‘Devil’s Canyon’ (RKO) 
in 2-D to below average business. Played on Sunday 
and Tuesday.—Elstun Dodge, Elstun Theatre, Cin- 
cinnati, Ohio. 


Twentieth Century-Fox 


MY PAL GUS: Richard Widmark, Joanne Dru— 
Very good picture, but failed to do average Sunday 
bapinane. .—S. T. Jackson, Jackson Theatre, Flomaton, 

a. 


TONIGHT WE SING: David Wayne, Ezio Pinza— 
I love you, George Jessel, I love you Fox for making 
such a wonderful, wonderful movie. We played it 
for a week to capacity houses, and how proud can an 


MOTION PICTURE HERALD, JANUARY 9, 1954 


. « « the original exhibitors’ reports department, established October 14, 1916. 


In it 


theatremen serve one another with information about the box office performance of 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 


exhibitor get when you walk the streets, play golf, 
play poker, etc., and ali the congratulations and bou- 
quets are simply heaped on one! I have played good 
and excellent movies here. Have been complimented 
and congratulated left and right after “The Quiet 
man” (Rep.), With a Song in My Heart (Fox), but 
I have never been so embarrassed as with all the 
fine things said to me about “Tonight We Sing”! 
This is a wonderful motion picture. Raw miners who 
have never seen ballet before—who perhaps don’t 
even know how to spell the word—were held com- 
pletely spellbound by Toumanova’s “Dying Swan” 
sequence. At every single performance you could hear 
a pin drop. They even forgot to smoke—which is 
saying plenty! The color by Technicolor was beauti- 
ful, the music well chosen, the acting and humor first 
rate—what else could one wish for? I say play it 

play it in any situation. Fox has brought ballet and 
opera to the millions who have been starving for it, 
and they have brought it in a near perfect manner. 
More from you, Fox, more from you, Georgie, and 
even I'll give you a job! Small town exhibitors, don’t 
let trailer or concert names upset you. We are a 
small town and have miners, government officials 
and a little of everybody. They lapped this up, so 
why not your audience? Play it!!! Played Sunday 
through Saturday, November 15, 16, 17, 18, 19, 20, 21. 
—Dave S. Klein, Astra Theatre, Kitwe/Nkana, 
Northern Rhodesia, Africa. 


Universal 


DUEL AT SILVER CREEK: Audie Murphy, Faith 
Domergue—It takes a real champion to buck Christ- 
mas spirit, a basketball game on Friday and a wrestling 
match on Saturday, with dances in town both nights 
and kids dancing at school after the game. While this 
picture lacks a lot of being a real “biggy,”’ the popu- 
larity of Murphy handled the “pull” department— 
and miracle of miracles, we ended up this rough 
weekend with this in the black. The guy who knocks 
out the Dick Tracy strip must have put the “‘handles”’ 
on this cast—well anyway, folks got a chuckle out 
of the names. Played Friday, Saturday, December 18, 
19.—Bob Walker, Uintah Theatre, Fruita, Colo. 


JUST ACROSS THE STREET: Ann Sheridan, 
John Lund—This is a little sweetheart that anyone 
will enjoy—unless he’s being kicked around as I was. 
Wednesday night at six a blinding snowstorm set in. 
By show time, streets were glazed and snow was 
piling up. Had my annual Christmas party for the 
volunteer fire department and city employees and 
their wives, so they braved the storm and enjoyed 
the show, with $6.30 worth of hardy paying cus- 
tomers. Thursday it was very cold, but a fair 
crowd turned out to make up a little for the night 
before—but a little kid had to win the Bank Night 
pot for the second week in a row, so I took it in 
the neck, but good. Played Wednesday, Thursday, 
December 9, 10.—Bob Walker, Uintah Theatre, 
Fruita, Colo. 


LAW AND ORDER: Ronald Reagan, Dorothy Ma- 
lone—Ronald Reagan well liked here.—S. T. Jackson, 
Jackson Theatre, Flomaton, Ala. 


MA AND PA KETTLE ON VACATION: Majorie 
Main, Percy Kilbride—I think a laugh meter would 
have labeled this a shade better than the one before 
it in the series, but using one each year for the 
past three years in the corresponding week shows 
either the series is slipping or reflects the general 
business trend. This just barely earned its rental— 
but anyway, it made its own way during the rough 
days of December, so it gave us something to be 
thankful for even if we didn’t make up for some of 


” 


the “dogs” on the contract, as this series once had 
to do. We are thankful the ‘‘dogs’’ have just about 
disappeared in Universal’s line-up layed Sunday, 
Monday, Tuesday, December 13, 14, 15.—Bob Walker, 
Uintah Theatre, Fruita, Colo 


Shorts 
Columbia 


CAPTAIN’S OUTRAGEOUS: Mr. Magoo in Techni- 
color—Beautifully drawn, as most of the Mr. Magoo 
series are, but the humor seems to go with the art 
direction.—W. R. Shepherd, Regent Cinema, South 
Shields, England. 


LITTLE BOY WITH BIG HORN: 
Coler—Me, I think all of these are precious The 
kids, to put it in their own words, say, ““They’re too 
unfunny.”” My audiences (adult) generally say nothing 
about them, a few, though, go into raptures over 
them, but they’re too few. I thought this was won- 
derful—but I didn’t buy a ticket.—Bob Walker, Unitah 
Theatre, Fruita, Colo 


Jolly Frolics in 


Paramount 


GREEN MOUNTAIN SPEEDSTERS: 
Rice Sportlights—Good short with very good skiing 
by men and women. Thrilling speed and spills by 
women skiers. Scenes clear and visible W. P. Brown, 
Nifty ‘Theatre, Waterville, Wash 


LITTLE BOO PEEP: Casper—This has extra good 
color. The children screamed with glee at it.—W. P. 
Brown, Nifty Theatre, Waterville, Wash. 


NO PLACE LIKE ROME: Kartune—Good color 
and comedy in this one, good bouncing ball music also. 


—W. P. Brown, Nifty Theatre, Waterville, Wash 
PHILHARMANIACS: Kartune 


color. Some wonderful musical 
color cartoons getting better every 
go wrong on this.—W. P. Brown, 
Waterville, Wash. 


Grantland 


Very good short in 
P: aramount 
You can’t 

Theatre, 


scenes 
month 


Nifty 


Twentieth Century-Fox 


CARMEN’S VERANDA: 
of the cartoons which Fox 
gram.—W. Shepherd, 
Shields. England. 


Terrytoon— Poor most 
sends me in with a pro 


Regent Cinema, South 


Warner Bros. 


BRAVE LITTLE BAT: Merrie 
toon—Small fry and teen-agers have been imitating 
the litile bat all week. This, plus the way they 
laughed, is a sign it was worth more than usual 
mertion.—Bob Walker, Unitah Theatre, Fruita, Colo. 


STREET CAT NAMED SYLVESTER: Merrie Melo 
dies and Looney Tunes—The people start laughing just 
as soon as they see the title, and the laughs keep on 
until the end. Tweety and Sylvester are at it again, 
with the help of the bulldog, and the situations are 
hilarious. Book this one and have a good laugh your- 
self.—Mel Edelstein, Lybba Theatre, Hibbing, Minn. 


Melody Color Car- 


3! 





cople in y @ ews 


ANTOR has been appointed lifetime 


Eppir ( 
| the “March of Dimes of the 


cnairman ot 


Air” by Bastt O’Connor, president of 
the National Foundation for Infantile 
Paralvsis 

CHARLES L, CASANAVE, SR., long a member 
of the industry as exhibitor, producer and 
distributor, has been elected president of 
Fred Astaire Dance Studios, Inc., replac- 


ing FRED ASTAIRE, who moves up to chair 


ALFRED S R, former president of the The 
itre Owners of America, was in New 
York from Nashville this week 

GEORGE Rosey, widely known vaudeville 
comed ind film actor in England and 


G. DARNLEY 
J. Arthur Ra 


were among thos¢ 


SMITH, managing director ot 
nk’s Cinema Television Ltd., 
honored in London last 


New 


received a 


Year’s honor 
knighthood 


commander oi 


weekend in the annual 
1St 1 fie 
and the latter was made a 


T elenews to 
Metrotone 


An exp 


Tele- 


news news film services for television will 


insion program under which 


be owned and produced henceforth by 
Hearst Metrotone News, Inc., has been an- 
nounced jointly by Hearst, International 
News Service and Telenews Productions, 
Inc. Metrotone News is owned jointly b: 
the Hearst Corporation and Loew’s, Inc 
In accordance with the terms of an out- 


right purcl 


agreement concluded by the 


companies ywnership and production of the 
Telenews daily TV news film, Telenews 
Weekly News Digest and the Telenews 


Sports \Jeekly, will be transferred to Metro- 


tone News 
Chey will continue to bear the Telenews 
label and will be distributed exclusively 


1 


through the 
INS, as they last six 
since the debut of the first Tele- 
news films. 


television sales department of 

have been for the 
years, ever! 
news syndicated T\ 
will continue 
as an independent company and 


Productions, Inc., 


74 
eienews 


in existence 


will concentrate on the development of its 
other TV activities such as the production 
of special TV film programs of a non- 


newsreel character and commercial films. 


Killers’ Opens Feb. 10 

RKO “Killers from 
science-fiction about an 
earth by supermen from another planet, will 


Radio’s Space,” 


story invasion of 
have its world premiere February 10 at the 
Golden Gate theatre, San Francisco, Charles 
Boasberg, general sales manager, announced 
this week. 
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the Order of the British Empire in re- 
cognition of his pioneering achievements 
in the development of television in Eng- 
land 


Tue Rev. S. FRANKLIN MAcK of Bound 
Brook, N. J., has been elected executive 
and film 

Council of 


broadcasting 
the National 


director of the 
commission of 


Churches of Christ in the U. S. A., suc- 
ceeding Dr. RONALD BrIDGEs, who will 


retire February 1. 
GEORGE J. SCHAEFER has signed an agree- 
ment with the newly organized Stanley 
Kramer Pictures Corp., to represent the 
firm as general sales representative. 
BAMBERGER, sales promotion man 
Rutcers NEILSON, 
publicity manager, both of RKO Radio 
Pictures, will be honored by the Amer- 
ican Legion as two members holding con- 


LEON J. 


ager, and foreign 


tinuous membership for the longest time. 
Scrolls will be presented January 20. 


Two Promotions and an 
Appointment for UA Abroad 


United Artists’ foreign depart- 
ment this week disclosed promotions 
and an appointment. Terry M. Lindner has 
been named India, Singapore, and Thailand 
He had been special rep- 
Tony Chok, 
acting manager in Singapore, now is man 
Charles Moses, publicist, has been 
appointed Continental 
He will have Paris headquarters. His work 
will be in cooperation with Pierre Weill, 
publicity manager in France, and with Rich- 


sales 
two 


district manager. 
resentative in India. former 
ager. 


publicity manager. 


ard Condon, home office liaison in Continei- 
tal Europe with producers making films for 
UA release. 





OF BRITISH TOP 12, 
SIX ENGLISH-MADE 


LONDON: Newspapermen and com- 
mentators here are happily impressed 
with the results turned up by this 
Bureau's survey of the 12 top money- 
making pictures in Great Britain last 
year. The survey revealed that no 
fewer than six of the top 12 had been 
made in Britain and that, indeed, of 
the first five, four were British. The 
Golden Group is as follows: "A 
Queen Is Crowned" (British), “The 
Cruel Sea" (British), "Road to Bali," 
"Genevieve" (British), "The Red 
Beret" (British), ‘Because You're 
Mine," "Shane," "Quo Vadis," "Moul- 
in Rouge" (British), “Malta Story" 
(British), ‘Hans Christian Andersen" 
and "Snows of Kilimanjaro." 








British Film 
Tax Cut Plea 


Next Month 


by PETER BURNUP 
LONDON: Arrangements have been made 
for J. Boyd Carpenter, Financial Secretary 
to the British Treasury, to discuss the in- 
dustry’s claim for entertainment tax remis- 
sion with representatives of the four trade 
associations early in February, it was an- 
nounced here this week. 
Meanwhile, the Associations’ 
dum to the Chancellor of the Exchequer on 
the subject has been issued. It reminds the 
Chancellor of his promise, during the debate 
on the 1953 Finance Bill, to watch the trend 
in declining attendances and states, “the ad- 


memoran- 


verse trend in admissions has continued and 
competition has increased from other forms 
of entertainment which are either exempt or 
bear a much lower rate of taxation.” 
Statistics are cited in support of the claim 
for remission on three counts and the mem- 
runs: (1) If the fall in the net 


earnings of cinemas is to be stopped, enter- 


orandum 


tainment tax must be reduced by approxi- 
mately £8.9 million; (2) If the annual in- 
crease in cinema wages and overhead alone 
is to be recovered, entertainment tax must 
be reduced by £8 million; (3) If the figures 
originally aimed at when seat prices, tax 
and Eady levy were all increased in 1951 
are only to be achieved, entertainment tax 


must be reduced by approximately £68 
million. 
V 
Adolph Zukor has sent a donation of 


£1,000 to the Trade Benevolent Fund here 
to endow a bed at Glebelands, the rest home 
for the Fund’s beneficiaries. 

The gift is made in a letter to Reginald 
3romhead, chairman of the Fund, in which 
Mr. Zukor “Mr. Barney Balaban 
(Paramount president) and I have known 
for a long time the very fine work being 
done by the Benevolent Fund under your 
guidance, and we are particularly pleased to 
make this contribution on the occasion of 
your thirtieth anniversary as chairman.” 


Says: 


Screen Extras Get Wage 
Increase in New Pact 


Screen extras on January 2 began receiv- 
ing five per cent more in daily wages, as a 
result of a agreement between the 
Screen Extras and the Association of Mo- 
tion Picture Producers. They also were 
given an increase in their automobile allow- 
ance from $7.50 to $10, and granted a special 
“business adjustment” from $6.75 to $7.08. 
Thus, under the new scale, extras now will 
be receiving $19.43 a day for general 
work. Dress extras, riders, and dancers will 
be getting $26.25; and stand-ins, $18.85. The 
understanding runs to January 2, 1958. 
Either party may reopen negotiations Jan- 
uary 2, 1956. The SEG membership is still 
to ratify, by mail. 


new 
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ALBANY 


The box office effect of layoffs in defense 
centers such as Schenectady and Watervliet, 
plus the possibility of further business con- 
traction there or elsewhere, have caused 
some deep thinking in industry circles. 
Belief is that Albany, a capital city and a 
distribution rather than a manufacturing 
point, will feel any general shrinkage less, 
proportionately, than other exchange area 
cities. With “Hondo” booked as top 
feature in the Strand, the Warner musical, 
“3 Sailors and a Girl,’ was spotted at the 
Ritz... . Variety Club, through Chief Bark- 
er Jules Perlmutter, accepted a $900 check 
contributed by Automobile Auction Pavilion, 
Albany-Schenectady Rd., from a sale of 
used cars, to Camp Thacher Fund... . Sam 
Shain visited this city and Gloversville. . . . 
J. Myer and Louis W. Schine gave a holiday 
party for 200 home office employees and 
guests in Gloversville. 


ATLANTA 


John R. Sutton, Jr., and L. K. Kasa, 
owner of the Vogue theatre, Orlando, Fla., 
have filed a $600,000 anti-trust suit in 
Federal Court, Jacksonville, Fla., against the 
following exchanges and theatres: Florida 
State, Costal Theatres, 20th Century-Fox, 
Paramount Florida Distributing Corp., 
RKO Radio Pictures, Columbia Pictures, 
United Film Exchange, Warner Bros. and 
United Artists. Ray McCullough has 
been appointed manager of the Lyric and 
Roxy theatres in Russellville, Ala... . The 
Atlanta Variety Club held its annual New 
Year’s party at the club room in the Hotel 
Atlanta. .. . The Town Hall theatre, Bald- 
win, Fla., has been reopened by Babe Bush- 
inell. .. . The 81 theatre here has installed 
a new wide screen. ... The Strand theatre 
has closed. . . . In for a visit were James 
E. Clay, Clay theatre, Conyers, Ga., and 
John Moffett, of the Moffett cricuit in 
Alabama. 


BOSTON 


Norman Glassman, owner of the Rialto, 
Lowell, has installed a new Astrolite screen. 
... Ansel Sanborn, owner of several thea- 
tres in New Hampshire, died December 26 
in Wolfeboro and is survived by a son, 
Norris. . . . Jack McCarthy, Warner sales- 
man, is recovering from a kidney operation 
at the Bon Secours Hospital, Methuen... . 
Anita Counsell, secretary to Eddie Klein at 
Bay State Films, is in Haines Memorial 
Hospital with an attack of mumps... . 
George Kraska, who recently went under the 
surgeon’s knife at the Peter Bent Brigham 
Hospital, is now recovering at his Brookline 


manager of the Eggleston Square Theatre, 
Roxbury. ... Mr. and Mrs. Benjamin Sack, 
owner of the Beacon Hill theatre, and two 
in Fitchburg, are parents of a new-born son. 
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BUFFALO 

Burglars entered the Riverside theatre 
the other evening and took $175 in bills and 
change from a safe in the office. It was 
the second theatre burglary in three days. 
Two days earlier, the Cinema was entered 
by burglars who took $2,162 in cash and 
$548 in checks from an unlocked safe in 
the office. .. . The Paramount with a pre- 
view of “Money From Home” and the 
Center also with a preview of “His Majesty 
O’Keefe” did terrific business last Thurs- 
day. . And the same goes for the La- 
fayette with its presentation of ‘Sadie 
Thompson” and Shea’s Buffalo with “Kiss 
Me Kate” in 3-D. .. . The Center, by the 
way, inaugurates its first CinemaScope at- 
traction, “King of the Khyber Rifles” Fri- 
day. Charles A. McKernan, manager 
of the Seneca, big South Buffalo UPT com- 
munity theatre, has been elected chairman 
of the board of the South Buffalo Business- 
men’s Assn. He was president in 1953... . 
Ben Felcher, manager of the Columbia ex- 
change and Herb Gaines, WB salesman, are 
vacationing in Miami Beach. Howard 
McPherson, formerly with Monogram, has 
taken over the Syracuse territory for RKO 
Pictures, succeeding Ed Smith, retired. 


CHICAGO 

Start of the new year finds Chicago ex- 
hibitors in the forefront of the industry’s 
equipment revolution, with at least 30 thea- 
tres planning to play “The Robe” in its 
first subsequent run here and more plan- 





WHEN AND WHERE 


January 27: Mid-winter convention and 
board meeting, Virginia Motion Picture 
Theatre Association, Jefferson Hotel, 
Richmond. 


February 2-4: National Allied Drive-in 
Theatre Association convention, Nether- 
lands-Plaza Hotel, Cincinnati, Ohio. 


February 2-4: Annual meeting, Indepen- 
dent Theatre Owners of Ohio, Nether- 
lands-Plaza Hotel, Cincinnati. 


February 5-6: National Allied board meet- 
ing, Netherlands-Plaza Hotel, Cincinnati. 


March 28-30: Annual convention, Allied 
Theatre Owners of Gulf States, Edge- 
water Gulf Hotel, Edgewater Park, Miss. 


April 6-8: Annual convention, Allied Inde- 
pendent Theatre Owners of Wisconsin, 
Hotel Shroeder, Milwaukee. 


May 2-7: Semi-annual convention, Society 
of Motion Picture and Television Engi- 
neers, Statler Hotel, Washington, D. C. 











ning to install systems calculated to handle 


the new wide-screen techniques. [ndus- 
try old-timers are mourning the passing 
of A. George Gordon, 71, manager of the 
Balaban and Katz Liberty, Libertyville, Ill., 
for the past six years. He was a veteran 
of more than fifty years in show business. 
Sanford Wolff, attorney representing 
many theatres here, and his wife, June, be 
came the parents of a boy, David, born 
here last week. . . . The Green Valley thea- 
tre, Green Valley, Ill., is going to a part 
time operation and will be open only on 
Saturdays and Sundays. . . . Lou Smerling, 
former midwest manager for Confection 
Cabinet Corporation, was a holiday visitor 
in Chicago, bringing his wife with him 
from their home in St. Paul, Minn. 


CINCINNATI 

Services were held January 3 for Rudolph 
Benson, 66, widely known publicist and 
advertising man, who died in Jewish Hos- 
pital following an operation performed four 
weeks earlier. Local neighborhood 
houses again have broken into the first run 
category with the current showing at the 
RKO Paramount, Ambassador, Covedale, 
Norwood and Valley theatres of the Univer- 
sal-International “Walking My Baby Back 
Home.” . . . The Cincinnati Variety Club, 
Tent No. 3, will conduct its installation of 
officers at a dinner in the Contential Room 
of the Netherlands Plaza, January 11. Of- 
ficers of the newly-organized Variety Ladies 
Auxiliary will be installed at the same time. 
Edward B. Salzberg is the new chief barker, 
while Mrs. Faye Weiss heads the female 
contingent. .. . William C. Dodds, manager 
of the Northio Paramount theatre, in nearby 
Hamilton, Ohio, reports that a new 22 by 
45 foot screen is to be installed for Cinema- 
Scope. . . . Phil Chakeres, president of the 
circuit which bears his name in Spring- 
field, Ohio, distributed 17,000 complimentary 
tickets as Christmas gifts to school children. 


COLUMBUS 


George O. Doyle, newly-appointed city 
safety director, said that gambling and 
charity bingo would continue to be banned 
because he intends “to carry out the tough 
assignment of enforcing all city and state 
laws.” The Uptown theatre escaped 
damage in a fire which destroyed a six- 
story warehouse nearby. At one time it was 
feared the spectacular blaze would spread 
to the theatre and Chittenden and Reid 
hotels. Jay McGee, manager of the 
Gayety, is recovering following an opera- 
tion. During his absence his wife has been 
managing the theatre... . Richard S. Wolfe, 
46, president of Radio Ohio, Inc., operators 
of WBNS and WBNS-TYV, died while on 
a West Indies cruise. . . . Marjorie White, 
former director of the Lake White Little 
Theatre and the Gallipolis, Ohio, Little 


Theatre, has been named publicity manager 
(Continued on following page ) 





(Continued from preceding page) 
of radio station WVKO here. Frank 
Marzetti reopened the Indianola after the 
North Side neighborhood had been closed 


for several days for remodeling. A new 
lounge and concession stand have been 


added. 


DENVER 


Lem Lee, of the Lee Theatres, announces 
that they will open their new “Wadsworth 
Indoor drive-in theatre” in a Denver sub- 
urb on Feb. 15. The theatre will have space 
for 900 cars, along with a 600-seat building 
for walk-ins, or for folks who come in their 
cars but prefer to indoor seats. There will 
be two acres of parking for indoor patrons. 
The setup will cost about $325,000. 
Business at the New Year’s eve shows was 
not all that was looked for, with most houses 
merely running a midnight show of the film 
being currently shown. However, those that 
had a special film on pre-release arrange- 
ment, did a fine business. . . . Ray Davis, 
Fox Inter-Mountain Metropolitan district 
manager, was m.c. on a half hour program 
on KLZ one evening last week. The pro- 


gram has a prominent person act as Mm.c. 
each week 
The Sutherland theatre building and 


equipment at Sutherland, Ia., is to be put 
on the auction block Jan. 18 by Donald C. 
Henry, owner. Henry, who will keep the 
theatre open until the sale, has taken a 
position with a manufacturing firm in IIli- 
nois. The Manilla Theatre at Manilla 
has been closed for an indefinite period 
by L. R. Howorth, owner and manager. 
Howorth blamed a drop in patronage for 
the closing. He did not say if or when 
he plans to reopen... . J \ man who worked 
in a Shenandoah theatre in 1910 is back 
in Shenandoah again employed at a theatre. 
He is Percy Thomas, whose father, Ed 
Thomas, operated the Airdrome theatre, a 
forerunner of the present-day drive-in 
houses. Thomas has a post now as projec- 
tionist for the Page. At the Airdrome, 
Thomas hawked popcorn and ice cream 
cones. Lois Stroud, NSS biller, was 
married to James Lattimer in a ceremony 
at her home. She will continue on her job 
at NSS. Another holiday wedding was 
that of Lt. Bob Peterson, son of RKO sales- 
man Henry Peterson, to Miss Marilyn May 
Music in a candlelight ceremony at Union 
Park Methodist church. 


DETROIT 

Year’s end found the Fox with record 
long runs. The big 5,500-seat house closed 
“The Robe” New Year’s Eve with sixteen 
weeks under the belt. “Moulin Rouge” 
started the trend last May with a six week 
run. “Pickup on South Street” in August 
also hit six weeks. Previous long record was 
set in 1947 when “The Egg and I” held 
four weeks. Marilyn Davis who saved 
two boys she was sitting with received a 
season’s pass to the UDT Birmingham 
(Mich.) theatre. Birmingham Kiwanis and 
manager Richard Sklucki did the presenta- 
tion. IATSE Local B-25 re-elected 
Nellie Arnold president. A general increase 
of $4 retroactive to Dec. 1952 has been 
awarded local exchanges. . . . Jake Gross 
is back at the Fisher. He had been in 
California for some time. 
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HARTFORD 


The 850-car capacity drive-in theatre 
being built by Perakos Theatre Associates 
at Plainville, Conn., will have a 114-foot 
wide screen, largest of its type in Connecti- 


cut, according to Sperie Perakos, general 
manager. An Easter Sunday opening is 


planned for the $200,000 project. . . . Op- 
ponents of the proposed Fred Quatrano- 
John Sirica drive-in theatre at Watertown, 
Conn., have disclosed plans for request of 
a permanent injunction. .. . Douglas Amos, 
Hartford district manager for Lockwood & 
Gordon Theatres, is on a month’s vacation 
in the Caribbean area. Sam Rosen of 
Rosen’s Film Delivery, New Haven, is 
vacationing in Florida. Joseph Giobbi, 
manager of the Crown Theatre, Hartford, 
will be married in February to Miss Loretta 
Dominie of Hartford. ... Bernard E. Levy, 
formerly associated with Amalgamated Buy- 
ing and Booking Service, and at one time 
Hartford division manager for Fred E. 
Leiberman Theatres, is now in the furniture 
business in the territory of Springfield, 
Massachusetts. 


INDIANAPOLIS 


Lawrence J. McGinley, former U-I branch 
manager here, became general manager Jan. 
1 of the Fourth Avenue Amusement Com- 


pany, half owner of Greater Indianapolis 
and operator of houses throughout Indiana 
and Kentucky. .. . Services were held here 


Jan. 5 for Mrs. Gertrude McCleaster, who 
died Dec. 31 in Florida. She was the mother 
of Tommy McCleaster, 20th-Fex district 
manager. . . . First-run theatres opened the 
New Year with a bang. “Knights of the 
Round Table,” “Beneath the 12-Mile Reet” 
and “Hondo” are expected to gross above 
$25,000 each for the week. . . . Dean Brown, 
manager of the Lyric, has added a hillbilly 
show to his regular program on Sundays 
only. 


JACKSONVILLE 

Billy Wilson, former theatre manager in 
Jacksonville, St. Petersburg, and Orlando, 
has been named manager of the Carib, new 
deluxe indoor house of 1,200 seats opened 
in Clearwater on Christmas day by the 
Carl Floyd circuit. Tom Wingate has 
replaced Bob Ancell as manager of the 
Palms theatre, West Palm Beach. . . . Ken- 
neth Holson is managing the Paramount the- 
atre in Palm Beach, which re-opened for the 
winter season on Christmas night. .. . An- 
other re-opened theatre, the Delray, Delray 
Beach, is under the management of Arnold 
Chester Holt... . Jerry Evans has replaced 
Jerry Mayburn as manager of the Lake the- 
atre, Lake Worth. ... Ted Young is now 
managing the Warner theatre, Ft. Lauder- 
dale, in. place of Tom McConnell, who re- 
signed. . . . Ben Newman, New York City 
confectioner who serves a large group of 
Florida theatres, visited Mr. and Mrs. Harry 
3otwick of Florida State Theatres. ... Nel- 
son Grunther, New York City, vice-president 
of the Banner Candy Company, was vaca- 
tioning in nearby Sanford... . Film Row 
was quiet over the year-end holidays, with 
many persons bedridden as a result of a local 
epidemic of the flu virus. Fred Hull, 
Metro branch manager, pleased his staff with 
raises and promotions for the follewing: 
Max Stetkin, Robert E. Capps Sr., Alfred 
Terranova, Sarah Keller, Ross Allen, Char- 
lotte Ayers, and Charlie Turner. 





KANSAS CITY 


Three editorials in recent issues of the 
“Kansas City Star” (and its morning edi- 


tion, “The Times”) comment on film in- 
dustry events and situations. One is ad- 
verse to the idea of censorship of films in 
Kansas City and anywhere. Another re- 
marks on “top films and processes,” hopes 
for more top productions in 1954. The other 
comments on the record of the late Felix 
Snow, union official—‘‘He was a credit to 
unionism.” . .. The “polio” fund drive has 
started in Jackson county, with Senn Lawler 
of Fox Midwest campaign chairman. 

The Paramount theatre provided, as usual, 
a special one-day attraction for New Year’s 
Eve—“‘Money From Home.” . . . The fun- 
eral of Felix Snow, business manager for 
28 years of the local of International Al- 
liance of Theatrical Stage Employes and 
Motion Picture Operators, third vice-presi- 
dent of the International, was largely attend- 
ed, by film industry representatives and 
others. ... KCTY, the single UHF TV sta- 
tion at Kansas City, which started operations 
June 6, 1953, has been sold to Du Mont.... 
Archie Josephson, early-day leader in motion 
picture theatre operations in and near Kan- 
sas City, who died December 30 in Holly- 
wood, is remembered for two companies: the 
Josephson Amusement company and _ the 
Josephson-Finkelstein circuit. 


LOS ANGELES 


Joe Sarfaty, Warner Bros. salesman, is 
resting at home after undergoing surgery. 
.. . Frank Shindler, RKO office manager, 
has been promoted to sales manager of the 
company’s San Francisco office. No succes- 
sor to Shindler has been named. . . . Lou 
Astor, Columbia home office executive, flew 


in from New York. . . . Tom Muchmore, 
Canoga Park exhibitor, has assumed the 
operation of the Arroyo, Los Angeles... . 


Jack Sherriff, Realart, returned from a 
business trip to Ojai. . Ted Karatz, of 
the Cinema Park drive-in, was in town to 
confer with the Earl Johnson office, which 
handles the buying and booking for the 
Ozoner. Norman H. Moray, Warner 
Bros. short subjects sales manager, was in 
Los Angeles on company business. 


MEMPHIS 


The city commission has named Mrs. F. 
B. Edwards to fill the vacaacy on the 
Memphis Board of Censors. Mrs. Edwards 
said she was “past 50.” Mrs. Edwards said 
she had an “extreme interest in what’s 
good for Memphis.” . L. E. Robinson, 
driver for Film Transit, Inc., saw smoke 
pouring from Rialto Theatre on Jackson 
Avenue in Memphis at 11:20 one night 
recently. He called the fire department. 
Sure enough, Rialto was on fire. Robinson’s 
call enabled the fire to be extinguished 
with only minor damage. . . . Bel-Air drive- 
in, Centerville, Tenn., has closed for the 
season and Skylark drive-in, Newport, Ark., 
has gone into a weekend only operation for 
the winter. .. . Salesman Travis Carr, Para- 
mount, is vacationing in Texas. . . . Tom 
Donahue, another Paramount salesman, is 
on vacation. . . . Bob Kilgore, third Para- 
mount salesman, is in Arkansas on vacation. 


MIAMI 


Settling down to the usual winter season 
activities after the holiday, plus Orange 


(Continued on opposite page) 
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(Continued from opposite page) 
Bowl festivities, the area had a number of 
hold-overs. Among them were “The Robe” 
in its 5th week at Lincoln, Town; “Beneath 
the 12-Mile Reef,” 2nd week Carib, Miami, 
Miracle; “Easy to Love,” 2nd week Florida, 
Flamingo; “Here Come the Girls,” 2nd 
week Embassy, Roosevelt and “Escape from 
Fort Bravo,” a 2nd week tenant at Royal 
and Variety... . January 7th at the Lord 
Tarleton, the installation of officers of the 
Variety Club was to take place, with In- 
ternational Chief Barker, Jack Berenson 
expected to attend. ... Florida State Thea- 
tres’ president, Leon Netter, was down from 
Jacksonville recently, and in conference with 
Hoover, division manager of the 
district. 


George 
southeastern 


MILWAUKEE 

A projectionist for some 30 years, Edwin 
A. Borchardt, 56, died of a heart attack at 
work at the Oriental theatre here. He was 
a native of Milwaukee and a member of 
Richard Wagner Lodge 42, Knights of 
Pythias. There are no immediate survivors. 
: A one-time stage and film star, in the 
days of silent pictures, passed away at her 
home in Grand Rapids, Michigan. Mrs. 
John H. Folger, 66, who was known as 
Violet MacMillan, the “Cinderella girl.” ... 
It was quiet along film row during the 
Holidays. 3usiness on Christmas day 
was fair with theatres doing better if they 
had good bookings. 


MINNEAPOLIS 


The 744-seat Suburban World, formerly 
the Granada, opened Jan. 1 with an art 
policy. House is being operated by Ted 
Mann, who also owns the World theatres 
in downtown Minneapolis and St. Paul... . 
Dick Stahl has been named northern Min- 
nesota salesman for Republic. He formerly 
was branch manager for North Star Pic- 
tures. . . . Pat Halloran, Universal branch 
manager in Milwaukee, was in for a week 
visiting his wife and family. The Hallorans 
hope to be reunited in Milwaukee as soon 
as they sell their home here. Joseph 
Crown is the new assistant shipper at War- 
ners, replacing Don Ellwood, resigned. . . 
3en C. Ferriss, 68, the first advertising 
manager of the old Finkelstein and Ruben 
chain, forerunner of Minnesota Amusement 


Co., died. He set up the original F & R 
publicity department in 1919, . “Knights 


of the Round Table” in CinemaScope has 
been set for Radio City, Minneapolis, and 
the Paramount, St. Paul, opening Jan. 15. 
Another CinemaScope film, “Beyond the 
12-Mile Reef,” will open at the Orpheums 
in both cities Jan. 20. 


NEW ORLEANS 


Bob Roberts, advance representative of 
movie and stage roadshow attractions, cur- 
rently connected with the Civic theatre, is 
recuperating after a three-week siege of 
pneumonia. ... Norman Calquhorn, manager 
of Columbia’s Memphis branch, was a visitor 
here during the holiday season. ... E. E. 
Shinn, Paramount salesman, spent the 
Christmas holiday in Salisbury, N. C.... 
Gay, Ferriday, La. closed December 28, ac- 
cording to owner W. G. Pullon. .. . . A. M. 
Randall closed the Fern drive-in, Woodville, 
Miss. December 24, until futher notice. . . . 
Dome, Hattiesburg, Miss. reopened Jan- 
uary 5 after several weeks’ closing during 
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the holiday season... . Page Baker, buyer 
booker representative of Claude drive-in, 
Eunice, La., announced that it will continue 
in operation weekends only from January 
3 until spring. Reo, Golden Meadows 
closed on December 31. L. W. Dantin, man- 
ager, said reopening depends on weather 
conditions. ... The Hill Top, Clinton, Miss. 
reopened on January 4. 


OKLAHOMA CITY 


The “77” drive-in, the Bomber 
and the Tinker drive-in have 
for the winter. The drive-ins are members 
of Barton Theatres, and will reopen in the 
spring. . “Money From Home” was 
shown at three theatres here on New Year’s 
Eve: the Criterion, the Tower and_ the 
Plaza, all are Cooper Foundation Theatres. 
The picture will not be shown here regularly 
until February. . \ new screen has been 
installed at Twilight Gardens drive-in thea 
tre... . The Starlite drive-in theatre, Ard 
more, Okla., held its last bargain nite last 
week when a carload or truck load was 
admitted for 50 cents. Eight employes 
of Sullivan Independent Theatres at Wich 
ita, Kas., were awarded two-year service 
pins Sunday at the Sullivan annual Christ- 
mas party. Recipients included were Phil 
Silvernail, Bill Mitchell, Les Wiihite, Esther 
Royalty, Lawrence Buchanan, Doris Logan, 
sill Feigley. 


OMAHA 
The Nebraska Society for Crippled Chil 
dren announced the appointment of J. Robert 
Hoff as head of the newly-formed Douglas 
County chapter. Hoff, general manager o 
Ballantyne Company, also has been a leader 
in the Omaha Opportunity Center and the 
Dr. Lord School and is the new chief barke1 
of Variety Tent 16. Ernest Van Wey, 
son of exhibitor Glenn Van Wey at the 
Gothenburg Sun, had charge of the Masonic 
Lodge’s toy collection project in that area. 
A large number of film row bowlers 
contributed to The World-Herald’s annual 
Good Fellows Christmas Fund. .. . 20th-Fox 
office manager Regina Molseed was hostess 
at an open house for her sister and brother 
in-law, Mr. and Mrs. E. M. Kerrigan, on 
their silver wedding anniversary. Mr. 
and Mrs. Harold Dunn are putting in wide 
screen and much new equipment at the 
Jewell theatre in Valentine. The Ne- 
braska crops statistics department reported 
a 16 per cent increase in the state’s pop 
corn production in 1953 over 1952, with 
31,000,000 pounds compared with 26,000,000 
the previous year in spite of drougth con 
ditions. 


PHILADELPHIA 


With the new year, 20th Century-Fox 
moves from its present location to a next 
door building while United Artists goes to 
a new two-story structure being built by 
\. M. Ellis to house the offices of his in- 
dependent theatre circuit. Motion Pic 
ture Associates planning for a large industry 
dinner at the Hotel Warwick Feb. 15 for 
its welfare fund with Sam E. Diamond, 
20th Century-Fox branch manager, the com- 
mittee chairman. ... City Council in Harris 
burg, Pa., told theatre managers that the 
eight per cent city tax on theatre admissions, 
which grosses about $140,000 a year, could 
not be abolished without imposing other 
levies or increasing present taxes. .. . Chief 


drive-in 


been closed 


Building Inspector Michael J. Fidance 1 
Wilmington, Del., making his annual in- 
spection of all theatres and projection booths 
in compliance with the city’s Building Code. 

Managerial changes at the Comerford 
rheatres upstate: Chester Budzenski, who 
resigned as Manager of the Palace, \voca, 
Pa., to join the Signal Corps, was replaced 
by Bernard Drexinger. Sam Miles went 


from the Rex, Dickson City, Pa., to the 


Orient, Dunmore, Pa., succeeding George 
Morris, who will be the manager of the 
Granada, Olyphant, Pa. 


PITTSBURGH 


Cool, brisk weather and topnotch attrac 
tions gave the downtown first-run houses 
their best business in months, paced by 


“Knights of the Round Table,” which is 
soaring to an amazing $42,000 in its first 
week in Loew’s Penn. Che two other 
CinemaScope features, “Beneath the 12-Mile 
and “King of the Khyber Rifles” 
are also strong holdovers in the Harris 
and Fulton respectively. ... Jimmy Stewart, 
whose home is in nearby Indiana, Pa., will 
be in Pittsburgh Feb. 5, to plug his “Glenn 
Miller Story.” . “Miss Sadie Thompson’ 


Reet” 


in 3-D, now at the Stanley, is the ‘second 
Columbia picture to play the Stanley. in 
recent months. “From Here to Eternity” 
also played the big house. .. . ““The Robe” 
is cleaning up in the suburbs. It set up a 
new house record in Al Weiss’ Liberty 
theatre, McKeesport, and will remain at 
least thee weeks in that 1,200 seat house 


“The Little Fugitive,” 
the Squirrel Hill, will be followed by 
litfield Thunderbolt” and then, a_ re 
of “Hamlet.” 


PORTLAND 


has started on the 


mopping up 1 
: | he 


Issue 


Business upgrade atter 


pre-holiday season blues. Keith Petzold 
took over duties as general manager for the 
Jesse Jones chain. Veteran showman 
Herb Royster became manager of J. J. 
Parker’s Broadway theatre and_ publicity 
director for the Circuit. Mrs. J. J 
Parker is off to film land for a short busi 
ness trip. Hamrick’s Liberty theatre 


installed an Astrolite screen and stereophoni 


sound. ... The Broadway installed Cinema 
Scope and stereophonic sound last week 
and is showing “Knights of the Round 
Table” as the first attraction Portland 


first run houses with this 
type equipment. .. . Willard Coughlin, newly 
appointed field man for Warners in th 
NW, took over his territory fronr Max Ber 
cutt. Osear Chiniquy has resigned 
after 20 years with National Theatre Supply. 
For the last 11 years, he has been manages 
of the NTS Seattle office. . Work is 
progressing on the remodeling of the May 
fair theatre to be renamed the Fox when 
it relights in March 


PROVIDENCE 


Christmas holiday business, with excellent 
film fare on tap, was reportedly more that 
satisfactory. The Strand, using double the 
amount of normal newspaper advertising, 
presented Bob Hope in “Here Come The 
Girls,” to large houses. The Majestic 
used half-pages in the local papers, heralding 
another CinemaScope attraction, the New 
England premiere of “Beneath the 12-Mile 
Reef,” gz dly houses were noted. . “Quo 


now has four 


(Continued on following page) 





(Continued from precedinuy page ) 
Vadis” returned to Loew’s State on their 
new “Wide-Vision Screen,” while the RKO 
Albee offered a holiday bill that included 
Jane Powell in “3 Sailors and a Girl,” 
with six of the year’s outstanding cartoons 
in color. . . . The Metropolitan, long-shut- 
tered except for an occasional roadshow 
stage attraction, usually for a single even- 
ing performance, re-opened with “Escape 
From Fort Bravo,” and “Trent’s Last Case.” 

Despite the fine films featured for 
the holidays, tariffs were not greatly in- 
creased by any of the downtown first-runs. 


SAN FRANCISCO 


James Cox, 50, assistant manager, Fox 
California, Stockton, died following a heart 
attack at his home in Stockton, the last week 
of December. He had been on the staff of 
the theatre for the past 27 years... . : Alvin 
Hatch announced he will soon reopen the 
Half Moon Bay theatre he closed several 
months ago. ... Jacquelyn Stevens resigned 
as cashier, Sea Vue, to remain home as a 
housewife. . . . William Strange is assistant 
manager, Sea Vue. .Theatres here are 
cooperating with Variety’s Blind Babies 
fund by theatre collections during January. 
. . . Irving Levin, divisional director, San 
Francisco Theatres, Inc. has inaugurated “a 
bonus night” for Friday’s at his neighbor- 


hood Balboa. 


TORONTO 


Alterations and refurbishing of the Capi 
tol, Middleton, N. S., including new seats 
and heating and air-conditioning systems, 
has been completed. ...R. Babcock has been 
re-elected president of the IATSE local in 
Sudbury and district. All other officers were 
returned with the exception of L. Fox, who 
was named vice-president . Paul E. Viau 
has acquired J. L. Murphy’s Garry theatre 
in Alexandria, Ont. Medicine Hat’s 
Empress theatre has been re-opened and will 
show a double bill on Fridays and Saturdays 
for the time being. . .. Dr. Paul Kowalishin 
and C. Hochman have purchased Regal 
Amusement Company’s Roxy in Canora, 
Sask., in a deal that involved the proposed 
drive-in. Management of the Stanley 
theatre, Stouffville, Ont., Sid Schmidt and 
his daughter, Mrs. Margaret Wagg, recently 
celebrated their 30th anniversary in show- 
business. 


VANCOUVER 


Bob Billings, 20th-Fox office 
resigned and will return to his former job 
as shipper at United Artists, replacing Stan 
Richardson. Dot Graham, manager of 
16mm at JARO, reports a record year’s 
business in the narrow gauge market in 


manager, 


B.C. ...2 B.C. drive-in theatres are up 
for sale and the asking prices are out of 
this world. Eva Spill, of the Capitol 


staff, is rated as the top jitterbug in local 
show business. . . . “The Robe” opened at 
the Royal Victoria on New Year’s Day 
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and “How To Marry A Millionaire” is play- 
ing the Capitol, Vancouver. . . . Owen Bird, 
of the Toffy-Bird circuit, and Washington 
Thorn, of the Steva, Steveston, were on 
film row for the Christmas parties. ‘ 
Perry Wright, Empire-Universal manager, 
took his staff to the Barn Supper Club for 
their annual party. Bob Lightstone, 
Paramount manager, enjoyed his first green 
Christmas for many years, having moved 
here from frigid Winnipeg recently. . . . One 
of British Columbia’s motion picture pion- 
eers, Fred Bannister, who opened the first 
theatre at Mission City in the Fraser Val- 
ley 40 years ago, died in his 78th year at 
his West Vancouver home. 


WASHINGTON 


International chief barker Jack Beresin 
was in Washington January 4 for the Va- 
riety Club of Washington’s installation of 
officers for 1954. Sworn in were: chief 
barker, Jack Fruchtman; Ist assist., Alvin 
Q. Ehrlich; 2nd assistant, Joseph Gins; 
property master, Phil Isaacs, and dough 
guy, Sam Galanty. . The White House 
Correspondents Association will serve as 
hosts for a special Washington showing on 
February 3 of “The Best Years of Our 
Lives” at RKO Keith’s. Ihe National 
Boy Scouts 1953 Jamboree film was pre- 
miered at the Johnston office. Friends 
of Alvin L. Newmyer, Variety Club counsel 
and prominent Washington attorney, were 
to pay tribute to him January 8 at the 
Mayflower Hotel, on the occasion of his 
70th birthday celebration. ... Mr. and Mrs. 
Fred Sapperstein are the parents of a baby 
daughter, Robin Lynn. Sapperstein is of- 
fice manager for Columbia Pictures. 


Altee Offers 


j * 
e 
New Device 
Through 20th Century-Fox, Altec Service 
Corporation is making available to the mo- 
Altec De- 


information 


tion picture industry its new 


magnetizer Kit as well as all 
concerning the Ways of demagnetizing parts 
machines. 

Altec chief 


that action was being taken “in the interest 


in theatre film 


E. S. Seeley, engineer, said 


of the entire industry as a contribution to 


the successful use of magnetic sound tracks 


in theatres.” 

He explained that in November “kits con- 
taining several types of demagnetizers of 
improved form, as well as instruments to 
indicate fields, all 
pressly for the use of specially trained tech- 


magnetic designed ex- 
member of 


Analysis 


issued to each 
Altec’s technical field personnel. 
of subsequent experience on the part of 
Altec’s field staff has now confirmed the 
effectiveness of this tool and the general 


nicians, were 


” 


procedure. 


Tom H. Solan Dies 


Tom H. Boland, 75, former manager of 
the Empress theatre, Oklahoma City, and 
executive in the Powell-Croak Amusement 
Company and the Midwest Enterprise Com- 
pany, died in Los Angeles December 23. 
He had been retired and living in that city. 
He leaves a daughter and two sons. 





Fiberglass 
Reels. Cans 
Save Costs 


Fiberglass film cans and reels are here. 


Years of research and experiment have 
yielded results. The results to the industry 
will be savings in weight and cost of trans- 
portation 

The news comes this week from the U. S. 
Fiberglass Industrial Plastics, Inc. A spokes- 
New York declared the cans and 
reels will be on the market the middle of 
this He added his company is now 
preparing its manufacturing tools, and that 
the scale of production will be large. 

Fiberglass standard three-reel cases will 


man in 


year. 


each weigh between five and six pounds. 
Metal cases weigh from 16 to 18 pounds. 
\ fiberglass case with three fiberglass reels 
and film will weigh less than 39 pounds. 
Ordinarily, weight would be 53 pounds. 

The company says its product will last 
25 per cent longer than product of metal, 
It adds fiber- 
glass is buoyant, resistant to heat, cold, and 
fire; unstretchable, unshrinkable, inabsorb- 
ent, weatherproof and shatterproof. 

Harry Greenman, managing director of 
the Capitol Theatre, New York, heads In- 
Plastics. 


and be as strong or stronger. 


dustrial 


Philadelphia Variety Annual 
Dinner Features Fabian, Skouras 


Spyros Skouras, president of 20th Cen- 
tury-Fox, and S. H. Fabian, president of 
Stanley Warner Theatres, were to be prin- 
cipal speakers at the 20th annual dinner, 
Monday evening, of the Variety Club of 
Philadelphia, Tent 13, at the Bellevue Strat- 
ford Hotel, in that city. The new crew, 
headed by Norman Silverman, Republic 
branch manager, was to be inducted. The 
evening also was to close the current wel- 
funds from which go to the 

for handi- 


fare drive, 
club’s principal charity, a camp 
capped children. 


Industry Helps Scouts’ 
"Dawn Patrol" Breakfast 


The annual Dawn Patrol Breakfast, sig- 
nalling start of the New York Boy Scouts 
Fund Raising Campaign, was aided early 
Wednesday morning, as it has been in the 
past, by a large turnout from the industry. 
The breakfast was at the Waldorf-Astoria 
Hotel, New York. Among industry person- 
alities scheduled for attendance at special 
tables sponsored by the campaign’s amuse- 
ment divsion were Spyros Skouras, Harold 
3amberger, Richard Walsh. 


Rinzler, Leon 


SDG Voting TV "Bests" 


Balloting Friday in Hollywood by mem- 
bers of the Screen Directors Guild was to 
determine the first annual award of that 
unit for best direction in television. Six 
directors and assistants were nominated. 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 


Weve Outgrown the Old Picture Show Days 


ROUND the country, attending exhibi- 
A tor conventions, we have occasionally 
encountered the type of theatre man- 
ager who told us—‘“We have a little old pic- 
ture show down the street”—and usually, it’s 
just that—an old-fashioned store show, with 
swinging lobby doors that had once been 
painted white. Inside, you got an impres- 
sion of what the movies were like in 1915. 

Back home in Pennsylvania, we started 
in that type of theatre, and we can grow 
nostalgic, just inhaling deeply when we 
enter such a place. It smells the same—and 
the “picture show” atmosphere continues, 
just as it was in the beginning. There are 
too many theatres of that kind, across the 
country, for the good of motion picture in- 
dustry, in this year of 1954. 

If we can’t meet and match the new 
competition of today with reasonably modern 
exhibition and showmanship standards, then 
we carry a burden which will result in the 
gradual loss of loyal patronage. The “lost 
audience” simply spends more of its amuse- 
ment and recreational dollar elsewhere—we 
get a far smaller share, because we fail to 
deliver in comparison with new dimensions 
in entertainment. 

We are reminded of these new standards 
by the fact that some exhibitor groups are 
fighting both state authority and local influ- 
ence in their communites, to restore “bank 
nght” as a theatre give-away. “Bank night” 
should have gone out with the distribution of 
free dishes, years ago. There are many rea- 
sons why “bank night” is degrading and 
diminishing to motion picture prestige, and 
those who defend it are neglecting the busi- 
ness we are in, for another sales approach, 
which is the pitch of the carnival, the mid- 
way and the shooting-gallery. Our current 
film programs don’t require a crutch as an 
aid for lame showmanship. We can be 
proud of our real audience attractions. 

The Attorney General in Iowa has ruled 
that “bank night” is a lottery if it consists 
of three elements: (1) a consideration, (2) 
for a chance, (3) to win a prize. Reluc- 
tantly, he grants approval if the drawing 





STATE OF THE UNION 


There's not only more money to spend, 
but more people are spending it than ever 
before. 1953 will go down as the best busi- 
ness year in our history.. Output of goods 
is higher; individuals are getting more in- 
come; people, generally, are better off. 

There are sixty-six million more 
Americans, since the turn of the cen- 
tury, according to FORTUNE for Janu- 
ary. Population has grown more in the 
past three and a half years than it did in 
a whole decade of the 1930's.. In this brief 
space, the American market has been en- 
larged by the size of Texas and Nebraska. 

Postwar babies have changed the U. S. 
market as much as they have changed the 
lives of their parents, says the magazine. 
"The Baby Boom" has one market ingredi- 
ent more basic than money — people. 
Government figures released last August 
10th showed a population of 161 millions, 
and since that August day, there has been 
a net gain of another million and a quarter! 

But film industry is losing its young audi- 
ence on its own grounds! Have we failed 
to keep faith with the families who are our 
strength and support for the future? 








takes place at a time when the theatre is not 
open, or if the theatre is open, then any per- 
son may participate without paying admis- 
sion. Theatre patrons may “register” as 
members of a pool, if clearly established that 
there is no tie-in sale of theatre tickets and 
that anybody is eligible as a contender. 

In other words, you can’t charge admis- 
sion to a lottery—as “bank night” has been 
defined—so how do you figure this can be a 
victory for exhibitors and their lawyers? 
Far better to work with local merchants 
along lines that have never been questioned, 
for the logical and desirable sponsorship of 
many things that can be given away in thea- 
tres, as cooperative advertising. 
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q@ DID YOU KNOW you can buy cigar- 
ettes for than &c That a 
case of 100 packages of “Lucky Strikes” or 
other brands, may be bought for $7.86—for 
direct shipment to Veterans Administration 
Hospitals—Army, Air Force, Navy or Ma- 
Hospitals, or the Armed i 
Korea. This is manufacturer’s cost, tax-free. 

We point it out on this page to show you 
what a whale of a difference the tax makes. 
Cigarettes around here are considered cheap 


less a package? 


rine Forces in 


at 20c a package, by the carton. The service 
men got their cigarettes tax-free, through 
several World Wars, but the manufacturers 
always got their price—the price they get in 
this instance. Nobody pays more than this 
figure at the factory. So, there is no sacri- 
fice or public service, involved—they are 
glad to sell just as many as possible to 
service men, as they are to distributors and 
jobbers, alike. 

It was only true of motion picture indus- 
try, and no others, that we gave the boys 
overseas of our film product, cost-free, as 
a generous and patriotic action. There were 
no free magazines or newspapers, no free 
sort, except films. 


MN 
@ THE OTHER DAY we read one of 


those apparently innocuous little items in 
the papers that seems all right at the time, 
but when you think it over, you realize that 


articles of any 


real injustice has been done. The item re- 
ported that theatre building in Canada was 
down as compared with two previous years 
in the recent past. Any layman, reading it 
as written, would assume that motion pic- 
ture business was “off” again. 

3ut the truth is, this misleading item 
failed to report that theatre income is at 
an all-time high in Canada, or the fact that 
in the previous years, Canadian circuits have 
built new theatres across Canada, the newest 
and finest theatres in North America—and 
quite naturally they can’t be expected to do 
it again right away. Motion picture business 
is good in Canada because they’ve made it 
good by their own efforts—Walter Brooks 
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WISHING WELL 
FOR SHOWMEN 


THINGS IN SEASON, and pictorial Bally Goat says H 


ideas for future use elsewhere—which Heid in Syracuse 
happen to turn up in this week's Round Harry Unterfort had 
Table mail. You can find the adaptation eshly - laundered goat 
you wish—plus your native ingenuity. illy-hoo for the new fi 
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Bill Hastings, manager of the Jax Cooper, manager 
RKO Orpheum theatre in Denver Skouras Cove theatre, Glen Cove, 
had these early Americans a i. elebrated two openings with 
ballyhoo for ‘Calamity Jane’’- the co-sponsorship of the newest 
they like TV even better thar upermarket in his nice suburban 
moke signals. community. 
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QUIGLEY AWARDS 
CONTENDERS 


L. H. ALLEN 
Rivoli, London, Eng. 


KENNETH ANDREWS 
Odeon 
Bedminster, Eng. 


JOHN BALMER 
Wa ter Reade Theatres 
Plainfield, N. J. 


JOSEPH S. BOYLE 
Poli, Norwich, Conn. 


J. T. BRIDGES 


Victory, Timmins, Can. 


C. F. BRODIE 
Regal, Barrow, Eng. 


BILL BURKE 


Capitol, Brantford, Can. 


BOB CARNEY 


Poli, Waterburg, Conn. 


H. CLAYTON-NUTT 
Broadway, Eccles, Eng. 


LOU COHEN 
Poli, Hartford, Conn. 


D. S. COPELAND 
Globe, Stockton, Eng. 


MAX COOPER 


Cove, Glen Cove, N. Y. 


BOB COX 


Kentucky, Lexington, Ky. 


NORMAN COX 
Hippodrome 
Middlesbrough, Eng. 


L. H. CRATE 
Union, Dunstable, Eng. 


ELMER N. DE WITT 
Mallers Theatres 
Defiance, Ohio 


CHARLIE DOCTOR 
Capitol 


Vancouver, Can. 


JOHN W. ELLIS 
Odeon, Chester, Eng. 


DOUGLAS EWIN 
Savoy 
Stourbridge, Eng. 


GEORGE J. FORHAN 
Belle, Belleville, Can. 


CHARLES L. FOWLER 
Hippodrome 
Huddersfield, Eng. 


ARNOLD GATES 
Stillman, Cleveland, O. 


H. GENT 
Hippodrome 
Liverpool, Eng. 


JOHN W. GERARD 
Tasma 


Coffs Harbour, Australia 
B. GILCHRIST 


Gaumont 


South Shields, Eng. 


ADAM G. GOELZ 
Lido 
Michigan City, Ind. 


T. F. GRAZIER 
Arcade, Darlington, Eng. 


ARTHUR HALLOCK 
Para., Baltimore, Md. 


BOB HARVEY 
Capitol, North Bay, Can. 


R. C. HOSKINS 
Palace 
Kensal Rise, Eng. 


VERN HUDSON 
Capitol 
St. Catharines, Can. 


D. HUGHES 
Regal, Cheltenham, Eng. 


W. R. JENKINS 
Gainsborough 
Bootle, Eng. 


WENDELL JONES 
Lee, Bristol, Va. 


CLARK R. JORDAN 
Linda, San Diego, Cal. 


NYMAN KESSLER 
DeWitt, Bayonne, N. J. 


WALTER KESSLER 
Loew's, Columbus, O. 


SIDNEY KLEPER 
College, New Haven 
Conn. 


LEE KRAMER 
Ohio, Marion, Ohio 


JOHN LABOSKY 
Lynn, Lufkin, Texas 


H. LAYBOURNE 
Odeon, Southsea, Eng. 


R. E. LEACH 
Granby, Reading, Eng. 


JOHN LONGBOTTOM 
Odeon 
Middlesbrough, Eng. 


J. NORMAN LONGLEY 
Imperial, Walsall, Eng. 


ABE LUDACER 
Valentine, Toledo, Ohio 


GERALD D. LUEDTKE 
Adler, Marshfield, Wis. 


T. MURRAY LYNCH 
Paramount 
Moncton, Can. 


E. A. MAC KENNA 
Joy, New Orleans, La. 


C. G. MANHIRE 
Savoy, Edinburgh, Scot. 


L. MITCHELL 
Princess 
Barnsley, Eng. 


R. MORRISON- 
CHAPMAN 

Odeon 
Middlesbrough, Eng. 


A. H. MOSS 
Ritz, Wigan, Eng. 


TOM MUCHMORE 
Canoga Park 
Canoga Park, Cal. 


S. V. MURDOCH 


Gaumont, Aufield, Eng. 


F. B. PAGE 
Rex, Islington, Eng. 


JACK PARDUE 
Starlite 
N. Wilkesboro, N. C. 


PEARCE PARKHURST 
Drive-In, Lansing, Mich 


MATT PLUNKETT 
Uptown, Detroit, Mich. 


LESTER POLLOCK 


Loew's, Rochester, N. Y. 


SIDNEY SALE 
Granada, Dover, Eng. 


W. S. SAMUELS 
Rita, Longview, Texas 


MATT SAUNDERS 


Poli, Bridgeport, Conn. 


F. B. SCHLAX 


Kenosha, Kenosha, Wis. 


IRVING SCHMETZ 
Forest Hills 
Forest Hills, N. Y. 


RUSSELL SCHMIDT 
Tacoma Theatres 
Tacoma, Wash. 


HAROLD SHAMPAN 
Odeon, London, Eng. 


AL SHERMAN 
Georgetown 
Washington, D. C. 


S. L. SORKIN 
Keith, Syracuse, N. Y. 


BOYD SPARROW 
Warfield 
San Francisco, Cal. 


MURRAY SPECTOR 


Plaza, Engiewood, N. J. 


P. C. STEVENSON 
Regal, Leigh, Eng. 


BILL TRAMBUKIS 
Regent 
Harrisburg, Pa. 


J. W. TURNER 
Savoy, Sale, Eng. 


DALE F. TYSINGER 
Shea, Ashtabula, O. 


LARRY WHITEMAN 
Roosevelt 
San Francisco, Cal. 


G. C. WILLIAMS 


Regent, Chatham, Eng. 


H. F. WILSON 


Capitol, Chatham, Can. 
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DAN KRENDEL starting another “Ballyhoo Bonanza” contest in 


q his Ontario “B” district for Famous-Players Canadian, which al 
ways have superfine results in showmanship and satisfaction, but we 
note one added prize on his list that we can’t applaud. He offers a 
$25.00 prize for the best and most colorful cover on a campaign book 
submitted during the contest. We've learned through twenty years of the 
Quigley Awards that there’s no profit in putting elaborate covers on 
entries—judges are not impressed, at least not tavorably towards the 
contender—and the inference is that much effort has been added without 
any true impression of superior skills in the managerial department. We 
have an example at hand, from Canada that does not coniorm to basic 
Quigley Award rules in this respect. To quote, “No fancy entries are 
necessary. Costly and time-wasting ‘gingerbread’ decorations are not 
encouraged.” . . . The fourth quarter of 1953 has ended, and the judging 
for this quarter in the Quigley Awards competition will be held shortly 
We must confess that we are “overboard” with entries from Canada 
and overseas—that it appears as though some of our domestic showmen 
have been sitting back waiting for something to happen. It won't 
you create it. And business is good in Canada because they make it 
good. ... IVAN Ackery literally painted the town—an old habit of his 
when he encouraged 1000 carriers for the l’ancouver Daily Province t 
enter a coloring contest which he conducted as promotion for the Orpheum 
theatre. Result was a co-op page and terrific support from loyal news 
paper friends. . . . We're glad to see a picture of Bon Eves—FP-C’s 
new supervisor on Canada’s west cuast to replace the loss of Larry 
Brarc—because we never had a chance to meet him 
qg PAuL Brown, manager of Warner's Fresno theatre, Fresno, Calif 
sends two good photos of his Christmas show, one of the crowd 
waiting outside, and the other of the youngsters occupying every seat 
in the packed house. It was all free to the kids, with sponsorship by 
local merchants, and 5,300 of them were entertained at two shows be 
tween 9:00 and 12:30 on the morning of December 26th. Police and 
Fire Department were on hand, for emergencies! But everybody had a 
good time, and every child received a gift... . EARLE M. HoLpen, shows 
us a proof of his Happy New Year advertising in Savannah papers for 
the Lucas and Avon tneatres. ... DALE BALDWIN, up-and-coming man 
ager of the Parkway theatre, West Jefferson, N.C., uses every holiday 
to the advantage of his theatre. He had Santa Claus on hand for 
Christmas and he has booked Dan Cupid for Valentine’s Day DAN 
SCHUDER, manager of the Circle theatre, Indianapolis, had such an effec 
tive tieup with local stores for “Walking My Baby Back Home’’ that 
they simulated scenes for Donald O’Connor window displays 
FRANCIS GILL, manager of the Paonia theatre, Paonia, Colorado, sends 
his monthly calendar with greetings from the North Fork Valley and 
says business is good and he’s holding his own. His calendar travels t 
box holders via local postal permit No. 9. Larry WHITEMAN, man 
ager of the Roosevelt theatre, San Francisco, submits his last entry for 
the Quigley Awards for 1953, and reports that he had a super-sized, 
seven-foot candy cane as a special prize at his Christmas show, which was 
won by an eight-year-old. The occasion was sponsored by a candy 


maker with gifts for all the children 
qg LEE KRAMER, manager of the New Ohio theatre, Marion, Ohio 
sends a clipping from the Columbus Citizen, published fifty miles 
away, with a by-line story of his sponsored children’s show, which credits 
him and the cooperative supermarket owner with being the unofficial 
champions—“They Baby-Sit for 500 Children’—it costs the sponsor $75 
a week, and they are in their second nine-week schedule HARRY 
WILsoNn, manager of the Capitol theatre, Chatham, Ont., sends a photo 
of the sponsored prizes which he gave away on New Year’s Eve, all 
promoted from local merchants without cost to the theatre... . Max 
MINK, city manager for RKO Theatres in Cleveland, doubled for Santa 
Claus when he answered a letter addressed by a six-year-old, and per 
sonally delivered the Christmas she asked for—‘a new 
some warm clothes for mama who has been sick.” Also, a 10-pound 
ham and $42 cash from the theatre staff. . . . Lou CoHEN and Norm 
LEVINSON are using a wire-recording via a live mike to address audiences 
at Loew’s Poli theatre, Hartford, with greetings and announcements of 
attractions for the New Year. HuGH Borlanp, manager of the 
friendly Louis Theatre on Chicago’s South Side, “last run pictures in the 
heart of the Negro district’—whom we greatly admire for his showman 
ship and community relations, will find that we’ve been using his nam« 
in correspondence with some who should know more about how _ he 
handles promotions in his difficult but friendly assignment. His entries 
in the last quarter for the Quigley Awards are the best of their kind 
in these United States. . . . Tosy Ross, manager of Schine’s theatre, 
Corning, N. Y., sold a local jeweler a cooperative ad deal, and fifty of 
Schine’s $1.10 gift ticket books at 90c each, walking out with a check 
for $45 plus the benefit of the newspaper ad space. 


unless 
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Polaroid Places Local 
Advertising tor 3-D 


Lato} 


This is the picture we've been waiting for—and you've 
been hoping for—MGM’s fine new musical, “Kiss Me 
Kate.” The first 3-D picture with top-flight stars... 
great music (Cole Porter's best!)...and a first-rate 
love story. Thousands paid top prices to see it on 
the stage. And you'll see it as well or better than 
they did —in a thrilling three-dimensional pres- 
entativn of breathtaking realism. 


Yes, this is what we've been waiting for—and 
here's what we're doing about it. Our 3-D 
specialists have completely re-engineered and 
carefully inspected all of the theatre equipment. 
You'll see an absolutely clear picture in perfect 
focus and brilliant color. 


But, that's not all! We've rushed through 
production a special supply of newly- 
designed Polaroid 3-D Glasses. These 
new glasses are optically perfect and 
absolutely safe. They're clear, clean 
and comfortable —s0 comfortable 
you'll forget you have them on! 
This is the picture you've been 
hoping for. So why wait? Make 
a date right now to see “Kiss 
Me Kate” at Loew's Ohio 
We're sure you'll think Kate's 
great too. 

POLAROID CORPORATION 
CAMBRIDGE 39, MASS. 


* 






























Ane Miller 
one of the store of MGM's 
Sow musicet “Kin Me Kote” 





Wait till you see “Kiss Me Kate!” 


Now for the first time you'll see a 
motion picture scientifically filmed for 
3-D . . . using all the latest equipment 
and techniques. You'll see 3-D with 
top stars, great music (by Cole 
Porter) and a first-rate story. You'll 
see the same show that thrilled thou- 
sands on the stage—and youll see it 
as well or better than they did in « 
thrilling three-dimensional presenta- 
Py tion of breathtaking realism. 





Now, for the first time, you'll be sure 

of perfect projection because the 
theatre has been completely re-engi- 
neered by The Polaroid Corporation. 
You'll see an absolutely clear picture 

in perfect focus and brilliant color. 


And, that’s not all! Wait till you put 
on your new Polaroid optical<quality 
glasses rushed to the theatre espe- 
cially for this event. They're clear, 
clean and comfortable . . . so com- 
fortable you'll forget you have them on! 


Make a date now to see MGM's great 
new musical, "Kiss Me Kate” at Loew's 
Ohio and see how great 3-D can he. 
You've never seen anything like it! 


POLAROID CORPORATION 
CAMBRIDGE 39, MASs, 





In Walter Kessler's campaign book on "Kiss Me Kate"—entered for the Quigley Awards 
in the fourth quarter from Loew's Ohio theatre, Columbus—we find the two samples 
above of advertising placed in local newspapers by the Polaroid Corporation, in support 
of the theatre's playdates, as a direct appeal to the public, to sell 3-D. We think the ads 
are good, better than some in the pressbook, and display a desirable interest to supple- 


ment the work of good showmen. 





Business Was Good, So 
He Closed the Theatre 


One of those down-to-earth explanations 
of theatre closings is contained in a news 
story from Buffalo, where Dewey Michaels, 
owner of the Mercury theatre since 1938, 
says that while business was never better, 
he is disposing of the building for commer- 
purposes. “With my inimitible sense 
he is quoted as saying, “I’m 


cial 
of timing,” 
going out of business just the time of all 
times when this kind of venture has the best 
chance.” It is also reasonable to suppose 
that he took this action at the time when 
he had the best offer. He shows a good 


understanding of his market. 


40 


Three Drive-Ins 


In a Package 

Elmer N. DeWitt, city manager for Mal- 
lers Brothers theatres, operating the Valen- 
tine, Strand and Defiance Drive-In theatres, 
Defiance, Ohio, sends his entry for the 
Quigley Awards in the fourth quarter, and 
news of his theatre operations, with ample 
evidence of his showmanship. The installa- 
tion of his new wide screen and various tie- 
ups with local sponsors are superior ex- 
amples for drive-in advertising, usually lack- 


ing in showmanship. We like the note of 
thanks which he received from the Sisters 
at St. John’s, for a special showing of 
“Little Boy Lost.” 





He Has TEN 
Of Mis Own 


Hallock, the Para- 


Jaltimore, writes us an in- 


Arthur manager of 
mount theatre, 
teresting letter about his children’s shows, 
and we let you read the postscript first: He 
says, “I get a big kick out of doing these 
thngs for the kids because I have ten of my 
This year, the theatre cooperated in 
celebrating the 50th Annual Santa Claus 
Party sponsored by the Baltimore Chapter, 
Knights of Columbus, for Catholic Orphans 
of the vicinity. The theatre manager was 
assistant chairman of the big event. 

At the theatre, Arthur also had the Christ- 
mas Party sponsored by the local Lions 
Club, with eleven hundred children attend- 
ing, every one of whom received a gift from 
Santa Claus, in person. Mr. Schwaber, 
president of the circuit, allowed him to take 
the film program the next day to a large 
auditorium for the orphans. Then the Amer- 
ican Legion wanted a show for 125 under- 
privileged children, and the theatre supplied 
the show, with gifts and ice-cream fur- 

A lot of good will—with the young- 
their guardians and local organiza- 


own !” 


nished. 
sters, 
tions and civic leaders. 


Sweets Received For 
Courtesies Given 


Earl Scandrett, manager of the Royal 
theatre, Woodstock, Ontario, obtained a 
total of 1,667 lines of free publicity for his 
idea of giving a two-pound box of chocolates 
to each of the twenty oldest grandmothers 
in a campaign on “Just For You.” Natur- 
ally, the candy was contributed by a local 


sponsor. He also invited the local priest 


to see “Lady of Fatima” and received the 
benefit of a 15-minute sermon on the in- 
terest in the picture for local Catholic 


audiences. 


"Dennis the Menace" Gets 
Newspaper Cooperation 


A tear sheet from the Hartford Times 
reveals a very big “house ad” placed by the 
newspaper to sell their new comic strip 


cartoon character. If parents 
in Hartford have anything like “Dennis the 
Menace” at home, they are invited to tell 
all, for Which should encourage 
juvenile delinquency at an early age and 
stimulate interest in one of the fairly in- 
telligent strips. Dennis makes a 
better movie than most cartoon celebrities. 


based on a 
prizes. 


comic 


Monroe Gets In Deep 
On Asyium Street 


Just to explain that, Lou Cohen sends 
a clip of a 14” cooperative ad, placed by 
the Chicken Coop, on Asylum Street, Hart- 
ford, Conn., with a full-length picture of 
Marilyn Monroe and a direct tieup to bene- 
fit “How to Marry a Millionaire” at Loew’s 
Poli theatre. The headline is ‘“This Is IT” 
and that we can understand, but they mean 
southern fried chicken, and they deliver. 
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Last Year's 
Good Luck 


A Flushing, L. I., man received a $25 
Christmas present from the Astoria theatre 
that wa: totally unexpected by all parties 
concerned. The story goes back to August, 
1953, when Ted Rodis, manager of the thea- 
tre, booked the 3-D film, “It Came from 
Outer Space,” and sent up space balloons, 
with free passes to the theatre for finders, 
and one grand prize of a $25 cash award to 
the most lucky one. Months passed without 
any word of this, and the subject had been 
entirely forgotten—until this happened: 

It seems that Mr. Henry Bloomquist 
wanted to see the manager. He had been 
hunting rabbits on the outskirts of Smith- 
town on a cold day, and when his dog came 
to the spot where the rabbit lay in the snow, 
there was an old red balloon with a brown 
envelope attached. So, the rabbit, or the 
hunting dog, pointed up a surprise Christ- 
mas present, which truly “came from outer 
space” —and was long delayed, until it came 
in at just the right moment to be awarded 
at the Christmas Rabbit 


good, too. 


season. stew is 


Mel Jolley Takes Over 
The Local Newspaper 


For one issue, Mel Jolley, manager of 
the Century theatre, Hamilton, Ontario, just 
about took over the whole of an edition of 
the daily Hamilton Review, as a promotion 
for “Peter Pan.” Mel started with 
operative page for a coloring contest spon- 
sored by local merchants, and lead into 
other devices to dominate the local 
with his prowness as a showman. Several 


a co- 


press 


free spots were obtained on local radio 
stations. ist 
J. T. Bridges, manager of the Victory 


theatre, Timmins, Ontario, has a good cam- 
paign on “It Came From Outer Space” 
entered for the Awards, which shows proof 
of his showmanship. He had a special pre- 
view for an audience of one lone lady, 2ad 
a candid camera to catch her reactions. 
v 
MGM is celebrating thirty years in film 
business. We were around at Metro when 
they celebrated the 20th and a lot of you 
will remember the tieups they made effec- 
tive, in fifteen thousand theatres across the 
country. . 


Len Sampson, Bob Spodeck and Norman 
Blake gave “A” treatment for the reopening 
of the newly-remodeled Norwalk theatre, 
Norwalk, Conn., which had the Connecti- 
cut premiere of MGM-s “Easy to Love” as 
a top-bracket attraction. 

v 

Andy McDonald, manager of the Ridge- 
way theatre, Stamford, Conn., giving plenty 
of ’Scope to his all-out campaign for the 
opening of “The Robe” and “How to Marry 
a Millionaire.” 
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CEASE FIRE—Paramount. Hal Wallis’ 
thrilling experience in 3-D, produced and 
photographed entirely on the battlefields 
of Korea. The real record, written be- 
tween the lines of the letters our fighting 
men sent to their families back home! This 
is their story—there was never a motion 
picture like it—you'll live it with them! 24- 
sheet and other posters made large and 
clear as art materials for lobby and mar- 
quee display. Thrilling realism in new 
dimensions. Special herald and window 
card deserve your attention. Newspaper ad 
mats are unusually good, and offer direct 
appeal to both women and service men. 
We like such a big one as No. 306, or No. 
303, with these contrasting viewpoints. A 
group of teaser ads, all 2 columns wide, will 
get attention in any newspaper. Other 
ads, large and small, have distinctive sales 
approach. The complete campaign mat, 
selling for 35¢ at National Screen, is mostly 
slugs, without a suitable sample of display 
style, as though the editor decided you 
could pick your own, separately. It isn't 
sufficient to supply merely slugs in small 
situations, for the idea in the economy mat 
is to encourage a variety of uses beyond 
the usual standing order, not simply to sort 
out the slugs and assemble them in a com- 
posite mat. A single column ad mat, No. 
106, is another example of the better 
things offered, and there are plenty to 
choose from. Army cooperation is desir- 
able—Paramount had General Mark Clark 
in person for the New York premiere, but 
you can draw on nearby Army installations 
for their enthusiastic support. A large 
publicity mat will get free space. 


BENEATH THE 1!2-MILE REEF—20th Cen- 
tury-Fox. In CinemaScope and Technicolor. 
A massive 32-page pressbook, obviously 
designed for larger situations, since it 
shows little thought for small theatres, has 
been issued by the company in advance of 
the picture. But all managers should study 
the new ‘Scope in showmanship, as an addi- 
tion to their skills. There is a 28-sheet, in- 
stead of the usual 24-sheet, and it is a 
grand display for any and all purposes 
around the theatre. You can do a lot with 
it, to transform your theatre front into an 
undersea wonderland. The circus-type her- 
ald sells in the proper dimensions. News- 
paper ad mats are for the most part, very 
large, but there are some in smaller sizes, 
and maybe there will be a small-town sup- 
plement coming along, when there are 
more CinemaScope installations in the 
country towns where the loyal movie-going 
public really live. Picture has really beauti- 
ful scenes in the broadest dimensions, 
taken in Florida and Bermuda, above and 
below water. Your audience will be truly 
thrilled with CinemaScope in this third 
offering. The short subjects provided—in- 
cluding a full-orchestra overture, and the 
fine travel film, ‘Vesuvius Express''—make 
this new attraction really big-time. 





THE EDDIE CANTOR STORY—Warner 
Brothers. The Technicolor story which 
spans the fabulous show career of Ameri 
ca's one-in-a-million guy! If Al Jolson 
could do it, then Eddie can do it 
mean, at the box office. It wi 
heart go WHOOPEE! Now's 
fall in love—with Cantor. He come 
bouncing along, with a gal and a song. Big 
and bright as those banjo eyes! 24-sheet 
is designed to be used for poster cut-out 
as lobby and marquee display. The 6-sheet 
is equally good and will make street bally 
hoo. No herald scheduled in pres 
but you can print your own with oversize 
ad mats. There is a good assortment 

teaser ads and small sizes. The big econ 
omy ad mat, which sells for 35¢ at National 
Screen, gives you six well-selected ads and 
two publicity mats, all for the price of the 
one on your usual standing order. An ex 
cellent novelty is a mat to print a “Banjo 
Eyes'’ mask, which you can use as a herald. 
It's No. 784-506 and sells for 60c as a 
5-column mat, but you'd better see it, for 
it's very unusual and very good, as a coop 
erative giveaway with a 


and we 
make your 
the time to 


DOOK 


local 


sponsor. 
Costs nothing but the printing. Also 
worthy of special mention is a ‘show busi- 


ness’ cooperative ad page, as a ‘Salute to 
Eddie Cantor" and underwritten by local 
music trades, and dealers. The Capitol rec- 
ord album and the many song titles will 
create their own tieups. Balloons, too, with 
Banjo-Eyes and Color-Glo stills, with plenty 
of guys and gals. 

HERE COME THE GIRLS—Paramount. In 
Opulent Color by Technicolor. And the 
Most Beautiful Girls in the World. All thi 
and Bob Hope, toc. And Rosemary 
Clooney. And Arlene Dahl. And Tony 
Martin. And the cooperative Corbett 
Twins, who have been on tour in a national 
pre-selling campaign. Who could ask for 
more? 24-sheet and all posters literally 
made to order to create your own cut-out 
for lobby and marquee display. The 24 
sheet breaks up to make a fine display. 
Newspaper ad mats are loaded with gir 
and Hope, including the good set of ad 
vance teasers. Special herald keys the 
campaign in small situations, but the com 
plete campaign mat is mostly slugs, al 
though still a bargain at 35c. It's hard + 
sell this display of femininity without a big 
ad, so we suggest such eye-filling example: 
as you'll find in the pressbook. 


JFILMACK 


SPECIAL TRAILERS 
LEAD 


THE FIELD! 


Way Out In Front For Quality, 
Fast Service and Showmanship. 





CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and traiier advertising not accepted. Classified advertising not subject to agency 


CY 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





NEW EQUIPMENT 








MASONITE MARQ! sts LE 28g ERS. FIT W AG- 
ner, Adler, Bevelite signs, 4”—35c; 50c; 10’ —60c; 
12°—85c: 14”°—$1.25 16”°—$1.50 any “aie S x.-S 
CINEMA SU PPL Y CORP., 602 W. 52nd St., New 
York 19 

WIDE SCREEN PRESENTATION PAYS OFF! 


Metallic screens %c sq. ft Prompt shipments Koll 








morgen lenses. Everything for Cinemascope. S. O. S. 
CINEMA SU PPLY CORP., 602 W. 52nd St., New 
York 19, N 
HELP WANTED 
EXPERIENCED GENERAL MANAGER FOR 
leluxe 1200-car Indianapolis utdoor theatre 







participation for right active 
ve-in theatre operation plus 
business . film buying 

at Reply giving 


7 JE CANTOR, 





THEATRE AND 


CONCESSION MAN AGER. 


Pennsylv No film 
Highly situation re 
business week, all year 





Ou thine te an id state 








i vc 4 1 re Ww 1 dc n 
Adenti ‘a "BOX 2754, MOTION P IC TU RE. HE R. AL D. 
‘WANTED: MANAGERS WITH EXPLOITATION 
nd promotior experi y theatre chain situated 
Eastern States. Top salarie A \ acations, Group 
Insurance and Hospitalization rviews will be held 
Chicag nd New York City during January. If 
ested, give complete resume nd availability for 
nterview BOX 2756, MOTION PICTURE HERALD 
)UTDOOR PHE. \TRE MANAGER-—ONE EXPE 
rienced in publici ind concession operation Famil 
x p imsuranc Year around job Midwest area 
$100 week Reply ir nfidence Tell all about your 
etter BOX 2760, MOTION PICTURE 


HERALD 
GOOD NE WSP APER AD 


Small city in Chicago 


PHEATRE MANAGER 











general exploitation 

Group insurance. Give full account of yul 

xperience Reierences used after interview and onl: 

BOX 2758, MOTION PICTURE HERALD 

MANAGER, FIRST-RUN DELUXE THEATRE, 

Eastern Metropolitan City, for small independent cir 

1 State fully qualifications, previous and present 

employment, and salary desired No applications will 

ve considered w thout this detailed informatior If you 

€ gres nd " | e job an excellent posi 

security await you, witl ny opportunity 

for ivancement BOX 27 MOTION PICTURE 
HERALD 

PROJECTIONIST-MANAGER, NIG HTS ONLY 

t I 1 r ele 





SEATING 


USED EQUIPMENT 





S. 0..S.—SAVE ON SEATS! ALI. TYPES THE- 
irs from $4.95. Send for chair bulletin. S. O. S 


itre cha f 
SUPPLY CORP.. 602 W. 52nd St.. New 


CINEMA 
York 19 


BOOKS 


“NEW SCREEN TECHNIQUES” —the new book 
that is a “must’’ for everybody in or connected with 
the motion picture industry—the clearly presented, 
authoritative facts about 3-D, Cinerama, CinemaScope 
and other processes—covering production, exhibition 
and exploitation--contains 26 illustrated articles by 
leading authorities—edited by Martin Quigley, 

208 pages. Price $4.50 postpaid. QUIGL sf BOOK. 
SHOP, 1270 Sixth Ave., New York 20, N. 


RICHARDSON’S BLUEBOOK OF PROJECTION, 
New 8th Edition. Revised to deal with the latest tech 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer- 
ence. Includes a_ practical discussion of Television 
specially prepared for the instruction of theatre pro- 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 

picture projection and sound reproduction 

and expert. Best seller since 

1g loth bound, $7.25 postpaid. OUIGLEY 
ROOKSHOE: 1270 Sixth Avenue, New York 20, N. Y 
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MOTION PICTURE AND TELEVISION ALMANAC 
—the big book about your business—1953-54 edition. 
Contains over 12,000 biographies of important motion 
picture personalities. Also all industry statistics. Com- 
plete listing of feature pictures 1944 to date. Order your 
copy today, $5.00, postage included. Send remittance to 
QUIGLEY BOOKSHOP, 1270 Sixth Avenue, New 
York 20, N. Y. 


DRIVE-IN EQUIPMENT 
OUTWORN EQUIP. 


DeVry, Simplex and Century outfits re- 
(Send for lists), Time deals arranged 
cones $15.95 pair w/junction box; 
underground cable $59M. S. O. S. CINEMA SUPPLY 
CORP., 602 W. 52nd St.., New York 19. 


STUDIO EQUIPMENT 


MAKING MOVIES — SHOOT 
local newsreels, TV commercials, documentaries. Ar- 
range advertising tie- ups with local merchants. Film 
Production Equipment Catalog free. S. O. S. CINEMA 
SU PPLY CORP., 602 W. 52nd St. New York 19 


_ BUSINESS ‘BOOSTERS 


RECORD BREAKING KIDDIE GIVEAWAY. JET 
Airplanes $25 per 1000, $13 per 500. No C.O.D. Check 
with order. BOX-OFFICE STiIMULATOR CO., 9760 
South 50th Court, Oaklawn, II 








REPLACE INADEQUATE, 
ments with 
built like new. 
Incar speakers w/4” 








MAKE MONEY 


DEVRYS’ BEAUTIFULLY REBUILT LIKE NEW 
$895.00; Holmes $495.00. All dual ee with amplifier 
ind speaker. Time deals arranged. S. S. CINEMA 


SUPPLY CORP., 602 W. 52nd St., Wes York 19. 





BIG SCREEN 


' 


THE RATIO IS RIGHT AT STAR! 


small cost! Lowest prices on screens and lenses! 
Write us! Ashcraft lamphouses. 14’ reflectors, re- 
built, $489.50 pair; E-7 mechanisms, 6 month guar 
antee, $475.00 pair; pair Simplex-Acme projectors. 50 
ampere Suprex lamphouses RCA _ rotarv_ stahilizer 
sound, heavy bases rebuilt, $1,450.00. STAR CINE 
MA SUPPLY, 447 West 52nd St., New York 19 





POSITIONS WANTED > 


EXPERIENCE IN ALL 
operation. Now managing 2 houses, 
first run, one is second largest in 
ability with advertising and ex- 
references. Available after first 


MANAGER 10 YEARS 
ph:z uses of theatre 
both downtown, 
the state. Proven 
ploitation. Excellent 


of year. Reason: desire change. Minimum salary 
$100 per week. BOX 2752, MOTION PICTURE 
HERALD. 

THEATRE EXECUTIV vd AV AILABLE. PARTIAL 
investment po “_ litv. Handle complete chain opera- 
tion BOX 2753, TION "IC ru RE HERALD. 

MANAGER a ‘EMPLOYED DESIRES 


houses, pictures, 


MOTION PIC 


ch ange Le 
vaudeville 


TURE 


ng experience, large city 
} 


loitation BOX 2759 
HE RAI D 


THEATRES 
THEATRES, ROUND-UP 
No televisic on. Wir 


MONTANA 


FOR — 
N Moneymakers. 


in City. 


Me ADAM. Livingston 
NEG RO THE: ATRE IN SOUTH ALABAMA. FOR 
details write J. WATERALL, Mt. Vernon, Ala. 
NORTHERN ILLINOIS, NEW 500 CAR DRIVE 
in, modern high power cquipment. Modern apartment 
on pr f asonably priced. BOX MOTION 
PICTURE HERALD 
TO LEASE OR SELL—500-SEAT THE ATRE 
built 1940 Non-competitive tow1 1500 population 
Balcor r Owner lives in distant oan and 
operates many other enterprises. Unable to get com 
vetent hel] Exceilent fer family operation. All fur 
ig equipment in excellent condition. Writ 


nishis 1 
BOX 538, Franklin, Va 


es “SERVICES 








WINDOW ARDS, PROGRAMS, HERALDS 
photo-offset printing. CATO SHOW PRINTING CO., 
( ata, N. ¥ 





Celebrity Ball Nets $10,000 
For Variety Epilepsy Fund 


\ sellout for Celebrity Ball, the 
Club Foundation’s New Year’s Eve party at 
the Waldorf Astoria, than 
$10,000 for the Variety Club Clinic for Chil- 
at the Columbia-Presby- 
William J. German 
and Mrs. Sey- 
Women’s 
presented a 
Merritt 
Gorson, 


Variety 
pre rduced more 


dren with Epilepsy 
terian Medical Center. 
president of the Foundation, 
mour D. Hesse, chairlady of the 
Committee of the Foundation, 
$10,000 check to Dr. H. Houston 
at the Ball. According to Albert G. 
executive secretary of the Foundation, the 
final accounting is expected to produce sev- 
eral thousand dollars more. 

Celebrity Ball proved to be outstanding 
among the many New Year’s Eve parties 
in New York. The guest list of more than 


42 


four hundred included many of New York’s 
best-known families and a host of celebrities 


from the entertainment world. 

Ben Grauer and Arlene Francis handled 
the entertainment at the Ball, and Maxine 
Keith conducted the one and one-half hour 
broadcast over Station WMCA 


Legion Reviews Nine, 


One in Class "'C" 


Reviewing nine pictures this week, the 
National Legion of Decency placed ‘‘Vio- 
lated” in Class C (Condemned) because its 


“unsuitable and its approach of- 
fensive to morality.” Termed ob 
jectionable in part for all are “Act of Love,” 
‘Tanga-Tika,” “Wicked Woman”; unobjec- 
adults “The Golden Coach,” 
O'Keefe”; and unobjection- 


subject is 
general 


tionable for 
“His Majesty 


Eddie Can- 
and 


able for general patronage ‘The 
tor Story,” “King of the Khyber 
“Knights of the Round Table.” 


425 Pictures Eligible 
For Academy Award 


A total of 425 pictures will be eligible for 
\cademy Award. consideration this year, it 
Charles 


Rifles” 


announced in 


was Hollywood by 
Brackett, president of the Academy of Mo- 
tion Picture Arts and Sciences. The list 


includes all pictures released for commercial 
showing in the Los Angeles area during the 
past Each film to qualify also must 
have been shown for a period of seven con- 
following its Pic- 


year. 


secutive days release. 
auto 


Award con- 


requirements are 
Academy 


tures meeting these 
matically entered for 
sideration. 
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The Glenn Miller Story 


Universal—Musical Love Story 
(Color by Technicolor) 

By all the rules of box office arithmetic Uni- 
versal-International’s “The Glenn Miller Story” 
stands to score enormous business. The in- 
spirational story has been given an opulent 


production treatment and is peppered with 
humor, warmth, comedy and_heart-touching 
emotion. 


The mark that Glenn Miller left is in the 
memories of millions. James Stewart por- 
trays the band leader here, with June Allyson 
as the girl he wooed, rather unconventionally if 
sincerely, and finally won. Music lovers, young 
and old, will find in the story frame every- 
thing from smooth orchestral arrangements to 
super-charged jam sessions. Guests from the 
musical world pop in and out refreshingly in 
the screenplay by Valentine Davies and Oscar 
Brodney. Thus Frances Langford sings some 
songs in an overseas setting before G. I.s, Louis 
Armstrong makes his trumpet ring, Gene Krupa 
gives his drum a vigorous tattooing, Ben 
Pollack swings his baton, and then there are 
dances by the Archie Savage Dancers and 
songs by the Modernaires. 

The story traces the rise of Miller from 
humble circumstances to a_ recognized king 
in the orchestral world. The road was hard 
and the discouragements many before he finally 
reached the top. Once there he bore himself 
with humility and consideration that is not 
always a distinguishing mark of those who 
reach the heights in the entertainment world. 

A considerable portion of the footage in 
this musical love story is devoted to Stewart’s 
romance with Miss Allyson and the days and 
ways of their romantic married life. 

It’s a well-recorded fact that in mid-Decem- 
ber in 1944 a plane carrying Glenn Miller dis- 
appeared somewhere over the English Channel. 
The picture is a happy one, with the solitary 
touch of. sadness in the necessary recording 
of this closing event. Once having enlisted in 
the Army, leaving his wife and family behind, 
Miller found some sacred musical traditions 
to deflate, to the chagrin of some officers, to 
the delight of others. 

Producer Aaron Rosenberg has given a first- 
rate treatment to a first-rate theme. It is 
one of universal appeal, and apparently knowing 
this, director Anthony Mann has achieved the 
most from it. 

Affecting performances are given all around. 
Others, playing friends or associates, are Charles 
Drake, George Tobias and Henry Morgan. 

Seen at a sneak preview at a New York the- 
atre where the audience reacted with resound- 
ing approval. Reviewer's Rating: Excellent.— 


MANvDEL HERBSTMAN. 

Release date, February, 1954. Running time. 116 
minutes. PCA No. 11668. General audience classifica- 
tion. 

CE I 5 xe ance shun waclocinw ethin’ James Stewart 
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George Tobias, Henry Morgan, Frances Langford, 
Louis Armstrong. Gene Krupa, Ben Pollack, Archie 


Savage Dancers, The Modernaires, Marion Ross, Irv- 
ing Bacon, Kathleen Lockhart, Barton MacLane 


PRODUCT DIGEST SECTION, JANUARY 9, 1954 





The Long, Long Trailer 
MGM—Return of Lucille Ball 


(Color by Ansco Color—Prints by Technicolor) 

Lucille Ball, who left films some years back 
for an extremely successful career in television's 
“T Love Lucy,” here returns to the screen in 
as bright and boisterous a comedy as has come 
along in many a month. From beginning to 
end, “The Long, Long Trailer” is broad, slap- 
stick farce, so rooted in the reality of appealing 
people that it remains a continual delight even 
in its wildest moments. This kind of slapstick 
is a rare and wonderful thing. 

Considering Miss Ball’s ready-made TV audi- 
ence, exhibitors should have a field day in sell- 
ing the picture. Being a top quality film, it 
will attract customers of all habits, and star- 
ring the queen of TV, it will serve to bring 
back to the theatres some of the customers 
who may have forgotten the scope of the big 
screen. In this respect, “The Long, Long 
Trailer” is a high point of public relations. 

The comic nature of the film belies the care 
with which MGM has put it together. Pandro 
S. Berman has produced; Vincente Minnelli di- 
rected, and Albert Hackett and Frances Good- 
rich wrote the inventive screenplay. The latter 
is a tumultuous recounting of the hazards of 
honeymooning in a trailer, with each succeeding 
situation a more hilarious variation on the 
theme. Co-starring is TV and real-life hus 
band Desi Arnaz, who not only is a fine foil 
but a real comedian in his own right. Rounding 
out the roster is an accomplished supporting 
cast including, among others, Marjorie Main 
and Keenan Wynn. They all are expert. 

Arnaz tells the story in flashback to a man 
who is about to buy the trailer in which Arnaz 
and Miss Ball spent their honeymoon; a honey- 
moon, it turns out, so eventful that the couple 
split up after several weeks. It all began, 
Arnaz shows, when Miss Ball got the bright 
idea of buying a trailer instead of a house. 

What starts out as a money-saving proposi- 
tion, soon puts him into the hole for a couple 
of thousand. Learning to drive the car hauling 
the trailer also presents expensive problems and 
on the second day of the honeymoon, badgered 
by covey of raucous relatives, he carries away 
the portico of the family mansion. With equal 
concern, he tells of the tribulations of spending 
a honeymoon night in a gregarious trailer camp, 
and of one fight with Miss Ball which had its 
roots in her inability to read a road map. All 
are little things, but their cumulative effect al 
most—but not quite—spells disaster for th 
marriage. 

The climax and comedy high point come 
when, touring through Yosemite National Park, 
Miss Ball hides a couple of tons of souvenir 
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rocks and preserved jams and jellies in the 
trailer, the weight of which almost sends them 
crashing into eternity down an 8,000-foot moun- 
tain. 

“The Long, Long Trailer” defies rational 
synopsis, or at least, one which can communicate 
its high good humor, almost all of which is 
visual. It simply can be stated that director 
Minnelli has seen to it that not a moment of 
Miss Ball’s bouyant clowning fails to come 
across. They know their business. Incidental 
to the comedy are some arresting shots of Yose 
mite National Park. Clinton Twiss wrote the 
novel on which the screenplay is based 

Seen at the MGM screening room in New 
York. Reviewer's Rating: Excellent—V1INCENT1 


CANBY. 

Release date, February 19, 1954. Running time, 9% 
minutes. PCA No. 16632. General audience classifi 
cation 


ud es he Nee aes Smee Cees ae Lucille Ball 
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Perry Sheehan 


Tacy Collini 


Personal Affair 
U.A.-Rank—Triangle for One 


Although this British-made production is al- 
most flawless in directing, acting and mood, it is 
not likely to be accepted by audiences generally. 
It has an unrelenting depression that detracts 
immeasurably from its appeal. There isn’t one 
light moment, intentionally or otherwise, to 
bring relief from this excursion into gloom. Be- 
cause of the quality of the film, though, it should 
do well in specialized houses and with adult 
audiences. 

Based on a stage play by Lesley Storm, who 
also wrote the screenplay, “Personal Affair” has 
very little of the staginess sometimes found in 
such adaptations. Its basically simple story tells 
of a teen-age girl, in a small, stuffy English 
town, who becomes infatuated with her teacher. 
When confronted by his wife, the girl runs off 
and he follows her to explain how hopeless her 
situation is. When the girl doesn’t return home, 
the gossip begins and the rumors run rampant. 
He is accused of any number of lurid crimes 
and, despite the lack of any evidence, his mar- 
riage and career are very nearly ruined until 
the girl returns three days later and clears the 
air. 

The girl’s family and their reactions are par- 
ticularly well detailed. The father, an intelligent 
man, is torn between his parental love and his 
basic wisdom. And the girl’s aunt, a neurotic 
old maid who also had a hopeless love affair 
years previously appears rather morbidly pleased 
with the situation. As Walter Fitzgerald and 
Pamela Brown enact these roles, they are won- 
derful character studies. 

The stars of the film are Gene Tierney, Leo 
Genn and Glynis Johns. Miss Tierney, as the 
wife, gives one of her better performances, and 
Miss Johns, although playing a small role as 
the girl, details her unhappy state most con- 
vincingly. It is Genn, though, as the man caught 

(Continued on following page) 
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' _ (Continued from preceding page) 
in a situation not of his own making, who gives 
the outstanding performance. It is a difficult 
role and his honest portrayal adds to the over- 
all quality of the picture. 

_ Antony Darnborough produced this presenta- 
tion of the J. Arthur Rank Organization, which 
was smoothly directed by Anthony Pelissier. 

Seen at a screening room in New York. Re- 
viewer's Rating: Good.—Jay REMER. 

Release date, January 15, 1954. Running time, 82 


minutes. PCA No. 16766. Adult audience classifica- 
tion. 
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Michael Hordern, Thora Hird 


French Line 


RKO Radio—3-D and 2-D 
(Color by Technicolor) 

RKO’s “French Line” is, basically, the long- 
familiar “poor little rich girl” type of story, 
fitted out with songs, with color by Techni- 
color, and available in three-dimensions or two. 
It has Jane Russell, Mary McCarty, Joyce 
MacKenzie and many other young actresses 
capable of sustaining the extremest of decollete 
costumes, and it has Gilbert Roland and Arthur 
Hunnicutt heading up the minority, or male, 
contingent. 

However, it is not its basic story that sets 
“French Line” apart from pictures of the gen- 
eral kind. Its distinguishing content, and its 
characteristic, is anatomical candor in the pho- 
tographing of feminine breasts, all and sundry, 
and it can be said with complete accuracy that 
whatever you may have imagined a three- 
dimension camera might be made to do with 
subject matter like this has been done—at long 
range, in middle distance, and close up. 

Miss Russell’s is by no means the only bosom 
explored to the utmost by the cinematographer’s 
roving lens, but it is she alone who performs, 
down near the close of the picture, a dance 
of declared desire such as hasn’t been seen on 
any unrestrictedly public screen in all these 50- 
odd years. Unwillingness to eliminate this dance 
is chief among the reasons why the Production 
Code Administration has not given the film its 
seal of approval. Exhibitors who elect to run 
the picture with this dance still in it should 
familiarize themselves with it fully beforehand. 

The script, by Mary Loos and Richard Sale, 
has Miss Russell playing a Texas millionairess 
whose wealth keeps men from wanting to marry 
her, and it has Roland as a Frenchman who 
marries her in spite of her money. The story 
travels, slowly, from Texas to New York, to 
Paris, spending much time on shipboard before 
the final clinch conclusion. 

Nine songs, originals written for the picture, 
are sung during the production: three by Miss 
Russell, three by Roland, one by Miss McCarty, 
another by a chorus of models and one as a 
duet by the Misses McCarty and Russell. 

Production is by Edmund Grainger and di- 
rection is by Lloyd Bacon. 

Hardworking dialogue that sometimes seems 
to have been written scene by scene includes 
occasional reversions in vernacular to old fash- 
ioned repartee too palpable either to amuse or 
to shock. 

Probably the most enjoyable sequence, from 
the feminine point of view, is an elaborately 
staged Paris fashion show. 

Previewed at studio. Reviewer's Rating: 
Good.—Witi1am R. WEAVER. 

Release date, not set. Running time, 102 minutes, 
plus intermission. Adult audience classification. 
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Arthur Hunnicutt, Mary McCarty, Joyce MacKenzie, 
Paula Corday, Scott Elliott, Craig Stevens, Laura 
Elliot, Michael St. Angel, Steven Geray, John Wen- 
graf, Barbara Darrow, Bara Dobbins 


Border River 


Universal—Western 


(Color by Technicolor) 
Within the framework of a Western, Univer- 
sal’s various talents have fashioned a realistic 
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drama, with dialogue and action ringing true 
as delivered by actors who are veterans, special- 
ists and thoroughly competent. Such actors are 
Joel McCrea, as an agent of the Confederacy 
attempting to buy arms below the Mexican bor- 
der; Pedro Armendariz, as the “general” of the 
outlaw territory known as “Zona Libre,” a 
scoundrel with a polished facade and a murder- 
ous heart; Yvonne De Carlo, as his woman, 
only waiting for the opportunity to betray him, 
supplied by the advent of the Yankee, McCrea, 
who also brings love; Alfonso Bedoya, as 
Armendariz’s captain, besotted, cruel, a grinning 
killer, and a host of other “characters.” 

McCrea had sought refuge in Zona Libre from 
pursuing Union soldiers. His real object was to 
bargain $2,000,000 in gold he and other loyal 
Confederates had stolen in Colorado. He stumbles 
into a nest of intrigue in Armendariz’s little 
domain, but manages to survive intrigue and 
violence and to bring out his men and the gold. 

By this time, Armendariz’s jealousy has un- 
done his usual cunning and he perishes in quick- 
sand near the gold cache, fighting McCrea. He 
had outwitted and even killed all his enemies, 
including his own finance minister, and was even 
aware of the plans of McCrea and Miss De 
Carlo, and also that the Mexican Government 
was sending troops to oust him. But his sudden 
scruple about Miss De Carlo’s life costs him his 
own. McCrea and Miss De Carlo are given 
clearance by Mexican Government troops. 

As noted, the dialogue is a great help, giving 
the earthiness of ordinary conversation among 
rough characters, the flourishes of court manner 
indulged in by Latins, and the kind of talk 
McCrea and his American compatriots would be 
using. Listed as dialogue director is Irwin Ber- 
wick, and the screenplay was done by William 
Sackheim and Louis Stevens from a story by the 
latter. Albert J. Cohen produced, and George 
Sherman directed. 

Seen at the New York projection room. Re- 
viewer's Rating: Good.—FLoyp STONE. 

Release date, January, 1953. Running time, 81 min- 


utes. PCA No. 16647. General audience classification. 
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Ivan Triesault, George Lewis, George Wallace, Lane 
Chandler, Charles Horvath, Nacho Galindo 


The Cowboy 


Lippert-Williams—His story on Film 


The story of the cowboy, his beginnings, his 
work and his play, his personality and his 
philosophy, is told here with the familiarity of 
complete authority and in an unassuming dis- 
play of superlative craftsmanship by Elmo 
Williams, who took down an Academy Award 
last year for his film-editing of “High Noon” 
and who created the present extraordinary 
film almost single handed. 

That is to say, he produced, directed, photo- 
graphed and edited it, using a script written by 
his wife, Lorraine Williams, and employing 
genuine cowboys, ranging in age from ‘teens 
to 8s, instead of actors. His picture tells, in 
Eastman color that in some scenes seems to 
improve on even the incomparable color schemes 
of Western skies, of the untamed West that 
was. of the men who broke the wild horses 
to bridle, rode them to round up the roving 
herds of range cattle, and lived the full life that 
made the swift 70 years of their empire-building 
the favorite topic of American fiction writers, 
and film makers. It is a rewarding 69 minutes. 

The Williams creation, filmed in part in all 
the western states, but naming none, is richly 
accompanied by narration intoned off-screen by 
Bill Conrad, Tex Ritter, John Dehner and 
Larry Dobkin, and by a music score composed 
and conducted by Carl Brandt. Into the score 
are worked three songs, by Axel Johnson and 
Lorraine Williams, and these are narration also. 

The cowboys who perform the work of the 
typical cowboy, from the original cow men of 
post-Civil War to now, are genuine, practicing 
cowboys, wearing the utilitarian garb of the 
real range hand. They are asked to do no more 





nor less than what cowboys do, and did, and 
they make the cowboy and his profession a 
good deal more understandabie than most of 
the fiction Westerns ever undertake to do. For 
everybody who isn’t an avowed Western hater— 
“The Cowboy” is a filmic treat. 


Previewed at studio. Reviewer's Rating: 
Excellent—W. R. W. 

Release date, not set. Running 
General audience classification. 


Lure of the Sila 


1.F.E—Love and Retribution 


Silvana Mangano, the fiery Italian beauty, 
who scored with American audiences in “Bitter 
Rice” and “Anna,” returns in a new dubbed 
import. It’s a wild, melodramatic affair in- 
volving much passion, amorous and otherwise, 
that should do good business strictly on the 
Mangano name. Vittorio Gassman, also fairly 
well known in the U. S., is one of the co-stars. 

The Sila of the title is a forest area of South- 
ern Italy where the people are simple and 
proud. Gassman plays a youth falsely accused 
of a crime. His only alibi is a girl with whom 
he had spent the night. Her brother, Amedeo 
Nazzari, dreading scandal, forces her to remain 
silent. When Gassman escapes from the police, 
both he and his mother are killed, leaving his 
young sister. She grows up to be Miss Man- 
gano who becomes employed at Nazzari’s home. 

Her plan for revenge is aided by having both 
Nazzari and his son fall in love with her. 
When she runs away with his son, Nazzari 
follows and it is then that she reveals her true 
identity. The finale finds the older man dying 
melodramatically but still with no breath of 
scandal on his family name. 

This implausible tale is not helped any by 
the lacklustre performances of the English- 
speaking cast. However, Miss Mangano and 
Nazzari do extremely well considering. 

Dino De Laurentis produced this Lux film, 
which Duilio Coletti directed. 

Seen at the New York theatre where the 
matinee audience seemed to enjoy it. Reviewer's 
Rating: Good.—J. R. 

Release date, December, 1953. Running time, 74 
minutes. Adult audience classification. 
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La Traviata (and) Cavalleria 
Rusticana 


R. M. Savini—Operas on Film 


(Color by Eastman) 

A pleasant treat for opera lovers is pack- 
aged in this R. M. Savini presentation. Both 
of the popular operas were produced in the 
United States, although they naturally are sung 
in Italian. Running time for each is about 60 
minutes. These abbreviated versions of the 
operas are outlined in English by a tuxedo- 
clad commentator who appears intermittently. 
Thus, those! not acquainted with opera can know 
what is happening. 

Giuseppe Verdi’s “La Traviata” is of course 
based on the play “Camille” by Alexander 
Dumas. Lucia Evangelista portrays the tragic 
Violetta with Giulio Gari singing the Alfredo 
role. In Pietro Mascagni’s “Cavalleria Rusti- 
cana” the well known Mario Del Monaco sings 
Turiddu, with Rina Telli as Santuzza and Rich- 
ard Torigi as Alfio. As opera fans know, the 
story tells of love, betrayal and revenge. 

Both productions are actually photographed 
operas, making no effort to utilize the potential 
story flexibility that the screen affords. 

Carlo Vinti and Marion Rhodes produced and 
directed. 

Seen at the Cinema Verdi in New York. Re- 
viewer's Rating: Good for opera devotees; fair 


for the general film-goer—M. H. 
Release date, December, 1953. Running time, 120 
minutes. General audience classification. 
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ADVANCE SYNOPSES 


HELL AND HIGH WATER 
(2oeFext (CinemaScope) 

RODUCER: Raymond A. Klune. DI- 
RECTOR: Samuel Fuller. PLAYERS: 
Richard Widmark, Bella Darvi, Victor 
Francen, Cameron Mitchell, Gene Evans, 
David Wayne. Technicolor. 

ADVENTURE. A French atomic scientist 
and his pretty assistant, Bella Darvi, mysteri- 
ously disappear from Vienna. They turn up in 
Tokyo where a group of civilians are perform- 
ing some anti-Communist .espionage. They 
have hired Richard Widmark, an ex-sub- 
mariner, to command a submarine trip to an 
Arctic island where they suspect there is an 
arsenal of atomic weapons. The two scientists 
go along and a series of adventures ensue which 
bring love to Widmark and the girl. The 
thrills come thick and fast both on land and 
above and below the water. 


OTHELLO (United Artists) 
PRODUCER-DIRECTOR: Orson Welles. 
PLAYERS: Orson Welles, Michael Mac- 
Liammoir, Suzanne Cloutier. 

DRAMA. Based on William Shakespeare’s 
famous tragedy, “Othello” stars Orson Welles 
as the brooding Moor, Michael MacLiammoir 
as the evil Iago and Suzanne Cloutier as the 
lovely Desdemona. Even though Othello even- 
tually receives the blessings of his bride’s 
father, his troubles only begin. His adjutant, 
Iago, is bitter because he was not promoted to 
lieutenant. He knows of Othello’s great love 
for Desdemona and fiendishly tries to upset 
their marriage by making him jealous. He 
succeeds but the results are a wholesale slaugh- 
ter of the leading characters including the 
vengeful villain, 


SHORT SUBJECTS 


uy ROSE AND HIS ORCHESTRA 
Musical Featurette (9302) 

Among the songs and artists featured are 
“Dance of the Spanish Onion” by the orchestra ; 
“Our Waltz” danced by Dolores Starr; “Men- 
dez Jota No. 2” with Rafael Mendez on the 
trumpet; “Main Street U.S.A.” danced by Earl 
Barton, Dolores Starr and Lisa Gaye; and 
“Holiday for Strings” by the orchestra. 
Release date: December 24, 1953 15% minutes 


MAGOO GOES SKIING (Columbia) 
Mr. Magoo, Technicolor (6702) 


The nearsighted Mr. Magoo goes skiing at a 
Swiss resort. On his way up the ski slope he 
takes a wrong turn and goes to the top of a 
dangerous mountain. Still believing he is on 
the gentle slope, he takes off down the side of 
the mountain. On the way he dislodges an 
avalanche which follows him all the way down 
and into the hotel. 

Release date: December 31, 1953 


SOCIETY MAN (Paramount) 
Pacemaker (K13-2) 


The title refers to an employee of the Ameri- 
can Society for the Prevention of Cruelty to 
Animals. He shows the ASPCA’s shelter 
where staff doctors are seen treating sick dogs 
and cats as well as rabbits, alligators, turkeys, 
parakeets and an assortment of other dumb 
creatures. The Society also inspects pet shops, 
stockyards, poultry markets, private stables and 
rodeos. And horses and their equipment are 
inspected regularly with those animals too old 
or unfit retired from labor. 
Release date: December 25, 1953 


SKELETON FROLIC (Columbia) 
Color Favorites (6605) reissue 

In this cartoon, the skeletons of musicians 
arise every night and put on a most unusual 


concert. 
Release date: December 17, 1953 714 minutes 








7 minutes 


10 minutes 
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CHILLY WILLY (U-I} 
Walter Lantz Technicolor Cartune (9321) 
When the skipper of a ship anchored near 
the wastes of the South Pole goes ashore he 
orders his mascot, a large St. Bernard dog, 
to stand watch. On shore, Chilly Willy, a pen- 
guin, is getting a cold and when he sees the 
ship he makes his way to it. There ensues a 
fight between the dog and Willy. When the 
former drinks too much grog, Willy saves the 
day by plugging a leak in the ship. He is re- 
warded by the captain by being made mascot 
while the dog goes to the brig. 
Release date: December 21, 1953 


SCENT-IMENTAL OVER YOU 


(Warner Bros.) 
Blue Ribbon Technicolor Cartoon (1305) 
reissue 

In the Fifth Avenue fashion parade, the fancy 
dogs show off their fine fur coats. But one 
tiny hairless pup has to borrow a skunk pelt 
to be in style. She can’t understand why every- 
one shuns her until there appears a real skunk 
which has other notions. 
Release date: December 26, 1953 


FOOTBALL HEADLINERS (RKO) 
Two-Reel Special (43,901) 
RKO-Pathe’s annual roundup of important 
and interesting college football games of the 
past season is presented once again for the year 
1953. Among the games included are: Notre 
Dame-Oklahoma, Georgia Tech-Southern Meth- 
odist, California-Penn, Army-Duke, Georgia 
Tech-Notre Dame, Navy-Penn, West Virginia- 
Penn State, Michigan State-Ohio State, Mary- 
land-Mississippi, Illinois-Wisconsin, Maryland- 
Alabama, Harvard-Yale, Notre Dame-Iowa, 
Army-Navy. 
Release date: December 11, 1953 


BRONCS AND BRANDS (Paramount) 
Headliner Champion (A13-6) reissue 
Cowboys and their horses as they are today 
are presented herein. Made against the back- 
ground of Montana’s beautiful range and moun- 


6 minutes 


7 minutes 


15 minutes 


tain country, it first shows a round-up of wild. 


horses as the cowboys drive them down the 
mountain side. Next there is a cattle round-up 
when they are roped for branding. Finally there 
is a rodeo with slow motion pictures of the 
bucking broncs and a cowboy saddling contest 
involving a dozen wild horses. 
Release date: October 2, 1953 


MEN OF THE WEST (Columbia) 
Screen Snapshots (6853) 

Western star Randolph Scott visits producer 
Ralph Staub to see some film on two old great 
western stars. Shots of Tom Mix and Will 
Rogers are accompanied by brief resumes of 
their famous careers. 

Release date: November 19, 1953 


HAWAIIAN NIGHTS (U-I) 
Musical Featurette (9303) 

Woven into a story featuring comedian Pinky 
Lee and glamour girls Mamie Van Doren and 
Lisa Gaye are several exotic melodies. Included 
are “Minoi Minoi Ay,” “Lovely Hula Girl,” 
“Spear Chant,” “Kumu in the Muumuu, “Ama 
Ama,” “Nohea” and “Hoku Okalani.” 

Release date: January 22, 1954 17 minutes 


VESUVIUS EXPRESS (20th-Fox) 
CinemaScope Short, Technicolor 
Twentieth-Fox’s first travelogue in Cinema- 
Scope and color by Technicolor, “Vesuvius Ex- 
press,” is a handsome photographic record of a 
journey from Milan to Naples, through Flor- 
ence and Rome, via a crack streamlined train. 
Produced and directed by Otto Lang, the film 
takes time out en route to stop over in the cities 
mentioned, to study the landmarks of yesterday 


9 minutes 


10 minutes 


and today, and generally to carry the audience ° 


into Italy on the anamorphic magic carpet. The 
color is lovely and the climax, on the edge of 
Vesuvius’ smoldering crater, a spectacular end- 
ing to one of the season’s most interesting 
shorts. 


Release date: December 16, 1953 16 minutes 


OCEAN TO OCEAN (RKO) 
Screenliner (44,204) 

The Panama Canal provides an ocean-to- 
ocean short cut, shortening Magellan’s old route 
by thousands of miles. The spectator is taken 
on a complete trip through the Canal. The 
average toll charge of $5,000 is not considered 
high when it is remembered that the voyage 
around Cape Horn would add considerably more 
to the ship owners’ costs. Some glimpses of 
Panama City bring the film to a close. 
Release date: December 11, 1953 8 minutes 


THE GOOF ON THE ROOF (Columbia) 
Stooge Comedies (6403) 

The madcap Stooges are living in the house 
of a friend while he’s away. They learn that 
he has been married and they must move out. 
They decide to clean the house but wreck the 
place while trying. When the bride sees the 
mess she leaves and the friend goes after the 
boys with a pistol. 

Release date: December 3, 1953 


BOOS AND SADDLES (Paramount) 
Casper in Technicolor (B13-2) 

Casper goes west and makes friends with a 
little boy who imagines himself as Billy the 
Kid. When the town’s bad man robs the local 
bank “Billy” tries to outshoot him in an attempt 
to recover the money. “Billy” doesn’t do well 
until Casper confronts the robber and scares 
him away. As a reward, the friendly ghost is 
made sheriff of the town. 
Release date: December 25, 1953 


CANDID MICROPHONE NO. 2 
(Columbia) 
Series 6 (6552) 

This time Allen Funt sets up his camera and 
recording equipment in the complaint depart- 
ment of a large department store. It’s the per- 
fect place for the type of dialogue featured in 
this series. 

Release date: December 10, 1953 


SO YOU WANT TO BE AN HEIR 
(Warner Bros.) 
Joe McDoakes Comedy (1402) 

Joe receives a wire telling him he will 
inherit his grandmother’s million dollar estate 
if he reaches her before she dies. He rushes 
to her home where he is greeted by some weird 
relatives and an equally weird lawyer. Grand- 
mother tells him that the wire is a gag but 
warns him that the others don’t know and will 
probably try to murder him for the inheritance. 
Joe has quite a time escaping their clutches but 
a surprise climax helps him. 
Release date: December 19, 1953 


A BOY, A GUN AND BIRDS (Columbia) 
Color Favorites (6604) reissue 

A smali boy, hunting with his new gun, fires 
at some birds. He misses, but one baby bird, 
startled by the shot, falls and breaks a leg. The 
baby is rescued by the others and the boy vows 
never to shoot again at birds. 
Release date: November 26, 1953 


DOWN THE HATCH (Columbia) 
All-Star Comedies (6413) 

Harry Mimmo, the well-known international 
comic, makes his screen debut in this featurette. 
He is employed by a couple of jewel thieves 
who plan to have him carry a stolen ruby out 
of Italy, but unknown to him. On shipboard, 
the female thief begins making a play for him. 
When he suspects the truth, they chase all over 
the ship before he emerges triumphant. 
Release date: November 26, 1953 17 minutes 


STRIFE OF THE PARTY (Columbia) 
Assorted Favorites (6423) reissue 

Vera Vague locks herself in her garage 
where she is freed by her neighbor. Later she 
discovers the wife of her husband’s boss has 
lost a necklace. Vera suspects the neighbor and 
has a mad time trying to recover the jewels. 
Release date: December 17, 1953 16 minutes 
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able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
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Short Subjects Chart with Synopses Index can be found on 
pages 2126-2127, issue of January 2, 1954. 

Feature Product by Company starts on Page 2053, issue of 


October 31, 1953. 


TITLE—Production Number—Company 


A 
Abbott & Costello Meet Dr. Jekyll 
& Mr. Hyde (329) Univ. 
Act of Love UA 


Actress The (403) MGM 
Affair in Monte Carlo (Brit.) (color) 

(5307) 
Affair with a Stranger (323) RKO 
Affairs of Dobie Gillis, The (346) MGM 
Alaska Seas (5313) Para. 
All-American (333) Univ. 
All | Desire (325) Univ. 
All the Brothers Were Valiant (c) 

(407)* MGM 


Annapurna (c) Mayor-Kingsley 
Appointment in Honduras (406) (color) RKO 
Arena (color) (3D) (337) MGM 
Arrowhead (color) (5227) 


B 
Back to God's Country (color) (403) Univ. 


Para. 


Bad Blonde (5211) Lippert 
Bad for Each Other (624) Col. 
Band Wagon, The (color) (345)* MGM 
Bandits of the West (5243) Rep. 
Beachhead (c) UA 


Beast from 20,000 Fathoms, The (22!) 
Beat the Devil 

Beggar's Opera, The (Brit.) (c) (304) WB 
Beneath the 12-Mile Reef (c) 


WB 
UA 


(CS) 20th-Fox 
Best Years of Our Lives RKO 
Big Heat (615)* Col. 
Big Leaguer, The (347) MGM 
Bigamist, The Filmakers 
Black Glove (5305) Lippert 
Blowing Wild (306) WB 
Blueprint for Murder, A (332) 20th-Fox 
Border River (c) Univ. 
Botany Bay (color) (5307) Para. 
By the Light of the Silvery Moon 

(color) (219) WB 

Cc 
Caddy, The (5302)* Para. 
Calamity Jane (color) (311)* WB 
Call Me Madam (color) (311)*  20th-Fox 
Camels West (c) (3D) UA 
Capt. John Smith & Pocahontas (c) UA 
Captain Scarlett (color) UA 
Captain's Paradise (Brit.) UA 
Carnival Story, The (c) RKO 
Cavalleria Rusticana (c) Savini 
Cease Fire! (5308) (3D) Para. 
Champ for a Day (5211) Rep. 


Charge at Feather River, The (color) 


(3D) (223)* 
China Venture (609) Col. 
City Is Dark, The (224) WB 
City of Bad Men (color) (328) 20th-Fox 
City That Never Sleeps (5209) Rep. 


Clipped Wings (5320) AA 


Column South (color) (320) Univ. 
Combat Squad (613) Col. 
Conquest of Cochise (color) (610) Col. 
Conquest of Everest (Brit.) (c) UA 
Cowboy, The Lippert 
Crazylegs—All American Rep. 
Crossed Swords (color) UA 
Cruel Sea, The (Brit.) Univ. 


2136 


Stars 


Abbott & Costello-B. Karloff 
Kirk Douglas-Dany Robin 
Spencer Tracy-Jean Simmons 


Merle Oberon-Richard Todd 
Jean Simmons-Victor Mature 
Debbie Reynolds-Bobby Van 
Robert Ryan-Jan Starling 
Tony Curtis-Lori Nelson 


Barbara Stanwyck-Richard Carlson 


Robert Taylor-Ann Blyth 
Documentary 

Glenn Ford-Ann Sheridan 
Gig Young-Jean Hagan 
Charlton Heston-Jack Palance 


Rock Hudson-Steve Cochran 
Barbara Payton-Tony Wright 
Charlton Heston-Lizabeth Scott 
Fred Astaire-Cyd Charisse 
Allen Rocky Lane 

Toby Curtis-Frank Lovejoy 

Paul Christian-Paula Raymond 
Humphrey Bogart-Jennifer Jones 
Laurence Olivier-Dorothy Tutin 


Terry Moore-Robert Wagner 
March-Loy-Andrews-Wright 
Glenn Ford-Gloria Grahame 
Edward G. Robinson-Vera-Ellen 
Joan Fontaine-lda Lupino 
Alex Nicol 

Gary Cooper-Barbara Stanwyck 
Joseph Cotten-Jean Peters 
Joel McCrea-Yvonne de Carlo 
Alan Ladd-James Mason 


Doris Day-Gordon MacRae 


Martin & Lewis-Donna Reed 
Doris Day-Howard Keel 

Ethel Merman-Donald O'Connor 
Rod Cameron-Joanne Dru 
Anthony Dexter-Jody Lawrance 
Richard Greene 

Alec Guinness-Yvonne de Carlo 
Anne Baxter-Steve Cochran 
Mario del Monaco 

Korean War 

Alex Nicol-Audrey Totter 


Guy Madison-Frank Lovejoy 
Edmond O'Brien-Barry Sullivan 
Sterling Hayden-Gene Nelson 
Jeanne Crain-Dale Robertson 
Gig Young—Mala Powers 
Bowery Boys 

Audie Murphy-Joan Evans 
John freland-Lon McCallister 
John Hodiak-Robert Stack 
Documentary 

Documentary 

Elroy Hirsch-Lloyd Nolan 
Erroll Flynn-Gina Lollobrigida 
Jack Hawkins-Donald Sinden 


* Following a title indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
A—Adults (over 18 years), M—Mature Young People, Y—Youth 
(ages 12 to 18), C—Children (ages 8 to 12). Legion of Decency 
Ratings: (A-1), Unobjectionable; A-2, Unobjectionable for Adults; 
B, Objectionable in part; C, Condemned. 


CinemaScope designed by (CS). 


Release 
Date 


Aug,.,'53 
Mar.,'54 
Sept. 25,'53 


Sept.,'53 
June 20,'53 
Aug. 14,'53 

Feb.,'54 

Oct.,'53 

July,'53 


Nov. 13,'53 
Dec.,'53 
Oct. 16,'53 
June,'53 
Aug.,'53 


Nov.,'53 
Apr. 10,'53 
Jan.,'54 
Aug. 7,'53 
Sept.,'53 
Feb.,'54 
June 13,53 
Jan.,'53 
Sept. 26,'53 


Dec.,'53 


(reissue) Feb.,'54 


Oct.,'53 
Aug. 21,'53 
Dec.,'53 
Jan. 15,'54 
Oct. 17,'53 
Sept.,'53 
Jan.,'54 
Nov.,'53 


May 2,'53 


Sept.,'53 
Nov. 14,'53 
Apr.,'53 
Feb.,'54 
Nov.,'53 
Aug. 12,'53 
Dec. 18,'53 
Not Set 


July 11,'53 
Sept.,'53 
Not Set 
Sept.,'53 
June 12,'53 
Aug. 30,'53 
June,'53 
Oct.,'53 
Sept.,'53 
Jan. 29,'54 
Not Set 
Not Set 
Oct. 30,'53 
Aug.,'53 


Running 
Time 


77m 
108m 
90m 


74m 
89m 
74m 


83m 
79m 


10Im 
60m 
79m 
7im 
105m 


78m 
80m 
83m 
112m 
54m 


80m 
94m 


102m 
173m 
90m 
7im 
80m 


90m 
76m 
8im 
94m 


102m 


95m 
10im 
114m 


75m 
75m 
76m 


60m 
75m 
90m 


96m 
83m 
74m 
82m 
90m 
62m 
84m 
72m 
70m 
78m 
69m 
87m 


121m 


7—-REVIEWED— 

(S)=synopsis 
Issue Page 
Aug. | 1934 
Dec. 19 2109 
Aug. 8 1941 
Sept. 19 1998 
June 13 1870 
June 8 1862 
Dec. 12 (S)2102 
July 25 1925 
June 20 1877 
Oct. 17 2029 
Dec. 19 2110 
Oct. 31 2046 
June 27 1885 
June 20 1878 
Sept. 26 2006 
May 16 1838 
Dec. 12 2101 
July 1 1909 
Aug. 22 1958 
June 20 1878 
Dec. 19 (S)2111 
Aug. 29 1965 
Dec. 19 2109 
Dec. 19 2110 
Sept. 26 2006 
July 18 1918 
Jan. 2 2125 
Sept. 19 1997 
Aug. | 1933 
Jan. 9 2134 
Oct. 3 2013 
Mar. 28 1773 
Aug. 8 1942 
Oct. 31 2045 
Mar. 7 1749 
Nov. 21 2077 
Sept. 26 2007 
Oct. 10 2021 
Dec. 12 (S)2103 
a 9 2134 
Nov. 28 2085 
Sept. 26 2007 
July 4 = 1901 
Aug. 29 1966 
May 9 (S)1831 
June 27 1885 
June i3 1870 
Nov. 28 2086 
May 16 1839 
Oct. 3 2015 
Aug. 22 1957 
Dec. 12 2101 
Jan. 9 2134 
Oct. 31 2046 
Oct. 31 (S)2047 
Aug. 8 1941 





7———— RATINGS — 
Nat'l Herald 
Groups L.ofD. Review 
AY A-| Good 
Very Good 
AY A-2 Excellent 
Good 
AY A-2 Fair 
AY A-2 Very Good 
AYC A-| Very Good 
A A-2 Very Good 
AM A-2 Excellent 
A-| — Excellent 
AY B Fair 
AYC B Very Good 
AY A-2 Very Good 
A A-2. Good 
A B Excellent 
AY B Good 
AY A-2 Excellent 
AYC A-| Fair 
AY A-| Very Good 
AM A-2 Very Good 
A-| Very Good 
Superior 
AM B Good 
AMYC A-| Good 
Very Good 
A A-2. Very Good 
AY A-2. Very Good 
Good 
AMY A-2 Very Good 
AYC A-| Very Good 
AYC A-| Very Good 
AMYC A-| Excellent 
AY A-| Excellent 
A-2_ Fair 
Average 
B Excellent 
Fair 
AY A-| Excellent 
A A- Good 
AYMC A-2 Very Good 
AMY A-2. Good 
AMY A-2 
AY A-2 Very Good 
AY B Good 
A-2. Good 
AY A-| Average 
AY A-| Average 
A-| Good 
Good 
Excellent 
A-! Very Good 
AY A-| Excellent 
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TITLE—Production Number—Company 


Cruisin’ Down the River (color) (606) > 
Cry of the Hunted (330) 


Vangerous Crossing (330) 
Dangerous Mission (c) 

Dangerous When Wet (color) (341)* MGM 
Decameron Nights (color) (461) RKO 
Desert Rats, The (319) 20th-Fox 
Desert Song, The (color) (220) WB 
Desperate Moment (Brit.) (386) Univ. 
Devil's Canyon (color) (3D) (402) RKO 
Diamond Queen, The (c) (302) WB 
Donovan's Brain UA 
Oown Laredo Way Rep. 
Dragonfly Squadron (3D) AA 
Dragon's Gold UA 
Dream Wife (335) MGM 
Drums of Tahiti (3D) (c) Col. 


E-F 
East of Sumatra (color) 
Easy to Love (color) (410) 
Eddie Cantor Story (c) (316) 
El Alamein (620) 
El Paso Stampede Rep 
Escape from Fort Bravo (color) (409) MGM 
Eyes of the Jungle (5229) Lippert 
Fair Wind to Java (color) (5207) Rep. 
Fake, The UA 
Fallen Angel 20th-Fox 
Fanfan the Tulip (Fr.) UA 
Farmer Takes a Wife (color) (307) a? Fox 
Fast Company (332) GM 
Fighter Attack (c) an 
Fighting Lawman (5334) Allied 
Fighting Men (5222) Lippert 
5000 Fingers of Dr. T, The (color) (604) Col. 
Flame of Calcutta (color) (603) Col. 
Flight Nurse Rep 
Flight to Tangier (c) (2D-5331,3D-5306) Pare 
Follow the Fleet (487) RKO 
Folly To Be Wise (Brit.) 
Forbidden 
Forever Amber (color) 
Forever Female (5312) 
Fort Algiers 
Fort Ti Toaker} (3D) (546)* 
Fortune in Diamonds (5317) 
49th Man, The (529) 
Four Sided Triangle, The (Brit.) 
Francis Covers the Big Town (324) 
French Line (color) (3D) 
From Here to Eternity {616)* 


20th-Fox 
RKO 


Univ. 

MGM 

WB 
Col. 


Fine Arts 
Univ. 
20th-Fox 
Para. 

UA 

Col. 
Lippert 
Col. 


° 
Astor 
Univ. 
RKO 
Col. 


Gay Adventure, The 
Genghis Khan UA 
Gentle Gunman, The (Brit.) (388) U-I 
Gentlemen Prefer Blondes(c)*(326) 20th-Fox 
Geraldine Rep. 
Ghost Ship (Brit.) (5228) 
Gilbert & Sullivan (color) (Brit.) 
Girl Next Door, The (c) (320) 
Give a Girl a Break (c) 

Glass Web (2D-402, 3D-401) 
Glenn Miller Story (color) 

Glory Brigade, The (323) 

Golden Blade, The (color) (332) 
Golden Idol, The (5315) 

Golden Mask (c) 

Gorilla At Large (c) 2,3-D 20th-Fox 
Great Diamond Robbery MGM 
Great Jesse James Raid (c) (5221) Lippert 
Great Sioux Uprising, The(color) (326) Univ. 
Greatest Show on Earth (c) (5129) Para. 
Gun Belt (color) U 
Gun Fury (C) (3D) (617) Col. 


UA 


wr Fox 


Univ. 
AA 
UA 


MGM 
VA 


Half a Hero (401) 
Heidi (Swiss) 

Hell and High Water (c) Fox 
Here Come the Girls (5309) (color) Para. 
His Majesty O'Keefe (c) (315) WB 
Hondo (3D) (312)* WB 
Hot News (5327) Allied 
Houdini (color) (5223) Para. 
How to Marry a Millionaire(c) (CS)*20th-Fox 
Hundred Hour Hunt (Brit.) Greshler 


1 
I, the Jury 


UA 
Inferno ey 130) (329) 20th-Fox 


Release 


Stars 


Dick Haymes-Audrey Totter 
Vittorio Gassman-Polly Bergen 


Jeanne Crain-Michael Rennie 
Victor Mature-Piper Laurie 
Esther Williams-Fernando Lamas 
Joan Fontaine-Louis Jourdan 
Robert Newton-James Mason 
Kathryn Grayson-Gordon MacRae 
Mai Zetterling-Dirk Bogarde 
Virginia Mayo-Dale Robertson 
Fernando Lamas-Arlene Dahl 
Lew Ayres-Nancy Davis 

Rex Allen-Dona Drake 

John Hodiak-Barbara Britton 
John Archer-Hillary Brooke 
Cary Grant-Deborah Kerr 
Patricia Medina-Dennis O'Keefe 


Jeff Chandler-Marilyn Maxwell 
Esther Williams-Van Johnson 
Keefe Brasselle-Marilyn Erskine 
Scott Brady-Rita Moreno 

Alan Rocky Lane 

William Holden-Eleanor Parker 
Jon Hall 

Fred MacMurray-Vera Ralston 
Dennis O'Keefe-Coleen Gray 
Alice Faye-Dana Andrews 
Gerard Philipe-Gina Lollobrigida 
Betty Grable-Dale Robertson 
Howard Keel-Nina Foch 

Sterling Hayden-J. Carrol Naish 
Wayne Morris 

Special Cast 

Peter Lind Hayes-Mary Healy 
Denise Darcel-Patric Knowles 
Joan Leslie-Forrest Tucker 
Joan Fontaine-Jack Palance 
Fred Astaire-Ginger Rogers 
Alastair Sim-Martita Hunt 
Tony Curtis-Joanne Dru 
Linda Darnell-Cornel Wilde 
G. Rogers-W. Holden-P. Douglas 
Yvonne DeCarlo-Carlos Thompson 
George Montgomery-Joan Vohs 
Scott Brady-Mary Castle 

John lreland-Richard Denning 
Barbara Payton-James Hayter 
Donald O'Connor-Yvette Dugay 
Jane Russell-Gilbert Roland 

M. Clift-B. Lancaster-D. Kerr 


Burgess Meredith-Jean-Pierre Aumont Aug. 21, 
June 12,' 
Oct.,'53 
Aug..'53 
Not Set 
June 12, 
Jan. 8, 
June, 
Not Set 
ss 
‘54 
‘53 
Sept.,'53 
Jan. 10,'54 
Feb.,'54 
Mar.,'54 
Not Set 
July 17, 


Elvira Reyes-Lou Salvador 
John Mills-Elizabeth Sellars 
Marilyn Monroe-Jane Russell 
John Carroll-Mala Powers 
Hazel Court-Dermot Walsh 
Maurice Evans-Robert Morley 
June Haver-Dan Dailey 
Marge & Gower Champion 
Edward G. Robinson 

James Stewart-June Allyson 
Victor Mature 

Rock Hudson-Piper Laurie 
Johnny Sheffield 

Wanda Hendrix-Van Heflin 
Cameron Mitchell-Anne Bancroft 
Red Skelton 

Willard Parker-Barbars Payton 
Jeff Chandler-Faith Comergue 
All-Star Cast 

George Monigomery-Tab Hunter 
Rock Hudson-Donna Reed 


July, 


Red Skelton-Jean Hagen 
Elsbeth Sigmund 

Richard Widmark-Bella Darvi 
Hope-Clooney-Dahl-Martin 
Burt Lancaster-Joan Rice 
John Wayne-Geraldine Page 
Stanley Clements 

Tony Curtis-Janet Leigh 
Grable-Monroe-Baca!l 
Anthony Steel-Jack Warner 


Bill Elliott-Peggie Castle 
Robert Ryan-Rhonda Fleming 
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Aug., 
May 8, 


Sept., 

Dec. 25, 

Jan. 30, 

Jan., 

Sept. 8, 

Dec. 4, 

July 1,’ 

Apr. 28," 

Sept. 25, 
(reissue) Nov., 
May,’ 
July,'53 
May 22, 
Nov., 
Sept. 20,' 
Oct. 9,' 
Aug., 
July, 
Nov., 
Nov.,'53 
(reissue) Oct. 29, 
Dec.,' 

Jan., 

(reissue) Nov., 
Jan., 
July 15, 
May, 
Nov. 27,' 
June, 
June, 
July, 
Not Set 
Sept., 


Feb., 


Date 


‘63 
‘63 


Aug., 53 
Not Set 
July 3,'53 
Nov. 10,'53 
May,'53 
May 30, 
Sept., 
July 25, 
Nov. 28°53 
Sept. 30, 
Aug. 5, 
Dec. 27, 
Oct. 16,' 
June 19, 
Jan., 


‘53 
‘53 
‘53 


‘53 
‘63 
‘53 


53 


‘53 
"54 


‘53 
"53 
"64 
"54 
‘53 
‘63 


53 
53 


‘53 
‘53 


53 


‘53 
"53 


53 
53 


‘53 
‘53 
‘53 


‘53 


53 


‘54 
‘53 
‘54 
"53 
‘53 


53 


‘63 
‘53 
‘53 


‘53 


‘53 


53 


‘53 
‘54 
‘53 


‘53 


Sept. 4,'53 
Mar.,'54 


Jan. 16,'54 
Jan. 2'54 
Oct. 11,'53 
July,'53 
Nov.,'53 
June,'53 


Aug. 14,'53 
Aug.,'53 


Runaing 
Time 


8im 
80m 


75m 
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Issue 


July 
Mar. 


July 
Dec. 
May 
Nov. 
May 
Apr. 


Sept. 


Aug. 
Aug. 
Oct. 
Aug. 


Mar. 
Dec. 


Sept. 


Nov. 
Dec. 
Dec. 
Oct. 
Nov. 
Aug. 
May 
Oct. 


May 
Apr. 
Apr. 
Nov. 
Oct. 


June 
June 
Nov. 
Oct. 


Dec. 
Nov. 


June 
July 
May 


May 
May 
June 
Jan. 

Aug. 


Oct. 


Oct. 
July 
Dec. 
July 
Oct. 
May 
Dec. 
Oct. 
Jan. 
May 
Aug. 


Jan. 


Dec. 
Aug. 
June 


25 
14 


25 
12 
23 
7 
16 
25 
5 
22 
15 
10 
22 


14 
26 


19 
14 
19 
12 
10 

7 
29 

2 
31 


23 
25 
18 
28 

3 


20 
27 

7 
17 


12 
28 


6 
25 
16 


16 

30 

13 
9 
! 


10 


3 
4 
12 
25 
31 
16 
5 
17 
9 
16 
22 
9 


5 
22 
27 


Jan. 5,'52 


July 
Oct. 


Aug. 
Dec. 

Jan. 

Oct. 
Jan, 
Nov. 
Nov. 
May 
Nov. 
July 


July 
July 


18 
24 


I 
26 
9 
24 
2 
28 
28 
23 
14 
4 


25 
25 


Page 


1927 
1758 


1927 
(S)2102 
1845 
206! 
1837 
1805 
1981 
1957 
1949 
2023 
1957 


1758 
2119 


1998 
2069 
2109 
2101 
2023 
2061 

1966 
1821 
2046 


1847 
1805 
1799 
2086 
2014 


1877 
1886 
2062 
2030 


2102 
2086 


1861 
1927 
1837 


1838 
1853 
1870 
2134 
1933 


2022 


2014 
1903 
(S)2103 
1927 
2045 
1839 
2093 
2029 
2133 
1838 
1957 
2133 


2093 
1958 
1886 
1177 
1918 
2037 


1933 
2118 
(S)2135 
2037 
2125 
2085 
2087 
1845 
2070 
1902 


1926 
1925 
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Good 
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Very Good 
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Excellent 


Good 


Fair 
Excellent 
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TITLE—Production Number—Company 


invaders fron: Mars (314) (color) 20th-Fox 
Iron Mask (5313) Lippert 
Island in the Sky (301) WB 


isle of the Dead (482) RKO 
it Came from Outer Space 

(2D-335, 3D-322) Univ. 
it Heppens Every Thursday (319) Univ. 


It Should Happen to You Col. 
it Started in Paradise (Brit.) (color) Astor 


Jeck Slade (5406) AA 
Jamaica Run (color) (5220) Para. 
Jennifer (5407) Allied 
Jivaro (5311) (c) Para. 
Joe Louis Story, The UA 
Johnny the Giant Killer (color) 

(5205) Lippert 
Juggler, The (520) Col. 
Julius Caesar MGM 
Justice Brown 20th-Fox 
Key Largo (309) WB 
Keys of the Kingdom 20th-Fox 
Kid trom Lett Field, The (325) 20th-Fox 


Killer Ape Col. 
King of the Khyber Rifles (c)(CS) 20th-Fox 
Kiss Me Kate (c) (3D) (408)* MGM 
Kiss of Death (354) 20th-Fox 
Knights of the Round Table (c) (CS) MGM 


Knock on Wood (color) Para. 
La Favorita (\tal.) IFE 
La Traviata (c) Savini 
Last of the Pony Riders (593) Col. 
Last Posse, The (535) Col. 
Latin Lovers (color) (348) MGM 
Law and Order (318) (color) Univ. 
Let's Do It Again (color) (533) Col. 
Lili (color) (342)* MGM 
Limping Man (5318) Lippert 
Lion Is in the Streets (color) (305) ws 
Little Boy Lost (5304)* Para. 
Little Caesar WB 
Little Fugitive Burstyn 
Living Desert, The (color) Disney 
Long, Long Trailer, The (c) MGM 


Louisiana Territory (3D) (color) (405) RKO 


Lucky Five (Ital.) IFE 
Lure of the Sila IFE 
M 
Ma and Pa Kettle on Vacation (314) Univ. 
Main Street to Broadway (344) MGM 
Man Between, The UA 
Man Crazy 20th-Fox 
Man From Cairo (5302) Lippert 
Man from the Alamo (color) (328) Univ. 
Man In Hiding UA 
Man in the Attic 20th-Fox 
Man in the Dark (3D) (547)* Col. 
Man of Conflict Apex 
Man on a Tightrope (3/5) 20th-Fox 
Marksman, The (5333) AA 
Marry Me Again (404) RKO 
Marshal's Daughter, The UA 
Martin Luther deRochemont 
Master of Ballantrae, The (color) (225) WB 
Maze, The (3D) (310!) AA 
Melba (color) UA 
Mexican Manhunt (5317) AA 
Mighty Joe Young (48!) RKO 
Miss Robin Crusoe (color) 20th-Fox 
Miss Sadie Thompson (c) (3D) Col. 
Miss Robin Hood ( Brit.) Union 
Mission Over Korea (536) Col. 
Mr. Denning Drives North (Brit.) Carroll 


Mr. Potts Goes to Moscow (Brit.) Stratford 


Mr. Robinson Crusoe (5314) Lippert 
Mister Scoutmaster 20th-Fox 
Mistress of the Mountains [{Ital.) Davis 
Mogambo (color) (404)* MGM 
Money from Home (c) (3D) Para 
Moon Is Blue, The UA 
Moonlighter, The (3D) (303) wB 
Murder on Monday Union 


Murder Will Out ( Brit.) Kramer-Hyams 
Murder Without Tears (5328) 
My Heart Goes Crazy [Brit.) (color) UA 


a] 
Naked Jungle, The (c) Para. 
Neanderthal Man, The UA 
Nebraskan, The (color) (3D) (618) Col. 
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Release 

Stars Date 
Helene Carter-Arthur Franz May-'53 
Douglas Fairbanks (reissue) Sept. 18,'53 
John Wayne-Lloyd Nolan Sept. 5,'53 


Boris Karloff-Ellen Drew (reissue) July 15,'53 


Richard Carlson-Barbara Rush June,'53 
Loretta Young-John Forsythe May,'53 
Judy Holiday-Peter Lawford Not Set 
Jane Hylton-lan Hunter July,'53 
Mark Stevens Nov. 8,'53 
Ray Milland-Arlene Dahl June,'53 


Ida Lupino-Howard Duff Oct. 25,'53 


Fernando Lamas-Rhonda Fleming Jan.,"54 
Coley Wallace-James Edwards Sept. 18,'53 
Animated Cartoon June 5,'53 
Kirk Douglas-Milly Vitale June,'53 
Brando, Calhern, Garson, Kerr, Mason Spec. 
Thelma Ritter-Jeffrey Hunter Jan.,'54 
Robinson-Bogart-Bacall (reissue) Nov. 7,'53 


Gregory Peck-Thomas Mitchell (reissue) Jan.,'54 


Dan Dailey-Anne Bancroft July,'53 
Johnny Weissmuller Dec.,'53 
Tyrone Power-Terry Moore Jan.,'54 
Kathryn Grayson-Howard Keel Nov. 26,'53 


Victor Mature-Richard Widmark (reissue) July,'53 


Robert Taylor-Ava Gardner Jan. 15,'54 
Danny Kaye-Mai Zetterling Not Set 
Paolo Silveri Oct.,'53 
Lucia Evangelis-Giulio Gari Dec. 26,'53 
Gene Autry Nov.,'53 
Broderick Crawford-John Derek July,’53 
Lana Turner-Ricardo Montalban Aug. 28,53 
Ronald Reagan-Dorothy Malone May,'53 
Jane Wyman-Ray Milland July,'53 
Leslie Caron-Mel Ferrer July 10,'53 
Lloyd Bridges Dec. 11,'53 
James Cagney-Barbara Hale Oct. 3,'53 
Bing Crosby-Claude Dauphin Oct.,'53 
Edward G. Robinson (reissue) Dec. 19,'53 
Richie Andrusco Oct. 6,'53 
True Life Adventure Nov.,'53 
Lucille Ball-Desi Arnaz Feb. 19,'54 
Documentary Oct. 16,'53 
Aldo Fabrizi Nov.,’53 
Silvano Mangano Dec. 25,'53 
Marjorie Main-Percy Kilbride Apr., 53 
All Star Cast July 31,53 
James Mason-Claire Bloom Not Set 
Neville Brand-Christine White Dec.,'53 
George Raft-Gianna Maria Canale Nov. 27,'53 
Glenn Ford-Julia Adams Aug., 53 
Paul Henried-Lois Maxwell Oct. 2,'53 
Constance Smith-Jack Palance Dec.,'53 
Edmond O'Brien-Audrey Totter Apr.,'53 
Edward Arnold-John Agar Dec.,'53 
Fredric March-Terry Moore May, 53 
Wayne Morris Apr. !2,'53 
Marie Wilson-Robert Cummings Oct. 22,'53 
Ken Murray-Preston Foster June 26,'53 
Niall MacGinnis Sept.,'53 
Errol Flynn-Anthony Stee! Aug. |!,'53 
Richard Carlson-Veronica Hurst July 26,'53 
Patrice Munsel-Robert Morley Aug. 7,'53 
George Brent-Hillary Brooke Sept. 13,'53 
Terry Moore-Ben Johnson (reissue) July 15,'53 
Amanda Blake-George Nader Nov.,'53 
Rita Hayworth-Jose Ferrer Dec.,'53 
Margaret Rutherford June,'53 
John Hodiak-Audrey Totter Aug.,'53 
John Mills-Phyllis Calvert Sspt.,'53 
George Cole-Nadia Gray Sept. 4,'53 
Douglas Fairbanks (reissue) Sept. 25,'53 
Clifton Webb-Edmund Gwenn Sept.,'53 
Vivi Gioi Jan.,'54 
Clark Gable-Ava Gardner Oct. 9,'53 
Dean Martin-Jerry Lewis Feb.,'54 
William Holden-David Niven July 17,°53 
Barbara Stanwyck-Fred MacMurray Sept. 19,'53 
Ralph Richardson-Margaret Leighton Oct.,’53 
Valerie Hobson-Edward Underdown Apr.,'53 
Craig Stevens-Joyce Holden June 14,'53 
Sid Field-Greta Gynt July 22,53 
Eleanor Parker-Chariton Heston Not Set 
Robert Shayne-Doris Merrick June 19,'53 
Phil Carey-Roberta Haynes Dec.,'53 


7 REVIEWED — 
Running (S)=synopsis 
Time Issue Page 
78m Apr. tI 1790 
73m 
109m Aug. 8 1941 
72m 
82m May 23 1845 
80m Apr. 18 1798 
Nov. 7 (S)2063 
90m Aug. 22 1958 
90m Oct. 24 2037 
92m Apr. tI 1789 
73m Oct. 31 (S)2047 
Dec. 19 (S)2I11 
88m Oct. 3 2013 
70m July 4 1902 
86m May 2 1821 
121m June 6 1861 
10im 
137m 
87m July 25 1926 
68m Nov. 21 2077 
99m Dec. 26 2117 
109m Oct. 31 2045 
99m 
115m Dec. 26 2117 
Nov. 7 (S)2063 
78m Oct. 31 2047 
60m Jan. 9 2134 
59m Nov. 7 2062 
73m June 13 1870 
104m July 25 1926 


80m Apr. 4 1781 


95m June 20 1877 
8im Mar. 14 1757 
76m Dec. 26 2119 
88m Sept. 12 1989 
95m July 11 1909 
75m Oct. 10 2021 
73m Oct. 10 202! 
96m Jam 9 2133 
65m Oct. 17 2030 
85m Dec. 5 2094 
74m Jan. 9 2134 
75m Mar. 7 1749 
102m Aug. | 1934 
100m Nov. 14 2069 
79m Dec. 19 2110 
82m Dec. 5 2094 
79m July 18 1918 
79m Nov. 14 2070 
82m Dec. 26 2119 
70m Apr. II 1789 
88m Dec. 26 2119 
105m Apr. 4 ‘781 
61m Apr. 11 (S)1791 
72m Sept. 26 2006 
7im July 4 1903 
103m Sept. 19 1997 
89m July 18 1918 
8im July 18 1919 
113m June 27 1885 
Tim 
94m 
75m 
91m Dec. 26 2117 
75m July 18 1918 
86m July 25 1926 
93m Aug. 29 1966 
93m Sept. 19 1998 
70m 
87m Aug. 29 1965 
90m Dec. 12 2102 
ttm Sept. 19 1997 
100m Dec. 5 2093 
99m June 13 1869 
77m Sept. 19 1998 
85m Oct. 10 2022 
83m Apr. II 1790 
64m June 20 1878 
70m Aug. | 1935 
Dec. 12 (S)2103 
78m June 27 (S)1887 
68m Nov. 7 2062 
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Net'l Herald 
Groups Review 


7— REVIEWED — 
(S)=synopsis 
Issue Page 





Stars "Date Time L. of D. 


fITLE—Production Number—Company 


MGM 
Davis 


RKO 
UA 


Never Let Me Go (327) 

Night Is My Kingdom, The (Fr.) 
Night Without Stars (Brit.) (322) 
99 River Street 

No Escape UA 
Norman Conquest (5303) Lippert 
Northern Patrol (5330) AA 


O-P 
O. K. Nero (Itai.-Eng. dubbed) (FE. 
One Girl's Confession (528) Col. 
Othello 
Out of the Past (488) 
Overcoat (Ital.} 
Pack Train (575) 
Paratrooper (619) (color) 
Paris Express, The ( Brit.) (color) MacDonald 
Paris Model (621) Col. 
Passionate Sentry, The (Brit. Fine Arts 
Path to the Kingdom (Span. Master 
Perilous Journey, A (5206) Rep. 
Personal Affair UA-Rank 
Pickup on South Street (322) 20th-Fox 
Plunder of the Sun WB 
Pony Express (color) (52!7) 
Port Sinister (317) 
Powder River (color) (32!) 
President's Lady, The (312) 20th-Fox 
Prince Valiant (c) (CS) 20th-Fox 
Prisoners of the Bes (color) (622) Col. 
Private Eyes (532!) AA 
Problem Girls (526) Col. 
Project M-7 (483) (Brit.) . U-l 
Project Moon Base (5315) Lippert 
Public Enemy 

Q-R 


Queen Is Crowned, A 
(Brit.) (cotor) (323)* 
Queen of Sheba (Ital.-Eng.) 
Red Garters (c)} 
Red River Shore 
Return to Paradise (color) 
Ride Vaquero (color) (343) 
Riders to the Stars (c) 
Riot in Cell Block 11 
River of No Return (c) (CS) 20th-Fox 
Road House (355) 20th-Fox 
Roar of the Crowd (color) (5311) AA 
Rob Roy (c) (Brit.) Disney-RKO 
Robe, The (CinemaScope) (c)*  20th-Fox 
Robinson Crusoe (c UA 
Roman Holiday (5301)* 
Rome I! O'Clock (Ital.) Times 
Rose Bowl Story (5204) Allied 
Royal African Rifles, The (color) (5403) AA 
Run for the Hills Realart 
Ss 
Saadia (c) MGM 
Sabre Jet (color) UA 
Safari Drums (5314) AA 
Saginaw Trail (576) Col. 
Sailor of the King (327) 20th-Fox 
Salome (color) (545)* Col. 
Sangaree (3D) (5230)* (c) Para. 
Savage Frontier (5242) ep. 
Scandal at Scourie (color) (336) MGM 
Scared Stiff (5222)* Para. 
Sea Around Us, The (color) (403) RKO 
Sea Devils (color} (320) RKO 
Sea of Lost Ships Rep 
Second Chance color) (3D)* (403) RKO 
Sequoia (340) MGM 
Serpent of the Nile (color) (538) Col. 
Shadow Man (5316) Lippert 
Shadows of Tombstone Rep. 
Shane (color) (5225)* Para. 
Shark River (color) UA 
She Had to Say Yes RKO 


Shoot First UA 
20th-Fox 
RKO 


Para. 
RKO 
20th-Fox 


Para. 


Siege at Red River (c) 
Silver Horde (color) 
Sins of Jezebel (color) 
Siren of Bagdad (color 
Sky Commando (542) 
Slaves of Babylon (525) (color) Col. 
Slight Case of Larceny, 4 (334) MGM 
Small Town Girl (color) (325) MGM 
Snows of Kilimanjaro (color) 20th-Fox 
Se Big (307) wsB 
So Little Time (Brit.) MacDonald 
So This Is Love (color WB 
Sombrero (coler) (324 MGM 


5225) Lippert 
(540) Col. 
Col. 
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Clark Gable-Gene Tierney 
Jean Gabin-Simone Valera 
David Farrar-Nedia Gray 
John Payne-Evelyn Keyes 
Lew Ayres-Sonny Tufts 
Tom Conway-Eva Bartok 
Kirby Grant 


May 1,'53 
Sept.,'53 
July,'53 


July 12,°53 


Silvana-Pampanini-Gino Cervi June,'53 
Hugo Haas-Cleo Moore Apr.,'53 
Orson Welles-Fay Compton Jan.,'54 
Robert Mitchum-Kirk Douglas (reissue) Oct. 29,'53 
Renato Rascel Oct.,'53 
Gene Autry-Smilev Burnette July,'53 
Alan Ladd-Leo Genn Jan.,'54 
Claude Rains-Marta Toren June,'53 
Marilyn Maxwell-Paulette Goddard Nov.,'53 
Valerie Hobson-Nigel Patrick Nov.,'53 
Dominique Blanchard Jan.,'54 
Vera Ralston-David Brian Apr. 5.'53 
Gene Tierney-Leo Genn Jan. 15,54 
Richard Widmark-Jean Peters June,'53 
Glenn Ford-Diana Lynn Aug. 29,'53 
Charlton Heston-Rhonda Fleming May,'53 
James Warren Apr. 10,'53 
Rory Calhoun-Corinne Calvet June,'53 
Susan Hayward-Charlton Heston Apr.,'53 
Robert Wagner-Janet Leigh Jan.,'54 
Gloria Grahame-Cesar Romero Nov.,'53 
Bowery Boys Dec. 6,'53 
Helen Walker-Ross Elliott Aor.,'53 
Phyllis Calvert Nov.,'53 
Donna Martell Ross Ford Sept 4°53 
Jean Harlow-James Cagney (reissue) Dec. 19,'53 


June,'53 
Nov.,'53 
Not Set 
Dec. 15,'53 
July 10,'53 
July 17,'53 
Dec. 11,'53 
Not Set 
Mar.,'54 
July,"53 
May 31,'53 
Feb., '54 
Oct.,'53 
Dec.,'53 
Sept.,'53 
Apr.,'53 
(reissue) Sept. 6.'53 
Sept. 27.53 
June. 53 


Laurence Olivier, narrator 

Gino Cervi-Leonora Ruffo 

Rosemary Clooney-Jack Carson 

Rex Allen 

Gary Cooper-Roberta Haynes 

Robert Taylor-Ava Gardner 

Richard Carlson-Herbert Marshall 
Neville Brand-Leo Gordon 

Robert Mitchum-Marilyn Monroe 
Richard Widmark-lda Lupino (reissue) 
Howard Duff-Helene Stanley 

Richard Todd-Glynis Johns 

Victor Mature-Jean Simmons 

Dan O'Herlihy-James Fernandez 
Gregory Peck-Audrey Hepburn 

Raf Vallone-Lea Padovani 
Marshall Thompson 

Louis Hayward-Veronica Hurst 
Sonny Tufts-Barbara Payton 


Cornel Wilde-Mel Ferrer 

Robert Stack-Coleen Gray 

Johnny Sheffield 

Gene Autry 

Jeffrey Hunter-Michael Rennie 
Rita Hayworth-Stewart Granger 
Fernando Lamas-Arlene Dahl 

Allan “Rocky” Lane-Dorothy Patrick 
Greer Garson-Walter Pidgeon 
Martin & Lewis-Lizabeth Scot+ 
Documentary 

Yvonne DeCarlo-Rock Hudson 
John Derek-Wanda Hendrix 
Robert Mitchum-Linda Darnel! 
Jean Parker-Russell Hardie 
Rhonda Fleming- William Lundigan 
Cesar Romero 

Rex Allen 

Alan Ladd-Jean Arthur 

Steve Cochran-Carole Mathews 
Jean Simmons-Robert Mitchum 
Joel McCrea-Evelyn Keyes 

Van Johnson-Joanne Dru 

John Wayne-Jane Russell 

Paulette Goddard 

P&ul Henreid-Patricia Medine 
Dan Duryea-Frances Gifford 
Richard Conte-Linda Christian 
Mickey Rooney-Eddie Bracken 
Jane Powell-Farley Granger 
Gregory Peck-Susan Hayward 
Jane Wyman-Sterling Hayden 
Maria Schell-Marius Goring 
Kathryn Grayson-Walter Abel 
Ricardo Montalban-Cyd Charisse 


Feb. 5,'54 
Sept. 4, 55 
June 21 ‘53 
Sept.,'53 
Aug..'53 
Spec 
May,'53 
May 15 ‘53 
June 12,'53 
June,'53 
July 11,53 
May 23,'53 
Oct. 22,'53 
July 18,°53 
(reissue) June, ‘53 
May,'53 
Oct. 16,'53 
Sept. 28,'53 
Aug.,'53 
Nov.,'53 
Not Set 
May 15,53 
Feb.,'54 
Dec. 12,'53 
Oct. 23,'53 
June.'53 
Sept.,'53 
Oct.,'53 
June 5,'53 
Apr. 10,'53 
July,"53 
Oct. 31,'53 
July,"53 
Aug. 15,'53 

Apr. 3,'53 


1954 


94m 
109m 
75m 
83m 
76m 
79m 
63m 


88m 
74m 


97m 
96m 
57m 
87m 
86m 
59m 
85m 
85m 
90m 
82m 
80m 
8Iim 
10im 
65m 
78m 
96m 


78m 


Apr. 
Aug. 
July 
Aug. 
Aug. 


July 


June 
Mar 
Jan. 


Oct. 
June 
Dec. 

June 
Nov. 
Oct. 

Dec. 

May 
Jan. 

May 
Aug. 
Mar. 
Feb. 
May 
Mar 

Dec. 
Nov. 
Dec. 
Mar 

Nov. 


Sept. 


1781 
1943 
1902 
1965 
1934 


1919 


1886 
1751 
(S)2135 


2031 
1887 
2118 
1869 
2062 
2047 
2110 
1846 
2133 
1837 
1942 
1750 
1735 
1838 
1750 


2070 
($)2102 
2118 
1925 
1879 


($)2063 


1846 
2086 
2005 


1901 
1823 


2015 
19g! 


2125 
‘vey 
1886 
1966 
1917 
1757 
1853 
1863 

182! 
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1686 
1862 

2046 
1919 


1799 


2022 
1797 
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1886 
(S)2001 
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1958 
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Excellent 
Excellent 
Very Good 
Excellent 
Excellent 
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TITLE—Production Number—Company 


Something Money Can't Buy (Brit.) Univ. 
Son of Belle Starr (color) (5309) Ak 
Son of Sinbad (color) (3D) RKO 


Song of the Land (color) UA 
South Sea Woman (222) 


Spaceways (530!) Lippert 
Stage Door (483) RKO 
Stalag 17 (5224)* Para. 
Stand at Apache River (color) (331) Univ. 
Steel Lady, The UA 


Stooge, The (5212)* Para. 
Story of Three Loves, The (color) (338) MGM 
Stranger on the Prowl UA 
Stranger Wore a Gun (3D) (c) (605) Col. 
Sweethearts on Parade (color) (5210) Rep. 
Sword and the Rose, The (color) (491) RKO 
System, The (217) WB 


T 
Take Me to Town (color) (32!) Univ. 
Take the High Ground (color) (406) MGM 


Tanga Tika (color) Schaefer 
Tarzan and the She-Devil (324) RKO 
Taza, Son of Cochise (c) (3D) Univ. 
Terror on a Train (402) MGM 
Terror Street (5304) Lippert 
Texas Badman (5335) AA 


Those Redheads from Seattle (color) 


(2D-5329, 3D-5305) Para. 
Three Girls from Rome [Ital.) 

(Eng. dial.) 1.F.E 
Three Sailors and a Girl (c) (314) WB 
Three Young Texans (c) 20th-Fox 
ihunder Bay (color) (327) Univ. 
Thunder Over the Plains (c) (313) WB 


Thunderhoof (530) Col 


Thy Neighbor's Wife 20th-Fox 
Time Gentlemen Please ( Brit.) Union 
Times Gone By {ital.) 1.F.E. 
Titanic (318)* 20th-Fox 


Titfield Thunderbolt (c) (387) (Brit.) Univ. 
Tonight We Sing [color) (347) 20th-Fox 
Topeka (5325) AA 


Torch Song (color) (405) ‘ MGM 
Trader Horn (339) MGM 
Trail Blazers (5329) AA 
Trail of the Arrow AA 
Treasure of Sierra Madre (310) WB 
Trent's Last Case (Brit.) Rep. 
Trouble Along the Way (216) wes 
Tumbleweed (color) (405) Univ. 
Twonky, The UA 
U-V 
Undercover Agent (5306) Lippert 
Untamed Breed (614) Col. 
Valley of Headhunters (608) Col. 
Vanquished, The (color) (5221) Para. 
Veils of Bagdad (color) (404) Univ. 
Vice Squad UA 
Vicki 20th-Fox 
Vigilante, Terror (5422) Allied 
Village, The UA 
Violated Palace 
Volcano [(ital.) (Eng. dubbed) UA 


Ww 
Walking My Baby Back Home (406) (c) Univ. 
War Arrow (c) Univ. 
War of the Worlds (c) (5303) Para. 
War Paint (color) UA 
White Hell of Pitz Palu 1.F.E. 
White Witch Doctor (color) (324) 20th-Fox 
Wicked Woman UA 


Wild One (623) Col. 
Wings of the Hawk (c) 

(2D-336, 3D-330) Univ. 
Without Reservations (484) RKO 
X-Y-Z 
Yank in the R.A-F. 20th-Fox 
Yellow Balloon (5430) ( Brit.) AA 


Yesterday & Today UA 
Young Bess (color)* (333) MGM 
Young Caruso, The (Ital.) (Eng. dial.) 1.F.E. 


Release 
Sters Date 

Patricia Roc-Anthony Stee! Oct.,'53 
Keith Larsen-Peggie Castle June 28,'53 
Dale Robertson-Sally Forrest Not Set 
Nature Nov.,'53 
Burt Lancaster-Virginia Mayo June 27,'53 
Howard Duff-Eve Bartok Aug. 7,'53 


Kath. Hepburn-Ginger Rogers (reissue) Aug. 5,'53 


William Holden-Don Taylor July,'53 
Stephen McNally-Julia Adams Sept.,'53 
Rod Cameron-Tab Hunter Oct. 9,'53 
Dean Martin-Jerry Lewis Feb.,'53 
Leslie Caron-Pier Angeli June 26,'53 
Paul Muni-Joan Lorring Nov. 2,'53 
Randolph Scott-Claire Trevor Aug,.,'53 
Ray Middleton-Lucille Norman July 15,53 
Richard Todd-Glynis Johns Aug. 15,'53 
Frank Lovejoy-Joan Weldon Apr. 18,'53 
Ann Sheridan-Sterling Hayden June,'53 
Richard Widmark-Karl Malden Oct. 30,'53 
All Native Cast Nov.,'53 
Lex Barker-Joyce MacKenzie June 8,'53 
Rock Hudson-Barbara Rush Feb.,'54 
Glenn Ford-Anne Vernon Sept. 18,'53 
Dan Duryea Dec. 4,'53 
Wayne Morris Dec. 20,'53 
Rhonda Fleming-Gene Barry Oct.,'53 
Lucia Bose-Cosetta Greco Aug..,'53 
Jane Powell-Gordon MacRae Dec. 26,'53 
Mitzi Gaynor-Jeff Hunter Jan.,'54 
James Stewart-Joanne Dru Aug.,'53 
Randolph Scott-Phyllis Kirk Dec. 12,'53 
Preston Foster-Mary Stuart (reissue) June,'53 
Hugo Haas-Cleo Moore Oct.,'53 
Eddie Byrne-H. Baddely Sept.,'53 
Vittorio de Sica-Gina Lollobrigids Sept.,'53 
Clifton Webb-Barbara Stanwyck May,'53 
Stanley Holloway Oct.,'53 
David Wayne-Ezio Pinza Apr..'53 
Bill Elliott Aug. 9,'53 
Joan Crawford-Michael Wilding Oct. 23 '53 
Harry Carey-Edwina Booth (reissue) June,'53 
Alan Hale, Jr. Apr. 19,'53 
Guy Madison-Andy Devine Aug. 25,'53 
Humphrey Bogart (reissue) Nov. 7,'53 


Michael Wilding-Margaret Lockwood Sept. 22,'53 


John Wayne-Donna Reed Apr. 4,'53 
Audie Murphy-Lori Nelson Dec.,'53 
Hans Conried-Gloria Blondel! June 10.°53 
Dermot Walsh-Hazel Court Oct. 2,'53 
Sonny Tufts-Barbara Britton (reissue) Sept.,"53 
Johnny Weissmuller Aug.,'53 
John Payne-Jan Sterling June,'53 
Victor Mature-Mari Blanchard Nov.,'53 
Edw. G. Robinson-Paulette Goddard July 31,°53 
Jeanne Crain-Jean Peters Oct.,'53 
Bill Elliott-Mary Ellen Kay Nov. 15,°53 
John Justin-Eva Dahibeck Oct. 23,'53 
Wim Holland Dec.,'53 
Anna Magnani-Geraldine Brooks June 5,'53 
Donald O'Connor-Janet Leigh Dec.,'53 
Jeff Chandler-Maureen O'Hara Jan.,'54 
Gene Barry-Ann Robinson Oct.,'53 
Robert Stack-Joan Taylor Aug. 28,'53 
Hans Albers Nov.,'53 
Susan Hayward-Robert Mitchum July,'53 
Beverly Michaels-Richard Egan Dec. 9,'53 
Marlon Brando-Mary Murphy Not Set 
Van Heflin-Julia Adams Sept.,'53 


Claudette Colbert {reissue} Aug. 5,'53 


Tyrone Power-Betty Grable (reissue) Nov.,'53 


Andrew Ray-Kathleen Ryan Oct. 4,'53 
Documentary Dec. 2,'53 
J. Simmons-S. Granger-D. Kerr May 29,'53 
Ermanno Randi-Gina Lollobrigida Sept.,'53 


Running 
Time 


83m 
70m 


Tim 
99m 
76m 


120m 
77m 
84m 
100m 
122m 
82m 
83m 
90m 
93m 
90m 


8im 
10im 
75m 
76m 


72m 
83m 


90m 


85m 
95m 


103m 
82m 
77m 
77m 
79m 
106m 
98m 
84m 
109m 
69m 
90m 
120m 
64m 
53m 
126m 
90m 
110m 
80m 
72m 


69m 
79m 
67m 
84m 
82m 
87m 
85m 
70m 
98m 
78m 
106m 


95m 
78m 
85m 
89m 
75m 
96m 
77m 
79m 


80m 


97m 
79m 
57m 
112m 
77m 


-— REVIEWED — 
(S)=synopsis 
Issue Page 
Oct. 3 2015 
July 4 1902 
Nov. 28 2087 
June 6 1861 
July 4 1902 
May 9? 1829 
Aug. 15 1949 
Oct. 17 2030 
Oct. II 1557 
Mar. 7 1749 
Nov. 14 2069 
Aug. 8 1943 
Aug. | 1934 
July 4 1901 
Mar. 21 1766 
May 23 1846 
Sept. 26 2006 
Oct. 10 2022 
July 18 1918 
Dec. 19 (S)21!1 
July 25 1926 
Dec. 5 2093 
Nov. 14 (S)2071 
Sept. 26 2006 
Aug. | 1934 
Nov. 28 2085 
May 9 1829 
Nov. 7 2061 
Sept. 26 2207 
Oct. 10 2022 
Aug. | 935 
Apr. 18 1798 
Oct. 3 2014 
Jan. 3! 170! 
Sept. 19 1998 
Oct. 3 2014 
Sept. 5 1981 
Oct. 17 2030 
Mar. 721 1765 
Nov. 21! 2077 
June 27 1887 
Dec. 5 2094 
July 25 1926 
May 9 1830 
Oct. 3 2014 
July 18 1917 
Sept. 12 1989 
Oct. 17 (S)2031 
Oct. 17 2029 
Dec. 12 2102 
June 20 1878 
Nov. 14 2069 
Dec. 12 2101 
Feb. 28 1742 
July 4 1903 
Nov. 21 2077 
June 20 1877 
Nov. 28 2087 
Dec. 26 2118 
Sept. 5 198) 
Dec. 5 2094 
Nav, 14 2070 
May 2 1821 
Aug. 8 1942 
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FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. 


report covers 129 attractions, 6,016 playdates. 


This 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 


fime, 


EX means Excellent; AA—Above Average; AV—Average; 


BA—Below Average; PR—Poor. 


EX AA 


A. & C. Meet Dr. Jekyll & Mr. Hyde (Univ.) 
Actress, The (MGM) 

Affairs of Dobie Gillis, The (MGM) 

*Affair with a Stranger (RKO) . 

All-American (Univ.) 

All the Brothers Were Valiant (MGM) 

All | Desire (Univ.) 

Appointment in Honduras (RKO) 

Arena (MGM) . 

Arrowhead (Para.) 


_ nN 
Conocuaini—-— 


Back to God's Country (Univ.) 
Band Wagon, The (MGM) 

Big Heat (Col.) 

Big Leaguer, The (MGM) 
Blowing Wild (WB) 

Blueprint for Murder, A (20th. aie 
Botany Bay (Para.) 


Caddy, The (Para.) 

Calamity Jane (WB) 

Charge at Feather River, The (WB) 
City of Bad Men (20th-Fox) 

City That Never Sleeps (Rep.) 
Clipped Wings (AA) 

Conquest of Cochise (Col.) 

Cruel Sea, The (Univ.) 

Cruisin’ Down the River (Col.) 


Dangerous Crossing (20th-Fox) 
Dangerous When Wet (MGM) 
Devil's Canyon (RKO) 
Dream Wife (MGM) 


East of Sumatra (Univ.) 
Escape from Fort Bravo (MGM) 


Farmer Takes a Wife (20th-Fox) 

5,000 Fingers of Dr. T, The (Col.) 
Flame of Calcutta (Col.) 

Flight Nurse (Rep.) 

Flight to Tangier (Para.) 

49th Man, The (Col.) 

Francis Covers the Big Town (Univ.).. 
From Here to Eternity (Col.) 


Gentlemen Prefer Blondes (20th-Fox) 
Girl Next Door, The (20th-Fox) 

Glory Brigade, The (20th-Fox) 
Golden Blade, The (Univ.) . 

tGreat Jesse James Raid (Lippert) 
Great Sioux “ed The bane ) 
Gun Belt (UA) . 


Half a Hero (MGM) 
Hondo (WB) .. 

Houdini (Para.) . 
How to Marry a Millionaire ‘(20th- Fox) 


|, the Jury (UA) 

Inferno (20th-Fox) 

Island in the Sky (WB) . 

lt Came from Outer Space (Univ. ). 


tJack Slade (AA) 


*Jamaica Run (Para.) 


BA 


15 
18 
19 

6 
18 

4 
29 

5 
16 
12 


3 
49 
5 
24 
24 
6 
9 
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4 
2 
5 
| 
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Kid from Left Field, The (20th-Fox) 
Kiss Me Kate (MGM) 


Last Posse, The (Col.) . 

Latin Lovers (MGM) . 

Let's Do It Again (Col.) 

Lili (MGM) 

Lion Is in the ‘Streets, A (WB) 
Little Boy Lost (Para.) . 


Main Street to Broadway (MGM) 
Man from the Alamo (Univ.). 
Marry Me Again (RKO) 
Marshal's Daughter, The (UA) 
Martin Luther (de Rochemont) 
Master of Ballantrae, The en 
Maze, The (AA) 

Melba (UA) 

Mission Over Korea (Col. ) 
Mister Scoutmaster (20th-Fox) 
Mogambo (MGM) ....... 
Moon Is Blue, The (UA) 
Moonlighter, The (WB) 


Nebraskan, The (Col.) 
99 River Street (UA) 


Pickup on South Street (20th-Fox) 
Plunder of the Sun (WB) 


Return to Paradise (UA) 
Ride Vaquero (MGM) 
Robe, The (20th-Fox) 
Roman Holiday (Para.) 


Sabre Jet (UA) 

Sailor of the King (20th- Fox) 
Salome (Col.) 

Scandal at Scourie (MGM) 
Scared Stiff (Para.) 

Sea Around Us, The (RKO) 

*Sea Devils (RKO) 

Second Chance (RKO) 

Shane (Para.) 

Shark River (UA) 

Sins of Jezebel (Lippert) 

Siren of Bagdad i 

Sky Command (Col.) 

Slight Case of meted A (MGM) 
So Big (WB) . 

So This Is Love (WB) . 

Son of Belle Starr (AA) 

South Sea Woman (WB) 

Split Second (RKO) 

Stalag 17 (Para.) .. 

Stand at Apache River ( Univ.) 
Story of Three Loves The (MGM) 
Stranger Wore a Gun, The (Col.) 
Sweethearts on Parade (Rep.) 
Sword and the Rose, The (RKO) 


Take the High Ground (MGM) .. 
Take Me to Town (Univ.) ... 

Tarzan and the She-Devil (RKO) 
Those Redheads from Seattle (Para.) 
tThree Sailors and a Girl (WB) 
Thunder Bay (Univ.) . 

Thunder Over the Plains (WB) 
Torch Song (MGM) 

Tumbleweed (Univ.) .. 


Valley of Headhunters (Col.) 
Vanquished, The (Para.) . 
Veils of Bagdad (Univ.) 

Vice Squad (UA) 

Vicki (20th-Fox) 


War Paint (UA) 

War of the Worlds (Para.) 
White Witch Doctor (20th-Fox) 
Wings of the Hawk (Univ.) 


EX AA 
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13 
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2 
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8 
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12 
19 
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BA 


28 
9 


13 
39 
34 
25 
20 
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3 
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33 
12 
10 
3 
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| COLUMEIA‘’S | 
| FARATROOFER 
| STARRING 
ALAN LADD 
SMASHED ALL 
FIRST WEEK 
RECORDS at THE 
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EQUIPMENT FURNISHINGS ESIGN PHYSICAL OPERATION VENDING 


ITS PROGRESS 
AND PROSPECT 


BEN SCHLANGER on 
A Functional Setting for 
The “Wide-Screen” Picture 


What About Movies on Main Street? 


By CHARLIE JONES 


JANUARY ISSUE: Section 2 of Motion Picture Herald of January 9, 1954 
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AAAS 
/ te eh 
Profit for vou. Second, they buy refreshment while 
in 


vour house. More profit for vou. And in the 


third dimension, they come back if they like what 


Customers come in 3-D. First, they buv tickets 


they get. Theater patrons enjoy the combination 
of entertainment and refreshment when vou sell 
delicious Coca-Cola 


and satisfied customers 
come back. For the money-making details on a va- 


AAAS AWAY 
AAA VANAAARAANAANN 

riety of vending equipment, write The Coca-Cola E\ 

Company, P.O. Box 1754, Atlanta, Georgia. 


ANVALAAAN 


IA AAWAAAAAAY 
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Here’s ee i. get. = ALL- OVER COVERAGE § 









@ ALL-NEW HIGH-FREQUENCY HORNS— 
New units offer 60° or 90° angle for perfect 
coverage of any house. New mounting 
system permits perfect aiming of horns. 

































@ ALL-NEW RADIAL-TYPE FLARE— 
Mathematically correct horn shape 
spreads sound over the entire house. Same 
coverage pattern as high-frequency horns 
—another RCA “‘first.’”’ 


@ ALL-NEW ACOUSTIC CHAMBER— 
Treated chamber in baffle augments bass 
notes—improves distribution. 





@ ALL-NEW BAFFLE— 
The first really new design offered to the 
industry in many years. 





@ ALL-NEW HIGH-POWER 
DRIVER MECHANISM 
Power to spare for the large house and the 
small house. These new speaker mecha- 
nisms drive brilliant, realistic RCA sound 
to every seat in your house. 


Here’s why 
RCA Stereoscope Sound 








is your best equipment buy 








; Evear PENNY YOU INVEST in RCA 

R CA Stereoscope Sound Stereoscope Sound begins paying divi- 

: dends the day your system is installed 

costs less than you think nk , . . by adding new brilliance to every 

: ee picture you show... by simplifying 

your projectionist’s job... by putting 

— you in a position to book any of the 
new films whenever you want them 


With RCA’s new “Button-On’”’ 
Soundhead, Aup10-Sync Amplifiers, 
and the ALL-NEw line of speakers, 
you’re ready for today—ready for the 
future—with the finest, and the latest, 

LOE in theatre sound equipment. SEE YOUR 
For the larger theatre—two For the medium-sized house RCA THEATRE SuPPLY DEALER T'o- 





low-frequency horns and a —one low-frequency horn, For the smaller house— : 
single 90-degree high-fre- one 90° and one 60° high- low-cost, full-fidelity pay for details 





quency horn. frequency horn. speaker system. 












THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N. J. 
In Canada: RCA VICTOR Company Limited, Montreal 














SELLE LS EELILVINE! 


FAMOUS “FIRSTS“.. 
SO) CYSO) “THE GREAT TRAIN ROBBERY” 


ATTEMPTED THE FIRST COMPLETE, 
DRAMATIC FILM STORY. TO THE ENTERTAINMENT WORLD, 
A FLEDGLING GIANT WAS BORN. 


a pe 








FIRST WITH THE RIGHT LIGHT 
FOR EVERY JOB, “NATIONAL” PROJECTOR CARBONS 
ANSWER THE CHALLENGE OF EXCITING, NEW ALIDIENCE- 
BUILDING TECHNIQUES. 


THE “NATIONAL” CARBON ARC ...NOTHING BRIGHTEn UNDER THE SUN 


The terms “National” and ‘‘Suprex’’ are trade-marks of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, New York 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
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The Finest Color Rendition 





of Any Screen Today... 





ou/e Now: brought to/ you by/ASTROLITE 
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LABORATORY TESTS 


Conducted on the Beckman Quartz Spectrophotometer 
Against a Standard White 


Color Reflectivity: —Magniglow ASTROLITE Vs Screens A, B & C 





440 460 480 500 520 540 560 580 600 620 640 660 680 700 
BLUE Wavelength —Millimicrons RED 













MAGNIGLOW 
ASTROLITE 


SCREEN A 
SCREEN B 


SCREEN C 








Spectrophotometer Laboratory Tests Prove It! 


Color reflection can be accurately measured by the Spectro- 
photometer. There’s no guesswork about it—no opinion. 
The figures speak for themselves. If you look at the chart 
above—you will see why Radiant can make the claim that 
Magniglow Astrolite Screens give the finest color rendition 
of any screen on the market today. 

When you see a demonstration of the Astrolite Screen, 
you will see that every color value throughout the visible 
range of the spectrum is reproduced precisely as it appears 
on the film. This means beautiful, true-to-life color that 
thrills your patrons. 

This amazing rendition of color on Astrolite is no acci- 
dent. It comes from the use of a pure silver reflection base! 
Astrolite has the only reflecting surface made with pure 
silver! It comes from the use of the one optically engineered 
pattern that assures ‘‘perfectly controlled light distribution”’ 
—with no wasted light, with all reflected light aimed into 





More MORE Theatres Install ASTROLITE 


“For your records we made the installation in the Fayette Theatre in Connersville, 
Ind. on November 13, 1953 and in the Princess Theatre in Rushville, Ind. on Novem- 
ber 18, 1953. We opened the picture MOGAMBO in each situation and the results 
have been most gratifying. | believe that your claim re theatre audiences enjoying 
projection at its best is justified. The distribution of light on such a highly reflective 
surface is most amazing. We are obtaining a picture of roughly 400 square feet in 
each theetre using 7's and 8's carbons at 60 amperes which | would have thought 
impossible.” JOHN R. PELL 

Harrold and Peil Theatres, Rushville, Ind. 











*Trode Mork, U.S. & Foreign Patents Applied For 





















the desired area in front of the screen by the 6!% million 
perfect curved mirrors in every square yard of Astrolite. 


In addition to the finest color, Astrolite Screens give you: 


More Light Energy Return— Actual laboratory tests show 
Astrolite screens give a light energy return of 91.5°%, against 
a maximum possible energy of about 93% for any reflective 
surface. Astrolite provides greater brightness for 2-D or 3-D 
projection than is available from any other existing pro- 
jection surface. That’s why in most instances, no amperage 
boost is required when an Astrolite Screen is installed! 


More Uniform Light Distribution— Actual laboratory tests 
show Astrolite Screens control light reflection more effec- 
tively than any existing projection surface. This insures 
uniform illumination throughout the seating area of theatre 
—with no visible fall-off. That means no dark corners, no 
empty seats, no dissatisfied patrons! 


Don’t buy a new screen until you have seen a demonstra- 
tion of the Astrolite All-Purpose Screen! Write, wire or ‘phone 
us today—or contact your dealer. 


Exclusive World-Wide Licensee under Glowmeter Magniglow Developments 


ASTROILITE 


RADIANT MANUFACTURING CORP. 
World’s Largest Projection Screen Manufacturer 
2627 W. Roosevelt Road, Chicago 8, Illinois © CRawford 7-6300 
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FOR THE GREATLY INCREASED 
VOLUME OF LIGHT DEMANDED | 
BY 3-D, CINEMASCOPE 


d 
and other wide screen processes you nee 


the new 
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we 


NATIONAL EXCELITE “135” ~ 
PROJECTION ARC LAMP 


Burns 10 mm “Hitex” carbons at 135 amperes, or 11 mm regular Pet : fs 
carbons at 120 amperes. For the SP ee wy 


FULL HOUR RUNNING PERIOD 


of 5000-ft 3-d reels, the 10 mm ‘‘Hitex” can be burned at 120 ! 
amperes, or 11 mm regular carbons can be burned at 115 
amperes. The color value and intensity of the light at the screen 
is maintained constant throughout a full trim 


WITHOUT MANUAL ADJUSTMENT 
by an automatic arc crater positioner. Positioned in the path of % 


the light beam, National’s new Reflect-O-Heat Unit permits 2 
great increase in light at the screen 
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HIT OF THE FIRST FULLY ADJUSTABLE 


T.E.S.M.A. CinemaScope, Curved 


od 
te) Ta and Wide Screen Frame! 
Built of Versatile UNISTRUT Steel Framing 


Prefabricated — Erected 


Quickly, Easily, at Low Cost — 
Right on the Job! 


At recent T.E.S.M.A. meeting in Chicago 
UNISTRUT was hit of the show. *47 theatres inthe 
midwest alone have installed UNISTRUT frames. 


Here is the one framing system that’s designed 
for today and tomorrow—made for wide screen 
use, quickly adjustable for any size or shape 
screen—any height, tilt, or curve radius de- 
sired. It can be located on stage or in front of 
proscenium arch. 


UNISTRUT all-steel, fire-resistant framing is 
quickly assembled and constructed on stage. 
All parts are short enough for convenient 
transport, and are 100% reusable. The entire 
framing structure, including sound equipment 
supports, is movable, with or without casters. 
UNISTRUT framing is lightweight, provides 
maximum strength without bulk. It’s neat and 
trim, gives positive anchorage and protection 
to screens without sagging, wrinkling, 
or stress. 


PROVED! 


UNISTRUT does the job best in CinemaScope, Curved 
and Wide screen installations throughout the country! 


e Immediate delivery e Lightweight—maximum 


© Made for any aspect ratio a> wines eee 


k i e Low cost any theatre can 
e Adjustable for any tilt and afford 


any curve radius 


BE SURE to get the full amazing story of UNISTRUT 
framing before you purchase any screen framing! 


~ 
4 


UNISTRUT PRODUCTS COMPANY Dept. 28 
1013 W. Washington Blvd., Chicago 7, Illinois 


Please send your illustrated folder and full information about the 
UNISTRUT CinemaScope, Curved and Wide Screen Frame Installation. 


@ Built to protect your screen 
© Movable wie ' 

@ No drilling, no welding, fire 
e All-steel construction resistant 


aie pies 


U. S. Patent Numbers The UNISTRUT system of mechanical sup- 
a ma sen ports, leader for years in the construction 
2345650 Other Patents Pending and materials handling industries, consists .*s NAME 

of interlocking steel channel, parts and fit- : 
tings which combine to form the world’s eo THEATRE _ 
most flexible system of support or 


suspension. ADDRESS 


*List of theatres upon request. CITY Zz STATE 


NAME AND ADDRESS OF MY 


The World’s Most Flexible All-Purpose Metal Framing 


THEATRE SUPPLY DEALER_ 








Today’s 
theatre patron 
expects 
LIVING ROOM 
COMFORT 













She wants 
attractive 
surroundings 


as well as 
an EASY CHAIR 


HEYWOOD- 
‘WAKEFIELD 


a ii a rs es i ee ee es es ee ee ee ee ee eee a 


Heywood-Wakefield’s popular TC 700 
ENCORE Chair offers smart, modern 
design to dress up any theatre and deep, 
spring cushion comfort for its patrons. 


oe f the ENCORE j 1 with ; Comfort is our business . . . in theatre seating 
The seat of the ENCORE is constructed with steel coil as in Heywood’s famous household furniture 
springs, properly graduated in compression for all-over like the Ashcraft Tub Chair at top. 
comfort. The back, comfortably padded and protected by the 


all-steel edge around the top and sides, has a scientifically HEY WOOD-WAKEFIELD 
determined back to seat ratio for proper posture comfort. Theatre Seating Division 
For further information, contact your Heywood - Wakefield Menominee, Michigan 


representative or write for the fully illustrated catalogue ; 
Sales Offices: 


on Heywood - Wakefield Theatre Chairs. , : 
° Baltimore, Boston, Chicago, New York 
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GAUMONT-KALEE 






IN LEADING CINEMAS ALL OVER THE WORLD (OUTSIDE THE U.S. A.) 
IS BEING USED FOR SCREENING “THE ROBE” 
AVAILABLE NOW FROM THE STERLING AREA 


G.B-Kalee Ltd can supply anamorphic lenses with associated high definition projection 
lenses, an entirely new range of short-focal-length projection lenses, stereophonic magnetic sound 
equipment and all ancillary equipment for CinemaScope and other large-screen systems. Please 
write for details. & 








All Gaumont-Kalee Cinema- 
Scope equipment is manufac- 


THE tured, by agreement with aaa 
Twentieth Century-Fox, in - 
GAUMONT-KALEE . the B.O.P.E. Group of fac- REPRODUCING 


“20" PROJECTOR tories—the largest European EQUIPMENT 


manufacturers of motion pic- 


és ‘ P ture equipment. 

Fitted with type P anamorphic lens _ | 
| 

and 4-way magnetic soundhead for 


CinemaScope presentation. 
ia Type 912 Soundhead 


& Totally enclosed mechan- HARD- 
ism 





All mechanical parts run- 


ning in oil beth WEARING 


Scientifically sprung paral- 
lel gate, quickly detach- Type 905 4-Way 


S 
* 5 
able for cleaning F UIPMENT Coupled Fader 
® QUIPMI , 
e ; 
o 





Two-blade pattern rear 
shutter gives exceptional 
light efficiency 


Pressure rollers self-sus- AT 


taining in open position. 


Electrically operated pic- ’ 

ture changeover incorpo- SOFT 
rated with fire shutter and 
arranged for remcte con- 


; CURRENCY 





This outstanding Gaumont-Kalee “20” projection and sound 
Power Amplifier 


equipment combines maximum efficiency with long, trouble-free ; . Shay a0 
. be fae . ssemDly abinet 
service. And, to ensure easy maintenance, everywhere, all the se 


main sections are built on the unit principle. Write to-day 
for illustrated brochure containing detailed specification. 
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« Type 577 Auditorium 
Speaker 
, Export Division 
MORTIMER HOUSE, 37-41 MORTIMER ST., 
aa. LONDON. W.1. ENGLAND 
magnetic 
Portable Studic- 
Eacloneat A Member of the British Optical & Precision Engineers’ com @D 





Everything for the Cinema, Theatre and Studio 
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Reseat with 


AMERICAN 
BODIFORM.: 
CHAIRS 


WORLD'S LEADER IN PUBLIC SEATING 











Manufacturers of Theotre, School, Church, Auditorium, 
Transportation, Stadium Seating, and Folding Chairs 
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THE JOB of overhauling 
the motion picture as a theatrical medium 
—and, it seems inevitable, .s a business— 
now enters its second year. Scarcely dis- 
cernible on the horizon twelve months ago, 
it nevertheless came near to spanning 1953. 
This year does not need to be so furious to 
be quite as momentous as the one whose 
innovations we now carry over for more 
studied decisions. 

To enlargement of the picture in a 
"wide-screen" technique the industry ap- 
pears committed. Yet to be determined, 
however, is the form of its impact on the 
drive-in, and on the hundreds of small thea- 
tres, particularly in small towns, through 
which the motion picture so long has per- 
formed so much of its mission. Along with 
issues concerning the screen and disposition 
of an audience before it, there is the ques- 
tion of stereophonic sound. Above all, for 
the small theatre, there is the critical prob- 
lem of cost. 

The very function of the industry gave it 
a large body of small theatres where plant 
as well as film costs had a sub-standard 
ceiling under the best of conditions. The 
new technical developments, coming after 
five or six years of depressed attendance, 
have put many, if not most, of them in the 
position of one trying to pull himself up by 
his own bootstraps. Decisions concerning 
techniques of sound will affect them most. 
And for other reasons, that area of 1953's 
developments produced a puzzling question 
for the drive-in. 

Not only with respect to sound, but 
rather all along the line, a period of tran- 
sition has to be accepted in which "wide- 
screen" technique must be applied under 
less than the best of conditions for it. It is 
sometimes difficult enough, without a very 
substantial outlay of money, to provide 
suitable accommodations for the screen, 
while the extremely important factor of 
surround has to be more or less ignored, 
and the seating plan is in about the same 
status. In these matters, the size of the 
task, considerations of real estate, plus the 
normal uncertainties of innovation, figure 
importantly along with cost to project the 
changeover a long way into the future. 

But there ought not to be long-term 
compromises with progress along the way. 


-GS. 











Te TALE HOLTER 


POLAROID 3-0 
SYNC MONITOR 


To enable projectionists to keep 3D films in syn- 
chronization the Polaroid Corporation, Cambridge, 
Mass., has developed the equipment shown here. 
The "3D Sync Monitor" (above) detects small mis- 
synchronizations by the variation in strobe stripes 
visible through the view window and larger sync 
errors by means of the "tell-tale" filter mounted at 
the top of the unit. To be used in conjunction 
with the monitor is the "3D Sync Control" (below) 
which is wired between the selsyn motors of the 
two projectors. It permits the projectionist to 
make relative adjustments in the projectors in 1/6 
frame steps by turning the switch in either direc- 
tion, depending upon which projector is leading 
the other. When the strobe stripes in the monitor 
line up, the picture is in pe-fect sync. 


... Its progress 


and its prospect 





First of the ‘‘new techniques,” third-dimension has survived 


abuses of hasty production and technical inexperience to continue 


its trial with greater promise than ever in product and implements. 





STEREOSCOPIC pictures for 
theatrical entertainment have had a year 
of trial. That hasn’t much time. 
Nevertheless, the intricate technique of 3D 


been 
cinematography and projection, with its 
strange demand of the public to collabo- 
rate in the process of exhibition, has vig- 
orously survived to attract and please large 
audiences today, and to sustain serious pur- 
suit of further technical progress. 

That summation jibes with the facts 
much better than opinion that the trial has 
been a failure. 

Theatres throughout the nation and be- 
yond it this January are presenting a siz- 
able group of 3D productions with the 
kind of box-office effect which some lin- 
guists of the business call socko. Some of 
these productions are also being shown 2D 
—and the 3D versions are marking up 


* “Hondo’ 


said a re- 


heavier grosses in many areas. 

on Way to New 3D Records,” 
cent trade headline. Approval of both pub- 
lic and critics are similarly reported for 
“Cease Fire,” ‘Kiss Me Kate,” ‘Miss 
Sadie Thompson,” and the others. 

These display the 
and greater 
studio end in the adaptation of cinematog- 
raphy to stereoscopy. It was to be expected 
that the first batch of 3D features would 
allow unfamiliarity with the medium and 
makeshift equipment to show through. ‘The 
marvel is that studio technicians imple- 
mented them fast enough to establish the 
tremendous gap that lies artistically and 
technically between the early productions 
and those on theatre screens today. 

But significant work is being done to 
remove difficulties in exhibition which so 
long conspired with production crudities to 
make the trial of 3D unfair. There already 
are two systems for placing the disparate 
images on a single film, and sufficient prog- 


productions better 


tools savvy acquired at the 


ress is authoritatively reported on the vec- 
tographic method to give assurance of its 
ultimate feasibility for theatrical motion 
pictures. 

In the meantime, the effective 3D prod- 
uct available need not suffer from the two- 
strip method with synchronized projectors. 
It is estimated that some 5,000 theatres in 
the United States alone are equipped for 
3D projection, and others are joining them, 
with the rate of installation possibly to be 
accelerated under the encouragement of the 
new 3D product. More experience and 
better equipment installations in projection 
rooms now can remove defects which have 
been blamed arbitrarily on the two-strip 
system. 

Stereoscopic projection was handed to 
projectionists with amazing confidence in 
their ability to understand mysteries only 
half explained. Certain mechanics of the 
process seemed simple enough; but just how 
delicate was the relationship between two 
projection systems operating in synchroni- 
zation was pretty much left to the ordeal 
of trial and error. 
little as three-quarters of a frame disturb 
fusion of the images enough to reduce the 
effect of depth and to set up severe eye 
strain. “Yeah, now you tell me!” many 
a projectionist has muttered disgustedly, 


Films out of syne as 


and with good reason. In some cases, the 


projector hookup couldn’t maintain re- 
quired synchronization even when the two 
mechanisms were threaded properly. 
Synchronization also has been simplified 
to the point of positive control throughout 
the projection of a two-strip picture by 
doing nothing more than turning a knob, 
The Polaroid Corporation has developed 
an electronic monitor which reveals an out- 
of-syne condition automatically, and a con- 
trol which permits the projectionist, merely 


by actuating a switch, to bring the two 
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The new 


glasses 





Successor to Polaroid's simple cardboard frame 
which introduced the public to dramatic mo- 
tion pictures in 3D is the type worn at 
right, having frames reinforced and having 
spring wire within to make the bows clasp 
the head. The filter areas are larger, too. 


There is also a bowless type which clips 
on regular glasses, and a juvenile size. 


Pola-Lite glasses are shown above in the 
three models available for adults and 
children who do not wear correction 
glasses to see the picture, and for adults 
who do. All are of plastic construction 
with the filters crimped into the frame. 
The clip-on type has small knobs which 
effect easy attachment to spectacles. 


Of stiffened cardboard construction, the 
Magic Vuer glasses pictured at right 
have full-vision filters with a dark sur- 
round to aid viewing, while temple bars 
are designed to prevent back reflections. 
The fold of the bows creates a slight 
tension for firmness in place.. Adult 
bow types include one (upper right) 
with plastic bow extensions for extra 
firmness. A clip-on type is at lower left. 
The juvenile size above it has frames 
with intriguing space-cadet pictures. 








films back into synchronization. And the 
cost, considering the function, is nominal. 

Light sources also have been often inade- 
quate. Many of the high-intensity installa- 
tions using suprex carbon trims were al- 
ready being operated at least close to ca- 
pacity for 2D pictures; 3D brought about 
replacement with larger lamps, but that 
was far from the usual thing. Moreover, 
3D is exacting in its brightness require- 
ments: it causes a diminution of objects 
which reduces acuity, while overall detail 
is important to a full rendering of the 
third-dimensional effect. Gradually, in- 
stallation of more powerful light sources 
and faster lenses, with the prospect of wide- 
screen further encouraging it, has made 
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many more theatres able to apply the two- 
strip method effectively. 

Then, among critical factors, there were 
the early spectacles. Considering the way 
the little stranger was sent into the house, 
only dimly announced and through the 
back door, it is understandable that not 
much money was risked on accessories for 
a long visit. ‘The first glasses were deli- 
cate cardboard affairs. 

They were odd things to a movie patron. 
How do you put ‘em on? Not knowing, 
they bent the paper bows in the wrong 
places, and in trying to keep the things on, 
put finger marks all over the filters, which 
were scarcely big enough to see through 
anyway. Sweating somewhere between con- 


fusion in the projection room, a_ picture 
going awry on the screen, and an audience 
fumbling with glasses, many an exhibito1 
began to think, “Even if it was good, | 
wouldn’t like it!” 

But this difficulty, too, has been removed 
from the exhibition of 3D. “lhrow-away 
type glasses available today provide an ade 
quate filter area, they are fabricated fot 
firm placement over ears or clipping on the 
rims of sight correction spectacles, and are 


available in juvenile and adult sizes. 
SINGLE-STRIP SYSTEMS 


While the vectographic method has long 
been under development, the Nord system 
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was the first to bring 3D projection with 
Developed 
by Roy Clapp, this method prints the dis- 
parate images on one 35mm film, with the 
dual longitudinally 
placed head-to-toe—that is, in direct series, 


one film into close prospect. 


frames turned and 
the bottom of one opposite the top of the 
This 
is a distinction between the Nord system 
and the Moropticon. 

Another 
methods lies in the reduction of the stand- 
ard negative frame in transferring it to the 
dual film. The Nord system prints the 
two images in proportions of 1.75-to-1, ex- 
tending the frame area (width in this case) 


other (see accompanying drawing). 


difference between those two 


beyond the four sprocket holes. The result 
is a single frame (any one of the disparate 
pair) that is seven-eighths the size that a 


standard frame would have if it were 
printed in the same aspect ratio. 
In projection, the dual frames are 


beamed into an optical device placed in 
front of the port, where a prism arrange- 
ment rotates the two images to upright po- 
sition and superimposes them. 

The Moropticon functions according to 
comparable principles, with the optical de- 
vice attached, however, to the projector 
immediately in front of the lens (see ac- 
companying illustrations). 

The Moropticon takes its name from 
Boris Morros, Hollywood producer, who 
with Vienna 
The equipment is manufac- 


developed it in association 
technicians. 
tured in Rome and Vienna. In transferring 
the related images to a single print, the 
frames are placed toe to toe, or bottom ad- 
joining bottom. 


THE VECTOGRAPH 


In the vectographic method of printing 
two disparate images for stereoscopic pro- 
jection, the pictures are placed one over 
the other. Work in this field has been con- 
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In the Nord single-strip system the optical device which rotates the two images is mounted in front of the projection port. The drawings 
indicate the frame transfer scheme by which the standard image (upper sketch) is placed head-to-toe with its mate in a |.75-to-I ratio. 


the Polaroid Corporation for 
many years, and it has produced vecto- 
graphic prints in black-and-white for mili- 


ducted by 


tary and other The Polaroid 
Corporation now has in prospect an ar- 
rangement with the Technicolor Corpora- 


tion for processing vectograph motion pic- 


purposes, 


ture film in color. 

As to the practical possibility of 3D mo- 
tion pictures by the vectographic method, 
Edwin H. Land, president of Polaroid and 
a pioneer in this field of research, has ad- 
vised the writer that the work already done 





“Alertness and Checking Assure 
Good 3-D Projection,” by Gio Gagli- 
ardi, begins on page 48. 

















The Moropticon projection device is attached by 
a bracket to the projector with the optical system 
immediately in front of the lens. The standard 
images (exemplified in the upper drawing at left) 
are placed toe-to-toe in the dual print. 


“has confirmed our confidence in the com- 
mercial feasibility of the process.” 

“Our recent work has also given us 
abundant evidence of the picture quality 
that can be expected. Since the basic re- 
search has been completed for a long time, 
we have been able to devote our year’s 
effort to the systematic exploration of the 
problems involved in large-scale commer- 
cial processing of the film.” 

The progress already made, plus the sim- 
plifications and refinements in prospect, 
substantiate the place of 3D in the scheme 
of the motion picture, at least technically. 
What the industry can do with it to give 
interest to the entertainment supplied by 
theatres would seem to depend largely on 
the kind of creative effort it puts into 3D 
productions, and the showmanship it em- 
ploys to exploit them.— George Schutz. 
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‘Mc 
ASHCRAFT 
| a SUPER POWER 

































NOW OPERATING IN THE 
LARGEST THEATRES USING 


GIANT SCREENS 
70-100 FEET WIDE* 


Recent tests have definitely proved that the Ashcraft Super- 
Power at currents of 95 to 105 amperes produces far more 
light and of a better quality than other lamps using from 
135 to 180 amperes—(the complete Super-Power range is 
85 to 135 amperes). 

There is no film buckle with the Super-Power—equipped 
with the Ashcraft Air-Cooled Heat Deflector. 

The Super-Power is especially engineered and constructed 
to meet the present-day requirements of the largest and 
widest screens or for large screen 3-D—whether for Indoor 
or Drive-In projection. 





%& The Super-Power is in daily operation in indoor theatres 


. projecting 70 ft. pictures. 
Drive-In theatres, with 96 ft. screens, are in year around 
i operation using the Super-Power. j 


ASHCRAFT HYDRO-ARC 75-85 AMPS 










THAN NEEDED FOR 30- 
45 FOOT WIDE SCREENS 
USED IN SMALLER THEATRES 


a a 





The Ashcraft Hydro-Arc is of the same high quality 
and efficiency as the Super-Power, yet is specifi- 
cally designed for those theatres not adaptable to 
enormously large screens. 


The Hydro-Arc supplants and is far more power- 
ful than the outmoded Suprex type lamp which 
used short copper coated carbons. Suprex is not 
adaptable to present-day wide screen projection 
standards yet costs more to operate than the pow- 
erful Hydro-Arc. 


The Ashcraft Hydro-Arc uses 9 m/m x 20” un- it 
coated High-Intensity Carbons (which do not re- 








The first cost and operating ex- . . : she 

pense of the Hydro-Arc is low avire rotation due to double magnetic arc stabili- i} 
and well within the reach of zation). The long 20” carbon costs substantially 
exhibitors who demand high- the same as the Suprex 14” copper-coated carbon | 


powered, economical projection. et burns aes tha aden | 
r n Twi . 
Hydro-Arcs are ideal for large Y ” — oF ow 


3-D (long burni . . 
ons tans Lona burning ever A genuine Bausch & Lomb High-Speed Reflector 


atre screens up to 50 ft. wide. assures maximum light efficiency. 











Distributed U.S.A.: Through independent Theatre Supply Dealers * Foreign: Westrex Corp. * Canada: Dominion Sound Equipments, Ltd 





C. S. ASHCRAFT MANUFACTURING COMPANY, INC. | 
36-32 THIRTY-EIGHTH STREET ¢ LONG ISLAND CITY 1, N. Y. 
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HAT ABOUT these small towns?.. . 
A lot of lip-service has been given to the 
small town and small theatre in the past 
few months by people who claim to be 
acting for the good of the little operator. 

Almost invariably, with the exception 
of an occasional outburst by a few more 
or less voluble souls, they laud, praise and 
recognize the the small 
theatre and give with the promises that 
revolution equipment-wise is 


the salvation of these small 


importance of 


the minor 
going to be 
theatres. Cutting through all the verbiage 
and double-talk, their stand is praiseworthy, 
for it can all be nut-shelled in one thought: 
The nation’s movte-going habit is formed 
in the small theatre. 

Cities are made up of a lot of small 
towners who outgrew their britches and 
were attracted to the lights. We've raised 
quite a swarm of kids in the past 40 years 
right here in Elma. But our population 
keeps right on dwindling at the rate of 
about 1% It’s not that people 
are getting tired but rather the 
national tendency to urbanize. We are 
quite typical of most small towns through- 


per year. 
of fun, 


out the country. 

Cities are They 
filled with a generation that learned its 
movie-growing habit in the small town 
and the neighborhood theatres of the city, 
for kid attendance at the downtown first- 
runners is so small that no habit-forming 
tendency could develop there. 

It would seem ‘that the long range 
policy in the movie industry should be 
to encourage and keep operating the small 
theatre as a spawning ground for its own 


growing. are being 
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What About Movies 


Proprietor of the 
Dawn theatre in Elma, 
la., Charlie Jones has 
distinguished his 
name far beyond the 
limits of that small 
town (pop. 900) 
through Allied States 
activities, and as a 
regular writer in 
Better Theatres. 


Let us have a chance with 


future welfare. 
the elimination of the admissions tax, good 
don’t demand 


small town product (we 
many epics—we want family stuff), terms 
that we can live with and improve our 
theatres with—then we'll get by. That's 
all most of us expect to do in these “breed- 
ing grounds” anyway. We don’t have 
dividends to pay, legal staffs to support, or 
mammoth exploitations to promote. We 
could make it quite happily under the 
above provisions. 

So far this seems to make sense. How- 
ever, the belief among small town opera- 
tors continues to grow that we are con- 
stantly becoming the poorest of the poor 
relations in this industry. It could be 
that we just constitute a hypersensitive 
group that is being devoured by its own 
self-pity. There may be an element of 
truth in that, but the record of closed 
theatres, lost savings, shattered investments 
would deny that that hypothesis can be 


proven. 


Orphans in a Storm 


It is indeed a crying shame that hun- 
dreds, perhaps thousands, of people devoted 
to this industry, carrying all they own 
wrapped up in one pile of brick and mortar, 


Iain S treet 7 


A plea for recognition of the small 
community theatre in the reshaping of 
the industry in its techniques and policies. 


should through changing economic condi- 
competitive enterprises, oppressive 
taxation and shortsighted industry policy 
be compelled to lock the doors, lose their 
savings, and deprive their communities of 
the greatest medium the 
world has ever known. 

We have joined the industry in grasp- 
ing at the proverbial straws that were 
going to snatch us from the myriad named 
and unnamed causes constituting the Char- 
ybdis that has been sucking the life blood 
from our veins since we started living off 
popcorn back in 1948. We had only gone 
down twice when, about a year ago, 3-D 
hit the market and scores of us, against 
better judgment, went off the deep end 
and plunged into over-priced equipment 
to play under-made product at over-inflated 
terms to unfair, unequal and un-Godly 
grosses. We soon discovered that the straw 
floating on the surface was a mirage. 


tions, 


entertainment 


Gadgets to the Rescue 


Scarcely had we paid the first installment 
on the loan to buy gargantuan magazines 
and gears and connecting rods, et cetera, 
when late in the winter we grasped at 
the new straw that broke with dramatic 


front page notice about a new process 
which would give you depth without 
glasses. We felt that  third-dimension 


should be a considerable aid to the presen- 
tation and enjoyment of pictures. Here 
was CinemaScope coming up with exactly 
what we'd dreamed of. 

It was probably our own fault for think- 
ing that CinemaScope was going to be 
third-dimension without glasses. Of course 
it isn’t, even though it is so advertised by 
implication, by some theatres eager to get 
one more quick buck from a gimmick-con- 
scious public. The fact that CinemaScope 
is a new, different and courageously in- 
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spired process is not the subject of this | 


article. This reference to it is to call at- 
tention to the fact that the number of 
us, all potential users, who cannot afford, 
or who could ill-afford to buy it, would 
constitute a capacity house for two or 
three of the biggest theatres now play- 
ing it. 


Good, Yes—But the Cost! 


Whether or not CinemaScope becomes 
the standard process by which all future 
pictures will be made and shown nobody 
knows. Among the small town owners, 
the cost of it has possibly had some bearing 
on the opinion that simply a larger, more 
elongated picture is not worth the asking 
price. Many small theatres are already 
throwing a large picture on the screen 


simply with short focal length lenses. If | 


CinemaScope is going to be the process 
of the future, and if we are going to get 
to use it in small towns, it must reach a 
price level that justifies the investment and 
prove it can do things which can’t be ac- 
complished with wide-angle lenses. 

As for stereophonic sound, that is some- 
thing that is beyond the reach of many 
really small situations. The price is, and 
may always be, prohibitive for them. The 
fact that it adds to the dramatic impact 
of the picture is subject to the same con- 
ditions as that older fact, that a three- 
manual pipe organ added to the screen 
presentation. A lot of small houses had 
to get by with nothing better than a tinny 
player-piano. 


We’re Habit-Forming 


We don’t pretend to be a self-appointed 
spokesman for the ‘“down-trodden.” We 
realize that we personally, and thousands 
just like us, are an insignificant portion 








of the whole—that we are very unimport- | 


ant dollar-wise. But we are important as 
part of the habit-forming breeding grounds 
for a future generation of movie-goers. 
Maybe the most important. 


What vitally concerns us, not only for | 


the sake of our own investments in real 
property, is the future of this wonderful 
business that has meant so much not only 
to us, but to our communities. We hope 
that assurances of watchfulness over the 
welfare of the little theatre are sincere 
words, that our impatience with procure- 
ment, policy and prices will be productive 
in due time. 

Let it not go unsaid that the Dawn 
theatre, as an example of the thousands 
of small town houses, is as important in 


Elma as the Music Hall is in New York. 


It just could be that we small towners | 


are as important to the future of the 
industry as our city brothers. 
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REMODELING’S EASY WITH 





MARLITE PLANK & BLOCK 


Save installation time and labor 
with this beautiful new Marlite 
prefinished paneling! 


You'll save money, time, and labor when 
you modernize with new Marlite Plank 
and Block. Quickly installed over old 
walls or furring strips with concealed 
nails or clips, this new paneling elimi- 
nates division mouldings. Maintenance 
costs are drastically reduced. The baked 
Marlite finish needs only an occasional 
wiping with a damp cloth, stays like 
new for years. Planks (16"” x 8’) and 
Blocks (16” square) are available in 
10 new “companion colors” styled by 
Raymond Loewy Associates plus 4 dis- 
tinctive wood patterns. 

For fast, economical remodeling with- 
out the usual muss or fuss, install 
Marlite Plank and Block in entrances, 
lobbies, lounges, rest rooms, offices, and 
other service areas, See your building 
material dealer or write MARSH WALL 
Propucts, INc., Dept. 169, Dover, 
Ohio. Subsidiary of Masonite Corpora- 


tion. 


MARLITE PLANK AND BLOCK PATENT APPLIED FOR 


Marlite 


PREFINISHED 


WALL and CEILING PANELS 











The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street 
“The Buildings We Build Build Our Business” 


Columbus 15, Ohio 








nience. . 


YOU'LL SAVE TIME 


and be able to detail your requirements, by writing advertisers 


direct. Many of them provide coupons specifying literature for your conve- 
. . However, if you prefer to use the service of the Theatre Supply 
Mart, you need only to indicate the items by reference number on the 
detachable postcard provided in the Mart insert on page 35. 








A Functional Setting for 
the “Wide-Sereen” Picture 


The fifth and concluding 
article of “Theatres and 
the New Techniques” 


By BEN SCHLANGER 


Theatre Architect & Consultant 


THROUGHOUT the _ tech- 
nical progress of the motion picture, the 
main objective has been to increase the 
realism of the performance. If all of the 
conditions of real life could not be repro- 
duced, it was hoped to represent the critical 
ones so convincingly that the spectator 
experienced sensations of real life, accord- 
ing to the effect desired by the film creators. 
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ONE HALF PLAN ONE HALF PLAN 
SCHEME ‘A SCHEME "&” 


CURTAIN SCHEME: Plan of screen area in half-sections to show two different treatments. The 
Zone C areas (see Figures K-| and K-3) can be treated with permanent finishes as described 
in the text. The Zone B areas may be made up of light framework covered with diffusive 
screen material to provide a luminous screen surround (structures for this purpose are available 
prefabricated to scale). In Scheme B (right-hand side of drawing) the curtain follows the 
curve of the screen, with use of movable dark masking to change projected picture sizes. 
While this is a practical method, it causes a break in the continuity of light intensity from the 
picture to its surrounding area. Scheme A is a method of avoiding this by employing secondary 
light projected in color by a stereopticon on to the surplus screen when a picture narrower 
than the screen is projected. If a screen surround of the "synchronous" type indicated above 
(illuminated by reflected light of the picture) is used, its surfaces should be included in areas 
covered by the stereopticon border when a picture less than screen width is projected. In 
Scheme A the curtain is indicated at the junction of Zones B and C, which should be the 
position with use of a “synchronous” luminous surround, for this position avoids a curtain 
pocket between it and the picture, where it would otherwise interfere with the luminous 
continuity of picture and surround. 











Increasing the picture size, as now being 
done with “wide-screen” technique in its 
various forms, contributes to that objective 
in a number of ways. Through wide-angle 
cinematography and stereophonic sound, it 
affects the production material itself. Then 
by virtue of its magnitude relative to the 
size of the audience, it gives the perform- 
ance “presence” (in contrast to the tradi- 
tional presentation, which made the picture 
seem remote), and it fills so much more of 
the field of vision than former practice 
allowed that less extraneous material (such 
as stage fittings, architectural devices, etc.) 
is included in the spectator’s view to under- 
mine the illusion which the performance is 
trying to produce in his mind. 

The less there is of such extraneous 
material, the better chance the performance 
has to give a sense of real experience. While 
the scale of the performance introduced by 
“wide-screen” is a great advantage over 
that obtaining in the past, it cannot prac- 
ticably occupy the entire field of vision. 
Horizontally, that field is normally 180°; 
fortunately, however, the effective field is 
considerably smaller than that, so that for 
a part of the audience, that nearer the 
screen, the picture can occupy enough of 
the field of vision to dominate it regardless 
of its immediate surroundings. 


OTHER AREAS AFFECTED 


But a large portion of an audience is too 
far away from the screen to be oblivious of 
the areas around it. Patrons at extreme 
sides are similarly involved in the influence 
of the surround. Another factor is head 
shift, which at various points in a perform- 
ance may be demanded by “wide-screen” 
technique. Thus it is, that even though the 
effective visual angle is only about 60°, the 
surfaces around the screen and of forward 
walls and the ceiling of the auditorium (see 
Figure K-1) are properly subject to treat- 
ment that will reduce them to a minimum 
as visual competitors of the picture. 

These auditorium surfaces have become 
a part of the problem to a greater degree 
because there is a decided increase in the 
amount of light reflected from the larger 
screens on to the walls and ceiling. A way 
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An Important Statement 
from 


Raytone Screen Corporation 
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We have once again met the Challenge of a new medium 
and stand ready to supply the theatres of the world with a 
screen that the Exhibitor wants for his theatre. 





Raytone 1s equal in MEASURE to any screen on the market 


today! Weigh all factors — and RAYTONE’S NEW HI-LUX 
SCREEN will emerge as the Exhibitor’s choice! 








1. BETTER Light Intensity (for Wide Screen, 3D and Anamorphic use.) 
Clearness of Image—No graininess. 

Seamless construction. 

No streaks, blemishes, or visible shadings. 

Tearproof—Longer life. 


Lab. Tested. NO FINER color reflection available. 





= oe 


Guaranteed flameproof. 


HI-LUX Screens now available for any CinemaScope pro- 


duction—now in use for CinemaScope in all sizes both large and 








small—will comply with all requirements for proper pre- 
sentation. Accepted and preferred by leading Circuits and 
Independent Exhibitors! 


RAYTONE SCREEN CORP. sicoswsnewvors 
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to handle this problem might seem to be to 
“black out” the invasive surfaces with a 
black matte (non-reflective) finish, <A 
major functional objection to that method 
is the eye fatigue caused by high contrast 
between picture light and a dark surround. 
In addition, it would create a forbidding 
effect and produce an unsafe condition for 
normal as well as emergency traffic. It is 
desirable, therefore, to accept the screen 
light that is reflected on and _ re-reflected 
from auditorium surfaces. 

In most theatres, these surfaces have 
been designed primarily for decorative 
values rather than to provide a suitable sur- 
round for a screen image. And when screen 
light illuminates them, their decorative 
patterns is ordinarily sufficiently outlined 
to enter actively the field of vision of most 
of the audience. Avoidance of this condi- 
tion is simple enough in designing a new 
theatre; it can be readily corrected if the 
installation is to be 


wide-screen accom- 


panied by comprehensive modernization of 
It presents a problem, 


the auditorium. 


however, under most circumstances of in- 
stallation during these beginnings of wide- 
screen technique. 

Often, however, these auditorium forms 
and surfaces can be made less objectionable 
without drastic changes. The surfaces 
should be without projections or indenta- 
tions that create patterns by the shadows 
they cast on immediately surrounding areas. 
It is easy, of course, to remove non-struc- 
tural mouldings and similar decorative 
appendages. 

It also should not be difficult in most 
cases to eliminate invasive light sources. 
Such fixtures often are more decorative 
than functional. Wall fixtures needed 
toward the rear of the auditorium for 
traffic illumination, can be retained, since 
they would not be within the effective field 
of vision. The best traffic lighting from all 
points of view, however, is downlighting 
directed into the seating and aisle area 
exclusively. 

Where differences in levels of forward 
surfaces are of such structural nature that 








it would be costly to remove them, it is 
possible to eliminate the shadow by apply- 
ing a ramped surface from the high to the 
low point of the break (see Figure K-3). 
The angle of the ramped part to the general 


surface should not be more than 30°. All 
breaks in surface which do not cast a 
shadow due to screen light, do not need 
this treatment. 

The texture of all of the critical surfaces 
should be non-glossy. A matte, or diffusive, 
finish is desirable because it will reflect the 
general tone and color of the picture light 
and avoid specular and spotted references 
to photographic details of a_ particular 
scene. The latter type of reflections can be 
distracting; it is desirable to have the sur- 
rounding illumination level in key with the 
picture, and not to have it extend or dis- 
tort picture patterns. These surfaces should 
be painted in a light gray color. 


LOCATING THE SURFACES 


Figures K-1 and K-2 show how to 
locate those auditorium surfaces which will 
be seen along with the projected picture. 
The position of the row of seats farthest 
from the screen is applied in these diagrams. 
Viewing positions closer to the screen 
would include Jess ceiling and side wall 
area for the critical zones; but considera- 
tion must be given to the remote rows be- 
cause increase in picture size has put yet a 
larger portion of the total seating capacity 
toward the rear of the auditorium. 

Figure K-1 is a plan of seating area 
comparing the location of the critical sur- 
faces of an auditorium 60 feet wide with 
those of an auditorium 90 feet wide. The 
large black dots at the intersection of the 
side wall lines, and the 60° angle subtended 
from the last row of seating, show where 
the critical surfaces begin. 

All wall surfaces between these points 
and the screen should be neutralized. Sur- 
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faces between these intersecting points and 
the rear of the auditorium can have archi- 
tectural decoration. 

Figure K-2 is a longitudinal section of 
an auditorium showing the portion of the 
ceiling area which falls into the critical 
area. A comparatively small portion of the 
ceiling area is affected in a single-floor 
theatre. The viewer will not be conscious 
of any ceiling area which falls above a 15° 
angle subtended from a true horizontal eye 
line, as indicated in the diagram. 


WITH UPPER TIER SEATING 


Figure K-2 also shows the amount of 
ceiling area affected where an upper tier 
of seating exists, in which case a consider- 
able amount of the ceiling area is affected. 
In general, however, ceiling areas that are 
more or less parallel with the floor are 
seen in what might be termed a “skim 
view” (foreshortened), in which case it is 
not necessary to make changes in shadow- 
forming breaks. 

In both of the plan and section diagrams, 
the material within visual angles are shown 
as Zones A, B, and C. The projected pic- 
ture is Zone 4; Zone B is the immediate 
picture surround (for a picture width occu- 
pying a subtended angle of 20°, the sur- 
round would occupy a 5° subtended angle 
at each side of the screen; and its angle 
should be increased to 7° if the screen 
occupies about a 25° subtended angle). 

This Zone B is shown as a shaded area 
in the diagrams. The light intensity in 
Zone B should provide a transition from 
screen light intensity to the intensity of 
screen light reflected from auditorium sur- 
faces in Zone C. 

Figure K-3 indicates existing and altered 
wall surfaces in Zone C. ‘The surfaces 
marked X are the most troublesome because 
they are completely turned away from light 
reflected from the screen, and in addition 
to making a dark area, they cause a shadow 
to be cast on the adjacent wall surfaces. A 
surface (Y in the same drawing) can be 
erected to eliminate this shadow condition. 
Such an angled surface will re-reflect screen 
light. 


CONSIDERING EXIT DOOR 


In some instances there may be exit doors 
included in the surfaces marked XY, in 
which case the new surfaces Y would have 
to start above the height of the exit doors. 
Since the enlarged screens have most of 
their height above the top of such exit 
doors, it is still advantageous to provide 
these angled surfaces starting at the top 
of the doors. 

Sketch SK-1 illustrates an auditorium 
having conventional screen with black 
masking, and with Zone C untreated for 
use and control of re-reflected screen light. 
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SKETCH SK-1: An auditorium in the conventional picture having dark masking, as it appears 
during the projection period. Auditorium surfaces show a dim but discernible decorative 
pattern, which invades vision actively enough to weaken illusion. Compare with Sketch SK-2. 





SKETCH SK-2: An auditorium with projection as in Sketch SK-!, but with synchronous picture 
light surround and neutralization of adjoining auditorium surfaces. Under these conditions the 
picture can dominate perception and therefore have “presence” and optimum realism. 


In contrast, the conditions illustrated in 
Sketch SK-2 contribute to concentration on 
the picture and thus to realism. 

It is highly desirable to place the bottom 
of the picture as close to the platform floor 
as possible in further aid to realism. Where 
this is not possible, the space between the 
bottom of the picture and the platform 
should be treated as prescribed for the XY 


and Y surfaces as indicated in Figure K-3. 

In Sketch SK-2 is indicated the Zone C 
area shown in Figure K-1. 
plete elimination of all decorative detail. 
The auditorium as a whole need not have 
an undecorated feeling since, as can be de- 
duced from Figure K-1, there are many 
surfaces to which decorative material can 
be applied. 


Note the com 





OUTDOOR’ 
THEATERS 


What we have to say 


can Save you Money! 
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You GAIN in every way 


f Any speaker can be re- 
coned. 


A speaker can be reconed 
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Outdoor theatre speakers 
are reconed with weather- 
proof components. 

The performance of Re- 
coned Speakers is equally 
as good, and in many 
cases better than original 
speakers. 


Reconing costs less. 


WHO recones speakers? 


There is a reconing station 
located near you. Write today 


to — 


WALDOM 


ELECTRONICS INC. 
909 B. Larrabee St., Chicago 10, Illinois 


Suppliers of 


Component Parts to Speaker Reconers 











% A Department Conducted by WILFRED P. SMITH 


. . . for many years manager of regular theatres, then drive-in manager 
and later drive-in circuit executive in charge of planning, construc- 


tion and operation; now operator of his own drive-in at Ledgewood, N. J. 














We're Going "Wide-Screen” 
With Tests for Guidance 


WHILE ON MY recent trip 
visiting drive-ins, I found that nearly every 
owner and whom I talked to 
would bring up screens, picture sizes for a 
particular car capacity, and lenses before 
we got to trading words very long. Well, 
after all I’ve seen and heard about, I have 
no chart to offer that would provide all 
the important answers. 

These matters are on our minds in the 
drive-in as well as in the indoor field be- 
cause we outdoor operators are contem- 
plating ‘‘wide-screen” installations, too. 
Conditions vary greatly among drive-ins, 
even when capacities are comparable. 
Projection booths are located all the way 
down the line to the 


manager 


from the second 
twelfth ramp. 
At Ledgewood during the past month 
we have been experimenting with lenses 
to see what focal length gave us the best 
picture. We concluded that for a 600-car 
theatre like ours, a 70-foot picture is beau- 
tiful with use of 4%4-inch lenses having a 
spread of f/1.9. Ours is 330 feet. Pull- 
ing 85 amps on our “Mighty 90” lamp, 
with 9mm carbons, we projected a picture 


that was bright enough and one that we 
felt had a definition that was quite satis- 
factory. 

We are now extending our screen to 
give us a 70-foot picture with a 1.85 ratio. 
We found a larger picture too “grainy.” 
If we permit a picture to get beyond the 
stage of sharp definition we undoubtedly 
will hinder the effectiveness of wide-screen 
presentation. A 70-foot picture in a drive- 
in of 650 cars takes the picture out of the 
“postage stamp” without 
noticeable loss of clarity. 

We got our answer by testing, so it is 
our advice that you get the co-operation of 
your dealer to experiment with lenses to 
determine the best performance for your 
individual theatre before erecting an addi- 


classification 


tional structure to your present screen 
tower. 
Due to the scale of drive-ins, I don’t 


believe we can “go by the book”’ for the 
successful development of “‘wide-screen’’ in 
the outdoor field. The setup best suited to 
your individual theatre must rather be 
“ouinea-pigged” by you right on your 
premises. 


... and Experimenting with 
Winter Operation ... Up North! 


BEFORE HEADING for 
home on my recent trip, I visited Rube 
Shor at his Twin Drive-In at Cincinnati. 
This was in late November, but the Twin 
was still very much in business. The tem- 
perature was 38°, nevertheless patrons 
were actually sitting in cars in tee shirts! 

Mr. Shor has installed Arvin in-car 


heaters, and after seeing hundreds of cars 
at the Twin on a Thursday night, I pur- 
chased one of the heaters from Rube and 
brought it back to Ledgewood to try it out 
on my patrons. We have kept the Garden 
Auto-Torium opened through December 
this year, and one car each night is 
parked where I have the heater installed. 
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DRIVE INS!!! 


PERMALUM SCREEN 


American & Canadian Patents Applied for 


All Metal—Permanent Screen 
for 3-D, 2-D and CinemaScope 


Delivery will start 
in 4 weeks 


ORDER NOW 


First come, first served delivery 


POBLOCKI & SONS 


2159 S. Kinnickinnic Ave. 
Milwaukee, Wisconsin 











GREATER 


‘Durability in 


GRIGGS 
CHAIRS 






Superior construction 


gives years of service. 


Comfort — the minute 


they’re occupied! 


Their Beauty sparkles! 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 








Wide Screen Means Bigger B. 0. 


Our All-Purpose Stereo Screen 
Has All These Features: 
@ Excellent for 3-D, 2-D, and all wide-screen systems 
@ 3.5 to | brightness gain over flat white screen. 
@ New type invisible seams—will not show in picture. 


© LOWEST PRICE EVER— 6.1 QQe so. 


Prompt Shipments on Wide Angle Lenses— 
Order Now! 


[ EVERYTHING FOR CINEMASCOPE | 








~ ee 6 ww ‘The Department Store of 
o” —,. the Motion Picture Industry.” 


“S%.$ ~S.0.S. CINEMA 
cro. fi ww ~=9SUPPLY CORP. 


Dept. A, 602 W. 52 St., N. Y. 19 
Cable: SOSOUND 





YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letter to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 


24 


We then inquire of the occupants how the 
heater performed. 

Temperatures at night during the past 
month have ranged all the way from 40° 


comfort, individual in-car heaters operating 
nightly.” 

The results were so satisfactory that we 
announced through a special screen trailer, 

















down to 8°, and we have yet to experience 
one unfavorable reaction, and mostly the 
users have said they were quite comfortable. 

Located in the ‘“‘ice-box’”’ of New Jersey, 
we have never previously kept open so late 
in the year. As it turned out, we continued 
to develop an audience that made it a 
challenge to stay open in spite of the cold 
weather. 

First, people attended as a novelty, then 
it developed into a special kind of fun to 
sit in their cars with temperatures outside 
20° or less and watch a movie. Recently 
a middle-aged couple drove up to the box- 
office, and the lady shook her first out of 
the window and jovially shouted, “Mr. 
Smith, if you close this theatre this winter, 
I'll kill you.” 

Well, that set us to work to exploit the 
fact that we were still open. We increased 
our newspaper space, even took on publica- 
tions we had never used before. Our 
psychology was to “‘put the monkey on the 
patrons’ backs.” 


COPY FOR THE ADS 


We headed our ads, “You kee p coming— 
we'll stay open.” Another pointed up the 
angle, “Even if we only take in enough to 
meet the payroll, light bill and film 
rental each week, the Garden Auto-T orium 
will be open every night.’ Of course, in 
every ad, in bold copy, we said, “For your 





one month in advance, a special New Year’s 
Eve show, this program to consist of five 
features and to continue from 7 p.m. to 
midnight “at the low bargain price of only 
$1.20 per person,” with free coffee and free 
hot chocolate to everyone. 

All the local newspapers gave us prom- 
inent free space, playing up the fact that 
this was the first time in the history of any 
drive-in theatre in northern New Jersey 
that such a program had been undertaken. 
Who knows, maybe we can go through the 
entire winter ! 
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NEW DRIVE-IN DISPLAY SIGN 


CCCENTER CEE 
ROBERT Wise Wire Doctor 
MITCHUM 
ROD Suort Grass 
CAMERON 2: CARTOONS 


The attraction panel (above) erected for the new 
Twin Vue Drive-in theatre at Odessa, Tex., has two 
openings, measuring 57 inches high by 24 feet long. 
Frames and glass background made by Wagner 
Sign Service, Inc., Chicago, were used by Martin 
& Company, Sweetwater, Tex., who fabricated and 
erected the display. Wagner 17-inch green plastic 
and 10-inch red plastic letters form the copy. 
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THEATRE | 


Indoor Snack Service 
Featuring Two Stands 


BETTER THEATRES SECTION 


Describing and picturing plans of the 
refreshment service at the Terrace 
theatre in Minneapolis, which includes 


a main stand and soft drinks bar. 


OPENED TWO years ago 
last summer, the Terrace theatre, located in 
Robbinsdale, Minn., a suburb of Minne- 
apolis, provides an example of a theatre 
whose facilities for refreshment service have 
been skilfully integrated into the general 
architectural scheme. The importance that 
Sidney and William Volk, owners of the 
Terrace, attach to refreshment operation is 
further demonstrated in the fact that they 
included two separate units in the theatre 
one general stand and a “soft drinks bar.” 

The 1300-seat Terrace is part of a shop 
ping development extending over 10 acres 
overlooking Lake Crystal. There are a 
number of parking areas within the plot 
which are reached by landscape drives that 
connect two highways and give direct a 
cess to the theatre on two sides. \ gen- 
eral description of the design and construc- 
tion was published in Betrer ‘THEATRES 
for August, 1951.) Architects for the thea- 
tre were Liebenberg & Kaplan of Minne- 
apolis; the refreshment units were designed 
by them in collaboration with the owners 
and Lee Bennett, manager of Vendex, Inc., 
Minneapolis, which operates the Terrace 
stands. Both the stands are pictured in a 
companying photographs, and the service 
arrangements are charted in drawings. 

Entrance into the theater is through two 
banks of all-glass doors directly into the 
lobby. Here the main refreshment stand 
has been placed, immediately beyond the 
box-office, both thus forming conspicuous 
installations extending along one side. As 
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MAIN REFRESHMENT STAND 


Diagrams showing the service arrangement of the soft drinks 
bar (top) and main stand (below) of the Terrace theatre. 























the patron walks toward the stand, the first 
refreshment item to meet his eye is a glass- 
enclosed case of candies, selling at 10c, 25c 
and 35c. Next in line is the popcorn ma- 
chine, which has butter dispensers on each 
side. As the patron turns the corner he is 
met successively by a popcorn warmer, the 
5c candy counter and the ice cream bar. 
Popcorn is sold in 10c and 25c sizes, while 
ice cream ranges in price from 10c to 20c. 

In keeping with the decor of the lobby, 
this main stand has a base and back wall of 
light tan and grey flagstone. The 10c candy 
case is trimmed with bleached oak, which 
is also the material of the case between the 
popcorn machine and the 5c candy unit. 
The canopy over the stand is made of 
Alsynite (corrugated sheets of glass, fibre- 
reinforced plastic) with the “frames” also 
of bleached oak. 

The popcorn warming unit was built by 
the Cretors Corporation, of Chicago and 
Nashville, especially for the Terrace. It has 
a circulating fan and special sliding racks 
of stainless steel to hold the popcorn boxes. 
The racks were designed by the architects 
and built by Ettel and Franz of Minne- 
apolis. —The popcorn machine is a Cretors’ 
“Super 60” model with a 16/18 ounce 
kettle. 

Both a warmer and a popping machine 
were deemed necessary by the owners be- 
cause of the large volume of business this 
product does. In addition, it has been found 
that the warmer acts as a sales stimulant 
since the popcorn can be displayed in it. Ice 
cream is dispensed at the main stand from 
an “Ice Creamolator” which is equipped 
with a display top. 


THE SOFT DRINKS BAR 


The soft drinks bar is located on the 
opposite side of the lobby at the far end. 
It is equipped with a number of stools made 
of wood with woven leather seats. The 
counter of this bar is constructed of oak, 
and it has a dark brown Formica top. The 
wall behind this stand is of redwood, and 
the door leading to the supply room is of 
wood stained black. 

Offered to patrons at this counter are 
several soft drinks, coffee, malted milk 
shakes, “Snow Crop” orange juice, frank- 
furters, barbecued beef sandwiches and a 
variety of ice cream novelties. The latter 
include ice cream bon bons, ice cream sand- 
wiches, an “Alaska” bar and “walkaway” 
chocolate sundaes. 

Ice cream is dispensed at this bar from a 
stainless steel freezer. Frankfurters are sold 
from a Connolly roller grill, and the bar- 
becue serving unit is a ““Toasty Bun” made 
by the Madison Products Company of 
Brooklyn, N. Y. 

All beverages are sold from manual units 
due to the management’s belief that there 
is an important “personal touch” in having 
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attendants pour a drink into a paper cup for 
each patron. 

There are three stock rooms for the Ter- 
race refreshment operation—one by each 
stand and one in the basement. The two 
main floor rooms have elevators going down 
to the basement to facilitate the movement 
of supplies. In the main stand’s supply 
room, located adjacent to it, candy and pop- 
corn supplies are stored. In addition there 
is a small freezer for extra ice cream and 
butter. 

The soft drinks bar’s supply room is 
behind the counter and has facilities for 
storing coffee, condiments and cups and 
a refrigerator for frankfurters and other 
perishables. Coffee makers and bread boxes 
are also kept here. 

In the basement stock room paper cups 
and bottled goods are stored. It also has a 
bottle cooler to pre-cool soft drinks and a 
large freezer where frozen oranges, frozen 
weiners and buns and extra butter are kept. 
Suppliers can drive their trucks from the 
street directly into the basement. 

Since the Terrace stands have been in 
operation, there have been no major changes 
in the original equipment installed or in the 
service arrangement. Vendex maintains the 
equipment; theatre employees clean the 
stands every evening and oil the motors 
periodically. This minor servicing requires 
only about two hours a month of the em- 
ployees’ time. It is the management’s policy 
to keep enough refreshment merchandise 
in stock to last a period of approximately 


10 days. 
FILM TRAILERS BOOST SALES 


In promoting products sold at the snack 
stands it has been found that film trailers 
shown right after the main feature bring 
the best results. The trailers generally run 
from 30 to 45 seconds and often are fur- 
nished by a supplier such as Armour & 
Company. In addition a few signs are used 
at the stands, though these are considered 
subordinate in their power to stimulate sales 
to that which can be achieved by a person- 
able sales attendant. 

Special promotional efforts are sometimes 
employed on occasions such as the introduc- 
tion of a new candy bar. Techniques used 
for the latter include mentioning the new 
product in the theatre’s advertisements in 
daily newspapers and also giving a free bar 
to the first 500 children attending the thea- 
tre the following day. 





“Attendants, Stocks and Reports,” 
second article in the series, "Motion 
Picture Theatre Management," on 
“The Refreshment Service," by 
Curtis Mees, is in the Method in 


Management department, beginning 
on page 32. 
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Illinois Candy Makers Denounce 


Federal Farm and Trade Policies 


CRITICISMS and proposed 
revisions of government policies in agricul- 
ture and foreign trade as they affect the 
confectionery industry are being presented 
to their congressmen by a group of candy 
manufacturers in I]linois following a meet- 
ing held by the latter in Chicago last month. 
The subjects covered include sugar; pea- 
nuts; other candy ingredients supplied by 
farmers; and distribution and consumer 
acceptance. 

Administration of the Sugar Act of 1948 
was condemned by Theodore Stempfel, 
vice-president of E. J. Brach & Sons, Chi- 
cago, as having been performed in the in- 
terest of the growers—‘‘and not in the 
public interest.” He also said that the pro- 
posed International Sugar Agreement con- 
stitutes a form of government regimentation 
which “would unwarrantedly restrict the 
operation of our private enterprise system 
and the ratification of it should be opposed 
by the Senate.” 

Speaking on peanuts for the industry, 
Charles F. Scully, president of the William- 
son Candy Company, Chicago, said they are 
not a basic crop and should not be “priced 
off the market by a high-price support pro- 
gram.” He also called attention to the “fact 
that the present program has forced farmers 
to decrease their peanut acreage from 3.4 
million acres in 1948 to 1.5 million acres 
in 1952 and has resulted in a decrease in 
the farm value of peanuts from 246.5 mil- 
lion dollars in 1948 to 149.7 million dollars 
in 1953.” 

The dependence of the confectionery in- 
dustry upon products of farms both here 
and abroad was stressed by W. F. Olsen, 
president of the Curtiss Candy Company, 
Chicago, who called for development of a 
program that will be “helpful in the long 
run to the American farmers, the processors 
of their products, and the public. 

“T firmly believe,” he said, “that a gov- 
ernment program which prices products off 
the market, restricts production, discourages 
initiative, and prohibits the individual from 
exercising his freedom of choice, conflicts 
with the economic philosophy under which 
agriculture and industry have progressed.” 
He further declared that in his opinion 
the candy industry cannot be expected to 
meet the competition of manufacturers in 
other countries “where much lower rates 
prevail, if the domestic manufacturers can- 
not purchase their ingredients at prices 
which may prevail in free and open world 
markets. 

“At present,” Mr. Olsen said, “the 
manufacturers abroad are able to purchase 





ingredients at much lower prices than those 
which prevail here under a government pro- 
tected and a high-price support program.” 
He then cited figures from the Department 
of Commerce to show the “dependence of 
our industry upon agriculture.” The aver- 
age candy bar, he said, represents 26% dairy 
products, 25% sugar, 15% syrup, 
5% peanuts, and 3% fruit, eggs and oils 

most of which come from American farms 
—together with 21% cocoa bean products, 
and 5% coconut and other nut meats, which 


corn 


are imported. 

“We support the policy of promoting in- 
ternational trade and international good 
will, but it cannot be carried on successfully 
in the interest of the American public on 
the basis of one-way trade or one-way 
reciprocity,” he concluded. 


EFFECT ON THE CONSUMER 


The effect of “‘ill-conceived’’ legislation 
on the consumer as well as the producer of 
agricultural products and the processor was 
cited by Victor H. Gies, vice-president and 
director of sales of Mars, Inc., Chicago. He 
said that 53% of confectionery sold is in 
the form of items selling to the consuming 
public for 10c or less, and that 76% sold 
the consuming public is less than 50 cents 
per pound. 

“According to extensive surveys,’ Mr. 
Gies pointed out, “the consumption of candy 
is greatest in the low-income groups, among 
industrial workers where it is recognized as 
a valuable quick source of caloric food 
energy, which is accounted for by increased 
sales through vending machines in industrial 
plants. 

“The tremendous increase in the cost of 
raw materials such as the farm products 
incorporated in candy, as well as other 
costs, have made it extremely difficult for 
the confectionery manufacturer to maintain 
production on his 5- and 10-cent items. In 
fact, the industry’s present profit has been 
severely reduced, and any additional cost 
occasioned by legislative action must be 
passed on to the food cost of the American 
working man.” 

An introductory statement was made at 
the meeting by Philip P. Gott, president of 
the National Confectioners’ 
Chicago. In a concluding speech Col. John 
D. Peterman, commandant of the Quarter- 
master Food and Container Institute for 


Association, 


the Armed Forces, reviewed the develop- 
ment of rations for the armed services and 
cited the reasons for including different 
confections in all of the rations. 








Salty-Cracker Cones 
To Serve Hot Chili 


SALTY cracker-flavored 


cone cups in which to serve ‘“‘a generous 
of hot chili con carne have been 
marketed by the Chili Cone Company of 
Kansas City, Mo. In addition the company 
is offering 


cones by the Rutherford Food Corporation 


port n” 


special chili designed for the 
of the same city, manufacturers for 35 years 
of “‘Hvy-Power”’ 

The chili cones, which were perfected in 
five years of research by the National Cone 


Company of St. Louis, have also been trade- 


chili and tamales. 


named ‘“Hy-Power.” The cup-type cones 


» 





gives corn 
true 
butterlike 









have been especially reinforced to remain 
sturdy and crisp and are eaten just like an 
ice cream cone. The chili is provided in 
No. 10 cans holding 104 ounces. The only 
other equipment required for service is a 
heating unit and a dipper. 

Special market tests of the cones were 
conducted last summer in several drive-in 
theatres with great success, according to 
J. A. Thomas, head of the Chili Cone Com- 
pany advertising and _ sales 
Rutherford. He states that 
sales of 250 to 300 of the cones were made 


and formerly 


manager tor 


a night during a 20-minute intermission in 
spite of such adverse conditions as extremely 
hot weather and no advance promotion or 
advertising. 

Other advantages revealed by the tests, 
Mr. Thomas reports, include the speed 
with which the cones can be served; elimi- 
nation of the cleanup problem which use of 
spoons and dishes entails; and the exact 
control of sales permitted by the 104-ounce 
chili cans. 

Mr. 
points out, that the chili cones did not cut 
into hot dog sales. 


It was further shown, Thomas 


And there were no com- 





Equipment set-up for the “Hy-Power™ chili includes 
salty-cracker cones, a heating unit and a dipper. 









One of the new “Hy-Power™ chili cones is sampled 
by Jack Braunagel (left) executive in charge of 
the Drive-in Division of Commonwealth Theatres, 
Kansas City, and Bennett England, vice-president 
of the Chili Cone Company, also of Kansas City 
at a meeting of the Missouri-Kansas Theatre Asso- 
ciation in Kansas City recently, 


plaints, he adds, of the cups “leaking or 
getting soggy before the customer had fin- 
ished eating one.”’ 


“3-D Popcorn Kits” Help 
Boost Sales in Theatres 


ovVER 5000 motion picture 

theatres from coast to coast are currently 
using the “3-D popcorn promotional kit” 
at the 
Pop- 


to increase their sales of popcorn 

provided them by the 
corn Institute, Chicago, according to Clark 
Rhoden, Institute chairman. ‘Theatre man- 
agers interviewed have been enthusiastic as 


snack bar 


to the value of point-of-sale pieces in boost- 
ing popcorn sales,’ Mr. Rhoden declared. 

The theatre promotion is part of a huge 
fall popcorn campaign sponsored by the In- 
stitute and now in full swing throughout 
The Institute and 
ciated member companies are conducting 


the country. its asso- 


merchandising efforts in retail grocer out- 
lets in a tie-in with the sales organizations 
of the Seven-Up Company, the Morton Salt 
Company and Wesson Oil and Snowdrift 
Sales, Inc. 
headed by a vast advertising campaign spon- 
sored by Seven-Up, Morton and Wesson. 
In addition an extensive publicity drive is 


The program is being spear- 


now underway with the Institute cooperat- 
ing with the Can Manufacturers’ Institute 
and Penick & Ford. 

The giant consumer publicity program is 
featuring popcorn with all of the related 
items. It is being highlighted by national 
magazine coverage, including editorial fea- 
tures in “Seventeen”, “Woman’s Home 
Companion”, “Look”, “American 
Weekly”. News stories and illustrations are 
being carried in the national press services. 
Illustrated articles are currently scheduled 
in 74 leading metropolitan dailies, 275 
smaller city dailies, 648 small town dailies 
and large weeklies. Television scripts have 
been supplied to 108 leading foodcasters 
and radio scripts have been channeled to 


and 
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No Other Popcorn Machine Like It 


On The Market! Here it is—the Manley DIS- 
PLAY CONSOLE MODEL—a sensational new pop- 
corn machie to boost your sales to a new high. 


The Manley DISPLAY CONSOLE MODEL is 
the only popcorn machine available today that offers 
conventional theaters easy over-the-counter service 

. more attractive display features .. . plus a deep 
well for big storage capacity, that keeps popcorn in 
top tasting condition. 


Up to now, theater managers have always want- 
ed—but could never get—a machine that combined 
quick, efficient counter service with adequate storage 
and conditioning capacity. 


Now it’s here! The new Manley DISPLAY 
MODEL has a huge deep well storage that holds 72 
to 82 boxes of popped corn... keeps it in top condi- 
tion with forced hot air...and is equipped with a spe- 
cial elevator to keep the fresh, hot corn at counter 
height for easy service and attractive display. 


Better Display Builds Bigger Popcorn Profits ! 


This new, modern Manley DISPLAY CONSOLE 
MODEL will fit neatly into the counter of any conces- 
sion and provide the best possible point-of-sale attraction 
...@ big, eye-catching display of the product itself, This 
inviting mass of fresh, hot, delicious popcorn is made 
doubly effective by the easy-to-clean glass display case of 
manages MANLEY, INC. Dept. MPH-154 

The DISPLAY CONSOLE MODEL combines new 1920 Wyandotte St. Kansas City 5, Mo. 
dispensing and display advantages with all the other famous [[] Send me complete information on the new DISPLAY 
Manley features— giant ca- CONSOLE MODEi. 


pacity Cascade kettle... auto- [] Please have a Manley representative call. 
matic seasoning well and [f/!)| 4 


pump...top-quality Manley PY MANLEY, INC. 
construction. Send coupon ety 1920 Wyandotte St., 
right now for complete details. WW | Kansas City 8, Mo. 
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nearly 400 women’s program broadcasters. 

“The Popcorn Institute, the promotional 
arm of the popcorn industry,” Mr. Rhoden 
declared, ‘“‘now represents a great prepon- 
derance of all of the companies processing 
corn and packaging and selling the com- 
modity on a nation-wide basis. Processors 
doing over 90% of the volume of this coun- 
try’s business have joined hands to promote 
popcorn throughout the of the 
Institute. Almost every national packer is 
Institute and tying-in ag- 


medium 


supporting the 





Display material available to theatres in the Pop- 
corn Institute's "3-D promotional kit," is demon- 
strated above by starlet Betty Becker. The material 
can be used individually or in a set-up giving a 
"Jack-in-the-box" effect. Theatre managers report 
the kit has been highly successful in helping to 
boost popcorn sales. 





popcorn 
seasoning 


Ce 


coconut oil 









butterlike flavor 
and color 


—— 


C. F. Simonin’s Sons, Inc. 
Philadelphia 34, Pa. 


30 


gressively in publicity, advertising and mer- 
chandising to increase the sale of this deli- 
cious commodity.” 


“New Horizons” Seen 
For Bottling Industry 


THE INTRODUCTION of 
“Dietricious Dad’s,” a calorie-free root beer 
drink to be placed on the market early this 
year, was a highlight of the convention of 
the Dad’s Root Beer Company, Chicago, 
held in that city in November. 

The keynote of the convention was ‘“‘New 
Horizons,” a theme which Barney Berns, 
executive vice-president of Dad’s, empha- 
sized in the opening address. Mr. Berns 
reviewed the growth of the beverage indus- 
try over the years and predicted a number 
of changes to come within the near future. 
One of the latter was the return of the 
““no-deposit, no-return” bottle as the answer 
to the “ever-increasing question of maintain- 
ing steady and higher production without 
the difficulty of locating, returning and 
The trend toward dis- 
posable glass will eliminate this return 
problem, he said. 

Plans tor the largest advertising campaign 
in Dad’s history in 1954 were outlined 
by Walter Sala, advertising manager for 
Grant Advertising, Inc., and Glen Shears, 


: = 
processing glass. 


Grant account executive. The campaign 
will include point-of-sale programs and 
newspaper, radio, television and magazine 
advertising. This was followed by an in- 
formal discussion among district managers 
of problems of production and product con- 
trol, led by Forbes Ryder, national sales 
manager of Dad’s Bottling Division. 


CUP VENDING DEFENDED 


A defense of the cup-vending industry 
was conducted by I. W. Houston, president 
of Spacarb, Inc., New York, and also of 
the National Automatic Machines’ Asso- 
Mr. Houston said he wished to 
‘break down the long-standing antagonism 


ciation. 


QUALITY CONTROL 
STANDARDIZATION 





Prominent delegates to the Dad's convention were 
Barney Berns, executive vice-president, and Beverlee 
Wilson, who is "Miss Dad's of 1954." 








Delegates to the recent convention of Dad's Root 
Beer Company in Chicago were told that the cup 
vending and bottling industries can be help-mates 
rather than competitors in an addiess by |. W. 
Houston, (above) president of Spacarb, Inc., New 


York. (See text.) 


bottlers have held toward automatic cup 
vendors.” In tracing the history of the cup- 
vending business, he said that while it had 
nearly floundered for a while, it now was 
an important factor in the retail sale of soft 
drinks to the consumer. He reported it to 
be the preferred method of dispensing in 
many locations where empty bottles present 
a problem or a safety hazard around ma- 
chines. 

Cup vendors are not competitors with 
bottlers, Mr. Houston declared, but instead 
conduct a sampling operation which can 
only result in helping the bottling industry 
—particularly those who pack not only the 
10-ounce bottles but the 32s and 64s for 
home use. 

A brief review of the sampling campaign 
conducted by Dad’s was presented by Wil- 
liam Russell, national sales manager of the 
Fountain Flavor Division. Disposable cans, 
which are soon to be adopted by Dad’s, 
were described by C. H. Buckley, product 
sales manager of the Continental Can 


Company. 


Automatic French Fryer 
And Stoneware Roaster 


TWO AUTOMATIC food 
cooking appliances, one a french frying unit 
and the other a crock-lined roaster, have 
been placed on the market by the Naxon 
Utilities Corporation, Chicago. 

The “Naxon Frymaster” is an automatic 
french fryer and 
and 


cooker. The proper 
time-limit for all foods 
is selected by means of the ‘“Menustat,” 
a mechanical pointer that automatically 
sets these as the pointer knob is turned. 
The unit is constructed of insulated chrome 
and has bakelite appointments. 


temperature 


Its interior 
is of spun-aluminum, and the capacity of 
the well is more than a full gallon. The 
baskets are of aluminum. The company 
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points out that this appliance is also de- 

signed to be casserole, corn 

popper, bun warmer and food defroster. 
The ‘““Naxon Automatic Flavor Crock” 


is designed to cook foods automatically in 


used as a 















































The Naxon french fryer and cooker. 


stoneware without the use of water, so 
that they retain their natural juices. With 
a capacity of 31% quarts, the unit is 
finished in gleaming chrome. 


Six-Flavor Drink Unit 
For Carbonated and Flat 


A SIX-FLAVOR automatic 
drink designed to serve both 
carbonated and non-carbonated beverages 


dispenser 


AY tr 
eee 


a: 





has been added to its line by the Cole 
Products Corporation, Chicago. 

Called the “Cole Spa 6,” the new unit 
has a capacity of 1200 cups and 2400 
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drinks in four syrup tanks. Incorporating 
a hermetic design, it has the company’s 
“ Microthermic Refrigeration ” 
which is designed to prevent both warm-up 
and freeze-up and to provide instantaneous 
recovery of cold water as soon as a drink 
is served. 

The dispenser is built on an all-steel 
welded chassis. Other models of the “Cole 
Spa” provide 3, 5, or 8 selections of drinks. 
All models are available with either a white 
lucite panel on the front featuring a 
“thirst”? scene or a standard mirror. 


system, 


Display Dispenser for 
Non-Carbonated Drinks 
A SELF-CONTAINED cooler and dispenser 


for non-carbonated beverages, equipped for 
display purposes with a plastic dome at the 


top in which the “ 
liquid is showered oe 
down over cascades, Po 
has been marketed i 
by the Mayer Re- a 
frigeration Engi- i ‘| 


° ; 
neering Corpora- 
tion, Lincoln Park, 


N. J. The company a 


. 
reports that the unit |. 
| 
| | 


was developed in 
cooperation with 
Nedicks, Inc. which 
tested 250 of them 
in its “quick lunch” 


stands. The results | 
showed a sharp in- i ‘ 
crease in sales, 


according to the companies. 
Standing about five feet high, the dis- 






NO SMOKE—NO ODORS 
No installation needed—just Plug In! 
Saves time and labor—No attendant 
to watch or turn franks—no seraping 
of grill. And it’s EASY to CLEAN! 
Gleaming stainless steel ROLL-A- 
GRILL remains bright, attractive— 
grills clean, wholesome-looking 
franks! 


—frank 


local 





MANUFACTURER 
457 W. 40th St., N. Y. 18, N. Y. 


Phone: CH 4-5000 
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A NATURAL For Movie Theatres! 


a Boosting Frankfurter Sales and Profits! 


STOPS TRAFFIC with its 
fascinating slow rotary motion. 

SELF-BASTING. 
juices, barbecues frankfurters even- 
ly on all sides, retains natural flavor 
expands in 
worth more, and you GET MORE 
for it! Turns out up to 500 de- 
licious barbeeved franks per hour. 


Consult your 
dealer 
or use coupon 
for further 
information. 


CCTs anmnmman 





HIRES’ SNACK BAR PRAISED 
RH, 


“gp Dat 
5 ni . 




















Modern methods of merchandising beverages and 
food on a large scale were described to represen- 
tatives of the Charles E. Hires Company, Phila- 
delphia, recently at their eastern sales meeting 
there by P. A. Sandow (standing above) manager 
of luncheonettes for the W. T. Grant Company. 
Seated are C. D. Clark (left) general sales man- 
ager of Hires’ National Accounts and Fountain 
Division and W. W. David, president of the Hires 
Mr. Sandow told the meeting that his 
company has placed "Hires Snack Bar,” a beverage 
and food unit, in many of its stores and found it 
to have numerous advantages. Among the latter 
which he cited are the ease with which the snack 


Company. 


unit can be installed; its compact service and 
storage space; and its attractive appearance and 
low cost. 





penser is 15 inches square and has a capa- 
city of six gallons. It has rubber pumps, 
stainless steel piping and deep drawn tanks 
with rounded corners. The plastic cascade 
and dome are removable and thus can be 
easily cleaned. 

Cooling temperatures are adjustable to 
suit the beverage used and to meet varying 
climatic conditions. After they have been 
set the temperatures are held within 2°, 


according to the manufacturer. 


ror rrr rrr rrr rr rr rrr rrr 


CONNOLLY 
AUTOMATIC 


= ROLL-A-GRILL 


o | 


4 


Now operating in thousands of 


=e INDOOR THEATRES 
e DRIVE-INS 


“LIKES IT VERY MUCH!" 


in SKY-VUE DRIVE-IN THEATRE, East 

Edmonton, Alberta, Canada, writes in: ‘““We 
have been using one of your Model A Roll- 
A-Grills, 110 AC, since we started opera- 
tions. ..and like it very much, so much 
se, in fact, that we would like you te send 
us another machine of the same type.” 


size—looks 





4. 3. 
D 


- 
Connolly, Inc., 457 W. 40th St., N. Y. 18 
ept. BT-! 

Send Connolly Automatic Roll-A-Grills literature to: 
Name 

Address 


City.. State 


eee Eee 
i  F 
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method in 
Management 








* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





THE REFRESHMENT SERVICE: Part Il 
Attendants, Stocks and Reports 


Eleventh Article in Series, MOTION PICTURE THEATRE MANAGEMENT by CURTIS MEES 


JUST AS IN the selec- 


tion of cashiers, care 
must be taken to select 
the right type of girl 
to handle 


sales. You want young 


CC mncessit yn 


ladies of some refine- 
ment who like dealing 
with the 


and can do so 





public and 

selling, 
with a ready smile. The breezy, talkative, 
gum chewing girl frequently found behind 
a drug store soda fountain will not measure 
up to these standards, in the long run. They 
are ‘floaters’ who cannot be depended on 
in a pinch, and will not lend the dignity 
desired to a theatre refreshment stand 
operation. 

Where any number of girls are working 
together, there is bound to be some jealousy 
of one another, and for that reason it is 
advisable to have the supervisor remain 
somewhat aloof from the girls outside the 
theatre, and keep relations on a strictly 
business basis inside the theatre. That is 
desirable if the supervisor is a girl or 
mature woman; if the supervisor is a 
young man, it is doubly so. 

There do not have to be too many rules 
and binding the 
employees, but certain basic points should 
be included in all such rules, and we are 
listing below the primary rules which come 
to mind immediately in connection with 


regulations concession 


this department: 
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1. HEALTH CARDS—AIll employees 
connected with the handling of concession 
goods must be examined regularly by the 
proper authorities and provided with a 
health card certifying freedom from any 
contagious disease. 

2. UNIFORM AND APPEARANCE 
—The theatre provides uniforms for all 
concession employees. These are to be kept 
neat and turned in regularly for cleaning 
and repairs. No costume jewelry, flowers 
or special adornment is to be worn in con- 
junction with the uniform. The hair should 
be neatly combed in conservative manner. 
No unusual cosmetics are to be used. 

3. PERSONAL CONDUCT—While 
on duty, employees will not flirt with 
either patrons or employees of the theatre. 
To further the atmosphere desired, em- 
ployees are urged to smile and be pleasant. 
Do not enter with 
patrons—call the supervisor, or manager, 
if any dispute arises. Away from the 
theatre employees are expected to conduct 
themselves as ladies and gentlemen. Male 
female employees are forbidden to 


into any arguments 


and 
fraternize either on or off duty. 

4. DUTIES — When two or 
attendants are on duty at the same time, 
the work at the stand will be divided so 
that each will have certain duties to per- 
form. The supervisor, or manager, will 
outline these duties. 

5. STOCK—Attendants will see that 


the candy stock is always maintained at a 


more 


additional 
finds it 


She will 


storage 


level. 
from 


high request 


candy when she 
necessary. 

6. HANDLING MONEY —All 
ployees of the theatre handling money are 
bonded by a commercial insurance firm. In 
the event 
serious shortage, the bonding company may 
hold them liable for criminal prosecution, 
and employees are advised to conduct them- 
selves as to be free of any adverse comment. 


em- 


they are responsible for any 


ACCOUNTING PRINCIPLES 


Strict control over the entire concession 
operation cannot be too strongly empha- 
sized. The following basic principles, with 
accompanying sample forms, supply a 
guide in the formulation of individual 
bookkeeping procedure for refreshment 
service operation. 


PURCHASES 


Starting with the initial purchase of 
candy for the stock room, it will be found 
that the various sources of supply will have 
their own forms for making up orders for 
concession supplies. Our primary worry 
at this point is to insure correct and prompt 
delivery to the theatre of all supplies 
ordered. 

If possible, the same person should con- 
stantly be responsible for receiving and 
checking in these supplies, which must be 
tallied for the totals in each price range, 
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and for the total number of pieces for 
entry on the weekly report. 

In purchasing candy, it is well to buy 
only as much as can be sold in a short 
length of time to insure freshness of your 
product. This is particularly true of the 
soft candies and chocolates, which are even 
more perishable in the summer months. 


THE COUNTER ORDER 


You may be interested in the makeup of 
an order blank similar to the one accom- 
panying this discussion, as a means of 
accounting for candy and other concession 


concession stand attendant should then 
check in the candy, placing a check mark 
in the final column beside each item. 
attendant should then receipt the order 


and turn it in to the supervisor or man- | 


ager, at the end of the day with the daily 
report, so that the figures may be properly 
entered and made a part of the weekly 
record. 


DAILY REPORT 


This record is made out in duplicate by 
the supervisor, retaining one at the stand 
for the next day’s opening report figures 





concESSIOWNS 


ORDER 





ii —_ 


No Noe 





0 


_— si 
Drink Cups Ordered 
Buttercups Ordered pa 


Noe 
Orde 


she, 3 


Noe 





DATE 


Noe Noe 


25¢ Candy 


4 
Zz 


TOTAL 


v 
(4 
(4 


Z00 
a =e 


Cups Issued 


Be Cups Issued 





Popcorn Bozes Issued £ 














Issued by 








Received by 


The | 








items needed at the counter. This should 
be made out by a responsible person who 
knows which items are most needed and the 
quantities desired. 

This order is made out in duplicate and 
sent down to the store room to be filled. 
There the items will be listed in the “No. 
Issued” column and totaled before return- 
ing, with the candy, to the stand. And the 


BETTER THEATRES SECTION 


and turning in the original, with the copies 
of the orders received during the day. 
We have filled out this report, taking for 
the “open” figures an imaginary set of 
numbers which would have been the 


“close’”” numbers on the preceeding day’s | 


report. The figures in the “Recd” column 
must match those on the concession order, 
and the two “Open” and ‘“Recd” columns 





CLEANER 


REACHES INTO 
EVERY SEAT 


Stretches up 
aisles —down 
rows — CUTS 

CLEANING TIME 
IN HALF 





THEATER VACUUM CLEANER 


——— 


ULTRA 
FLEXIBLE 


Highly maneuverable, 
low cost vacuum cleaner 
with the power and ca- 
pacity for big jobs. 
Extremely flexible Ac- 
cordion (8) Hose cleans 
larger area without 
moving the machine, 
stretches from 6’ to 16’ 
and can be coupled for 
longer reach. Converts 
to wet pick-up and 
power blower. 


Pullman Vacuum Cleaner Corp. 
Boston 19, Mass. 


1 would like more information about the 
Pullman Theater Vacuum Cieamer with Accor- 
dion Hose. 


SIGN 





COMPANY, 





STREET 





CITY, 


















Generally, after 


one of our seating 





treatments," 














your theatre has a 
feature attraction every show! 
Our rehabilitation work 
is a delight to patrons 
as well as to you! 
Let us examine your needs 
and estimate the cost for you. | 
Your show goes on 


while we work. 


Manufacturers— | 
Foam rubber and spring 
cushions, back and seat | 
covers | 
Distributors— 


Upholstery fabrics and 
general seating supplies | 





theatre seat 


service co. 


160 Hermitage Avenue 


Nashville, Tennessee 








For The Best Signs You'll See... 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—“REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS | 


ADLER “‘SECTIONAD’’ LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 
ADLER SILHOUETTE LETTER Co. 


11843 b W. Olympic, Los Angeles 64, Calif. 
30 West Washington, Chicago, Ill. 
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| can be added 


are added together to give the “Total” 


| column. 


For small stands, a nightly inventory is 
easily made, and from the totals obtained 
to the daily report the 
“Close” figures. These are subtracted from 
the “Total’’ column in each price range, 
and that gives us the “Sold” figures, from 
which multiplication by the various prices 
gives the dollars and cents “Amount,” 
which is brought down and added for 
“Total Sales.” Frequently this figure will 
not jibe with the amount of cash actually 
“Turned In,” and the difference must 
therefore be entered underneath as “Over 
(or Short).” 

If shortages are an extreme problem, it 


opening number is the previous day’s 
closing number; subtracting, we have the 
number of boxes sold and the amount due 
from these sales. 

Buttered popcorn cups are not numbered, 
so we pick up the previous day’s closing 
total as the “Cups Open.” We next list 
the total cups issued during the day, and 
combining the two we have the “Total” for 
the day. Our closing tally is listed under 
this and subtracted to give the number of 
cups sold for the day, followed by the 
monetary “Amount.” 

If you have two or more stands, you may 
wish to do as shown on this report and 
have a breakdown on some of the items 
sold there. In this instance, we see entries 





DAILY CONCESSION REPORT 


art. ca oe 





Palers 


OPEN 


Location 








ITEM RECD. 


El 





Attendant 









TOTAL 


65 


3 


AMOUNT 
SO 
. 6D 
_bO 
D,bD 
2.00 


Date CV. 


CLOSE SOLD 


b 
83 
b 


7b 


/7 


p 
AD 


TOTAL OO Ae M2 4 


TURNED IN L. o 


De (Short omy Ft 








may help to have each incoming attendant 
“check out” his predecessor and fill out 
separate “Daily Reports.” Certainly this 
will tend to minimize such shortages and 
help pin them down to the proper person. 

For large stands it is not practicable to 
run a nightly inventory on all the mer- 


| chandise items, in which case the physical 


inventory may only cover such items as 
drink cups, popcorn boxes (from serial 
numbers, if possible), etc. These figures 
will be properly entered in the daily report, 
and the supervisor will transcribe them 
(together with reports on any remote 
automatic vending machines in the the. tre), 
on the Consolidated Daily Concession 
Report. A specimen of the latter is shown 
for your guidance in preparing a similar 
form for your use. 


CONSOLIDATED DAILY REPORT 


To give a brief rundown on this report, 
let’s start at the left side with popcorn. 
The closing number comes from the daily 
report, being the last number in the series 
for the day. (If your boxes are not num- 
bered, deduct the total on hand at closing 
time from the total at opening). The 


for total figures for matinee and night on 
drinks and candy alone (popcorn was boxed 
from the main stand, hence needn’t show). 

At the right hand side of the form, 
starting at the top, we list the fountain 
drinks, first by the cups on hand at open- 
ing time, plus the number of ‘Cups 
Issued,” and adding for the “Total.” Again 
we subtract the total cups at closing to get 
the number “Sold” for the day, and the 
money due. 

We now reach the point where we calcu- 
late the portion of the day’s receipts which 
will be credited to candy, since we have 
not (in this case) made nightly inventories 
of the candy stock at the main stand. First, 
we count and enter as “Total Received” 
all the day’s receipts from all sources at 
the stands (except tax pennies). 

Dropping down into the “Box-Office 
Report” section below, we have added the 
totals of both popcorn and buttercorn and 
listed it as one amount under popcorn. 
Drinks were similarly treated, totaling the 
amount from the gallery stand with the 
fountain drinks for “Total Drinks.” If 
we add these two columns in the B. O. 

(Continued on page 58) 
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Index to Products Advertised 


RT 


& Described in this issue, with 
e Dealer directory 
e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
‘ame for proper reference number where 
tuore than one kind of product is advertised. 


Reference 
Number 


I—Adler Silhouette Letter Co 
Changeable letter signs: Front lighted panels for 
drive-ins (1A) back-lighted panels (1B), and 
changeable letters (1C). All dealers. 
2—American Seating Co....... 
Auditorium chairs. NTS and direct. 
3—Ashcraft Mfg. Co., C. S.... 
Projection are lamps. Unaffiliated dealers. 
4—Ballantyne Co., ae 
4-runner magnetic soundhead. Dealers |, 3, 8, 


18, 19, 20, 34, 36, 43, 57, 64, 67, 72, 74, 87, 89, 
94, 100, 103, 108, Itt, 119, 125, 129, 130, 132. 


5—Carbons, Inc. ee cere eee el ee 


Projection carbons. Franchise dealers. 


6—Coca-Cola Co., | 


Soft drinks (6A), gti 
Branches in principal cities. 


7—Connolly, Inc., J. J ios eke te ae 
Direct. 


..2nd Cover 


dispensers (6B). 


Frankfurter grill. 
8—Depth Viewers, Inc 
3-d glasses. Direct. 


9—F & Y Building Service, The. . 


Architectural design and building service. 


10—G. B.-Kalee, Ltd. 
Stereophonic sound system (10A), 
(10B), auditorium chairs (10C). 

11—Goldberg Bros. . .42, 52, 60 


Box-office speaking tube (11A), projection room tables 
and cabinets (11B), film rewinder (11C). Unaffi- 
liated dealers and direct. 


projection lenses 
Direct. 


12—Griggs Equipment Co 
Auditorium chairs. Direct. 
13—Heyer-Shultz, Inc. 
Metal projection are reflectors. 


14—Heywood-Wakefield Co. . 


Auditorium chairs. Dealers 8, 
101, 125 and branches. 


15—Ideal Seating Co.. 


Auditorium chairs. Unaffiliated cies. 


All dealers. 


10, 23, 31, 54, 


16—Imperial Electric Co.... 
Motor-generators. Direct. 

17—International Projector Corp. 
Stereophonic sound system. NTS. 

18—Kollmorgen Optical Corp.. 


Projection lenses. NTS and all dealers. 


19—LaVezzi Machine Works 
Projector parts. All dealers. 


20—Manley, Inc. 
Popeorn machines. 


21—Marsh Wall Products, Inc. 


Decorative wall paneling. Direct. 


Offices in principal cities. 


22—Minneapolis Speaker Reconing... 
Drive-In speaker reconing. Direct. 


23—National Carbon Co., Inc.. 


Projection carbons. All dealers. 


24—National Super Service Co., Inc 
Vacuum cleaners. Ali dealers. 
25—National Theatre Supply... .. 
Distributors. 
26—Poblocki & Sons 
Drive-in screens. NTS. 
27—Projection Optics Co...... Ewes 
Projection lenses. Distributor: Raytone Screen 


28—Pullman Vacuum Cleaner Co... 
Vacuum cleaners. Direct. 


Reference Adv. 


Number 


29—Radiant Mfg. Corp 


Wide-sereens. Direct. 


30—Radio Corp. of America. on 
Stereophonic sound system. Dealers market ° 
31—Raytone Screen Corp.. 
Projection screens. Direct. 
32—RCA Service Co. 
Projection and sound equipment maintenance service. 


33—Robin, Inc., J. E.. 


Wide-screens (33A), motor-generators (33B), 
tion lenses (33C), rectifiers (33D). Direct. 


projec- 


34—S,. O. S. Cinema Supply Corp... 


Distributors. 


35—Simonin's Sons, Inc., C. F 
Popeorn seasoning. Unaffiliated dealers. 


36—-Strong Electric Corp., The 

Projection are lamps. Dealers |, 2, 3, 4, 7, 8, 3, 
12, 13, 16, 17, 18 19, 20, 21, 23, 24, 25, 27, 
34, 35, 36, 38, 39, 40, 41, 42, 43, 45, 46, 48, 
52, 53, 54, 55, 56, 57, 58, 60, 61, 62, 64, 65, 
69, 72, 73, 74, 75, 76, 77, 78, 80, 81, 87, 88, 
90, 93, 94, 95, 97, 99, 100, iol, 102, 103, 104, 
106, 109, 110, Lit, 812, O13, 114, 121, 126, 
128, 129. 


37—Theatre Seat Service, Inc 
Theatre chair rehabilitation service. 


38—Unistrut Products Co.. 


Screen frames. Unaffiliated dealers. 


Sea I ers iG asakvacecexnts © Me 


Curtain tracks and controls. " Direct. 


40—Wagner Sign Service, Inc 23 
Attraction frames (40A), glass windows (40B), enamel 
panels for i? in signs (40C), — letters (40D). 
Dealers |, 8, 12, «3, 14 15, 

24, 25, 27, ba, *9. 31, 33, 34, 35, 
43, 49, 51, 52, 54, 55, 57, 58. 60. 62, » 66, 
67, 69, 70, 71, 72, 74, 76, 77, 41, 83, 85, 86, 87, 
88, 94, 96, 97, 101, 102, 103, 104, 109, 110, 143, 
114, 115, 116, 817, 819, #21, 125, #26, 127 and 
NTS Detroit. 


41—Waldom Electronics, Inc.... 
Drive-in speaker reconing. Direct. 


42—Wentzel Projector Co.. 


25-imeh magazines (42A), iin heads (42B), 
projectors (42C), projectors (42D), soundheads (42E). 
Unaffiliated dealers. 


43—Westrex Corp. 


Foreign distributors. 


44—Williams Screen Co..... 


Projection sereens. Direct. 


Direct. 


EDITORIALLY 


CONES FOR HOT CHILI, page 28 

Salty cracker-flavored cone cups for serving hot 
chili marketed by the Chili Cone Company. Post- 
card reference number E45, 


FOOD COOKING APPLIANCES, page 30 

Automatic french fryer and crock-lined roaster 
from the Naxon Utilities Corporation. Postcard 
reference number E46, 


SIX-FLAVOR DRINK UNIT, page 31 

Drink dispenser for both carbonated and non- 
carbonated beverages announced by Cole Products 
Corporation. Postcard reference number E47. 


NON-CARBONATED DISPENSER, page 31 

Self-contained cooler and dispenser for 
carbonated beverages from the Mayer Refrigera- 
tion Engineering Corporation. Postcard reference 
number E48. 


non- 


WIDE-SCREEN FRAME, page 37 
Wide-screen frame with special adjustable fea 
tures available from the Raytone Screen Corpora- 


tion. Postcard reference number 31. 


SELENIUM RECTIFIERS, page 37 

Selenium rectifiers with a capacity range of 70 
to 135 amperes added to its line by Strong Elec- 
tric Corporation. Postcard reference number 36A. 


MULTIPLE SOUND SYSTEM, page 39 

Automatic distribution of single 
signals among several channels of 
provided in ‘'Panaphonic’’ 
Laboratories, Inc. Postcard reference 


optical track 
reproduction 
equipment of Dorsett 
number E49. 


ADJUSTABLE STEEL FRAME, page 40 
Adjustable wide-screen frame of steel announced 
by First American Products, Inc. Postcard reference 


number E50. 


NEW WALL PANELING, page 42 

New tongue-and-groove prefinished wall panel- 
ing made in both planks and blocks by Marsh 
Wall Products, Inc. Postcard reference number 21. 


For furthr information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the January 1954 issue— 

















Theatre Supply Dealers 


listed alphabetically by states, numbered or other- 
from Index of Advertisers on preceding page 


Dealers in the United S$ 
wise marked for cross- 


ALABAMA “i 
i—Queen Feature Service, 1912 Morris Ave., Birmingham. 
ARIZONA 

2—Girard Theatre Supply, 532 W. Van Buren St., Phoenix. 


ARKANSAS 
3—Arkansas Theatre Supply, 1008 Main St., Little Rock. 
4—Theatre Supply Ce., 1021 Grand Ave., Fort Smith. 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 S. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave. 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
&—B. F. Shearer, 1964 S. Vermont Ave. 

San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
@—Preddey Theatre Supplies, 187 Golden Gate Ave. 
10—B. F. Shearer, 243 Golden Gate Ave. 
13i—United Theatre Supply, 112 Golden Gate Ave. 
tt—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 


Denver: 
National Theatre Supply, 2111 Champa St. 
12—Service Theatre Supply, 2054 Broadway. 
13—Western Service & Supply, 21/20 Broadway.” 


CONNECTICUT 
New Haven: 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA (Washington) 
14—Brient & Sons, 925 New Jersey her ag N. W. 


15—Ben Lust. 100! New Jersey Ave . 
130—R & S Theatre Supply, 920 New Jersey Ave., N. W. 


FLORIDA 
16—Joe Hornstein, 273 W. Fiagler St.. Miami. 
17—Southeastern Equipment, 206 E. Bay St., nn” 
16—United Theatre Supply, 1!0 Franklin St., Tam 
19—United Theatre Supply, 329 W. Flagler St., Miami. ws 
GEORGIA 

Albany: 
20—Dixie Theatre Service & Supply, 1010 N. Slappey Dr. 


Atlanta: 
21—Capital City Supply, 161 Walton St., N. - 
National Theatre Supply, 187 Walton St., N. 
22—Southeastern Theatre Equipment, 201-3 Luckie St., N. W.* 
23—Wil-Kin Theatre Supply, 301 North Ave., N. E. 
ILLNOIS 


Chicago: 
24—Abbott Theatre Supply, {3/1 S. Wabash Ave." 
25—G. C. Anders Co., 317 S. Sangamon St 


National Theatre Supply, (325 S. Wabash Ave. 


INDIANA 
Evansville: 
28—Evansville Theatre Supply, 2900 E. Chandler Ave. 


Indianapolis: 
29—Ger-Bar, inc., 442 N. IIlinois St. 
30-—Mid-West Theatre Supply Company, 448 N. Illinois St.* 
National Theatre Supply, 436 N. Illinois St. 


IOWA 

Des Moines: 
3i—Des Moines Theatre Supply, 112! High St. 
National Theatre Supply, 1102 High St. 
KANSAS 


Wichita: 
32—Southwest Theatre Equipment. P. 0. Box 2138. 
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KENTUCKY 


Loulsville: 
33—Falls oly Theatre = uipment, 427 8. _—— St. 
34—Hadden Theatre Supply, 200 & Srd 


LOUISIANA 


New Orleans: 
35—Hodges Theatre Supply, 1309 Cleveland Ave. 
36—Johnson Theatre Service, 223 & Liberty St. 
National Theatre Supply, 220 8. Liberty St. 
387—Seutheastern Theatre Equipmest, 2/4 &. Liberty St.* 
Shreveport: 
38—Alom Beyd Theatre Equipment, P. 0. Bex 362. 


MARYLAND 


Baltimore: 
39—J. F. Dusman Co., (2 East 25th St. 
National Theatre Supply, 4/7 St. Paul Place. 


MASSACHUSETTS 


Boston: 
40—Capitel Theatre Supply, >! Piedmont St.* 
4i—Joe Cifre, 44 Winchester S 
42—Independent Theatre Supply, Y 98 Winehester St. 
43—Massachusetts Theatre Equipment, 20 Piedmont St. 
National Theatre Supply, 37 Winchester St. 
44—Standard Theatre Supply, 78 Broadway. 
45—Theatre Service & Supply, 30 Piedmont St. 


MICHIGAN 


Detrolt: 
46—Amusement Supply, 208 W. Montealm St. 
47—Ernie Forbes Theatre Supply, 214 W. Montealm St. 
48—MecArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 

Grand Rapids: 
49—Ringold Theatre Equipment, 106 Michigan St., N. W. 


MINNESOTA 


Minneapolis: 
50—Elliett Theatre Equipment, i110 Nicollet Ave. 
5i—Freseh Theatre Supply, t111 Currie Ave.* 
52—Minneapolis Theatre Supply, 75 Glenwood Ave. 
National Theatre Supply, 56 Glenwood Ave. 
53—Western Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 
Kansas City: 


54—Missour! Theatre Supply, (15 W. — st.° 

National Theatre Supply, 223 W. | 

55—Shreve Theatre Supply, 217 W. ieth “st. 

56—Stebbins Theatre Equipment, 1804 Wyandotte St. 
St. Louis: 

57—MeC Theatre Supply, 3330 Olive St. 

National Theatre Supply, 3212 Olive St. 

58—St. Louis Theatre Supply Co., 3310 Olive St.* 


MONTANA 


59—Montana Theatre Supply, Missoula. 
NEBRASKA 


Omaha: 
60-—Baliantyne Co., 1712 Jackson St. 
National Lag wid “Suppl. 1610 Davenport St. 
6i—Quality Theatre Supply, 1515 Davenport St. 
62—Western fuabe Supply, 214 N. iSth St.* 


NEW MEXICO 


63—Eastern New Mexico Theatre Supply, Box 1009. Clovis 
NEW YORK 


Albany: 
64—Albany Theatre Supply, 443 N. Pearl. 
National Theatre Supply, 962 Groadway. 
Auburn: 
65—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 
66—Eastern Theatre Supply, 496 Pear! St.* 
National Theatre Supply, 498 Pear! St. 
67—Perkins Theatre Supply, 505 Peari St. 
68—United Projector & Film, 228 Franklin St 
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New York City: 
69—Amusement Supply, 341 W. 44th St. 
70—Capitol Metion P cture Supply, 630 Ninth Ave. 
71—-Crown Motion Pieture Supplies, 354 W. 44th St 
72—Joe Hornstein, 630 Ninth Ave. 


132—Norpat Sales, Ine., 

73—S8.0.S. Cinema Supply, 602 "W. 52nd St. 

74—Star Cinema Supply, 447 W. 52nd St. 
Syracuse: 

75—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
76—Bryant Theatre Supply, 227 S. Chureh St 
77—Charlotte Theatre Supply, 116 S. Peplar. 
78—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Chureh St. 
79—Southeastern Theatre Equipment, 209 S. Poplar St.* 
80—Standard Theatre Supply, ate S. Church St. 
8i—Theatre Equipment Co. 3, Poplar St. 
82—Kil-Kin Theatre Supply, 229 S. Church St. 
Greenstoro: 
83—Standard Theatre Supply, 215 E. Washington St. 
84—Theatre Suppliers, 304 S. Davie St. 
OHIO 
Akron: 
85—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
86—Mid-West Theatre Supply, 1638 Central Parkway. 
National Theatre Supply, 1657 Central Parkway. 
Cleveland: 
National Theatre Supply, 2!28 Payne Ave. 
87—Ohio Theatre Equipment, 2108 Payne Ave. 
88—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
89—American Theatre Equipment, 165 N. High St. 
90—Mid-West Theatre Supply, 962 W. Third Ave. 
Dayton: 
91—Dayton Theatre Supply, {11 Volkenand St. 
92—Sheidon Theatre Supply, 627 Salem Ave. 
Toledo: 
93—American Theatre Susety, 439 Dorr 
94—Theatre Equipment Co., 1206 } nly Se. 


OKLAHOMA 


Okiahoma City: 
95—Century Theatre Supply Co., 20 N. Lee St. 
96—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
97—Oklahoma Theatre Supply, 628 W. Grand Ave." 


OREGON 


Portland: 
98—Modern Theatre Supply, 1935 N. W. Kearney St.* 
99—Portiand Motion Picture Supply, 916 N. W. {9th St. 
100—B. F. Shearer, 1947 N. W. Kearney St. 
10i—Inter-State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
102—Blumberg Bros. (305-07 Vine Re 
National Theatre Supply Co., 1225 Vine St. 
103—Superior Theatre Equipment, 315" Vine St. 
Pittsburgh: 
104—Alexander Theatre Supply, 84 Van Bramm St.* 
105—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Aliles. 
Wilkes Barre: 
106—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 
107—Rhede Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 


108—American Theatre Supply, 816 S. Main St., Sioux City. 
TENNESSEE 
Memphis: 
109—Menarch Theatre Supply, 492 S. Second St.* 
National Theatre Supply, 412 S. Secon 
110—Tri-State Theatre Supply, 3/8 & Second St. 
TEXAS 
Dallas 
'ti—Hardin Theatre Supply, 76 Some Hampton Rd. 
\12—Herber Bros., 408 S. Harwood St. 
113—Modern Theatre Seviomest, “1916 Jackson St. 
National Theatre Supply, 300 S. Harwood St. 
114—Southwestern Theatre Equipment, 2010 Jackson St.* 
115—Sterling Sales & Service, 2019 jackson St. 
Houston: 
116—Southwestern Theatre Equipment, 1622 Austin St.” 
San Antonio: 
117—Alamo Theatre Supply, 1303 Alamotee St. 
UTAH 
Salt Lake City: 
118—Iintermountain Theatre Supply, 264 E. First South St. 
119—Service Theatre Supply, 256 E. First South St. 
120—Western Sound & Equipment, 264 E. First South St.* 
VIRGINIA 
'2i—Norfelk Theatre Supply, 2700 Colley Ave., Nerfolk. 


WASHINGTON 


Seattle: 
122—American Theatre Supply, 2300 First Ave., at Bell St. 
123—Inter-State Theatre Equipment Ce., 2224 Seeond Ave. 
124——-Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Supply, 2319 Second St. 
125—B. F. Shearer, 2316 Second Ave. 


WEST VIRGINIA 
'26—Charleston Theatre Supply, 508 Lee St., Charleston. 


WISCONSIN 


Milwaukee: 
127—Manhardt Co., 1705 W. Clybourn St. 
National Theatre Supply, 1027 N. Eighth st 
(28—Ray Smith, 710 W. State St. 
'29—Theatre Equipment & Supply, 841 N. Seventh St. 
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Booklet Tells Values 
Of Stereophonic Sound 


THE ADVANTAGES of 
stereophonic sound to motion picture tech- 
nique and the wide appeal it has demon 
strated to the theatre public are cited in a 
new booklet called “The New Look in 
Motion Picture Presentation,” by Fred C. 
Matthews, vice-president in charge of sales 
for Motiograph, Inc., Chicago, and newly 
elected president of Tesma. 

In describing the special qualities of 
stereophonic recording and reproduction, 
Mr. Matthews states that it is “so realistic 
you can close your eyes and follow the ac- 
tion with your ears. The actor at the left 
hand edge of the screen actually sounds as 
though he is where you see him, and as he 
moves across the screen the sound follows 
him. Stereophonic sound reproduction alone 
has this lifelike quality.” 

Summing up the status of the new sound, 
Mr. Matthews states the belief that al- 
though “there has been a lack of unity 
among motion picture producers as to what 
picture ratio should be used in wide-screen 
presentation, there is complete unity that 
stereophonic sound must be a definite ani 
permanent part of all wide-screen processes. 











A Raytone wide-screen frame has been installed at the Fox theatre in Atlanta as shown above. 
specifications of the Raytone frame see text above. 
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The booklet also contains a description 
of Motiograph’s five different models of 
stereophonic sound equipment for the vari- 
ous sizes of theatres and a list of its many 
installations in theatres in 1953. 


Adjustable Frame for 
Wide-Screen Projection 


A WIDE-SCREEN _ frame 
with special features designed to provide 
quick and easy original installation and to 
permit changes that may be required in the 
future has been marketed by the Raytone 
Screen Corporation, Brooklyn. 

Known as the ‘“Raytone-Thompson all- 
purpose wide-screen frame,” its degree of 
tilt is adjusted after lacing and can be 
changed later as desired. ‘The radius of 
curvature is set at the factory. ‘The frame 
is made of tubular alloy steel. 

The frame is available with casters or it 
can be flown. 
an attachment to raise or lower the frame 
off the floor. The frame is lightweight, the 
manufacturer points out, with a 50-foot 
one weighing less than 1,000 pounds and a 
35-foot one weighing 750 pounds. Dia- 
grams and color markings are included with 
instructions for installing the frame. 


It can also be secured with 

















For 


Redesigned Line of 
Packaged Air Conditioners 


COMPLET! 
re-engineering of its line of packaged air 
conditioners the 
United States Air Conditioning Corpora- 
tion of Minneapolis. The new equipment, 


restyling and 


has been announced by 


available in 2, 3, 5, 7% and 10 h.p. sizes, 
is designed to permit a choice of air intake 
and discharge panels for fronts, side or rear 
installation to fit any field requirement. 
The units are of sectional construction, 
comprising compressor, blower and plenum, 
each of which can be ordered separately. 
For year-round operation a heating coil can 
be mounted in the blower cabinet. Among 


the other design changes are a new airfoil 
louver discharge grille; free and open air 
a single 


filter section, handling both fresh and re 


intake, designed for easy cleaning; 
circulated air; a central control panel, in- 
cluding manual reset high pressure cutout ; 
and new spring mounting. 

The restyled cabinet features a two-tone 
finish. <A vinyl 
moulding seats the front panels, which are 


blue plastic decorative 
held in place by roll point’ spring catches 


for easy removal and replacement. 


Selenium Rectifiers with 
70- to 135-Amp. Range 


SELENIUM RECTIFIERS with a capacity 
range of 70 to 135 amperes have been added 
to the line of the Strong Electric Corpora 
tion, Toledo. 

Two sets of trans- 
former taps are pro- 
vided for adjusting 
the output 


over a wide 


current 
range 

of amperages and to 

compensate for vari- 

ations in line volt- 

age from 200 to 250 

volts. 

the primary are con- 

nected to an eight- 

point external, manually controlled switch 





Fine taps on 


which permits current adjustment while 
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the arc is burning and without the neces- 
sity of reconnecting wires. 

Ventilation is by forced draft provided 
by the single-phase, ball-bearing fan which 
cools the plates to room temperature. “The 
plates are sufficiently spaced so that the 


draft passes between them and in direct 
WILLIAMS contact with the rectifying surface, the 
manufacturer points out. 


All-Purpose Unit construction permits the easy re- 


SCREENS moval for inspection of any of the various 


WILLIAMS SCREEN co. 
1675 Summit Lake Blvd. Akron 7, Ohio — 


You Need a Super To Meet 
R ble chassi ting t f , switchi 
Bi gger Cleaning Problems GET eet tar ls Scag cea ews 


above, while below is a set of selenium stacks 
New costly installations, expanding screens aad stereo- wa meunted in a removable tray. 
phonic sound systems increase cleaning requirements. 
These new problems can be met squarely without in- 
creased cost by the specialized Super Heavy Duty Model JS— 
Theatre Cleaner and its efficiently designed tools te 
for cleaning the theatre, its furnishings and 
equipment. Easy to operate. Men and women 
both like it. No excessive employee fatigue 
—no repeated effort. Ask your supply 
house for a demonstration or write 
=y for complete specification data. 


Quiet, com- 

pact, low- 

priced. Same 

power, pick- 

up, perform- 

ance as all 

Cc 

Model M—for all! general SUPers. 

cleaning and blowing. 

Readily portable. NATIONAL SUPER SERVICE CO.. INC, 
1941 N. 13th St. Toledo 2, Ohio 


In Canada: Plant Mai e Eq t Co. 
Toronto, Montreal, Veneer 





“Once Over Does It” component parts. The transformer, switch 
and fan form the top assembly and the 


SUPER SUCTION, Sere | rectifier elements a separate unit in the 


base. A remote control relay permits con- 
ae Mil | saebdiht deniting Teom ‘ic prclctsir sad 

“THE DRAFT HORSE OF POWER SUCTION uae Cis - starting from the projector and an 
ities air-flow switch is designed to assure protec- 
tion against ventilation failures. The 
rectifiers are built in single-lamp units and 
yy FIC, READ THE AVS — , nourd! in three sizes adjustable from 70 to 90 

SANG TS : amperes, 90 to 110 amperes, and 110 to 135 


amperes. 











FOR THEATRES OUTSIDE U. S. A. AND CANADA— = 
FOR STUDIOS EVERYWHERE— AMPEX SOUND INSTALLATIONS 


No Matter What You Need...Westrex Has It! Some 45 theatres in the New York-New 


Westrex maintains a complete supply and service organization Jersey area have been equipped with 
to meet theneeds of studios throughout the world and of | “‘Ampex Multi-Directional Sound” in 


theatres outside the United States and Canada. Look to Westrex. ‘ é - 
preparation for showing the CinemaScope 


& Westrex Corporation (_rouun \ peer “The Robe,” according to 


| Harrison Johnston, sales manager for the 
111 EIGHTH AVENUE, NEW YORK 11, N. Y. coarenanen J < . 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 


Research, Distribution and Service for the Motion Picture Industry 


Ampex Corporation, of Redwood City, 
Calif. At the same time Mr, Johnston 
reported that Ampex sound was used for 
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the world premiere of M-G-M’s Cinema- 
Scope production, “Knights of the Round 
Table,” at the Egyptian theatre in Holly- 
wood on December 22nd. The distributor 
for Ampex sound in the New York area is 
the Circuit Construction Corporation, and 
installations are under the supervision of 
the Altec Service Corporation. 


Multiple Channel Sound 
From Single Optical Track 


AUTOMATIC distribution 
of single optical track signals among sev- 
eral channels of reproduction is provided in 
the “Panaphonic” equipment, which has 


The sensor box in the “Panaphonic" equipment is 
shown above installed on a projector. The film 
passes between an exciter lamp and two photo- 
cells on its way to the aperture. 


been placed on the market by Dorsett 
Laboratories, Inc., Norman, Okla. 

Unless a film distributor were to provide 
cues on prints, the picture would be cued 
by the theatre. Product with sound on a 
single optical track could thus be presented 
with multiple channel reproduction for 
wide-screen presentations. 

The equipment consists of a small sensor 





Diagram illustrating the ‘Panaphonic’ 
sensor head, which is mounted above the 
projector. Shown through the cutaway 
are the twin exciter lights and photo- 
tubes. Threading is done by sliding the 
film between the spring-loaded guides as 
indicated by the arrow. 
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TRU-FIDELITY STEREOPHONIC SOUND 








MAGNETIC SOUNDHEAD 
to be sure! 


eget 


ibitors through- 
> country for first 
the new stereo- 
sound features! 













*% “Brush” pick-up head plugs in 


for instant replacement. 


% Tight loop system tested and 
approved by major studios. 


% Compact, easy to install, fits 
any standard projector. 


* Proven Performance! 









NATIONAL 


Division of National « Simplex « Bludworth,!Inc. 














unit to be mounted above the projector 
mechanism; a console containing the cue 
amplifiers, filters and relays; and speakers. 
The equipment operates on a binary signal 
system from darkened spaces between the 
sprocket holes at both sides of the film. 


These darkened areas are sensed by two 


The “Panaphonic" console contains cue amplifiers, 


filters and relays. 

small photocells. The amplified outputs of 
these photocells operate relay tubes and 
provide four “modes” or loudspeaker com- 
The 


center-screen horns, right-side horns, left- 


binations. “modes” generally used are 


side horns, and all supplementary speakers, 


AMERICAN SEATING CHAIRS FOR OPERA HOUSE 


including those at the sides and rear of the 
auditorium. 

The cue lead may be adjusted by the 
timing circuit to conform to any type of 
projector, according to the manufacturer. 
This timing circuit, together with the 
filter, also serves to eliminate false cues due 
to film splices or other causes. Special 
effects can be cued-in through the use of 
a marking brush pen, a special “instant- 
drying” dye and a pair of rewinds. Such 
markings can be removed quickly by means 
of a cloth dampened with a solvent, it is 
pointed out. 


Portfolio and File 
For Equipment Data 


A COMBINATION portfolio 
and file for theatre operators made in the 
form of a binder that expands on the 
“accordion” principle has been announced 
by First-American Products, Inc., Kansas 
City, Mo. 

Called the ‘“Theatre Owner’s Manual of 
Equipment and Supplies,” the binder is 
designed to provide theatremen with a con- 
venient system for collecting and employing 


One of the new "Bodiform" chairs of the American Seating Company, recently installed on the main 
floor in the Metropolitan Opera House in New York is tried out by famous soprano Rise Stevens 
(above) as Francis Robinson (left), box-office head, and George Sloan, chairman of the board, explain 


its features. 


In addition to the new chairs the opera company has revised its seating arrangement 


for the main floor at the suggestion of Martin E. Kornbluth, American representative in New York. 
By eliminating the orchestra circle and the several right-angle rows of chairs on both flanks of the main 
floor, the new seating plans permit “across-the-house" rows of chairs. The "Bodiform" chairs selected for 


the installation feature spring-cushion backs with curved rear panels. 


Backs and seats are upholstered 


in mohair, and the chairs are finished in red and gold to conform with the Opera's decorative scheme. 


Seats are 21 by 33 inches in area, and the backs rise 32 inches from the floor. 


Each chair is equipped 


with a foam-rubber seat cushion over spring-arch construction. 
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data on theatre operation and equipment. 
It contains nine 
material, all identified by 
which carries the main subject or classifica- 


pockets for inserting 


a projecting tab 


tion in bold letters, followed by sublists. 
The leading 
Projection and Sound, Screens, Lighting 
and Signs, Marquees, Playgrounds and 
Patios, Refreshments, Buildings and Fur- 
Under each of 


divisions - include Genetal, 


nishings and Maintenance. 
these divisions, there is a detailed break- 
down of subjects pertinent to the general 
classification. 

All data collected by 
as articles from trade magazines, equipment 


theatremen—such 


circulars, and clippings from any source— 
the proper 
removed 


can be into 


pocket 


quickly inserted 


and then easily when 
needed. 

The portfolio-file is being offered by the 
company free of charge to theatre owners, 
managers and circuit executives who request 
it on business letterheads. Some sheets and 
folders on the company’s equipment for 
both are 


already filed in the proper pockets. They 


indoor and drive-in theatres 
include information charts and tables, and 
other sheets will be mailed at intervals to 
(The 
pany’s address is 1717 Wyandotte Street, 
Kansas City 8.) 


theatres having the binder. com- 


New Wide-Screen Frame 
With Adjustable Parts 


AN AD] USTABLE 
screen frame of steel, so designed that the 


wide- 


portion in which the screen is mounted 
for curving and tilting is a separate part 
from the supporting structure which stands 
on the stage floor, has been announced by 
First American Inc., Kansas 
City, Mo. 

Called the “Adjust-a-Curve,” the frame 


Products, 
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is equipped with four adjustment bars each 
at the top and bottom, which permit selec- 
tion of the desired curvature setting at all 
points across the arc. These settings can 
be changed after installation if desired and 
the frame can also be converted to flat. The 





rear support members can be anchored in 






a? ?7 Uh7/4D ft 2D £ 
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with the 
brightest 
clearest 
picture 


VET, 








a choice of positions to provide tilt to any 
angle desired. 
The frame is fabricated of heavy-gauge 


\ 


steel painted with flat black lacquer. It is \ ee , 
available with or without casters and also NE aie , sg 
with “eyes” for flying. Complete installa- | & NEW FORMULA ANASTIGMAT LO 
tion instructions are provided by the com- & ONE PIECE HERMETICALLY SEALED ANODIZED MOUNT 4 ] 
pany, which also reports it will design * NO CEMENTED OPTICS-—NO RECEMENTING, EVER ; - 
frames for special requirements to indivi- * ALL AIR-GLASS SURFACES HARD-COATED a cag 


dual order . * MINIMUM VIGNETTING 


Now your patrons can enjoy the brightest, clearest pictures ever projected—with the sen- 
sationally fast f/1.8 Super-Lite HILUX! Just note the exclusive features of the new HILUX— 
a true fully corrected anastigmat of the finest quality with absolutely no cementing to 
NEW LITERATURE fail from the extreme changes encountered in today's hi-intensity projection. Comes in a 
one-piece hermetically sealed mount, permanently preventing oil, moisture and dust from 
entering. Send for literature today on the amazing new Superlite HILUX—truly designed 
for today's projection. 


Stereophonic Sound Systems: A new 
12-page, illustrated booklet describing its | 
pag £ 


stereophonic sound equipment “packages” PROJECTION OPTICS CO 
sT 


has been issued by the Ampex Corporation, 330 LYELL AVENUE e ROCHE 
Redwood City, Calif. Trade-named the 
“Ampex Multi-Directional Sound,” the 
equipment is furnished in three basic system | 
packages and with five different power rat- | ,————--- CES EAE ee 


ings for various sizes of theatres. | Ww ENZEL 


Time-Tested 
Theatre Equipment 











25” 
New Steel Frames MAGAZINES 


For Wide-Screen Use | with 


New type Brakes, '/2 
shafts and double Ball 
Bearings on both Up- 
per and Lower Maga- 
zines, Oilite Bearing 


Manufacturers of: Projec- 
tors, Sound Heads, Bases, 
Magazines, Accessories, 
Parts, etc. 


CURVED, metal wide- 
screen frames, constructed to individual 
order with the tilt and radius specified | | 


a Send for descriptive 
permanently built-in, have been marketed 


literature 








by the Drive-in Theatre Manufacturing | take-up. 

Company, a division of Dit-Mco, Inc., | | WENZEL 

Kansas City, Mo. Write for PROJECTOR CO. 
Vertical members of the frames are of | | Par a tae Pro-50 2505-19 S. State Street 

heavy-gauge square steel tubing with angle | Projector Chicago 1, Illinois 


bracing in all four corners of each of the | | Head 


——— 
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CURTAIN CONTROLS 
AND TRACKS 






POPULARITY 


can be embarrassing! 


Cinerama and CinemaScope call for a new 
type of curtain track. 

VALLEN was ready for it—but hardly 
ready for the flood of orders that have been 
pouring in for this latest addition to the 
world-famous Vallen line. 

Working day and night, we are unable to 
keep up with the tremendous demand for 
this new equipment. Deliveries are being 
made as rapidly as it is humanly possible to 
make them. 

We appreciate this tribute to Vallen 
leadership, and ask that our clients under- 
stand the pressure of the present log jam. 
We are making deliveries. We'll take care 
of your order—but not "yesterday." 


sets the 
standard 


Vallen Inquire about the 


world's 


sensational new | 


ROLL-O-LONG | 


for curtain controls 
Track for draw cur- 


and tracks. tains and draperies. 





AKRON 4, OHIO 
U.S.A. 


VALLEN, INC. 





TABLES 
45" or 60" Long 
CABINETS 
Units of 2 to 
12 Sections 





Projection Booth 


TABLES & CABINETS 





Made by GOLDBERG BROS., Denver, Cole. 
Sold thru Theatre Supply Dealers Exclusively 


choice 

Jowest 

the most 
ree 


widest 
from the 
priced to 
\uxurious- F 

= planning services 
: erature. 


— Write for lit 





sections. The top and bottom horizontals 
are constructed of a channel, into which the 
proper arc is rolled, and then the channel 
is secured to a stiffner plate. The complete 
frame is painted flat black. 

Lacing hooks are on the face of the 
frame, placed on the standard 6-inch 
centers, and there are studs every four feet 
on all four sides for easy installation of 
the masking “Eye” bolts 
installed at the top for flying, and mount- 
for permanent 


frame. are 
ing plates are furnished 
installations. 

The supporting frames, also constructed 
of steel, are each mounted on three heavy- 
duty drop pin hinges so that they may be 
folded in for flying or for additional room 
when the frame is rolled to the back wall 
for stage shows. Plates are furnished for 
the rear of each of the supporting frames 
should it be desired to secure the rear of 
the frame to the floor. 


* 
“BOWLINE” FRAMES INSTALLED 
Recent installations of its adjustable 


“Bowline” screen frame for wide-screen pro- 
jection are reported by the H. R. Mitchell 
& Company, Hartselle, Ala., to have been 


"UNISTRUT" ADAPTED 


— 3 
ak ae, 





made in the following theatres: the Mc- 


Combs, Mt. Clemens, Mich.; Haven, 
Brookhaven, Miss.; Oriental, Indianapolis ; 
Loew’s New Rochelle, New Rochelle, 


N. Y.; Tooga, Summerville, Ga.; Hilan, 
Atlanta, Ga.; Coronado, Rockford, IIL; 
Polk, Columbia, Tenn.; and San Benito, 
San Benito, Tex. 


New Wall Paneling 
In Planks and Blocks 


A NEW tongue-and-groove 
prefinished wall paneling, manufactured in 
both planks and blocks, has been introduced 
by Marsh Wall Products, Inc., Dover, 
Ohio. Designed for speedy installation in 
both new construction and remodeling, the 
materials are available in a variety of colors 
and patterns. 

The size of the planks is 16 inches wide 
and 8 feet long while the blocks are 16 
inches square. Both are 3/16-inch thick. 
Ten different colors especially styled for 
Marlite by Raymond Loewy Associates are 
provided and four wood pattern finishes. 

Application of the materials can be made 
over furring strips or to a continuous back- 
ing such as plaster or plywood. The panel- 


TO TV INSTALLATION 


ie 
7) | 
— 





The versatility of the "“Unistrut'’ system of metal framing, which has been adapted to wide-screen 
frames for theatres (see BETTER THEATRES for December, 1953) is again demonstrated in this grid 


installation at the KGO-TV station of the American 
Faced with the extremely limited space in this "Studio C" of their temporary quarters for 


Francisco. 


Broadcasting—Paramount Theatres, Inc., in San 


programming two live shows “back-to-back,” ABC engineers found they had to light the entire area 


from above. 
also be re-used at other locations. 


Grid installations in the ceiling or walls are impractical in such cases, since they must 
So the engineers selected the prefabricated, adjustable scaffolding 








of "Unistrut' metal framing to support the |'/2-inch nominal black pipe sections which carry the actual 
lighting units. Complete assembly and erection required only 80 man hours on the part of the station's 
crew, who worked without special tools or training, the company reports. "Unistrut" has also been 
used by other television studios across the country to mount, hang, suspend and support lighting, sound 
projection and other stage production equipment. 
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ing is held firmly in place by nails or clips 
and the tongue-and-groove joint conceals 
all fastening in the finished installation. 
Business need not be interrupted during re- 
modeling, it is pointed out. 

In addition to being easy to clean, the 
panels are resistant to moisture, heat and 
stains, according to the manufacturer. 


The new ‘'Marlite’ tongue-and-groove prefinished 
wall paneling made by Marsh Wall Products is 
available in both planks (as shown being installed 
above) and blocks (below). The planks are 16 
inches wide and 8 feet long; the blocks are 16 
inches square. Both are 3/l6-inch thick and come 
in ten colors and four wood pattern finishes. 
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| Modernizing Theatre Interiors 
With Prefinished Wall Panels 














adie 


The use of ‘Marlite’ prefinished wall panels, manufactured by Marsh Wall Products, Inc., Dover, 
Ohio, to modernize theatre interiors is demonstrated in these applications at the remodeled Mohawk 
theatre in Waynesburg, Ohio. In the lobby (above) black and gold marble panels were used on the 
side wall. The same pattern was used for the stairway (below) and the wall area behind the snack 
bar is paneled in plain color 'Marlite’. Other locations where the panels can be used include 
entrances, foyers, loung rest rooms, offices, candy cases, displays and fixtures. 


The office at right illus- 
trates how ‘Marlite” 
panels can be used to 
produce a luxurious ef- 
fect. Gray prima vera 
wood panel was used on 
the walls and doors to 
blend with the natural 
grains of the office in- 
terior. The panels are 
easy to install, requiring 
only ordinary carpen- 
ter's tools. They have 
a baked finish which 
needs only a damp 
cloth for cleaning. 











New Central Station 
Air Conditioning Units 


NEW CENTRAL station air 
conditioners, provided in 14 models in both 
horizontal and vertical types, have been 
added to its line by McQuay, Inc., Minne- 
apolis. (A vertical model is pictured here- 
with. ) 

Trade-named the “Seasunmasters,” the 
units have been designed to provide fexibil 
ity in the location of coil connections and 
There 
binations of cooling and heating coils and 


air openings. are also many com- 
a wide variation of accessories. 

The cabinet framework of the units is 
fabricated of heavy gauge galvanized steel 
channels securely bolted and braced to form 
a rigid structure. To this framework are 
fastened removable panels to permit ac¢ 
The 


panels are finished in a neutral grey paint 


cessibility for inspection or service. 





and are internally insulated with a ™%-inch 


thickness of rigid thermal-acoustic insula- 


tion, which is designed to protect against 
moisture, fire and vermin. 

Forward curved, blade-type fans are en- 
closed in housing designed to deliver quietly 
the rated c.f.m. with minimum horsepower 
Spark-proof wheels are available 

The fan shaft 
turned, 


demand. 
upon special order. is of 


high-carbon _ steel, ground and 
polished. 

On single fan units bearings used are 
sleeve, self-aligning, bronze, oil lubricated, 
and pillow-block type. On multiple fan 
units these are ball, self-aligning, grease 
lubricated, flange-type bearings. 

All coils are made with the McQuay 
ripple fin construction designed for maxi- 
mum heat transfer. The 54-inch o.d. seam- 
less copper tubes are expanded in two wide, 
smooth collars of aluminum fins. Headers 
are heavy wall, seamless copper tube. 
Joints are copper brazed. The casing is gal- 
vanized steel. Steam coils are pitched to 
the return end to insure proper drainage of 
condensate. All coils are removable. 


The drain pan is constructed of heavy 


gauge galvanized steel and coated with a 


sealer for added protection against cor- 
rosion. 
Standard belt duty type, 1725 r.p.m. 


open motors are furnished unless otherwise 
specified. 
motors are available upon special order. 


Totally enclosed and two-speed 


The motor mounting base is adjustable for 
tightening the belt tension. An adjustable 
V-belt drive is standard on all motors up 
through 71% h.p.; and a fixed drive is 
standard on larger motors. 

A flat type filter section is available for 
all units; and a V-type for all multiple fan 
or cleanable filters 2 
inches thick are also available. 

Internal (filtered air) by-pass is pro 


units. Throwaway 


vided by the face and by-pass damper sec- 
tions and by-pass duct... Damper blades 
rofate on oil-impregnated bronze bearings, 
and damper rod extensions are provided at 
beth ends. 

Mixing boxes are furnished with bal- 
anced dampers, which interlock and rotate 
on oil-impregnated bronze bearings. Com- 
binatien mixing boxes and filter sections are 
available. 





Two types of humidifiers are available 
spray and steam pans. The spray unit has 
mist type, self-cleaning brass target noz- 
zles. “The steam unit has copper coil and 
copper tank. The float valve is brass with 
a copper float and a bronze inlet orifice. 

The company has prepared an illustrated 
catalog (No. 505) containing features and 
specifications of the air conditioning units 
along with instructions for selecting the 
proper model, the direct expansion coil, 
the water cooling coil, motor horsepower, 
the water Heating coil and the steam coil, 
and other information. It is available upon 
request to the company (1660 Broadway, 


N. E., Minneapolis, 13). 


Plastic Fabric Makers 
Plan Special Designs 


MANUFACTURERS of plas 
tic fabrics in 1954 will again place heavy 
emphasis on designing and production of 
their products to fill the special use-and-care 
requirements of specific markets as they did 
in 1953, according to a report made by the 
Plastic Coatings and Film Association, New 
York on a survey it conducted of the field. 

In anticipation of an increase in sales, the 
manufacturers report plans to install new 
processing equipment that is “larger, of 
higher speed, more versatile, and capable 
of closer control.” In addition new ma- 
chinery for finishing will be purchased, pri- 
marily multi-color presses and embossing 
equipment. Only a small part of the new 
equipment is to replace obsolete machines, 
the report stated, with most representing an 
increased production potential. 

The survey also showed that vinyl-coated 


fabric, the top volume material in the 
plastic fabric industry, finds its largest mar- 
kets in flat upholstery, which includes audi- 
torium chair fabric, and auto seat covers. 
From 90 to 95% of this vinyl sheeting is 
calendered, according to estimates of PCFA 
A constant demand for new sur- 
face effects and colors in vinyl sheeting was 
also reported, and the producers “‘have kept 
these elements in constant view in their de- 
velopment work directed toward improving 
the inherent this type of 


members. 


properties of 
material.” 

The opinion of manufacturers producing 
pyroxylin-coated materials continued to be 
that this material has about found its level 
—despite the increased shipments in 1953. 
Book bindings, case coverings and similar 
products were listed as major outlets for it. 
Pyroxylin was once the principal type of 


“leatherette” used on theatre chairs. 


PORTABLE 16MM FILM UNIT 








A portable projector unit for the continuous show- 
ing of 6mm films for industrial use has been 
announced by the Triangle Continuous Daylight 
Motion Picture Projector Company of Skokie, Ill. 
The unit will show up to 1,600 feet of film on a 
13-by-18-inch screen through rear projection, the 
manufacturer explains. It is designed to repeat 
a film continuously for up to 200 hours with no 
rewinding or, by means of an automatic stop at 
the end of the film, it may be set to run only once 
and repeated by pushing a button. A shadow box 
frame is designed to make the picture clearly vis- 
ible in an undarkened room. The portable unit 


comes in three cabinets: a heavy-duty case with a 
handle, a "knock-down" console cabinet on casters 
and an imitation television cabinet (above). The 
device has been used by industrial firms at con- 
ventions, exhibits, and sales meetings to instruct 
and entertain employees. 
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MOTION PICTURE SCREENS TODAY 





Wide-screen and 3D have made the screen a critical element 
of a projection system. The tendency in exhibition until now to 
give it the status of a piece of painted canvas has persisted from 
the time when it was precisely that among the crude contrivances 


tion, or both." 


of the early motion picture. Rising standards of picture bright- 


ness were met by improvement of light sources, while screens, 
despite their relative cheapness, continued to be kept in service, 
perhaps with some repainting,’ for years. 

But the great increase in light demanded by wide-screen and 
3D projection calls for efficient adjustment of all of the factors of 
screen brightness—the lamp, the optical system and the screen. 


ASPECT RATIO 
1.33 to | 
1.66 to | 
1.75 to | 
1.85 to | 
2.00 to | 
2.66 to | 


"To bring brightness levels up to the values now obtained in 
accepted practice," said the Motion Picture Research Council in 


its August 1953 report, "it is necessary to increase the brightness 
of wide screens or of screens used for 3D projection, either by 
increasing the total light reaching the screen from the projector, 


such data. 


or by increasing the brightness of the screen for a given illumina- 


The report gave the amount of increase required ‘for typical 
situations" as follows: 


LESS APERT. HT. 
Se 
3.33 
5.20 
5.75 
6.40 
7.55 


ANAMORPHIC 
Se. 


same 3.33 same 
1:25 4.17 1.56 
1.31 4.36 1.72 
1.39 4.63 1.92 
1.49 4.97 2.27 
2.00 6.67 


Below are described screens for 3D as well as wide-screen pro- 
jection of manufacturers who have responded to a request for 





The “Miracle Mirror’ Screen 


CinemaScope Products, Inc., New York 
From the CinemaScope Manual 


“MIRACLE MIRROR” 
screens are made with a cotton base which 
is overlaid with several coatings of plastic 
surfaced with aluminum and _ accurately 
embossed with a fine detail pattern. The 
pattern is designed so that very little light 
is reflected to the average theatre audi- 
torium where there are no seats but within 
the theatre seating regions the distribution 
is quite uniform. ‘The uniform area of 
distribution includes 30° above and below 
and 50° to each side of a line perpendicular 
to the screen. It will be recognized that 
the typical theatre is adequately covered. 
By concentrating all of the incident light 
only to the regions of the audience, a 
screen is obtained which is at least twice 
as bright as the usual theatre screen for 
the same value of projector illumination. 

By virtue of the metallic surface the 
screen supplied for CinemaScope is ex- 
cellent for 3-D polarized projection. The 
screen material is purposely made light 
in weight to facilitate hanging and to 
minimize the demands on screen frames 
and, because of this, it cannot be handled 
roughly; it is adequately strong if treated 
with reasonable care. The finely detailed 
surface can be damaged by severe rubbing 
or pressing which will be evidenced by 
dark spots which cannot be removed. 

No attempt should be made to clean or 
resurface the screen but it may be dusted 
with a soft dusting brush. The surface is 
such that it does not collect dust readily 
and does not discolor or oxidize easily. 
Experience has shown that the useful life 
of these screens is several times that of the 
ordinary white screen. 


BETTER THEATRES SECTION 


The screens conform to the appropriate 
federal specification applicable to the test- 
ing of such materials for fire resistance 
and flameproofing and although they will 
char and smolder when subjected to flame, 
combustion will not be supported. 

The “Miracle Mirror” screen is avail- 
able in two patterns: one for head-on (or 
small-angled ) projection, and a tilted design 
for high-angled projection. ‘The choice of 
pattern depends on the specific theatre 
conditions. A further choice 
the possibility of tilting the top of the 
screen away from the projector a few 
degrees, up to 5° 
ture keystone effect and to give more 
control of the vertical light distribution. 


resides in 


or 6°, to minimize pic- 


The Raytone “Hilux” Screen 


Raytone Screen Corporation, Brooklyn, N. Y. 


By LEONARD SATZ 


A SO-CALLED “all-pur- 
pose”’ screen is now in demand. The screen 
manufacturer today must carefully con- 
sider the requirements for wide-screen 2-D 
and for 3-D in practicable sizes. The least 
amount of light gain is required by the 
anamorphic system of achieving “wide- 
screen,” since its lenses transmit wide-angle 
lighting more efficiently. ‘This is somewhat 
tempered by the fact that two lenses are 
needed. A regular lens plus the attach- 
ment of a six-element anamorphic lens 
results in slower speeds and light losses. 
The system still transmits more light than 
other wide-angle techniques, however. 

3-D on a wide-angle screen requires the 
most light. Here, according to unquestion- 
able authority, brightness gains on the 
order of five times are required to overcome 


the deficiencies of filters in the booth and 


eyeglasses. A compromise is in order, and 


the writer believes in brightness 


three, approximate 
ly. In other words, 
the screen must be 
capable of reflecting 
300% more than a 
“white” 
peak 


ey 


screen at 


performance. 





ATT TTL), 


No screen can do 
this at all 
but 
practical. 
The 
“Hilux” screen is made of all-vinyl plastic 
coated with vinyl plastic containing a com- 
bination of 


angles, 





one must be 
Reflectance pattern 
Raytone (see text) 


’ 


metallic including 


produce an all-purpose sur- 


powders, 
aluminum, t 
face. It is tearproof and seamless. 
Brightness like electrical 
characteristic curves for the tuning of a 
sound system. With the latter, add high 
frequencies and it is the same as eliminating 
the lows. 
at the cente1 
The that a must 
return the maximum possible amount of 


curves are 


With the former, add brightness 


sides and the will suffer. 


writer believes screen 
light to the greatest number of desirable 
seats in any l 


auditorium. It also 
distribute light 


must 
evenly enough to avoid “hot 
rapid fall-off beyond useful 

(In diagram “A” and “‘B” 
represent the most desirable seats while to 
reach “C”’ areas would mean a further sac 
rifice of light, which is not advisable. ) 

In its progres: 


spot” and toc 


viewing angles. 


report on screens issued 
the Motion Picture Research 


‘Two general methods are 


last August, 
] 


Council said, 
available for 


One is to 


increasing screen brightness. 
increase the light from the 
The other way is to increase the 
brightness gain of the screen. 


source. 


This can be 
done by increasing the reflectivity of the 


45 





the reflection 


cnaracteristics so that more light is re- 


surface, or by changing 
flected into those directions where it will 
be useful.’ 

Either method can be used with success, 
in the opinion of the writer. The question 
ot uniformity of surface enters the pic- 
ture, which is the manufacturer’s problem. 

As for polarization defect, the Polaroid 
Corporation would like to see screens with 
a polarization defect of only 0.5, or one- 
half of 1%. 
screens at direct viewing angles, but varies 
at 45 The 
polarization defect of the Raytone “Hilux” 
is 0.4, or less than one-half of 1% 
angle; and at 45 

The “Hilux” 
of a soft, long-bristle brush. 
brushed lightly and evenly, with a mini- 
This should be done at 


This is attained by certain 


considerably viewing angles. 
at zero 
it does not exceed 2.2% 

screen is cleanable by use 
It should be 
mum of pressure. 


least once a week. 


The Walker “H-I" Screen 


Walker American Corporation, St. Louis 


By DICK WALKER 


THE WALKER AMERICAN 


Corporation makes a complete line of 


theatre screens, but we are concentrating 
most of our efforts on the production of 
Walker “High 
the great demand for these screens. 

Of all the “High 


Intensity’ screen, we pride ourselves most 


Intensity’ screens, due to 


qualities of the 
on its seamless construction and uniformity 


We that 


can be ruined if it is projected on a screen 


ot surface. know any picture 


with visible seams and a streaky or uneven 


surtace. 

The “High Intensity” screen is a 
moditication of a screen made by us during 
the war for the Navy’s Mark One 
Gunnery Trainer, which used polarized 


‘ he 
3-D to simulate actual combat conditions. 
To meet the requirements of 3-D at the 


present time, as did its predecessor during 
the war, the “High Intensity” 
an extremely high retention of polarization, 


double and 


screen has 


which _ eliminates image 
caused by a 
designed to handle 
light. Besides 


the uniform seamless surface of the “High 


“shesting,’ which can be 


screen not properly 


. . : a 
projected polarized tnis, 


Intensity’’ screen brings out the best in 


3-D projection as annoying visible seams 


and surface streaks become even more 


objectionable in 3-D than in 2-D. 
The surface of the “High 
a plastic compound, molded in 
a cloth backing. 


Intensity” 
screen is 
one continuous piece ove! 
The surface is not flat, but is composed of 


thousands of elliptical contours. This 
aids in the 


elliptically-contoured surface 


distribution of light over a wide angle, 


46 


which is so necessary with wide-screen 
projection. 

To meet the need for additional picture 
brightness for wide-screen projection, the 
“High Intensity” 
gain over twice that of a white screen. 
This brightness or reflectivity is controlled 
so as to give as bright a picture as possible 
without specularity, which would result in 


screen has a brightness 


an objectionable “hot spot” or glare. 

The “High Intensity” screen is designed 
to maintain its reflective efficiency over a 
long period of time. This is done by using 
metallic pigments made of an alloy which 
does not oxidize or tarnish, combined with 
plastic materials which do not oxidize or 
Not only does this keep up the 
efficiency of the but it 
trom color, 


discolor. 
reflect ive screen, 


keeps the screen changing 
which is as harmful to good projection as 
the loss in reflective efficiency. 

The “High 
uniform reflectivity over the entire visible 
spectrum. The color of the reflected light 
is the same as the color of the projected 
light, which gives a faithful reproduction 


Intensity’ screen has a 


of color in color pictures. Blues are blue 
and not greenish blue, reds are red and not 
off-color and as the 
screen does not change color with age, this 
faithful 
throughout the life of the screen. 

The “High Intensity” 
smooth, hard, 


washed-out or reds, 


reproduction of color continues 


screen has a 
metallic surface which is 
It can easily 
The 
surface of the screen, while contoured, is 
smooth and lends itself to cleaning with 
a dry How often the screen must 


be brushed will depend upon the local con- 


almost impervious to dirt. 
be kept clean by frequent brushing. 


brush. 


ditions and how rapidly dust collects on 
the screen 

Holes for the transmission of sound are 
molded as tiny flaring horns with smooth 
plastic walls. Each miniature horn starts 
at the back of the screen and flares smooth- 
holes reduce 


ly outward. These molded 


the friction of sound waves passing 


through, do not clog with dirt, and result 
in high fidelity sound transmission during 
the life of the screen. 

The Walker “High Intensity’’ screen is 
made in any proportion and can be in- 


stalled either flat or curved, as desired. 


The Williams Screen 


Williams Screen Company, Akron, Ohio 


THE “ALL-PURPOSE” 
screen of the Williams Screen Company is 
i 


manufactured by all-vinyl plastic with 
manufactured of all-vinyl plastic with a 
powders including aluminum, to give it a 
specular surface. This finish, in addition to 
supplying the polarization for 3-D projec- 


tion, gives increased reflectivity for sharp 





and brilliant pictures in wide-screen pro- 
jection. 

The panels of the screen are put together 
with render the 
Sizes are produced 


electronic seaming to 
seams imperceptible. 
up to 55 feet. 
Perforations of the screen are clean cut 
with no projecting fibres to impede sound 
or collect dirt. In addition they are 
fungus-proof and unaffected by moisture. 
cleaned by 


The screen can be brushing, 


using a very fine, long-textured brush. 


The “Astrolite” Screen 


Radiant Manufacturing Corp., Chicago 


By HARRY ELLER, president 

AS MOST EXHIBITORS re- 
alize full well, the introduction of 3D and 
wide-screen motion pictures, combined with 
the widespread use of technicolor, has 
placed a tremendous load on motion picture 
Those that 


enough to get by in the ’20s, ’30s and ’40s, 


screens. screens were good 


even screens that did an outstanding job 


pictures, 


for conventional motion were 





Showing the layers of the “Astrolite” screen. 


noticeably inadequate and inefficient when 
the load of wide-screen and 3D was placed 
upon them. 

I am going to describe briefly the de- 
mands that are made upon a motion picture 
screen today and then tell how the “Magni- 
Astrolite” after 
many years of research by the Glowmeter 
Corporation of Buffalo, N. Y., and now 
manufactured by Radiant, meets them. The 


glow screen, developed 


standards a screen must have for full view- 
ing satisfaction today are as follows: 

1. It must reflect light efficiently—so 
as to provide adequate light for the extra 
illumination for wide-screen and 3D. 

2. It must provide controlled reflection 
so as to stop wasting the light that is or- 
reflected off the sides, top and 
bottom of the screen to areas in your the- 


dinarily 
(Continued on page 57) 
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‘ROBIN-ARC 


3-Phase Selenium 


RECTIFIER 


47 Engineered \ 
/ for WIDE SCREEN 
_ aad 3-D 


PROJECTION 
SYSTEMS 












A dependable, effi- 
cient, uniform D.C. 
power source. Engi- 
neered by pioneers 
in the motion pic- 
ture field. Designed 
specifically for 3-D 
and wide-screen pro- 
jection. 


Model K 100 
100 Amps. 
. 

Model K 100X40 
60 & 100 Amps. 
as 
Model K 150 
135 Amps. 


ROBIN-ESCO Super-Power 
MOTOR GENERATORS 


A quality product built especially for wide 
screen service and is available in 60 volts— 
145 amperes, 80 volts—!35 amperes. These 


OB I a, 


units may be operated on 
a continuous basis at these 
ratings. 


Write, wire or phone for 
details 





id through 
independent supply dealers 


A am 0 @)>)1) Fa | Oo 


Motion Picture Equipment -Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 





| 

Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS * PROJECTION LENSES 
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Ketter Projection 





A Department on PROJECTION & SOUND 





Alertness and Checking 
Assure Good 3D Projection 


By GIO GAGLIARDI 


PROJECTION OF _ stereo- 
scopic pictures burst upon the 
industry about a year ago and sparked a 
new program of tech- 
nical development. 
Box-office 
3D were phenomenal 
Then a 


motion 


results of 
at first. suc- 
cession of productions, 
coupled with a lack of 
consistent skill and 
care in projection, un- 
dermined confidence in 





; stereoscopy as a source 
GIO GAGLIARDI of added _ entertain- 
ment value. 

Luckily, before the public could really 
make up its mind about 3D pictures, the 
industry brought forth new devices—the 
large screen, new ratios, stereo- 
phonic sound. This “change of pace” 
gave Hollywood producers time to evolve 
better techniques for making good-quality 
stereoscopic pictures. 

During this same time, improved metallic 
screens, and new projection lighting and 
current rectification equipment were in- 
stalled in more and more theatres, while 
projectionists gained experience which will 
be extremely beneficial in the future 
presentation of stereoscopic pictures. 

Several new productions are now giving 
3D a fairer trial. The public not only has 
accepted them, but has acclaimed them 
where they have been presented with 
proper technical observance. 

Everyone in the industry must realize 
the importance that lies in the success of 
this second trial. The exhibitor, the engi- 
neer and the projectionist must use every 
skill and the best of equipment to give the 
public a perfect presentation of stereoscopic 
pictures. It should be helpful to this effort 


aspect 


to recheck the various links in the chain 
of good 3D projection. 


1. THE FILM 


All 3D pictures today are still being 
presented with the two-film method—that 
is, two projectors operating simultaneously 
and in synchronism. These films must be 


closely examined, by rewinding, or by 
actual screening. 

In rewinding the film, pay special atten- 
tion to the footage numbers before and 
splice. are 16 
frames to one foot of film, there should be 
whole between 
every two numbers on the film. If any 
frames are missing, add the proper amount 
of black frame line leader, making allow- 
ance for the frames which are cut out. 

After the new splices are made, or leader 
inserted, recheck by counting off the frames 
between footage numbers. Improper splic- 
ing, which is the greatest single source 
of 3D projection defects, may be eliminated 


after every Since there 


15 unnumbered frames 


by following the above mentioned simple 


precautions. 


2. INTERLOCKS 


Selsyn type interlocks should be care- 
fully checked to make certain that align- 
ment is correct, mounting bolts are tight, 
sprockets are firmly fastened, and chains 
or belts have correct tension. The regis- 
tration marks on the selsyn sprockets and 
the motor flywheels should be checked and 
freshened if they have become worn or 
smudged. 

The framing knobs of both projectors 
should be set at approximately center posi- 
tion, then the projector shutters should 
be synchronized perfectly with each inter- 
mittent movement. After these steps have 
been taken and rechecked, then the selsyn 
motor chains or belts should be attached 
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and the selsyns should be energized from 
their master switch. 

The projector motors should then be 
operated from a single master switch to 
make certain that both of them are 
energized at the same time. The individ- 
ual motor switches should be carefully 
covered, or locked, in place to prevent acci- 
dental operation. All fuses in the motor 
circuits should be examined, and electrical 
circuits be so arranged that the sum of the 
starting current of the two motors will 
not blow fuses in any of the electrical 
panels. 

Loss of synchronism due to power failure 
to motors and selsyns, need never happen 
if those simple precautions are observed. 


3. ALIGNMENT 


One of the major causes of poor stereo- 
scopic ur depth perception is the improper 
alignment of the two pictures projected on 
the screen. 

When 3D pictures are made, the pro- 
ducers and studio technicians predetermine 
the amount of separation (parallax) which 
the corresponding pictures on the two 
films should have during presentation. 

This amount of separation has been 
arranged to permit the spectator to fuse 
the two pictures properly. Any changes in 
this dimension may degrade the quality of 








New SMPTE Test Films 
For CinemaScope Sound 
TEST films to be used by 


theatres in the installation and servic- 
ing of sound equipment for Cinema- 
Scope showings are being produced by 
the Society of Motion Picture and 
Television Engineers, according to an 
announcement by Herbert Barnett, presi- 
dent. Three different types of the films 
were to be available in December with 
others to be announced as soon as pro- 
duction arrangements can be completed, 
he said. 

The first types of the new sound test 

films are multi-frequency test film in 426- 
| foot lengths, 8000-cycle azimuth test film 
| in 50-foot lengths, and 1!000-cycle bal- 
| ancing test film in 50-foot lengths. 
In announcing the films, Mr. Barnett 
urged theatre owners, theatre service 
companies and equipment manufacturers 
to submit their requirements without de- 
lay so that efficient production schedules 
can be established. All inquiries should 
be directed to Boyce Nemec, SMPTE 
Executive Secretary, 40 West 40th Street, 
New York City. 

















the stereoscopic effect and may destroy it. 
For this reason it is imperative that the 
two projectors be aligned on the screen 


exactly. 


This cannot be done with just blank 
light. It must be done with a proper type 
of 3D target film. The two images pro- 
jected from this film should superimpose 
perfectly (be exactly identical in size, and 
lie completely, one upon the other, verti- 
cally and horizontally). 

This alignment procedure must be fol- 
lowed at the beginning of the run of each 
new 3D picture, and should be checked as 
frequently as possible during the rest of 
the run. 


4. POLARIZING FILTERS 


Since we depend upon the separation of 
the two 3D pictures by means of light 
polarization, it is imperative that we use 
the best polarizing filters available in the 
projection room. Good polarizing filters 
give the brightest and clearest pictures pos- 
sible with a minimum amount of light leak- 
age. When good filters are opposed one 
against the other, they should black out 
nearly all light. 

In mounting the filters in front of the 
projection lenses, they should be kept per- 
fectly level, and the plane of the filter 
should be at right angles to the projection 
axis. 

The filters should be kept cool to pre- 
vent bulging, and be kept clean and free 
from dirt may be 


scratches. Stains and 





Larger cored crater area makes possible 


equal brilliance on sides 


as well as center of screen for . . 


Lornaine 
cantons 


FOR ANY SIZE 
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3D, Drive-ins and other 
wide area screen projection systems 



























































Pos. Grade Neg. Grade Amp. Pos. Grade Neg. Grade 
7x14 544C 6x9 545C 75- 90 9x20 552-09 5/16x9 557C 
8x14 544C 7x9 545C 90-115 10x20 552-09 11/32x9 557C 
8x14 544-10C 7x9 545C 115-130 11x20 552-09 3/8x9 557C 
9x14 544C 7x9 545C 130-150 13.6x22 553-01 7/16x9 557C 

9x14 — 544C fF 545C_ 140-160 13.6x22 553 1/2x9 555C 
160-180 13.6x22 583-08 1/2x9 555CN 
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PROJECTION 
LENSES 


. and “‘Showmanship”’ 
includes your plant 
equipment. Super Snaplite 
#/1.9 Projection Lenses 
give your patrons maximum 
viewing satisfaction. 

For Better Showmanship and Better Boxoffice 
You get more Light 
with Super Snaplite 


use Super Snaplites. True speed 






of f/1.9 in all focal lengths 


up to 7 inches. 


Ask for bulletin #212 
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Plant: Northampton, Massachusetts 


CORPORATION 


New York Office: 30 CHURCH ST., NEW YORK 7, N. Y. 
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! 15% MORE LIGHT 
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Manufactured by HEYER-SHULTZ INC. Cedar Grove N J 





















removed with facial tissues dampened in 
carbon tetrachloride. 

Make sure that the right filter is at right 
port, the left filter at left port, both facing 


Follow instruction on frames. 


properly. 
5. SCREEN BRIGHTNESS 


When 3D projection began in theatres, 


there were very few manufacturers who 


produced good metallic screens. Since we 


are projecting two different pictures on the 
depend 


simultaneously, and 


polarizing filters to keep each distinct, it 


screen upon 
is absolutely necessary that the screen sur- 
face reflect the two pictures towards the 
spectator without destroying the separation 
effect of the filters. Good aluminum-sur- 
faced screens can do this. 

Because of the recent research in screen 
surfacing, we have available screens 
which not only are properly non-polarizing, 
but which help materially to recoup the 


now 





FIGURE |: To check lamp lineup during 
projection, brightness filters are available. 
As explained in the Polaroid Corporation 
Hold filter at arm's length, close 
one eye, and watch 
screen. Any differ- 
ence in 
brightness between 
the projectors 
will show up as in- 
dicated in the filter 
drawings below. 


manual: 


screen 


two 














Right Projector 
Dim 


Left Projector : 
Dim 


Projectors 
Equally Bright 











loss of light sustained in the polarizing 
filters. Some screen now produce reflection 
gains twice that of “white” 

It has been found that illumination of 
about 


screens. 


10 foot-candles on a good metallic 
screen will produce proper brightness for 


colored film. Remember that this light 
value should be obtained from each pro- 
jector alone, with its proper polarizing 


filter in position. 
While on the subject of screen bright- 
we should good 


ness, remember that for 


3D performance it is necessary to maintain 


equal light from both projectors at all 
times. If one image is projected on the 


screen darker then the other, the spectator 
will lose the depth effect and his eyes will 
become fatigued. Simple 
available (from the Polaroid Corporation 
—see Figure 1) to check this condition. 


gauges are now 





6. FOCUS AND FRAMING 


faults 


3D 


other operating 


deterioration of 


There 


which can 


are two 


Cause a 
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Model M1-A 


‘ ee. NEW DUAL-FOLD 
BA ' pee y SELF-ADJUSTING DESIGN 
Polacoat-Polarized Ma : os : * Adjusts automatically on fold 


C= : REGULAR 
| 


lines, which creates spring 


tension to keep glasses on. 


THE ONLY 3°D VIEWER WHICH DOES 
NOT CHANGE COLOR PICTURE VALUE 





® Sees Color Best 





® Dark Surround Improves Viewing 


® Eliminates Back Reflection 





@ Exclusive Wide-View Polarization 


STA-ON 


Tension type, flat temple bars 
hold VUERS snugly in place. 
Full area vision. 


Model M1-D 


For the patron 
who normally wears 
glasses,3-D MAGIC-VUER 
CLIP-ONS permit full “ 
vision, stay in place, very AVAILABLE FOR 
light weight. YOUR NEXT 3:D ATTRACTION 


ORDER NOW 
FROM THE 29 BRANCHES OF 


LU C K Y for children, builds repeat Kiddie Trade NATIONAL THEATRE SUPPLY 


~~ sae = ber 92 Gold St., New York 38, N. Y. 
Model M1-C Seven brilliantly 
decorated themes. 


Spaceman e Police- DEPTH-VIEWERS Inc. 


mane Western MANUFACTURERS OF POLACOAT-POLARIZED 
Sheriff e Lu ck y 3-DIMENSIONAL PRODUCTS 


P.O. BOX 6, CINCINNATI 36, OHIO 
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Circus Clown e Be FOR ENGINEERED APPLICATIONS 
first in your area with Lucky OF POLARIZED LIGHT WRITE TO: 
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leiicited Stedypower M-G sets are ready 
for today’s requirements and tomorrow's 
demands! Your Stedypower set can be 
used for standard intermittent service 
with either the conventional or new wide 
screen projection. This same set can also 
be used for continuous operation for one 
lamp or two lamps simultaneously. Every 
Imperial Stedypower M-G set offers you 


IMPERIAL STEDYPOWER 


special motor generators for every arc projection 


ND THE SCREEN” 
































Ge ‘ ! 
th ‘ i ” ; . . . 
¥ wide range of ee a. 1 The Chart below shows just 3 
em: i sy er a aa eeey Imperial Stedypower M-G sets and. 
SRS ee. i how each set can be adapted to 
u 3 different projection applications. 
STEDYPOWER CONVENTIONAL OR CONTINUOUS DUTY 
M.G SET LINE WIDESCREEN INTERMITTENT |  1-LAMP | 2.LAMPS 
MODEL VOLTAGE AMPERES —<||~Sos AMPERES | AMPERES 
é 4B 60 80-160 120 | 60 
6B 80 110-220 | 165 | 82 
7A 90 125-250 190 95 
‘as 
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Distributed by Independent Theatre Supply Dealers or Write to: 


CTRIC COMPANY 
: AKRON, OHIO 












Bjec- 

» Your dealer 

advantages of 

§ LaVezzi parts in your projec- 


aa tors and sound heads. Unexcelled 
fePtigh precision and long life. 


Write for complete catalog 


3 


























Sold thru Theatre Supply Dealers Exclusively 
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Reconed / Quality 
\a ws / plus 


DRIVE-IN SPEAKERS REPAIRED! 


- COMPLETELY REBUILT AND 
TESTED—-RETURNED TO YOU 
WITHIN TEN DAYS 
Modern facilities and top 
quality WEATHER-PROOF 
components mean satisfaction! 
Get set for next season, have 
your drive-in speakers repair- 
ed now! All workmanship and 
J materials fully guaranteed. 
3”, 4"—$1.40 each 
5“—$1.50 each 
6"—$1.65 each 


Prices on all other sizes avail- 
able on request. Write to: 


‘ 


MINNEAPOLIS SPEAKER RECONING CO. 


- 2312 CEDAR AVE. SO 


* MINNEAPOLIS 4, MINN 
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effect and which produce bad eye strain. 
When the two images on the screen are 
out of frame with respect to each other, 
the viewers’ eyes try to rotate, producing 


| muscular eye strain. 


The screen should be checked often 
during operation; without wearing 3D 


| glasses, look at similar objects in the fore- 


ground and frame up or down until both 
images line up vertically. 

When either of both pictures is out of 
focus, it is very difficult to fuse them 
properly. Each machine should be focused 








NWN 


XC ROERROW FOCUSING FILER 





FIGURE 2: Focus of each projector can be 
matched without putting on 3D spectacles 
by using a focus filter, one for left port, one 
for right port. It is further pointed out in 
the Polaroid Corporation manual, from which 


these illustrations were taken, that field- 
glasses help to assure sharp focus. 











separately and as_ sharply possible. 
Binoculars or special viewing scopes may 
help in doing this. 

Simple porthole focusing filters are avail- 
able which may be installed at each observa- 
tion port. These are sheets of right-eye 
and left-eye filter stock which are large 


as 


| enough for the projectionist to look through 


with both eyes at once, thereby using his 


| full vision for proper focusing of the projec- 


tor (See Figure 2). 


7. SYNCHRONIZATION 





In order to obtain the greatest amount 
of realism from 3D pictures, perfect syn- 
chronization of the two films must be main- 
tained at all times. 

It is obvious that if the film be perfectly 
matched as to length; if it is threaded in 
both machines at the correct start mark; 
if the intermittents, shutters, and framings 
devices are in correct alignment; and if 
the projector interlocks do not permit any 
slippage—then perfect synchronism of the 
two films will be maintained during the 
full run of the reels. 

Unfortunately, however, mistakes can be 
made, or time may not be available for 
checking film, then out-of-sync trouble 
may develop. Normally there are no means 
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at hand for clearing this trouble except a 
forced stop and the necessary rethreading 

The Polaroid Corporation has made 
available an equipment kit containing de- 
vices which, when installed in the electrical 
interwiring of the selsyn interlocks, will 
give the projectionist a simple means fer 
resynchronizing his projectors during oper# 
tion and without stopping the performance 
The equipment consists of a special multi- 
pole switching device. Inserted in the 
selsyn wiring, this switch permits the rapid 
changing of the phase relation between 
the various fields in the two control selsyns. 
In this manner one machine may be ad- 
vanced, or retarded, with respect to the 
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If you are planning a new drive-in theatre ask for 
full details on the Ballantyne Complete package plan. 


4-Runner Magnetic Soundhead Interchanges 
between three and four track magnetic sound systems. 





You can show “How to Marry a 
Millionaire”, in Cinemascope at one 
performance in four track magnetic 
sound and “Kiss Me Kate”’ in 3-track 
magnetic sound with 3-D at the 
next. And you do it at a cost that is 
only slightly more than for a single 
system alone. 

It is the practical, economical ap- 
proach to the new techniques. And 
make no mistake, this sound system 
gives you the superb tone and range 
at least equal to any separate system. 
Talk with your Ballantyne Dealer 
or write 


HE 
BALLANTYNE 


COMPANY 


1712 Jackson Street 
Omcha 2, Nebraska U.S.A. 

















OUT OF SYNC. 


FIGURE 3: To facilitate maintenance of 
projector synchronization, the Polaroid Cor- 
poration has developed a "sync monitor and 
control" device (described in BETTER THE- 
ATRES of December, 1953). If out-of-sync 
conditions develop during projection, syn- 
chronization can be restored by merely turn- 
ing a knob. The company's manual explains 
that films out-of-sync are indicated when the 
screen image has (I) a watery "floating" 
look, (2) double images, and jerky action, 
especially in fast-moving scenes and close- 
ups, and (3) loss of the effect of depth. 











other in steps of a fraction of a frame at 
a time until perfect syncronism is re-estab- 
lished (See Figure 3). A special monitoring 
viewer is also provided to determine the 
exact condition of synchronism. 


8. VIEWERS 


The final link in good 3-D projection 
is the glasses, or viewers, which are sup- 
plied to the audience. These viewers must 
be constructed properly. They must have 
good transmission so as not to cut down 
the picture brightness; they must also be 
very selective so as to eliminate double 
image, or “ghost effect.” 
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Finest Theatre Service— Anywhere 


Back of every RCA Theatre Serv- 
ice engineer are all the resources 
and facilities of the Radio Corpo- 
ration of America. No technical 
problem in theatre sound or pro- 
jection is too difficult for RCA 





Service engineers to tackle and 
solve... for You! 

For over 25 years, RCA Theatre 
Service has been consistently of 
the highest quality . . . thoroughly 
dependable . . . and friendly. 


RCA Service Company, Inc. 


A Radio Corporation of America Subsidiary 
Camden, N. J. 








Installing Screen and 
Sound for CinemaScope 


Step-by-step picture-story of a wide-screen-stereophonic sound in- 
stallation in a theatre. The photos show the equipping of the Globe 
in New York for the CinemaScope production “How To Marry a 
Millionaire” by Altec Service under direction of George Evans and 
Fred Hall of office of C. S. Perkins, northeastern division manager. 





M nnouncement of the introduction of CinemaScope. 
eR en Ts « P PHOTOGRAPHY BY JIMMY POWERS 








INSTALLING AMPLIFICATION EQUIPMENT: In preparation for converting the projection 
booth of the Globe from a single to a multiple sound system, George Evans (left above), 
Altec field representative, studies the room's layout with Globe projectionists Charles Beal 
(center) and David Shapiro. It was decided to install the pre-amplifiers on the left wall and 
the main amplifier rack on the rear wall. Equipment previously in that location (center photo 
above) was moved to the rear wall and rewired. Photo at far right above shows the same 
location following installation of the pre-amplifier cabinets and the main amplifier rack. The 
pre-amplifier units, the switch unit and the main amplifier unit are shown in photo at left below 
prior to conducting the multiple wiring through tubing and with control panels on directly below. 


tM. THE PCT RE 
por “WHHL SORHS 





TIME OUT FOR STUDY: Altec field engineer Hans 
Neuberger (at right above) and Mr. Evans take time out 
to read Ben Schlanger's article in BETTER THEATRES for 
October 1952 on "Sizing the Picture for Wide-Screen." 
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MOUNTING PENTHOUSE REPRODUCERS: Altec 
field engineer S. P. McGuigan (left above) and 
the Globe's chief projectionist Paul Ricci consult 
with Mr. Evans on installations of the Motiograph 
penthouse reproducers. One of the "Simplex X-L" 
projectors is shown at right before and (at far 
right) after mounting of the magnetic reproducer. 





INSTALLING THE STAGE SPEAKERS: Placement of the three "Voice of 
the Theatre" stage speakers is discussed above by Harry Goldstein (left), 
general manager of the Globe; Fred Hall, Altec northeastern branch man- 
ager, and Mr. Evans. In the rear Mr. Neuberger is shown working on one 
of the three speakers, which are placed on either side and in the center 
behind the screen. Below stagehands move the right speaker into position. 
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AUDITORIUM "SURROUND" SPEAKERS: In the Globe's auditorium (above) 
eighteen special "surround" speakers were installed—ten on the lower floor, 
four in the mezzanine, and four in the balcony. They are Altec "600B" speakers. 








ERECTING THE FRAME: Workers of Artkraft-Strauss Corporation (above) 
begin erection of the screen frame which will hold the curved "Miracle 
Mirror" screen. Made to exact specifications, the frame is joined and bolted 
in numerous sections with the four sides of the frame carrying 150 grummets 
each, through which is passed cording to be attached to the curved hooks. 
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INSTALLING SCREEN AND SOUND FOR CINEMASCOPE, continued 





MARQUEE ANNOUNCEMENT: During the installation period copy on 


the Globe's marquee read as above to announce the theatre's conversion. 
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INSTALLING THE SCREEN: The 
first step in installing the ‘Miracle 
Mirror" screen is supervised by 
Morris Werner, chief electrician 
of Brandt Theatres, in photo at 
far left above. The screen is 
placed from left to right on the 
framework, which tilts forward six 
degrees to adapt reflectance char- 
acteristics to projection and bal- 
cony angles of the Globe. The 
process is laborious with a pause 
necessary every few feet to lace 
and fasten the cording. Gloves are 
used by the workmen to prevent 
marring of the screen's surface. 
The screen is shown directly above 
drawn three-quarters of the way 
across the frame, obscuring all but 
one of the three speakers placed 
in back of it. At left the new 
screen is shown upon completion. 
lt measures 37 feet, 6 inches in 
width by 21 feet in height, as com- 
pared with the theatre's former 
screen (below), 24 by 18 feet. The 
wide-screen is at the apron of the 
platform, with draping substituted 
for the proscenium opening. 
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The Astrolite Screen 


(Continued from page 46) 


atre where such light is not needed. After 
all, there are no seats on the walls or ceil- 
ing of your theatres. 

3. It must assure uniform distribution 
of light so that light is reflected evenly at 
all angles of vision without a sharp or sig- 
nificant drop-off. Otherwise certain seats 
in your theatre simply will not be used by 
your patrons, of if used, will create a very 
bad reaction. 

4. It must reflect color accurately so 
that all visible colors in the original film 
are shown so perfectly that the human eye 
cannot detect the difference. 

5. It must be an “all-purpose” screen 
so that it is suitable for all existing and 
proposed projection systems—conventional 
2D, 3D, wide-screen, color and black-and- 
white. 

How the “Astrolite’’ meets these de- 
mands has been told in detail in a paper 
called ‘““A New Concept of Good Screen 
Performance,” prepared by John L. Curtin, 
director of research of the Glowmeter 
Corporation. Mr. Curtin is a member of 
Association for Advancement of Science 
and is only one of a number of outstanding 
physicists who have worked on developing 
the ‘“‘Astrolite’ fabric. I shall try to sum- 
marize the paper in the everyday layman’s 
language. 


PURE SILVER SURFACE 


First, the ‘‘Astrolite’” uses a pure silver 
surface. Every “Astrolite” screen consists 
of an eight-layer sandwich, one layer of 
which is a pure silver layer, similar to that 
which is used in mirrors. (See illustration. ) 
Pure silver is the most efficient reflective 
light surface known. 

The highest possible light return for any 
reflective surface is about 93%. Aluminum, 
properly applied returns 89.4%. Labora- 
tory tests have proved that ‘“Astrolite”’ 
screens give a light energy return of 91.5%. 
This is just one of the basic reasons why it 
reflects light so efficiently and why, in many 
cases, no amperage boost is required to pro- 
duce additional illumination when ‘‘Astro- 
lite” is used. 

Secondly, the “Astrolite” screen is a fully 
optically engineered screen. What do I 
mean by “optically engineered”? There are 
two types of reflective surfaces—the painted 
or coated type which diffuses light, wastes 
light and has limited brilliance. Then there 
is the lenticular or engineered type which 
controls light, increases brilliance, spreads 
light evenly and gives maximum reflection 
efficiency. 

A lenticular reflective surface has mil- 
lions of tiny lenses, actually processed on 
the surface in a scientific, geometric pattern. 
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There is only ome correct pattern and 
“Astrolite” uses it. No lenticular screen is 
better than the design of the lenticles and 
the efficiency of the basic reflector. Through 
patient research and developmental work, 
using the outstanding physicists in this 
country, and employing the most efficient 
basic reflecting surface—silver—‘‘Astrolite” 
has developed the most efficient possible 
lenticle. There are 6% perfect 
curved mirrors in every square yard of the 
pure silver ‘‘Astrolite” screen surface. 

As a result of this optical engineering 
plus the use of the pure silver reflective 
surface, the “Astrolite’ screens not only 
maintain full brightness but maintain a 
uniform brightness throughout the entire 
field of observation. That is why when an 
‘‘Astrolite” is used every seat in the house 
is a good seat. It means that audiences 
seated at the sides see bright pictures over 
the entire screen. It means that full polari- 
zation is maintained on 3D and there is 
good illumination across the entire screen 
for wide-screen projection. It also means 
that the light reflection is controlled so 
that none of the important light is re- 
flected up toward the ceilings or towards 
the side walls where it is not needed. It 
also means that there is resistance to light 
from outside sources other than the pro- 
jector. 

The combination of the pure silver sur- 
face and optical engineering also assure 
effective color projection. In addition 
“Astrolite” has other valuable character- 
istics: it is flameproof and also it is easily 
washable. 

The “Astrolite” screen has been officially 
approved for CinemaScope by 20th-Cen- 
tury Fox. 
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NEW ANAMORPHIC LENSES 


The Bell & Howell Company, Chicago, has made 
available to theatre supply houses its new 35mm 
anamorphic lens, which A. H. Bolt, director of 
retail and industrial sa.es, holds in his left hand 
above. The company reports that it will also 
manufacture a |6mm lens for taking and projecting 
films in the anamorphic process to be available in 
March. 


NEW BOLTA-WALL DISTRIBUTOR 


Appointment of the Whitman Company 
in the Bronx, New York, as a distributor of 
“Bolta-Wall” vinyl wall covering has been 
announced by Bolta Products Sales, Inc., of 
Lawrence, Mass. The Whitman firm will 
serve the following territory: in New York, 
the counties of Richmond, Manhattan, 
Bronx, Orange, Westchester, Putnam and 
Rockland ; and nine counties in New Jersey. 
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Basic to an understanding of developments in film product! 


NEW SCREEN TECHNIQUES 


... written in non-technical language by 26 authorities on CinemaScope 


and other wide-screen methods, and on 3D and stereo sound. 


® Hailed by exhibitors, film critics and producers as a ‘‘must book”’ for 
the industry in these times. BELOW IS AN ORDER COUPON— 
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Quigley Publishing Company, 1270 Sixth Avenue, New York 20, N. Y.— 
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Refreshment Attendants, Stocks and Reports 


CONTINUED FROM PAGE 34 








Report section, this will give the amount 
we can definitely account for on the day, 
and this (going back to the Cash Collec- 
tion group) is listed as “Less Acctd. For” 
the Cash “Total 
Received” to give us the amount which 
will be “Credit Candy,” and then brought 


and subtracted from 


which must be accounted for on the weekly 
report, but are not accounted for daily. 
Once or twice a week is often enough to 
empty these various machines and deposit 
their collections. 

You can see from the foregoing method 
of accounting that any shortage (or over- 
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BOX OFFICE REPORT 
Total Drinks ¢_ ad. DD 
Total Popcorn $ YD, SD 
Total Candy $ oO 
Sales Tax $ 
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down to the box-office section for entry, as 
will also the sales tax. 

The other lines in the Box-Office Report 
for items such as scales, ciga- 


napkins, etc., 


section are 


rettes, ice cream, sanitary 


age) that comes up at the end of the week 
will be shown, largely, on candy, since it 
is not accurately accounted for each day. 


In the event of serious shortages, it should 
be remembered that the figure reflected as 


a candy shortage could just as easily have 
actually occurred in the popcorn or drink 
departments. (This may help in tracing 
missing stock, or correcting errors. ) 

At the end of each accounting period, it 
is necessary to run a physical count of the 
inventory of all items covered in the con- 
cession report. This should be broken down 
according to merchandise 
handled, and if individual brands are listed, 
they will also serve as a check list for your 


each type of 


next requisition to replace depleted stocks. 


WEEKLY REPORT 


The weekly concession report must be 
very detailed to give a true picture of each 
phase of the operation and to prove which 
items are profitable, as well as over or 
short. 

The principle of this check is very simple. 
The daily concession figures are grouped 
according to each primary (candy, 
drinks, etc.) total 
obtained for each column, which is later 
cross-checked with the total deposited for 
the week. After these totals are obtained, 
follow the same procedure as outlined in 
the Daily Report, with the 
exception that the figures used are the 
opening and closing numbers for the entire 
period covered. If the results obtained as 
the total amount of sales do not check with 
the total of the daily receipts under each 
column, then there is either a mistake in 


item 


popcorn, and _ the 


Concession 


your calculations, or an overage or shortage 
exists in that particular item. 


GROSS PROFITS 


Gross profits on each primary item must 
be arrived at by figuring all the basic costs 
of the merchandise involved. A set per- 
centage can be arrived at which will aver- 
for the this 
should be re-figured. Of course, any sub- 


age out year, after which 
stantial change in product prices during 
the year will call for a re-examination of 


your gross profit figure. 
EXPENSES 

Having proved candy, 
drink and other sales with the deposits 
made daily, and calculated the gross profit 


our popcorn, 


for each item, we come to the point of 
accounting for the other expenses which 
vary from week-to-week, such as payroll, 
paper napkins, shipping charges, carbona- 
tion gas and similar items. 

These might be listed under the primary 
headings used previously, so that we may 
know the expenses for each group, and we 
will at this time list shortages as expense 
and deduct that a_ proper 
balance may be had. Sales taxes are prop- 
erly shown here, according to your situa- 


overages so 
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tion, as well as any other miscellaneous 
expense not otherwise covered. 


NET PROFIT 


Adding the total expense for each group 
of merchandise, we deduct this from our 
gross profit in each case. The result is the 
net profit. The total of these group profits 
is, of course, our net profit for the entire 
week. This can be cross-checked by totaling 
all expenses and deducting from total of 
all gross profits. 


POLICY CONSIDERATIONS 


Installation of stands as an integral part 
of the indoor theatre is highly advisable. 
Instead of being a small “island,” added 
as an after-thought, the snack bar, as some 
call it, should receive consideration equal 
to that given other important features of a 
good theatre. 

Serious and continuing thought should 
be given to the proper location of the 
counter. It ought to be “built-in” to jibe 
with the architectural style. Clever light- 
ing effects can call attention to the stand, 
and the locations should cause incoming 
patrons to pass near the counter before 
entry to the auditorium. 

Candy products are being packaged with 
an eye to vending appeal. Where heat 
damage can occur, some firms have been 
able to treat their candies (by glazing, etc.) 
to reduce this hazard. In further recogni- 
tion of theatre sales, some products are 
being packaged in 72 to 144 count per box, 
since many theatres can easily handle the 
larger quantities, and that reduces cost. 

New products are being developed 
especially for the theatre market (as for 
example, “Bon Bon” ice cream), and the 
manufacturers of vending equipment are 
turning out greatly improved machines as 
a result of study of theatre operations. 

Almost entirely in consequence of thea- 
tre sales, popcorn has produced a_full- 
fledged industry. It developed crackle- 
proof bags and protective boxes to eliminate 
objectionable noises and soiling. Everyone 
agrees as to the food value of popcorn. 

Efficient methods, and new ideas coupled 
with new products, can vastly increase 
sales per person. Smart managers will give 
this “‘extra-revenue’’ source careful study. 

At the same time, a word of warning 
especially to the newcomer in exhibition, 
may be in order. Some might be inclined 
to lose sight of the primary purpose of the 
theatre through becoming closely involved 
in concession operations. At those times 
when figures for general operation would 
reflect a loss without the profits from the 
refreshment service, one might get off the 
beam and lose sight of the fact that it is 
the entertainment values you offer your 
patrons which bring them to the theatre. 
Refreshment vending is incidental to this. 
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Sterilizing and Dispensing Set-ups 
For Permanent-type 3-D Glasses 


To facilitate all handling procedures in the use of permanent-type 3-D glasses 
at Loew's Theatre in Rochester, N. Y., manager Lester Pollock has worked out 
the set-ups illustrated here. The glasses are prepared for re-use in the room 
above with these techniques: sterilizing for ten minutes in a disinfecting solution 
which is changed continuously by running water in the sink; drying on the wire 
rack with aid from the exhaust fans above; wrapping in envelopes at the table 
on the left; and placing the glasses in wire baskets holding 200 pairs ea 
These baskets are taken to the lobby (photo below) and put in a tray a 
modating two baskets, from which they are handed to incoming patrons by 
attendant with the request, ‘Please return the glasses without the bag as you 
leave the theatre.'’ Having them returned in that way has two advantage 
according to Mr. Pollock: It cuts down on loss and breakage, since the patr 
cannot substitute something else in the envelope and, knowing this, will be more 
careful with the glasses. Also, it assures the patron that each pair of glass¢ 
has been completely sterilized and freshly wrapped before anyone else use 
them. Exiting patrons return the glasses on the right, where the tray also holds 
two wire baskets. 




















KENNETH S. ASHWORTH and ARTHUR 
T. ASHWORTH, owners and operators of 
the Hallendale drive-in at Hollywood, Fla., 
recently 
also in that city. 


purchased the Hi-Way drive-in, 


CRISTOPHER has been named 
assistant to CARL RINDCEN, manager of 
Shea’s Buffalo theatre in Buffalo, N. Y. 


SUNNIE 


Norris WILson, owner of the Cadiz 
Cadiz, Ohio, killed last 
month while on a hunting expedition in 


West Virginia. 


drive-in, was 


Jack Ha tt, formerly manager of the 
Rainbow theatre, Great Falls, Mont., has 
been promoted to city manager for Fox 
Inter-Mountain Theatres, Denver, in 
Caldwell, Idaho. 


Cora Yost, formerly with the adver- 
tising and department of Fox 
Inter-Mountain Theatres, has been made 
Tabor theatre, 


publicity 
assistant manager of the 
Denver. 


Davip SPENCER has been named assis- 
tant to WAYNE Rocers, manager of the 
Normandy theatre, Miami, Fla. 


GreNGs has purchased the 
Fargo, N. D., from 


SHELDON 
Town theatre at 
GorDON AAMOTH. 
and installation 
of new equipment, the Raleigh theatre at 
Raleigh, Miss., has been reopened. 


Following remodeling 


LeRoy HitTcHINGs, owner and operator 
of a drive-in theatre near Osage, Kan., is 
now in process of constructing a new one 
at Osage City, Kan. 


Lew SINGER, manager of the Fox thea- 
tre at Redwood City, Calif., for Fox West 


Speaking 
WS tube 


$6.00 — 214” to 44” opening 
$8.00 — 214” to 5/2” opening 
Sold thru Theatre Supply Dealers Exclusively 











60 


About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


Coast Theatres, has also been named man- 
ager of the Redwood theatre there. ROBERT 
Cores, formerly manager of the Redwood, 
has been transferred to the East Bay. 


JOHN Foro, 62, projectionist and mem- 
ber of MPO Local 162, San Francisco, 
since 1912, died suddenly December 2nd. 
He had been working as relief projectionist 
at the Cinema theatre there. 


Vircit ALBERSON, co-owner of the Ala- 
Hi drive-in at High Springs, Fla., died at 
his home in Ocala last month. 


A new Walker-American screen has been 
installed in the Woods theatre, Chicago, an 
operation of Essaness Theatres. 


Burglars broke into the Ramoa Auto 
theatre, operated by GeorGE TURLUKIS at 
Hamilton, Ohio, obtaining some cash and 
a quantity of theatre tickets. 


The Monroe theatre in Key West, Fla., 
has recently undergone renovations and had 
its policy changed to first-run product. 
New installations included a 40-ton air 
conditioning unit, a screen 24x15 feet, and 
equipment for 3-D projection. The new 
equipment was installed by the Exhibitors 
Service Company of Jacksonville. 


Redstone Drive-in Theatres, Boston, is 
constructing its second drive-in within that 
city’s limits. It will be an 800-car opera- 
tion located in West Roxbury on the 
Veterans of Foreign Wars Parkway. A 
spring opening is planned. 


ApAM GoELz has resigned as manager 
of the Paramount theatre in Steubenville, 
Ohio. 


LEONARD CONSTANTINI has been named 
assistant manager of Loew’s Ohio theatre 
in Columbus. He was formerly on the staff 
of Loew’s in Dayton and Pittsburgh. 


Davip SHERMAN has resigned as assis- 
tant manager of Stanley Warner’s Strand 
theatre in Hartford, Conn. 


Ray Rosins, owner of the Midway 
theatre, Los Angeles, has assumed control 





of the Victoria, formerly operated by CARL 
YOUNG. 


Tom Mann will take over management 
of the Granada, a Minneapolis neighbor- 
hood theatre, around the first of the year 
and operate it under an “art” policy. The 
theatre was formerly managed by the 
Minnesota Amusement Company. 


Witii1aAM DEMELLO, manager in Cuba 
for the Westrex Corporation, has been 
loaned to 20th Century-Fox at its request 
to assist the staffs of theatre owners and 
supply dealers in Latin America in the 
installation of equipment for CinemaScope. 
Mr. DeMello left New York late in Octo- 
ber, and his itinerary includes Mexico, 
Cuba, Puerto Rico, Venezuela, Colombia, 
Peru, Uruguay, Brazil, Trinidad and Pan- 
ama. He has worked closely with the 
engineering department of Fox and before 
his current assignment took part in super- 
installations for CinemaScope in 
Syracuse, N. Y., and Baltimore. 


vising 


Percy Dup.issEy and MatTHews 
Gurpry this month are celebrating the 
fifth anniversary of their Pat theatre in 
Lafayette, La. 


RicHARD NeEwTon, formerly manager 
of the Northgate theatre in Seattle, has 
been named to that position at the Para- 
mount theatre, that city. The 
latter theatre was recently acquired by 
M. M. Mesuer, president and managing 
director of the Portland Paramount Cor- 
poration, from the Evergreen State Amuse- 
ment Corporation, Seattle. 


also in 


“STARLETS” AND LENSES 





Three potential film stars of 1973 are shown above 
inspecting three of the new series of £/1.8 “Super- 
Cinephor" projection lenses recently announced by 
the Bausch & Lomb Optical Company, Rochester, 
N. Y. Making their modeling debut are Maureen, 
3; Kathy, 4, and Ann, 2, daughters of Robert 
Callahan of B&L. 
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Every Exhibitor NEEDS 
STEREOPHONIC SOUND! 
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